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Abstract

This study aims to the recognize the importance of uniform design and provide empirical
data to companies after getting the effects of uniform design in cosmetics companies on
service quality perception and customer satisfaction. For this, a preliminary survey was
conducted against 30 college women (aged 20s) from ‘K" University, and effective samples
were obtained from 250 people. In terms of a research method, collected data were coded
and analyzed using SPSS. The respondents’ characteristics were analyzed using descriptive
statistics. For reliability analysis, Cronbach's a was used. For a validity test, factor analysis
was performed. In addition, correlation analysis was carried out to examine multicollinearity
among variables. The analysis results found that the characteristics of uniform design have
a positive effect on service quality and customer satisfaction. Among the characteristic of
uniform design, however, functionality wasn’t confirmed in a relational test. This kind of
result was obtained because the uniform was mostly analyzed from customers’ perspective,
not from the wearer’s standpoint. It is expected that the study results would be helpful in
establishing brand identity through the improvement of the importance of uniform design.
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227 - AKX/ SEABLUH RUSCXL! S0l MHIASE K20t DHEC0 0lXls &

SHEH LEoU=E EHEE HALZ 6%, AS olgh & QJAYUSLE, MEIASE X2 1, 11, 12, 15,
=&2 st M K& E=22 2000 64 25090 17& 5IHel &=0l Cronbach's agt2l J|EXIQ!
ACH Ol SEXQ g2 E(2)d 2129 0.62CH %Ot MAHEIRUCH LRSI Cronbach's
(84.8%)2 T UIR2S Xoiden, 1 ts agt0] 0.60/A01H 2 QOIE Al2IH0| AUCHD TEt
o=2= XNAOQl 23Y(9.2%), =2 5%(2.0%), JIEt SOoZM HAHE 2= 0120 2 o729 e &
10H(4.0%)2 LIEIGCH SEX 28 K2 018 SS9 L2 R =2 A2 =olg = AUCTH
0l 2202(88.0), JI1& 30¥(12.0%)2 SEX U 2 A20AM AEE HaE2 Cronbach's agt2 Ct
220 222 olkl &£2 2004 (s & = UA 22| Table 22+ ZCt.
Ch. SEXto Lursol S50 et LigsS Sl CiEez dzld 240 JAUM= AISoHRl 2=
N AHEH (32 Table 11+ 2Ch S=2ES Hst AR HEE BF0 e SHEE=
o Egd ZA=S <ol FHE  24(principal
2. 02H & EIYY S component analysis)2 X2t3|& SHAIOl Hfj2|MA
(varimax rotation)E2 0I5t QQI24 (factor
gH, 2 A3 JgE SHYSES WEL2AH analysis)2 ofCH 1 20t 2 AFNAN =HoI2
(internal consistency)2 ZAtotJ| 2loll Cronbach' X ot 24 HEE2 221 ULH, Y Y=
aAnsS BSOIRACL A2 (reliability) 242 AAISH Ol HEIE 2 RQOIS9 QOIAMTHHST 0.5 0laeZ
Z0t Uil=o SHEZSS0 2HMOt 8l s & LIEILE OIR29 =ZJg=s0= 2HMIt 8=

