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€ Aol e 2vtEE 7wt mutdwA o) ARl FEe Ttk dvt 1990dd
T 2440 AHYIAMGS] Eite HHste Qs gg7]de] AR E 5453 Wt
Amsith dhA Al ol FoHE F5AY Aulart AR ste] s, A

gJo] WAP(Wireless Application Protocol)<
U QI Ho] 2 EAlS} B FAQIHY BlE FoR o
o ICH S WAgste] 7HiAF 538 S s A
Aeko 2 AW gz} o] FolA|A] ehskt}. 2007l = ICH #
% of -9} 4741 o] OWL FEANE T2 THS the-wo} 7P ] (virtual machine)S ©]
B3 Budw ] ARl AE A FSHHA 71sA Aol A FiE A AT A ¢, 2011)
WEFA 9 d3loll A EEE 2014 3%3 71% 2REEZIIAL 5 SKT 18,816,2331,
11,4252699, LGU+ 8,079,155 0.2 & 38,320,657 ]t} g+=-&3fo] w3 2014 = <
EHulg7] Mu)x o] &dgbo] wpad ‘149 39T A AUl 550 = 9,775
£ 4,034 0 2 2009 A]H]
2 WA F HRE 419 it o] &7 2 I 5ds Ve 2 B Qe
7} 147%, 3.9%%7Fon, 2~ntERZ]e
273770, 1% 62769 U2 7] W] 242 145%, 6.7% %75kt
= AFoe 2rtEE 7|8 muldwiy] (o] F 2ntEwFolge &8 AHEFhH AHEAL
o], Alzlet Agolghs AvtE de o] &3td,
ARG Ed PXE 1 G AA %Pﬁé% vpotetual gt #EE ATERE V)eF
o= 7P A AFE A, FBAI A
B Ao oy FololA TAMS| ElgAS ?3%6}31 Itk (Davis, 1989; Davis et al., 1989;
Mathieson, 1991; Adams et al, 1992; Hendrickson et al., 1993; Segars and Grover, 1993; Doll et
al, 1998). 18jv} ~ntEWF] ARG PFEA A= oA mEe AAolr] wiiol
2 AR T A AFE AFA R HESIA gtk
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42 (TAM: technology acceptance model)

1) 20ufEZ y)uke] muldulz) Au 2= 20004 119 EA5E ofo]Ee] 9l7] 4o, 20009 129 s} sfo] AR Au|~

5 sk, 20108 1l A9 edel A AL AAFEA Al el RAsAL. Acie F4ole

o] UH]-01HH71C>] A Tghs QAE ke ARfEE 7|ute] muldul] 7Fdx} = T o] gA 5 E ?ﬂ,l/\1/\h+Z]
o Hkedstel Eddkar gl Aol
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Budw A Fi7k 7hsel ouAME AR & Atk v (portable) 2 AAIEA] &3
<eRl(online)®] ©Jm|, 1213 FEAH|2 THEEl AFAA Y 7E0] e
< AZEA efnzt 23 &ojolth & o FAF R AWET, Foivt 7t
S 3}5}‘" ou|= 7)1 A (Personal), &2}91& U E S I Network), 72 o] A|(Transaction) & 7H
Hog Addnh mEaldwA e Ei‘jl% 7IRke g slo] o523, oA, 9% tE, B,
AETVE, FAT & SBAA Agste dFEY 458 AT F e 567189 dE

