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- Creation & Management of Public Theme Contents -
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Abstract Walt Disney World focused on Theme opened in 1955. Many Theme Parks such as Everland had opened
in Korea. And also Public Theme Parks were established on purpose of finding cultural identity by province
government. Most of the Public Theme Parks made special Theme Images to revive the image characteristics and be
stronger public theme. But these creativities of the theme images are struggling by the lack technical ability as well.
This study derived several problems from the existing research and current issues and found out the future direction
sought. Thus, the public theme images are to lead marketing and operating of public theme park by using storytelling
and high tech, and look forward to getting position of the window to the future. In future, we must pay attention to
study for creation methods and marketing, and plugging in new technology on public theme images. Continuing
studies will support to enlarge the identity and educate traditional history through public theme images and park.
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<Table 1> Characteristics of Theme Park

[U ox I

Sort Contents Exempldus
Theme Main Th§me or Several Walt Disney
Chain Theme House Tenboss
Unity United Image on . SanRil Puro.
Every Goods & Service Tyoko Sesami
Amusement Place which House Tenboss
Unusual . .
is seperated from Usual Nitco Etdo
. Creation Imaginated Place .
Exclusion Exporience differgent from Reality Walt Disney

Source : S. J. Lee, 2001 “Trait of Theme Park’
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<Table 2> Changes of Theme Park

Times Form Contents
. . Rome in Ancient Greek
Ancient Trade Fair Public Amusement
Garden in Summer
17C Pleasure Garden Sports, Arts, Social Meet
Play Equipment on Trade Fair
18C Play Place & Seperation
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1995 Theme Park Diffuse Worldwide
. . Introduce High Tech.
21C High Tech. Park in Contents & Managing

Source : Recreation Development Handbook -Arrangement
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<Table 3 > Classification Principle of Theme Park

Sort General Public
Development General Fund Public Budget
Main Body Company Govern. Organ.

Operation Service Balance

Purpose Profit Publicity
Main Theme Creativity Solidity

Contents Amusement Education, PR
Main Process Contents Place/History
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<Table 4> Classification of Public Theme Park

Classification

Form&Contents

Exemple

Nature/Science

Nature, Science, Tech.

Experience/High Tech

Culture, Arts
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Set, Exhibition
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Histo
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<Table 5> Classification of Special Images
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