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< BHA3t A &2 7190] tha B ROE YETh

AFH S 44.87%% YeEREOoY, 19939 v]=9] Kuczmarski &
#7h - AR olAY AFF olgta R FEAtEe] 53%,

59% A9 e Hlae o
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A7t A=A HEsA AAE daks
AL 719 S0] u)F 7]9S Hrk= A¥EE NPD 221
TR AL EA Tl wet AAE T AFEY Atelrt 9
ZEAAE JA NEYF QAE B 719 Bep 34
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21 7]%0] 39.6%2H vl

°] 1990 PDMA A7 76%%1 23 vlusf = o of4 -2

S A BRSS9 Z2® YElT, ANOVA 75 A 34402 FA3kE
= o2 Yelgt). Scheffe, Bonferroni AFS73

FAStE Z2AAE Hfska e
FEollA] 18.385 WHE AAE /Y AFEo] w2 F0E U
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2 A7 7% Qe Eye 5 1 A1 8195 (PDMA) 7} Sase] 44 AT g i ARl 4890

Aol gk Fe AAFNLBA 71E A7t ) AR Aol FIE AT ol ol ot B ATelME T maey]Ye vk
2ol Aok Aot Byl AW oy FAAGIT B FANNE 7195 AEEE Foln AAEE 23 99
AAFAN L het FPste T2AAS wgetr AL Do} ok Aot

A FA o] AAE MY 5, AAENE 3, NPD Process

. M2 (NPD) %3¢l @FO}H] %] %t Hwangbo & Yang, 2013).
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AHee 3910
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e AR AES st AAKlel A& A T
A 19, 183 Azre] FolE ARk AFEEo] 17 #X
9+ Zl(Crawford, 1987)0] ARdolm g AlAE /i el
st &2 wetd st A37F A&FH I Q.
7199 AAE NENPD) ] Wte] #et A B
71959 AAFE AL T A RS AT S
719 AAES] AEEt7) $)eko|thBarczak et al., 2009)
AAE AL FFE F 9 anoz dEste] shsd @
AAFY] Ad AFE Sl AF TS Fol7] A%
ATEA 71 WY oel S g 3 WrE SelA
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e A7} o Fol4 gtk



OIS - 334

)
)
oX,
)
o
f
f—g“ offt
NS
e
o
f
o
o,

AelAl o w2 @l
2w A AT
o 5o] AAIRE Aol Y= mAlE o' vEhdtiCooper
& Kleinschmidt, 1987; Link, 1987; Kim, 2013 #]?1-&). o]&{3t
QE5S T 1 AAe] wet BHs] & uw, Montoya-Weiss
&
(e}

2K
N,

Calantone(1994)E WERE-4](Meta-Analysis)= 53l 2K Strategic)
291 72 31 Development Process) 291 AP $73(Market Environment)
291 783 ZOrganizational) QEZ TSI Kim, 2013)

2 A apEAe 71 Al AAE AR ATt

A A% Aol daa F QAT A3 2 A A
UE TS ABSTH 2k AAF AN A2 g ol

st AAFE NLEE, AAFE ATl ek v]=l

AEN e 3 (PDMA, Product Development Management
Association)2] 2003\ best practice 1Al ARFEIE AELEHS
=l 7195 0lAl E=Siske] 2AksRIvE Aotk

o= 1

2.1 MHIES| Mo

AAE e Ao ecle] Bt A7E Falsked) glo] 714
712F0)1 Fo8 FAlF st AlAlEel digt A Yol
AAE ol JEE el wEh wig- theFskAl FoE ¢
=t o= “AAE(new product)y’®] 7HF 2] AthAd ol
weh= Zlolgkal & 4= Qltk &, 718l EAsHA] o AR
ofojtjol7} AFoE FHE A97t olte 7|E AFY
24 S T3 AEE AAEelR BE 4 sith Al

A
Ui g Sale] Bolel wgE E Ao|u sl B

glor], tiEAel TR Q9] FAE sflelt A
y__‘: il-xh,]_ 7]%—]_& 51_1_ %‘j ],_,_ 2= olq.(a_ee 2000)