A 2 AN 3 0
¥ 7

= Shss
o & OIEMHM% o 4 04?2} 7F ok, mutdwA e OJ?LZ}FJ} m &3 % ﬂ1 15}.
539, ~ntERAL AFARNL 75 Aotk & dAFeM = 718 R (Technology
Acceptance Model: TAM)S o] &3lo] AntEMZS] #2437} Ram(1987)2] GAIAF o] &<
AR O itd RS FAHCE A7 A4S F
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1. MO
AR A Geold Udte F85HA 43S 7IA e BRlEe] Wt a7 7les Abgallof &
O Azbshe WY =S wath AA G H A 9 %Kinformational social influence)
3} 74 9 gKnormative social influence) F FFZ TEE THDeutsch and Gerard, 1955). Ajzen
and Davis et al.(1989)= IT 83} A& 9ol Slojr] Al d3Ksocial influences)e] &2
Fzgom o224 712 = Kelman(1958)2] AF8] % dko] S(social influence theory)s 1T A&
At thAaron X.L Shen et al, 2009). Kelman(1958)2] A}%] % ko] E(social influence theory)<
39l digk 4218 E<(psychological attachment)s TFFIL =], oA AlA~El A4S 93t
7j1e] =7] 9ololgtm Awslal UthMalhotra, Galletta, 2005). =, Zuldu7]ox ] A}3| 2]
FEold FEO WA U ALE] Ak PAE e ArfEEY] Fhto R s EE ARSA
ANGHE ofnigitt. AA= ~ntEE 7|Nte] Rupdws) ARRAE S of2|gh AlS|%] 9oF o
ol 1AM 1Eska Sl

upebA], AbSA ekt Rutdwr] 9 tAE )79 Ag-gHite] Bk AT A S0l EAjgth
°]-3-TH2005)= A, HH R, Aks| A ggko] B o] Algtol Aok FAZS| Ao F3F
= AL e AT Aok 010= AREA TS FEA T, oA, 7l g
o2 Aesto] LEUE]AAR]| 29 AREIL Gitel glo] NI dekat Als]A G| Afold
wato] AFeiith 1 A3, AFEAE SNSE AHA 08 Abgshe 71e AA 9% Hoe
7AQle] &l Z]RkeE 2 g egle]l ¥ Avta dEsta vk A= AR G il 7
7IAHES] BAA = S E AfH| 2= A} AFfolete Aol FEStL e Aotk

= ATl e A G AR & Tl REEA
AL Stk oleldh T HHI|E Abgo
o= Atole] #AVE ol BrE EE %%éﬂ%ﬂr (Taylor and Todd, 1995a; 1995b;
Venkatesh and Davis, 2000; Venkatesh et al., 2003) €4 W&t o] dfar 9}
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2. N&28OIE(TAM)

TAME AHEALS] 7]ea8 g3t 71eAke del dia2el A2 24 dFo] E(TRA:
Theory of Reasoned Action)S H|7d ©.2 Davis(1986)°] 2J3 FHE o] 2olth. F2l4 PFo|&
< AEA g e Ay 2dex e AEA gee PAE ot sk e
©] = (behavioral intention)oll <Ja] G W P9 =& Q1Y Bl E(atitude)t FHA T
" (subjective norm)el] whe} A E W JHQle] BEE PES FPste Ayt o3 AiE
Brystnal e 7Hle] Al (beliefs)¥ ¢ #E T} (Ajzen & Fishbein, 1980). TAMS 1%<tH o
g FE 7le TopdAM AFEden A ge e & A8E F e Aew HASH
% 3} tH(Gefen & Straub, 2000).

el FEolee Aol 288 T e FES FeHoln AAA R AHgsH, Bt
w2l AEA PATE Aol ofel BAlE ¢ dvke 7Rl 2Aska 7] Wil A& |
olME oI Bl J¥FH I T2 ALEA JIAFES nelokA] @ glof A
Aol Agshe v @A7F Ath(Azen,1991). o]H g Fel4 @29 AE Hekshr]
3l Ajzen(1985,1991)2 A2 3954 (perceived behavioral control) 2= W3S F7lste] Al
¥ Y 9]o] Z(TPB: Theory of Planned Behavior)< A A3} th.

TAME A Z}% -84 (Perceived usefulness)@} A Z+e ¥ 2] A (Perceived ease of use)®] 2=

W& gz 7Hdeta AbgAke] 8 HEs At 215}. Davis(1986)= 7|
S (PU: perceived usefulness)s 5% Al =€ o] o] Algxle] RIS FolFr}

MRl Moz Aottt et 2| 7te ARE-8-0](PEOU: perceived ease of use)
&ol At IE 4 o] oiytn ©E A9 Beow Aosiiith

A Al2'E ARESHE AR Al o] o] whAer Aol RE =
lot, A1z Abg-goldoldt 54 Alzgle] A Wlo] 2l vk Be A=
U, 2010).

