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Impact of Corporate’s Innovation Climate, the recognition of
intellectual property’s importance and NPD internal activity
On the New Product Development Performance

*
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Abstract

This aims to study impact of corporate’s innovation culture, the recognition of intellectual property’s importance and corporate’s
internal activity for New Product Development on the new product development(NPD) performance by analyzing Kosdaq market listed
companies. In contrast to the prior research, this study measures innovation climate which is included with innovative corporate
organization climate and the recognition of intellectual property’s importance as a impact factors on the new product development
performance, along with NPD’s strategy, NPD process and independent organization for NPD. The empirical results show that corporate’s
innovative organization climate and the recognition of intellectual property’s importance can impact on the NPD’s performance and NPD
process can influence on recognition of the attainment of corporate’s NPD goal. The study has an implication that it provides a basic

data on supporting strategies of how to enhance the Korean companies’ new product development performance.

Key Words: New Product, New Product Development, New Product Development Performance, Innovation Climate
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