2.1.1 7|42 &H

Cooper(1980)= AlAIFol& 7]EA1 ] ‘IQI‘/\]"‘_S]' AFS] EA
ARk Al did Z19elAl AR AFLZ, sF7|del
il s @ AFE vgith uhehA, %—’FS] E%X*O
AFolf 71 AF2 st Heks T8l o]FofX AlE, =
NEAFS AMZE A A8k A 257t AWI%O:?«_
gold 4= glom ok wlg A4S Rgtoluf AEIC] Wshs
ool ALl g Agejsta itk olE, B duEE
EA7100A MZgo] = #¥E(Schoening 1998y F= HA7}
U= Z1gelA omet ozl AlZFo] gl AlFKim, 1992)
olgta goErt w3l F& u|zE tE Ao AF7HA
T 7 AN 7sE FHEe AFE Ee V1Y e
AA 07 v A F(Engel, Blackwell, and Miniard, 1990) o]z}
7g o] gtk

2.1.2 &H|X}2| A

AAFL AR A A MFThal AQAEE AlFoIY
A8] 2 (Kotler, 1980). ‘7HQIoIu} AHlte] SJ3] A2 RO
A E o)X= AE o]gkal 2 ETth(Schoening 1998). & Al
AFol AANA Rt b FO(benefityS AlFsF=A] oJF7}
152 AF-5 Ak T8 VIFo®E udo] AFES By
FE 5 gorz 79 BHANE AAdEoR
7 Perd= AAEe] E F Gl AR ArkEA

ATh(Lee, 2000). = -+ 7HA9 #AFE AYL
ok MH, AMEAY Ate Ao A7 &t w7
o uAMOTA AEAAI} MRS AU QA= QU=
dolch. E4, AAAAR] AFARAE ABA o7 2L Aol
et 28 1AEA] Rtk o] fRko® AlAlEe] FA
X8 FE Qltke= Holth(Seo & Jo, 2000).
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2.1.3 7|E} &H

OSlol % AT BAA AAFS W AN 1A T S
u]=e] AL A3l g} o] FA F 670 o] ANE
AAFORZ FEAL, A RE 10% ©18He] 2N AAIFOZ
g%k HHo] AMEE7]E $TK(Xngel, Blackwell, and
Miniard 1990). ©]2]$t - AlFvict FHF77F 222 o
Ex% o7 X%g];‘;]y]l: o]gq% % o Olq.(Lee 2000) o])\Loﬂ/ﬂ
= akeb o] AlAIES BAlel wet oy M E AQod
W=l B AellM= 71?34 oM AER AFE AAEoE
Aelap|2 shzdl ol & A7k AAFNL whE s

7199 FHE v 3] kot

2.2 MAEIFE N &

e1

AAE 7 AdHmew product development practices)ol] ¥-3k
AF7E m= AAHOE FARET] Al A2 196810
Booz, Allen and Hamilton(BAH) ¥ S|ALZ5-E] B]FE ST
BAH= 71 ©]%- 1982de]l 7 WA ZARE aHAl H It 19682]
BAH®] B34+ 80071 ﬂﬂéﬂd A FEA FAE A2
4970 7152 HE @A @ A5Eel ZExeHA Hlvh BaA
Ug-2 7195l o8 dske ﬂlw Nk Z2AEZS] A9
1/30] Agsl3lan, o] vlg2 Ao A= FaehA vER
(BAH, 1968, Griffin, 1997). BAH R.iA oM 7131 E0] 7}
Aoz ARGk AF M HHow dubd 6 dAE
FAISHA 71Eskal otk B1E 1 2] wEe] 7 Akl
A 7 28a 719 23t Dol F53] A8 v FE =
SHAIRE 71 71 3 ofolr]o] exploration), ololr]o] AH}
7Y (screening), AF1/3E(business analysis), #1571 development),

AT (testing), 3 8K commercialization) 2. - H CHGriffin, 1997).

BAHY| 1982 WA= 150% oPde] 718 NPDMNew Product
Development) #37 2QIAFE12] 415 QUEHTEE 007] oVl m= ]
Z 7IEEE ARl SJEl WEoIATKBAH, 1982, Griffin, 1997).