Davis(1986)= 222 TAMS FAMNIS /gl on, Davis et al.(1989)= TAMZ} TRA
RdS Ml AFET olFRE ogd FEI|Edd A&Hol Rdol HIFHUT
(Mathieson, 1991; Adams et al, 1992; Hendrickson et al., 1993 Doll et al., 1998; Segars and
Grover, 1993).
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A B (resistance) 0| BH= A& B HA| A8 Fofo A ¥t opjg}l 27

=
de] 2ola St e&E €, 2007). T olfs APHEE 2E HalAFe] wEAl vehta
e A Zlee] B SEE AHAEe] e Kok AEEe] Bol &M
W78k

o) AgElrt AQALYA JEITHEIES o, 2007). Aol W] A8 S
A s ASA e, oldel 4HE fAsED ok Aed A 2 A% 9%
gla gole = 9lth(Zaltman & Wallendorf, 1983). Ram(1987)2 GAlA g ol &S =83}

A gode dEdn golan dee 1 7 o 294 O i dusiag d 2
A9 TYFAE AR, oI AL A A =G A e
A A%E o] ol che @oww%, 2007).

Ram(1987)& AAE] B HAAGE QS WolSd 1] FEE Wl
Age] AgPolgka A9 Aok Ramel ANF BAAGE A 7] RokzA AzE 8
“J(perceived  innovation characteristics), 4~H|A}  5-“J(consumer characteristic), HJ74=
(propagation mechanism)E A|A8t 1, o] 7t #AH EAJo| diste] AFsATE AH|R
T 941E #8529 WY =t ava Azt HH G4 Adete dHE B
ol7] &, ol 7L &H|Ae] ol Bl Eilel tig A 29§ d=E 45t
of A= 7]“44511"# gtk Aolt(Hdd, 2005). FrAAQoINE FAAZ T FAlE A
o wA of] Hgte] digk ‘B4 = E ouigittn gk aHxe gAls A
He 2 ol x %8Lﬁbﬂﬂmaﬂ-aﬂgiwwlﬂﬂﬂ7WﬁV]%ﬂﬁﬁVHfﬁﬁ]
ot RS FRaor stn Fals A2 Ashe A Pl S AAMk 3 71E
o AFES AEelof sk A= vk AR HT012)9 d7E Y HAl2 AHA
AA w3 FPorE WS Qyotnr Wald tg As Lo, g4l 83 &
AF o]del| ol2f gt AT FEsth= Aol HaEojof grtn Pk

A Algfgtel 23 AAH e ol & o8 waEd AMgAle Al d3S AT 1fY

Al vigt Wsks 83 A7 AFE A7 A
ZEA QA HH, olwf AbgAE Aleld T
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AFElA ek FH A o SKinformational social influence)@} TFHZA < 3Hnormative social
influence) ™ 7% e tHDeutsch and Gerard, 1955). THHA d3L 3T WA= PFo =9}
HEm JEA G tE Al 4 RS oue AAd die SARE Aol yiF-
SHinternalization)3}+= 7 ©]TH(Deutsch and Gerard; Kelman,1958). WH-3}&t z}rle] 9| AletE
o] oW tidel el 7l e e 1 ol 7 e BT E(belief structure)©l]
Hkdshe #olth Davis et al.(1989)€ IT &3 AR&Llol oA AkS]A o FKsocial
influences)2] GaS 7FxFom, o224 7|22 Kelman(1958)2] A}3] < &Fo] E(social influence
theory) & 1221& A& #1913 tHAaron XL Shen et al, 2009). Kelman(1958)] A}3] < ko] &
(social influence theory) 2J¢loll thet 4214 & (psychological attachment)& THEIL $l=t,
o)A Alzgl ARE-E 918 iRle] F7] e]loleka AT ditk(Malhotra, Galletta, 2005). ©]2

@AY ATES EUR ed 2L EES Aysd

T 1> AR 9 A7k Aol g mAE et
T 11> AEA &2 SA dFE vE Aot
< 12> AbEA e Al 9FE vA Aot
<THd 13> ARSI JFE fr84dl dFE A Aot
< 2> AREA GEFE A0l dFE vA Aotk

=4
< 2-1> AFEA R QAP RE SO 3 nE Aotk

M 22> A8 GEE A28 9e] 9 A Aol
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2) A g mo

ZutER Ao SlojA FAEE 71 23AY d
CD/ATM7]5o] 7FTA] Fete 1f9 SAdelztn & 9)\")& A1 4474 (Instant
Connectivity)< A|Zto|y} Ao Afagle] 2w
71 &3HDurlacher Research, 2000).

