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Effects of the Education Service Quality of Beauty
Educational Institutions on Re—Registration

Lee Kyounghui - An Jongsuk*
Dept. of Beauty Design, Hoseo University

Abstract

Everyone has the desire to be well shaped. Modern people in the 21 century utilize their
external appearance as a tool to express their personalities and social activities for the
improvement of cultural life and the acceleration of information transfer. The expression of
beauty is a method of communication from the view point of creation in addition to the
exchange of meaning & value, and it has become a method of image transfer due to the
increased desire for a better appearance. The beauty industry was established in 1948 by
the execution of the 1st hairdresser's license test, and has been developed in full scale
through the enactment of the public health control act. Therefore, beauty education is
currently qualitatively and quantitatively developed, and the educational role of the beauty
institute has expanded to include training beauty professionals. Private beauty institutes
provide students with beauty related education in preparation for the national technical
qualification examinations or private beauty association tests. These beauty education
opportunities enable aspiring beauticians to attend various beauty competition events and
acquire a sense of accomplishment. The purpose of this study was to determine how the
quality of the beauty educational institutes affects the re-registration rate, and to analyze
the effect of the beauty educational institutes quality on the intention of
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Figure 3. Demographic Characteristics of the Sample: Age
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Table 4. Demographic Characteristics of the Sample: Job

Job The frequency(N) Proportion(%)
Housewife 32 13.3
Company employee 22 9.2
Business owners 3 1.3
Student 131 54.6
Unemployed(etc.) 52 21.7
Total 240 100.0
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Figure 4. Demographic Characteristics of the Sample: Occupation

Unemployed

Table 5. Demographic Characteristics of the Sample — Presence or Absence of Qualification

Presence or absence of qualification The frequency(N) Proportion(%)
Presence 145 60.4
Absence 95 39.6
Total 240 100.0
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Presence or Absence of Qualification

Figure 5. Demographic Characteristics of the Sample: Presence or Absence of Qualification
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Table 7. Analysis of Variance Table and Estimates of the Regression Coefficients

Mockup

R

The R-squared

The R-squared it was
corrected

Standard error of the
estimate

1

.765°%

.585

.578

2.745178

a. Predicted value: (Constant), tuition satisfaction, lecture satisfaction, facility Satisfaction, internal

environments satisfaction

Table 8. Analysis of Variance Table

Sum of squares Dﬁgefgjmd Mean square F S;grggiacbﬁﬁge
Regression model 2500.602 4 625.151 82.955 .000°
Residual 1770.960 235 7.536
Total 4271.562 239

a. Predicted value: (Constant), tuition satisfaction, lecture satisfaction, facility Satisfaction, internal

environments satisfaction

b. Dependent variable: Re-registration

Table 9. Estimates of the Regression Coefficients

. . Standardized
Unstandardized coefficient cosfficient . Significqqce
B standard error beta bloeell
(Constant) 1.353 1.518 -.892 .373
Lecture satisfaction 1.975 417 .254 4.735 .000
Internal environments 235 066 232 3.553 .000
satisfaction
Facility satisfaction .229 .059 244 3.912 .000
Tuition satisfaction 1.672 404 214 4,143 .000
a. Dependent variable: Re-registration
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