ObA 71%et AtEEC] WA A¥s) Crawford(1980)] <3
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MME HETEOl MME W Yool A= Y

st A=A AY  7)<(strategic  planning

technlques) gl thst ZARE 7INECE BAHT 1968 HalA{d]|
AAB 7R oAl B skl NEE WAE FUIE
Akt A2 wAlRE NPD FH4S AlZ87]o] oA A 2e-
AFE kS 18k H(identifying the new product strategy). S =
o] @AIE AR YA ofe]rfo] FZ(exploration)Z Z13I3H]
et 19820 BAHE ZARNEARES] 77%7F Als =k i
(product strategy development)s 1 719E2] A& 7 <]
3 SAIR AlFeithal Baskolch wek vite] 719Ee] NPD
TRIRS  FEahe xAowr tE 2A FX(multiple
organizational structure)S ARSI QlTh= A 0] AT Griffin, 1997).
uloro]  AlFEEE] P S|(PDMA,  Product
Management Association)i= 714 S 2 FEAs SHAA T
nEa, SEA 0 A o] Qs ol A FUE
B3l AFE e wgat e Wl dis] 714 0E JRE
AFata ok 1990 7Feo] PDMA 3 9AFERRS tiaow
Akt 3 wA Al AE N Ael(practices)$h 11 E
(norms)& ZAFSFSTE 1990'd 2] PDMAS] AL A= BAHS]
1982y o= A% 7HHL wsle] Ak FHES A Hdx
(Page, 1993), 52 AAFE M 22 IS E e
22 AlH| S (best plactlces)—g A7t (Page, 1994, Griffin, 1997).
1990%] PDMA A} td 3AHES 76%7) of2] "ol £33+
(multidisciplinary) AE/NEEL A8k Q= Aoz Yehdtt
(Page, 1993). & A3Lel ARIFE /N T2 TNPD program) S
71 Ak 19829 ZAF A 66%elx] 1990 el S 3IAL]
76%% F7Fetoleh sHAIE olelgh JhAdel® Etskar Al
At A FES old9] A} BwE]
& o gkl Aol §IKGriffin, 1997).

Page(1994)= 17]%(high-tech) AFE A 719537 A7|e
(low-tech) A& AAF 719E 7k A4 AAE/NEHNPD)
S el 2 7F4] Best Practices 5= 7FE3kSth 17]%
NAEL 3AF Al A7F 10%E AolE NPDol FYat=
AzYPEe] Bk, <17 BeE wEe S A A
7)o EFAF oM, AFES] FVIFAE AsiME viA]
B QAEIBE ARt Ytk AVIETIHES A
RS 24 AAE N 224 o BER ggatal
A% Ay JForE o wEy
(strategic fit) = AUAP 18] AlAIRES] 512 (uniqueness) S
gkt ISITh

199139l Arthur D. Little> 97] %-oF A% AtdelA 7017}
719 oz AFE A S AR = Ha A9R19]
A 359 R e =S wESItHLittle, 1991).
Little?] A7olME= SH719ES] A4 o w} 7]19E
WS FHsEE H 4979 B HT o] &
st Ajol& YeRth oE S0l Y& 7|9E2 = VIdES
AAFE el goiM dAEHA T WS AHEskaL ATk
nl=r 198 AAFE el QlolM g =2 A7kA #
ks AFY wiEgs wol 2 Ho AR AEs &

rl;ﬁ
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719= A 3
N} ARE = EAlshs Zlo® Hlo, HlgAAoR
- wrukakA F A
oHZ AFARJ] NPDE AR
Fujimoto el MiE 357} A4
and involvement) 2 A ATKClark and Fujimoto, 1991, Griffin, 1997).
19931d°l] Kuczmarski & Associates = THIFoH AHES dPdo =
77708 SHVIYERENEH FAREES BAse] o) 2o
132519 CiKuczmarski & Associates, 1994a, 1994b). A1A1% 7t
Bt o QA OIAY AT Aol Hrkeh SHARES
53%el Eohs A9l e 719ES BATHE @AY fAlsk
e, &= Aot o] AS BAsk, ol TAS WASAY
MEE 71es &8 Sl AAE HENPD)yE F3ehs
Ao yesth whde] ywA] 47%9 sh9 A37I9ES
A A Ak A2 1S 97] SJEiA T2 NPDE
gshe Ao eIt A9 437195 A AYRls
NPDel| tfgt £ EE 53] 8¢ A AdEs ¥
S Sold 94 o PAEl T TRl Zow ekt
obe] A8 BEIINSE S ARl Holoh Ale S} Aol
B B welS TS0 AR 9] B B ololtlo]
283} 3 7H(concept screening)$} A17A B(testing)ol]l HEst
glom, AlE7N ¥ (development) 717+ Fetell FAE wRx|=d|
= o &Rl WS ARk vkl SRk th(Griffin,
1997, Hwangbo & Yang, 2013). 1994 M
7 ¥ A= R&D Magazine?} 550 % thekst 4k 9] 1931 ¢
R&D #HAZEHEH A §H ARE FAS] AENE
2 # S(practices)Z} NPD Ao} AASt] F45k¢I) o]
NPD 3= 7i &9 AR} A4S Age A F7L
AeEd £ 75RO THMercer Management

