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The Effects of Core Competencies on the Management
Performance of Hospitals :
With a Focus on the Mediating Roles of Medical Service
Orientation and Internal Customer Orientation

Kim, In yong"
Lee, Sang hyeok™

Abstract

The Purpose of this study was to empirically investigate the effects of core competencies on the management performance of hospitals
and the mediating roles of medical service orientation and internal customer orientation. The sample of this study was composed of 307
employees from 18 general hospitals in Incheon Metropolitan City and Bucheon City. Data were collected with self-administered
questionnaires and analyzed using structural equation modelling technique.

This study found that core competencies had positive effects on the management performance of hospitals and that medical service
orientation and internal customer orientation mediated the relationship between core competencies and the management performance of

hospitals. The theoretical and practical implications of the results were discussed and the directions for future research were suggested.

keywords: Hospitals, Core Competencies, Medical Service Orientation, Internal Customer Orientation, Management Performance
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