Davis(1986)= 171l 8/ (PU: perceived usefulness)s 574 Al2~Hlo] o] o] Ap-gxte] Z]
FAHE EdTvr Be Y ©2eeE Hosisirh Ed A" AR (PEOU:
perceived ease of use)e 5743 A|AHIC] o]&o] OTix] FAE A o] ofYztn W 79l
U502 Zosisith. TAMEZ A Aot 784 209 d3dgo] AFHA & A7
A SAEE I FEoR, A v dEoE, 84 ) FEoR STt
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<7H 3> Azhd A AlEe] dFE vE Aotk
<THd 4> AZtE A2 Al dFE vE Aol

3) He
718N Algshe e Mulae Het
al,.<2oos>% AN A7k AAGREF ) 7]
FE vAg Joh wed 2 d7eld fAde AdE Beh Azd fPor TR,

A7 Bt 9, A48 A 12 el Z4asc

M 5> e A 9GS v Aol
1

M 6 AFe ARl FFE A Ao

4) N K, N AGOJE

718 ZHApe AEAA7E Slojok ARi7E dold & Stk AlEE wHe el o
3 gm atal ke o) =olthPaviou & Fefen, 2002). ¥ AFol| A& A7} Abg-ol o] 9ok
< 1A Zolge 7S dAsith

M 8> AEe AgoEe] deS mA Zolth
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5) ML MEYE

Sheth= Z2xH| A} A3k A WA, 71E9] 5 ¥H(habit toward existing practice) FHA 2|24
A& (perceived risk) LAE TR oH sflel Alg)AHS nydof vt A AEHAH o]
% A9ATE vEez ¥ AT Aol AgelEe] 9HE mAR oot e
AL,

2 QpaN 248 JRES J1E #E AP ANE 34 JBEL B2 748
57 Az 235, W 244 Pelg wd

B ZHY g9 =T HaEzd
e | T ANEC] AREE )w whlelge) o Triandis(1950)
a1 o
AHElA 93 5 ko] Eo5 4 1-8-71(2005)
Davis(1989)
S olEdAM QA etk H&dte] Argtom || AA009)
B 2ARFE AT F odE A= A3 5(2002)
A2 EudWZ AR AR7E mubd i Aulzel glo]
T e | A 71 Al w5, B4, 4, B30l | 3 | Davis(1989)
nERe)]
o A TRl A=
24 ZvhENA olgae] Akt Aed 4o | | AelA S0
AL Davis(1989)
Azg | Aol mutd WA AMAES] HALT
! al | e W aErEe 5 | Kim et al.(2008)
Hoh | A qesh] et nes £RY AE
913
A8 AZE | AEAT Balo] A6 HelaA Aes A Jarvenpa et al.(2002)
B 6 | Pavlu & Gefen(2002)
2 &F (2007
A 2upEE 7 wmnpdAe] Agteta Wa v Gefen et al.(2003)
v Soe weg A > | o1a sems)
48 SuREE 7] wokeid Auls el dig | | Ram(1987)
° AR, By 9 2o F8A FodE on 23}, 0]%8(1994)
o ZUREE 7P ol AHaE eSSl | | Davis(1989)
— E o= 2719, ©l712005)
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1. R 430 229 £4

2 79 AR 2012d 1958 29870 249 2A SR on, 24 s

A ERFEY ddtel 24} dim, A e whAleldS Yo 400l
HEA 2A2 St AEAE Stto] BAAG ALY BMd Hdeln] 9= So| HEAES
Aef et 391745HS Ao ARE-31 T

E2 39190] e AFEALH S0l dalA W= BN & A9 dAbE 362%, o4

E 638%% EhUytom dAse 40t o]Ate] 35.6%, 30t0 26.7%, 2007} 192% % YEST
st o tidtAgto] 472%% 7P Ba thEo] 31.8%%E 1 theo® e Ao w Ykt
ZUEE AMEARE 82.6% 2 A9 UIF-Eo] ARtEES ARl Jlov AntEWFIS] 79