ln
i lo

Mercer Management

s>a2
Consulting, 1994). $1 Ao W= A3 113 A 792
ak9) 173 A3 719EH dnbARl 3 Wl SlojM e A
Z34Q W3t FA7F 2 # NPD process?t NPDE 913F A9
A M 7z 44 W, 23 NPD #AE FHs
TAXCE FAEY TEEZYLE HYste WA AolE
BT Azl 7P 718 Wol st A AR skl
A3 7198 83 NPD A 8l E(practices) A1E71E2] vjl-$-
I 1;_]-74]01]1 @-zﬂ ZH|A}E0] 2 1x47<—] o7 FHojsl= Ay
A 27)el AlF Age T8l 2, BE IAlvit 344
A3 317 (project execution process)= AP UA WE= A,
#1 A9AE0] NeDel| 7R Aol A FAA 0= Eeke A 1
213 714 NPD ks PAd oz FAsgletal dele Aotk
(Griffin, 1997, Hwangbo & Yang, 2013).

Product Development ZIABARS 1994d0]] Aask Al o)A 510
12949 SHAZZNE AF ol o] H3e] el S(best
practices)®] 7idell oisf 7HEsIS It Mello and Vermette, 1995).
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9 A= AF T F4 27 Z ) dA AvkE A
(practices) IR 24& WL A Aol oist

(best practices)°l] tHEl] olalsla & aF4] sttt A7t SHAES
HAdw 71959 mHIEHESR dAYAES 24 2 (ZER)
AP AlE 5@ oo did ddA)s -2t

T A=Y oS AA olsfslE il aF33U(Cooper, 1990).
olz]gt AF QUEIR7F 3ol vl Al 2AFe] F4
Adlehs oty Eek He] A3 7|dEelA AFE Fo
Wele gl 2, AR, 35 AE, 17 2d AR
o12717kA] gt AAE AlFel WA Eesta UATKGriffin,
1997, Hwangbo & Yang, 2013). EFO 75-S Brandweek 9} 3% 0 %
2B Al(customer packaged goods) ToFlA ANEE A|F EFo|
3t ] ZAE AT Group EFO, 1995). 1995\ 8370 7141<]
10399 vHAE @RS td O R 3§ Innovation Surveyol Al
100719] ofe|t]olE FollA] a7fvto] AAA o AJFstA Hm,
TEE AL A 2kl Edo] Hr) 25719 ofo|t]oli= gt FAa]
APgelME eehs o UeRdth AA] 7195 ololtlelE
=Dl 1 ololtjols A sh= Zlo] i<l B to B 719E
o= g g4l Zloz g AFEdfA] vehdth 2u)A)
7N9E E AFEAME AF 50l 50% FEel 2t e
Aoz Uelth 1 #go] 75%eld aFelglal $HIt A9
A8 ek otk BElHES] 60%to] AnA71AES] AAE
gaist ayprh glokal Bk SRR 23% 250 AlAE
A TR gEle] FX] otk WAtk FFO THS AL SEAIE]
ZHA Z1EelM e AE el g &9e] F=atAu
T AYWES] NPDE S35t 918 P 7 3= X0 s
olafielA] H3t Ao 2 eI Griffin, 1997, Hiwangbo & Yang, 2013).
1995 Mitchell Madison “I550] 1571181 ABZ2] MR I9ES o
&0 NPDol| st ZALE A 3atsiti(Mitchell Madison Group, 1995).
9] Aol wEW Au|2 7]9do] A7 vinE E o
ZH|AF WEE 32 (satisfaction equation) ST A F39] g}
AB] 2 Agd) Au]2 A Afolof] WS Al Sl Ed3]
zpol7h el Eskal AHlA NPDE] B2 @ AE 8l
(Key Success Factor)e AlZ 7|53 5dst 202 Yepstch
AH]2 NPDE 918 J8sle #dL £
ek, 59 ol S AREshe 719 shbe glglon,
5% 1d ko] 3738, 50%E 1delA 43 Alolo] #g&
AREBEAL QAGIEt AL Blwste] H1 7P oE A Brhe
NYES AF AL Foll ofe] 7] BAE TEEZLE ul$
i) hjetal glom, 7Hee Akels & Egsl] S8l gt el
e el= HAS] FF Alsksta, NPD 27] HE5H s "ol
Fojshs Zoz vehth w3 H1u 7195 B9 Feo
w2} NPDE 913 24725 tEA] AMska 9lom, Wi
TRAE go7 ol T IS AMAEE sl 1 vl
BE 2%e & F =S WEs] itk AHlx 719 NeD B
#2719 NPDH 1Fe] wilg- A the A2 A2 |e] Aeell=