Table 1. Respondents' Personal Information

Category Description No. of respondents %
Undergraduate (Graduate) students 212 84.8
Office workers 23 9.2
Occupation -
Housewives 5 2.0
Others 10 4.0
) Single 220 88.0
Marital status -
Married 30 12.0
Total 250 100
Table 2. Reliability Analysis
Variable Initial No. of variables Final No. of variables Cronbach's a
Symbolicity 3 3 0.820
Functionality 3 3 0.814
Aesthetics 3 3 0.795
Professionalism 3 3 0.715
Perception gf service 20 15 0.885
quality
Customer satisfaction 4 4 0.835
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A2 LIEHGCH Lt & O &=30AM &I bias)E metold| <ol Harmonll one—factor test
20| 0.520H &2 2122 LIEL 0 & SAUE £ AAIGIZLCEH Ol &5 4 SEdis 85828 &
N H2GHCE FMelE g=8 MUlAsSE X 6, ot RUIEHo=Z Sl R0I0| HEE HaS2
10, 1382 3&=222 MALRUCH MH 604 BH=+= oS dHot=X0 Ciet Z2SYHO0ICH 2t H
Ol CHeH 2 &t==2 MMl 242 2F 65%2 HIWH S°| STE= CHillA sLHEED JALEH 2 ¢
=2 =4 dFSEsS LEHHD UCH £8F 201X TY 70 ZeE 2 SEERS9 RUERAE s &
2(factor loading)= HIWE =X LIEHL BHEEIE R 8t QeIoz [UXHU HAEE 2SS E%Hol
A(discriminant  validity) 2 & SEFHA (convergent F= 00| E&2 2A0|Ch. 2 dR9 QIEHN
validity) Ol 2HIJt gle Aoz BHsh & UL AAl Z B2 2 48" U= RQS0| LIEHR
T5t 2 HRNA=E SLYYHE(common method 1, 0 30 I Z¥H=EH0] 2 222 14.5%012
Table 3. Validity Analysis
Component
Factor 1 Factor 2 Factor 3 Factor 4 Factor 5 Factor 6
Customer satisfaction 1 0.723 0.224 -0.099 0.024 0.217 0.107
Customer satisfaction 2 0.708 0.159 0.142 0.201 0.009 -0.008
Customer satisfaction 3 0.708 0.237 0.187 0.106 -0.025 0.042
Customer satisfaction 4 0.706 0.277 -0.101 0.233 0.297 -0.017
Quality perception 2 0.289 0.813 0.245 0.231 -0.008 -0.073
Quality perception 3 0.188 0.797 0.070 0.290 0.058 -0.064
Quality perception 4 0.220 0.794 0.080 0.242 -0.024 0.008
Quality perception 5 0.249 0.786 0.123 0.078 -0.041 0.025
Quality perception 7 0.165 0.769 0.164 0.111 0.048 0.067
Quality perception 8 0.194 0.743 0.233 -0.123 -0.077 0.063
Quality perception 9 -0.010 0.741 0.091 0.105 0.184 0.092
Quality perception 14 0.198 0.700 0.076 0.086 -0.040 -0.008
Quality perception 16 0.045 0.694 0.134 0.081 0.236 0.141
Quality perception 18 0.126 0.692 0.077 0.197 -0.091 -0.106
Quality perception 19 0.100 0.675 0.151 0.202 0.003 -0.036
Quality perception 20 -0.033 0.650 0.088 0.088 0.241 0.262
Professionalism 1 0.280 0.140 0.781 0.126 -0.023 -0.022
Professionalism 2 0.206 -0.041 0.778 0.017 0.075 0.042
Professionalism 3 0.123 0.190 0.695 0.065 0.067 0.014
Symbolicity 1 0.092 0.156 0.085 0.891 0.029 0.059
Symbolicity 2 0.074 0.190 0.098 0.863 0.073 0.059
Symbolicity 3 -0.037 0.128 0.290 0.792 0.021 0.143
Functionality 1 0.072 0.067 -0.237 0.075 0.906 0.024
Functionality 2 0.167 0.149 0.117 —-0.085 0.883 0.073
Functionality 3 0.089 -0.017 0.192 0.046 0.859 0.067
Aesthetics 1 -0.126 -0.016 0.054 -0.021 0.050 0.793
Aesthetics 2 0.064 0.068 0.057 0.169 0.033 0.784
Aesthetics 3 0.132 -0.048 -0.046 0.055 0.067 0.704
Variance (%) 14.518 13.491 10.448 9.839 9.642 7.181
Accumulation (%) 14.518 28.009 38.457 48.296 57.938 65.119
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Table 4. Correlation Analysis

Satisfaction

Quality
perception

0.425"

Professionalism

0.416™

0.371"

0.319"

0.372"

0.194"

0.183"
0.358"

0.147"

0.172"