£ "AMEO] 506%= o} Al S Bee & & Uth
B odpmde] BNLe 22 AMOS 70% o &3tgith FaMAA] g BA oo
A oz ol 8ol (confirmatory factor analysis)e E3t] ST AlEA I

Zk 991 7+ HHEFEA (discriminant validity), 5 EFE4 (convergent validity)S A 2213}
o} o] T dAxrde] AIHS HAFe] skl x? H|AE 2 GFl(goodness of fit index),
AGFI(adjusted goodness of fit index), NNFI(normed fit index), CFI(comparative fit index)

IFl(incremental fit index), RMSEA(root mean square error of approximation) T35 213 %
Ape] g S HSaalh

A
o

2.

og

29| %

—

bt

o
1) BN Q0 B2 §Y BT 5

=]
[ |

o)

B A A HEABAES A5 Yske] SPSS 180 o] &3yt AE3Eo)

7 H Lé ﬂ'%/‘é (construct Vahdlty) 715] ;(o'] ‘% SH '3}‘031 _,O_,_o -E‘}ﬁ' (Factor analy51s) O] _g_ffl- Sa
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<H5Y Has 7H9] HEEAEA
IR 2= | Xz _
o1t SANg | H2ld | REY o] ot e Sk o=
A A |1
A1 0.092 1
A4 -250%% | 298%* | ]
873 0.21 A89%% | 369%% | ]
AZAHE | 621 |-0016 |-186** |-0025 |1
A ZbERel  [-231%% | 307+% | 345%% | 30%%  |-300%% |1
e S315%% | 349%x | 284xx | 90%x | _378%* (546 1
A& A4k | 140%% | -208%% [ 196%% | 460%*  [-345%% | -330%F | ]
o= 1330 | 468%* 0322 554%% 10,065 259%% | 209%% |-197%% |1
Mean 31942 [4.1675 34479 39369 |3.1468 |3.3909 32807 |2.7436 |4.0436
Std. dev. 097656 |0.95717 |0.87557 |0.88569 |0.92666 |0.90194 |0.85201 |0.96081 |1.04516
** p <001, *p <0035 N=390
3) HR=IY EfgY
SHET §H AFHEE Grietr] S8 SR04 Q1A 2 ST <& 6>
A Ut vkel o] SRS T FAVNEE AAske MIF 3ol 697014 ¢] #

oM 199 §ol5FlA BARCR feld Aow et

(H 6> CFA: AZEEY HS
H =Hd=E QOIETZ | EERXRE | EESMZF | t-value C.R AVE
SI1 1.000 - 0.871 -
. _ SR 0.907 0.044 0.817 20.383

AL3] A ol &k

FI4 99 S13 0.951 0.043 0.853 21.966 089 073
SI4 0.959 0.043 0.863 22397
PO1 1.000 - 0918 -

ZA1A PO2 0.981 0.034 0917 2845 0.92 0.81
PO3 0.993 0.039 0.87 25.59
CM1 1.000 0.092 0.668 -

HYA cM2 1.265 0'09 0.868 13.773 646 0.64
CM3 1.244 : 0.859 13.759
UTI 1.000 - 0.859 -

84 um2 1.056 0.047 0913 22317 0.90 0.75
UT3 0.99 0.05 0.823 19.837
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H =Hgs QOIETZE | BEERX | EESMZF | t-value C.R AVE
PR1 1.000 - 0.738 -
A2+ PR2 1.251 0.076 0.859 16.378 0.85 0.6
919 PR3 0.948 0.068 0.731 13.979 : :
PR4 1.124 0.072 0.812 15.546
PS1 1.000 - 0.846 -
478 PS2 1.041 0.045 0.897 23.109
E;“ PS3 0.929 0.045 0.842 20.804 0.92 0.71
v PS4 0.92 0.043 0.851 21.159
PS5 0.879 0.049 0.77 18.059
TRUST!1 1.000 - 0.86 -
TRUST2 0.864 0.047 0.803 18.228
Al
i TRUST3 0.794 0.058 0.651 13.785 0387 062
TRUST4 0.946 0.051 0.809 18.403
g; }(1)(6)(1) 0.058 g‘gé . 19.859
#18} ‘ 0.054 ‘ 14.301 0.74 0.51
RE3 0.768 0.065 0.612 6662
RE4 0.436 : 0.341 :
INT1 1.000 - 0.854 -
S)=1 INT2 111 0.043 0.969 25.839 091 0.80
INT3 1.042 0.046 0.859 22457
* p < 001
3. B9 MY U WY U5
B2 AtelAY
C U
[ MEmms