A9l B Au)x 4 FeEe] NPD Hell ddslar 9l AR
YRt 20| tH(Griffin, 1997, Hwangbo & Yang, 2013).

Pittiglio Rabin Todd & McGrathPRTM)= 199501 671 AFY
IwE FolA 2007] o139 VI9EESH AT SHe wob
NPD best practicess 274331 thPittiglio, Todd & McGrath,
1995). 91 A= 6714 NPD WEZA #9] 49 20%S
FFolar Aejaigia, old 1 67k AR Al Jield A%
SAIA Y] AIRE, Aol EZIA] AIZE FA B SR,
NPD 44 7]9%, R&D E&A A EMcGrath and Romer,
1994) 123 A FA BlE- Solrk o] AFelM B 7HA best
practice S TR O, HAAY AE s =dstr] flst
W RS AAEA] ooty ZRAE Ao FHAo] AYEe
s B8 &8sk A AT dAE FriE Ad
zohd A B F3E N Tools, 18 E°] QFD, M-
ANAE N, AlEHolA Eoltk o AdE 7K VINES
T3 oy IAES #EFel A AFE A pipeline
management(BF 3+ EET TZAAE YA}l o] FiofA
AJEE XSt 1 S5 AAFoEHN HAAR 555
Alofshz W), 183 7lE #E AHES 8-St AT
(Griffin, 1997, Hwangbo & Yang, 2013). v|=ro] AlE /N due]ss]
(PDMA, Product Development Management Association)= 1995%3 ]
5 A best practice A5 3 3712 SHE nl=o] AE A
O =2RE] 383719 SH AEE dojA] NPD EAEE HA st
Aol NPDE] &+ 7= YA 7I9E 7] AdES
1] 23193 CH(Griffin, 1997, 2002; Markham and Griffin, 1998).

AAE N ABES 5% A0 0Lt 6.6719] ololtiefrio]
AAEoR AFsled FeE 3 Ao Ytk o2
NPD 4 ol F29 RIS 1990 ZAF Heh= o wEA A4
Uk o= A AvlE AdE 7o) S T F AEEel
FoEE vES 47 F glde guE /I 43
NPD g8 AREaR= 7198 61.5%2 19904 ZARRTH AFgEE ¢l 71
55.6%2] 719Eqo] 5Hst AAFE M HEks ARk It
gt 714 NPD practice W& AMEFHORE 33817 Hk= ofe] 714
NPD practices FAlo] E&A 0w AMESo 2N o AIshs
202 YERTHBarczak et al., 2009).

