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Design and Implementation of Marketing Advisement System
through the Concern Degree Analysis of Customers Based on
Twitter
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Abstract With the fast increment of smart phone users and extension of wireless internet the number of SNS user
is also increasing. Twitter among lots of SNS takes the lead in SNS market. Twiter users express their thinking
and feelings. In this paper, by analyzing twitts near the distribution enterprise using opinion mining. And by
analyzing concern degree using the number of twitts and positive, neutral, negative degree we deliver marketing
message to marketer. As the result, we propose that marketing and management of this distribution enterprise can
reflect the demand of customer who is near there.
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Fig. 1. System Flow Chart
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try {
ConfigurationBuilder builder = new ConfigurationBuilder();
builder. set0AuthConsumerkey (Consumerkey);
builder. set0AuthConsumerSecret (ConsumerSecret);

Configuration configl = builder.build();
OAuthAuthorization cauth = new OAuthAutherization(configl);

oauth. setOAuthConsumer (Consumerkey, ConsumerSecret);

AccessToken accessToken = new AccessToken(AccessToken,
AccessSecret);

Twitterfactory factory = new Twitterfactory(configl);
Twitter twitter = factory.getInstance(accessToken);
for(int i=0; i< name.length; ++i) {

String categorylame = name[i];
Query query = new Query(categorylame);

System.out.println("======"+categorylame+"=======");
query.setGeoCode(new Geolocation(37.579986, 126.898457), 5,
Query. KILOMETERS);

query.setSince("2013-12-27");

query.setUntil("2014-01-02");

QueryResult result = twitter.search(query);

List<Status> tweets = result.getTweets();

for(int j = @; § < tweets.size(); ++j) {
koranalyzer.koranalyze(categoryName, tweets.get(j).getText());

}
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Fig. 3. Source Code for Connecting Twitter

while EOF /59| €717 wHEgk)
if word not exist then score += 5
else score += word
count ++

totScore = score / count

print totScore

if totScore > 5 then print "positive”
else if totSocre = 5 then print "neutral”
else totScore <5 then print "negative”

a3 4. Ha AME 2T €1aE

o2 Eul= 4% Fal 9 94 71920 g
AR 5, 12 A9 Aol Avh o] 719120 dha
9 AT QTS D ATk AR o] FA1E
S
=

ol-g-ate] ofgA wiAE] HEA7) 2, FEGH]

B R 5 Qe A 298 54 4
AAlolz Baste] pAEs 3, Y ARE 4 5 9
= A2 ARkt B ol e] BAEE RE
E300) ek Aselel 34, 9, ¥4 RS ¥
ot T AR AN AT AE 24
o A 9AF FEAA B Aot e 2
Aol MAF £ 94 Ao et HHES v

17 5 BARS) o4, RAIE, Sha, AV SRS B
s} ofo] ks B 7195 UiE E9IH e

AEE vt Adtolt}, txdQl 7P ER gi-&2
£ AR, FAFE S, Bk A, A% g A
Y2 AT A% B9 ARE 1ZkS o deEk
AT Ege) BUEE dAHOD vxT PP W
Aoz hehgrh

10000 400

9000 350

8000 ""‘_"_"‘Hﬁ‘5ﬁ‘““-.——-““‘_—-‘ 300

7000

6000 250
o H
& 5000 200
i 4000 15 1]

3000 100

2000

1000 30

0 0
tiey EES e Aug=

Al B —— P E(E9IE)
a2 5. 454t zZut

Fig. 5. The Result of Performance Evaluation
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