Symbolicity | Functionality | Aesthetics

1
0.204™
0.189"
0.274"

0.307"

0.259™

VIF

1.101
1.112
1.023
1.148

1.197

1.002

Symbolicity

Functionality
Aesthetics
Professionalism

Quality
Perception

Satisfaction

*: P<0.05

*+: P<0.01,
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MUIASE X0 2EXFC gas 018 H0let gl LSS 82401 MHIASE X0 2EE
SIZICH &Z Z1 JIs8S MHIAER X2 g ol g2 0|2 N2z HICtoIRUCEH Jtd dE&Z2 1
2 OIXIXI %= Aoz LIEFSHCH HNEH2 D29 MUIASE X2 SEEQ I
(estimate=—0.066, t=—1.305, p=0.193). WetA It £ 0IXle A2z FHOITUCHestimate=0.298,
d 2= JIAZACL Jlsde2 ddHAANA RUS t=5.989, p=0.0 (etMd It 4= F2l2=F 0.01
CIXtelel @42 A% OlHE E2=0. 0l & OIM THEHGIRACH SAHAZNM MBIASEI A
29 g8 =Ugtot)| 2o X2 Helgs 1 WEEIL RO 2 0IXl= A2 HiE2=z Itd
et BFE2Z MHIAE g= NHEO MHIAZE 5 &AFot% =0 It 5= MUIAEZE XIZ0| 124
N2oe ge2 DIXIA Z=lie Az 2 = U UECU SFEC 2 02 H2Z MHOIRIC
Ct. Jtd 32 SEEGN FLIS2 Al0I80l MUIA ot AZZ2 Y MHIAEZE X242 DALY 2
& X120 2&&0 gek= 012 A2 =2 HIeHH HAol Astg OIXls A=z &2IL ALCHestimate
Ch. Jt8 23210 d0lde 29 AMHIAZE X =0.394, t=6.773, p=0.000). W2tM JIE 5= L9
20 2EHQ FEE 0IXle A=z HOIZAUCH 2= 0.010lA THEEEIRACE 0|2t &2 JIEo &S
(estimate=0.252, t=3.931, p=0.003). [tetA JH&E3 Z2E SEolA AHESN CHS2l Table 52F 2L
2 22+=F 0.010lM HEHEZIRUCH I 4= SHEZ2
Table 5. Hypothesis Test Results
Hypothesis Betlinzity Sl el F Adj R® | tvalue | pvalue | Results
(B error
Cosmetics
manufacturers'
H1 |uniform symbolicity —| 0.198 0.041 8.49 0.104 2.481" 0.012 Adopted
perception of service
quality
Cosmetics
manufacturers'
H2 | uniform functionality | —0.066 0.021 4.47 0.076 -1.305 0.193 Rejected
— perception of
service quality
Cosmetics
manufacturers'
H3 | uniform aesthetics — 0.252 0.045 10.24 | 0.147 3.931" 0.002 Adopted
perception of service
quality
Cosmetics
manufacturers'
uniform
H4 | professionalism — 0.298 0.050 11.56 | 0.178 5.989" 0.000 Adopted
perception of service
quality
Perception of service
H5 | quality — customer 0.394 0.052 13.19 | 0.191 6.773" 0.000 Adopted
satisfaction

*%x. P<0.01, *: P<0.05
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TE fIoHM Ctdsl ZAMHHES 01Sof ZHCl A
= Holorg X222 Atz &L

A, LSS CIXNCISES0 MEIAZSE, 1240t
Sk A2 AHBACEZ SFE HANAM
= LSS CReIEEE £3 O MESAIA 1
oMl &E206tH dsTl= CIARIQ gst 2802 )t
A HZAIH HRE H2oHEH St

2 H3E Sl IEEYM SUSOALL =R
A2 OIAGHD 7LISO0| Shast /50| Otdl 8l
& HRLAOE EH2ZN HA OHAHE sHo=2
ol2E = A= FEA AN2E HI0HH SsHE
OfOIZIEIEl =0 &301 &Y™ Sl
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