19963 15l Southwestern Bell ©| Fact Finders Abell 2]&]3}oq
NPDel| tfet wixnld 15 A8 th(Fact Finders, 1996).
3270 5] ARAE AR WEste] 770 spanning service
st AZ71], 283 Al 9B o B 7IIEENE 13470
SHAE FANAL 55 7195 57%= dFskE NPD X
FEAINE ARSI S, 52%2] 719E0] AIARE A1 9]
SR AAI H(test marketing)S X8k AT SV
56%719E°] AL Z2AAES Frlskal gller, 58%9]
SH 7I9ES AdE HOENPD F7]0 285k ARES £tk
SHEHIAE 3 S5 7|95 NPD ZEAAE0] Mitchell
IF AFolM veRd Mulx 7IERTE F o 7 AeR
YeERTE 32%2] 71952 59 o13e] 433t NPD ProcessE
ARSI AL 4%S] 71952 1ol 4d, 14%S] 719ET 1d
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MME HETEOl MME W Yool A= Y

ulgk Qkell NPD ProcessE g3kl Mtk 1 79 719E
Mitchell I3 A7 71953 & e v 42 397199
80%719=°] NPD He=0] FEIY] Hrks TtEERIoR Fofstal
= Ao YR THGriffin, 1997, Hwangbo & Yang, 2013).
200339 PDMAL 1650 Eohe Zole] HEA|E 243l0 S
Ageiltt T8 A vt AtiBarczk et al, 2009). NPD
process, the fizzy front end(FFE), XEZ|Q ], A% /NEd
ZA, AP 2B, I Uold TRl E, NPDE A[8kE 7|
A9 & A AL A SRrEe] QT EAA HR Solt
41699 -SHAEEFE Y] ATl digh A7} A5 199595 ZALE
LIk TRk 1995 AR T 2R e AREo] XIHA
A, o] FaA oA, 474 galog sl YEIIC) FRES}
FEZFQ = &ds] AEA T HAT AENLE A
3= 29 7 84 9 TRl o= 1995 o]$-¢] NPDsk
e, 24 2J8e] HelE wkgst Zloltk o] AIAIE 7t
Tk A= 1990t e FEA o AR Aty 7ol e ate]
Wo Aol ootk 1996 AEAAIG] tiEk e
ATEA ARANZTIHE AR IEAERS sl Slsl ARk
RIS o] gste] MEs FAdste] A=) Ues 1
Folar, & ALK E] AakaA) W2l AAEANE sl
7199 F ANAEAA R ¥ETEEE, FEdA F
v, FAITEHNE Sl 27t QlEA] BAlSke] A
SHAZHENA 2fol7h Qlglom, 719 FeaR] AAE L
xA0] AAI #E A7 Fx Aol whet A el
. Aghil g2 MgEelA 2olE BT
(Yoon, 1996). AIE1A M-S o] gato] Au|Al8ES] AlxlE
7ol o] Agete] AR AE o] sk ARE M #7gel
718, A, Az el FRge] At T, ks, v
4 gn 58 Go] T} sfofof ks e Atk Kang &
Shin, 1996). 197:dells FAF APl 658 547|198 dPdos
AFslo] AREo] AT AAFNLEEF W2, AAE
W] G5 sl THETE AARE N S wE
AABNEEEE AAE LG d35 Atk 28 A
Rk Kim, 1997). 200030 ARAEES difo® ksl Al
AF NI 7199 WWi-ses 22 A 2Jgkel SJsje] A
HAow s v Wk ohel, Har Agatel "ol ofste
AR E JTFE WH=ths 2s HlF9lti(Kang, 2000). S8
AFS o R AFE HiRE AlE 24 A AREA 9 53
vlelalo] AES wHEolo dla, vHEYERRIY FiE wdo)
obd 71909 nHAlY EEol ukE AFAQl Fddel| w} SYFaljof
ahd, THIE 58 2 949 BT B0 59S vilR 5
AFE APt A7l s 93 AL Qivks s 9
5 31tHSeo & Jo, 2000).
St vl AAEEY] AFacle dist ATtelA=
= 2R AR ERfo] wiitel] AIAFE RS/ o] w]5o]
=9, 77 7 #57 B4 9 AR Y Aol
FATA 1w 229 87|47 Aol ATl

o1 H = T

o 27 vehHsE A3 HTEE £33 117 wseel A

ol

N 2 of\

o
=

o

A

O:

HAZAAT MIA MEZ (5H362)