X 2=1252.0(P = 0.0), df=475, GFI=0.83, AGFI= 0.80,

NNFI=0.87, CFI=0.92, IFI=0.92, RMSEA=0.06



49
= .59%%9]

1

Al

+

S24
HRH, AvtEEI|E BHd W
o R, A

3

ADIEE gt BHQAT| NGH!

=

)

YT Rogers2003)= A=+ §

1

°
R84

=

ol A

71 HgA7|a gle ol

2ol A7}
AHgAte QA oAt B3 glo] &

i

o] 2mlEEO

|

hs

=

< AF ol 24%x2] o

W7 he

E

2w}

il

°
“

Aol o A =Ad F S ol

watd el A

]

&

)=}
2

)]

o7

=

| =y
HolF3 it

=2

2A AL, A,

=

hy A

.

1

o

o

=

sof o} WA 554
Al

3
=

L

b =k ol

< ¥ <

I8

02 ARUACLE shAol, ool o) o) gETE
o]
Het

I

z;]—o

87 gt A

EH

Sol94% 2v}

Eﬂ—

I

o

ﬁo
B

ofy

i)

e
i

Ny

;OO

o] 2u}

=]
s

& AT EY, A7 AR =] WA
& 9F 15702 Ueyitt o

k

@

20%*9]

7S

o vl

s
a

H, A1 Ztg Het

o] Mgl
o] AHg2]

3

1
&

<

™, A

[¢]

AA—

A2t 9go] 41219} 9l vl
(3]

wAete 4lgs) A



SABEAN M6 MaZ (20149 9F 279)

M.
gl

o sEO
ek

& 4194

1A, 2~rtEE o

Belad thew 2tk 3

A58

R

=

I

[e}

al

|

Z

% 0

<

=
R

| Azg Heto] A 7173

= =
_]0

AgeE Aea e,

Yepgd. AR, A

gl mA

o)

ol
700

B[N
—_

o)
ol

1o°
—_—

ofy

2

FEA)

2n

ol
70°
7o

¢

|

A=

A, ABA oz Jept el A4

1=
=

dhe A2k Addo.

of
G5

BN
HH
o
k
)

HH
of

}o| A}

%

oo} 919, A, A

A™E 72 9l

Tt

&2l o

A A

o=
=

oz 7K 2

-
L

3t

g o

= AHgstaat

%7

Fol

A7E 9% 2R 9ol
F7h 9% gggoss a7

=
954

H’

4

=
=

btk o] @AHoR Yt

S

7 ok HE

7

A 71E AT ol

59

g 2

o]

o A<l

0

o

A

o g

7] W&l A=

amo
™

o] §21}

k!

o
™



ADIEE Tt BHIQATY NGHI AFE 51

—

Bago

X

ofN

71, FE011), “AntEE FujA e dFe v e 8%l AFEAL AME oz 2 #
dAPA AL Max HuE FHCZ”, AHNAAIANATE, A A3Z, 3=

N AR A YN 3], pp.23-34,

HE7), AR8012) A8 A A 24 B ©rE g4l ghtuke] AA o] @ A An)

EE 7Pk mupdwg) Au|AS A0 2012 7494 HEE] & i HA]AE

O

ll

ARG AR Z2011), “FY ALEE WiZ)Au] 0] dbddeke] B A7, FEAAAT, p143.

U, M, AR TF2007), “REd@A Y] 8w d3S A 290, AElHdA
A AT, ATAA3Z, S A A AN 3] pp.102-106,

oA L, AW 2011), “2~HEE 7NF Bupdwls) sfElel] J3FS mXe= 29l VETH R
AEA S AR, d=xdAAY A 2168 A4, pp.158-163

3, AN, £942007), “EutdFo] ik AR} Ao A A, AFAAAT,
A120¢ A3, pp.375-379.