KeX
S 71 S BE AdeclEe] Fo% 0% et
won, wae AEEY P AduelEe] T Zow
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st Wswe] vlgo] AAREAE el WA= GEE A
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AFJTHKIm & Park & Lee, 2007). 2009 ZHE7 L 3pgAke]
I ARHERAL 71897, rHR YR, TleiEes) 2
olg dEgrte] Asakgo] AlFT ATl nXE 3 gstaat

z13
=

o

2,
i
!
=
o
oft
:(I)l='
>
2,

H
o
e
>
o
FF
Hl
=
N
BN
2
o
=
o
a

1A B AT e GES AT R e
AR AR 1A Aae] 8 v)zou 4814 Aol
are mAA BE Aow wAHgon] wdTe] W
A3l ZAF AFALRANY JpRe AFE A

T
=
714w

$4 EE YA Pt ofd Aeln 9B A4 Rt
Aoz JehblE sk i ool Faske 93 v

S 7ed G5 Z2A2 718 o5t A
AFT) 71ed Aol JEFS X 7199 &
AFT AAQ 7)eA g 2 A E A o]
(Kim and Hahn, 2009). 2011'd°l= 221IAY AHS

Agsto] 9Fele] gy 9Fle] o 2| B
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7189 7 FEAHA] B AFd 71Eeld, ARgdstel digt
S Hekslo] 7]emyate] el A Ege] &5A74k
FaHA7|4e] 71EESE Fel] ARKIEE ek S
FAsHAA A Faldeke] shijl 7e ey ddE dAEE
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Ath= S &8k thKwon and Lim, 2013).
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oM FYEE ANEEES T FHE JEIt A
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AAE N S B AR L e ofoltlo] e
HZHo] AlF EAE oloA= U7 -5(a set of activities)
© 7 ¥ THCalantone et al,, 1997). SHAIRF A% N SHs=
ofoltjo|7} FEH7] 1 o|dFH AdEnt HeE ATAERE
AL, o Al FA] o1F] 2T A AIZIY SR
EFrEook dttal W AFAREE QlolA, AlARE i 2ol
E3EE Bl HY 9 AFARD Tl disixE o o))
tkal A thKim, 2013). Booz, Allen & Hamilton(1982)<
19681 7ollA] ARG, ANt o R IEH oA A S5
Q1 ofo]tjo] Z(exploration), ofo]t]o] A3} 3 7Kscreening),
AF3 A4 (business  analysis), A7l (development), A|73A1E
(testing), “3%d 3K commercialization)el] T8}l % ofolt]o] &
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process)= F7Fet U N9 ES ARFSFATHGriffin, 1997).
o] dAFtelM= AAlE ML Ao AdEE £o7] AslAE
AAE N BF T 27 3 WAl JFH o2 BAHE Eofof
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AEE HolE 7I9ES 24 FHlol QoA AAE N 74,
AFE © a3 AAFE A E NEH R e AR 2T
0] 0] (combination) Z=28}1L Sl5E B SHS TH(Griffin, 1997).

Cooper & Kleinschmidt(1986)= A1AI%E 7103748 137149
gsor & f AFFCE FEGTE o7]edle 27] AAL
ofRlA A g7k, oulA Zs 87k AFEAEEAL AR
A, AANEI, THAE, IAHAE, AFAIE, Al
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550 A JARE AAF MEEEe digt 712 24E
AABEA7el ofe] AFAbEel Q3 &85 IthKim, 2013).
Rochford & Rudelius(1997)= 127119] &5 0% G738}, ofojr]o]
E, 7] AL oA A 37 onlA 716557t onlE] Ak
B7Y, oA AR B7E AREAL A, AR AGEHIAE,
I AE, AJFAA, ob) 4] AQIslE FAIBITHKim, 2013).
Millson & Wilemon(2002)- <¥1>¥} ZHo] 2471] %2 Aels}ar
Uk 24712 AR 52 Al 719 o g W) 4 otk
1= AEAE) o] @) B D) (Predevelopment Stage),
257781 AENE DAl(Development Stage), 37588 Al FA
= A3l WA (Commercialization Stage) 2 ©] 1 -TKKim, 2013)
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AR e 2F
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NISE OIS 2208 ope
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M el o1
| = Z=HI
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HNE =X X 2= 2HS| ZAH

ZX: Millson & Wilemon(2002)
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3.1. o] x=H FMo|

3.1.1 MHE L &S (NPD Process)

Calantone et al.(1997)= AAIE /N & B AAE /L 37
(New Product Development Process)> olo|t]o] FEE5E] B|ZE| o]
AE EAIZ oo ] B (a set of activities) ©Z THIEIITE