23l 0]538(1994), “AAF FEA LA YAl A dek AT, AITgAT A234d
A33, pp.2383-2406.

o] &7H(2007), “H bz el A o] JABNYH AALE-LE WA= 3, FIGHEA

-+, A1748 A1z, pp.77-95.

oA &, ARF(2011), “~rEE 7|8k ®mutdwF) g JEE vx = 29l VETH =g
ARA S FHoR, dxdAAY s A, A6 A4z

o] &, 15 (2005), “GEIE AHEAAS EmolA, 87, Tl AREA Gk nUE
S FAo R AGARTATL A158 A3, pp. 91-109

FaE, BEA, “BHEIIE T8 oA AHEA 5% FHV|e 540 wWE A AG
o] zto]”, AP HEFATL, A15A A2Z pp.97-122.

HRG011), “/HQ1e] A, Aks]A 43, AFEARIFH o] 2~ QRlo] ~rtE E F8 7
Ae Gl e A FFE JErs BdE F4oR) ostoizigy
A gt o] H HhALeke] =

r23(2014), “= VeI AH)
May.,2014.

Mo

[>

o] 43 =23 2014359 FH, http://www.bok.or kr,



50  TEBEAD MicH W42 (20148 93 279)

Bagozzi, RP. and Lee, K.-H.(1999). “Consumer Resistance to and Acceptance of Innovation.” Advances
in Consumer Research, Vol.26, pp.225-281

Davis, F.D. (1989), “A technology acceptance model for empirically testing new end-user
information system: Theory and results,” Unpublished doctorial dissertation, Massachusettes
Institute of Technology, Cambridge, MA.

Davis, F. D., (1989), “Perceived Usefulness, Perceived Ease of Use, and User Acceptance of
Information Technology,” MIS Quarterly, 13(3), pp.318-339.

Davis, F. D., Bagozzi, R. P. and Warsaw, P. R, (1989), “User Acceptance of Computer
Technology: A Comparison of Two Theoretical Models,” Management Science, 35(8),
August, pp.982-1003.

Fang, X. Chan, S. Brzezinski, J., and Xu,S.(2005), “Moderating effects of task type on wireless
technology acceptance,” Journal of Management Information system Vol. 22, No. 3,
pp-123-157

Leavitt, C. and Walton, J. (1975), “Development of a Scale for Innovativeness,”Advances in
Consumer Research, 2, pp.278-293.

Mathieson, K. (1991), “Predicting User Intentions: Comparing The Technology Acceptance Model
with The Theory of Planned Behavior,” Information Systems Research, 2(3), pp.173-191.

Moon J. W. and Kim Y. G.(2001) “Extending the TAM for a World-Wide-Web Context,”
Information and Management, Vol.38, No.4, pp.217-230.

Plouffe C. R, Hulland J. S, and Vandenbosch M, “Richness versus Parsimony in Modeling
Technology Adoption Decisions: Understanding Merchant Adoption of a Smart Card-based
Payment System,” Information Systems research, Vol.12, No.2, pp.208-222, 2001.

Ram, S.(1987) “A Model of Innovation Resistance.” Advanced in Consumer Research, Vol. 14,
pp.208-212

Wang Y. S, Lin H. H, and Luarn P. (2006), “Predicting Consumer Intention to Use Mobile
Service,” Information Systems Journal, Vol.16, No.2, pp.157-179.



ADIEE Tt SH[QYY| NEH AFEN 53

ABSTRACT

Behavior analysis of mobile banking user with smart

phone

Hong, Seong-ok * Kim, Hag-Min

Since smart phone users are continually increasing, smart phone based mobile banking users are
increasing too. Therefore this study analyzes behavior of smart phone based mobile banking users.
This study surveyed 400 people aged 10 to 50. The survey shows social effect influences
convenience of smart-phone based mobile banking, perceived danger, and perceived security.
Also,’ promptness’, the element of convenience has influence on trust. As perceived danger was
higher, it was more vulnerable to resistance. The intention of smart-phone based mobile banking
was influenced by trust and resistance. Specifically rising of intention was more influenced by

lifting trust than lowering resistance.

Key Words : Smart phone based mobile banking, Social effect influences, Trust, Resistance