Kim(2013) 37l oJabd AARE 7 &%) SIS ololtiolrt
FEH7] 1 o]AFH AFEta B R AF E4 o]F9
271N 82 A719 B/ E5EEofof dhhal Hi= o
O|Z7VA] AARE e el EeE= BEe] Mo 2 AlF-Ael
Tl tisiAE ofe] ool e Aow Uehgth A
M= AAFE ALEFo] AAFE 719 el vA= JFS

A8 $IsliA, 2011 ©]= PDMA(Product  Development
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Management  Association) Akel] &Jaf] ©]F17 ‘New Product
Development Best Practice’ol|A] AMEE]0]71 A% 28l AAE 7)
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gt Jo= AT el vkt tketl A= 544 S otk
Cooper(1979)= 7110l 53 494 (profitability), = -SRI
o] B ARFT fARE §389 AAFE T TRl Ha
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Z83 2AF A7 S0l EH??_ AT A= 7190l AlAFE
S RRE FTebE B2 A wet FoAsord d¥a
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Kim(2013)&- AARE A33fel] gk 54 /Nd& 73 TR 3l
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ZE WSS o ZEG v E9hF 8|3 k= o] Al
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B AT e AAlE el tist S4& vk JiHeE
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N 7109 HEAE Al AgE 1347 A 7199 §
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2} AR Aake] Ao} Alsh=A] WS AAFSIT,

3.4.1.1 g
AR A o7 AF A (3200l dehde
el ol Az 7370 714, 2l 870 71]), V1= A VIS,
FxAo] 671 719, AHIAS 1370 719, A1A 370 714, A
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PS = = 1o B R DI, Ll&E B2 38 284
ZHAE Bl F AOR sk 719de] T 1Y, 71
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rlr mlo
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A el AAFAL deks S8t 2 7190l 25%, 27 134 1000
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719e] 22 APE Alisletal SxAPde ekl
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The Effect of New Product Development Activity on New Product
Development Performance

Rhee, Doyun*
Ha, Kyu Soo™

Abstract

This study analyzed the effect of NPD(New Product Development) strategy and standardized NPD activity on NPD performance in
KODAK companies. As a result of this study, companies with a specific NPD strategy that can lead and integrate NPD programs were
48.5% and companies without NPD strategy were 51.5% among KOSDAQ companies, which showed that companies without NPD
programs were relatively higher than companies with NPD programs. According to result of NPD performance, success rate of new
product showed 51.2% and success rate of new product revenue showed 44.87%, but respondents who evaluated NPD performance as
“very successful” and “successful” were 53% based on the study of 77 various industries by Kuczmarski & Associates in America in
1993, and the companies in this study showed relatively below-average marks to the result of the study examined by USA PDMA in
1995 as compared to 59% of NPD success rate according to the 2nd study of best practice in 1995 by USA PDMA(Product
Development & Management Association). As a result of testing the difference between NPD performances depending on whether
company has NPD strategy or not, it showed a significant difference in success rate of NPD depending on NPD strategy and had a
higher success rate of NPD as company has NPD strategy. Although NPD activity does not provide with documented process, companies
which follow clearly recognized procedure until individual business for product development is completed were 39.6%, indicating that
KOSDAQ companies still have fewer standardized NPD procedure than USA companies with 76% as compared to the result of 1990
PDMA in America. As a result of ANOVA test, NPD success rate showed the difference depending on the presence of officially
documented process. As a result of Scheffe and Bonferroni test as post hoc test, companies with officially documented process, carrying
out a series of business in a given section showed a higher NPD success rate by 18.385 at the 5% significance level than companies
with individual business procedure without officially documented process.

The difference of this research from the previous studies is that the findings of PDMA in America throughout the United States were
applied to the domestic KOSDAQ companies. In addition, the existing studies related to NPD in Korea were conducted for some limited
industries in the past, but this study was applied to various industries of KOSDAQ companies. The implications of this study suggest
that it is necessary for KOSDAQ Industry Association or other related governmental departments to educate and guide the standardized

process about NPD for increasing survival rate and reinforcing competitiveness of the companies.

Key Words: NPD activities, NPD performance, NPD Process
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