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Abstract The aim of this study was to validate the mediating effects involvement between service quality and
satisfaction in children’s pool. For the purpose, survey was conducted. 450 samples were collected, and 430
data were used for final analysis. Data processing was made factor analysis, correlation analysis, structure
equation model analysis via SPSS 21.0 and AMOS 7.0 programs. Study findings are as follows: First, among
the factors of service quality, only the facilities factor was effective to involvement. Second, among the factors
of children's pool service quality, program and facilities factors were effective to satisfaction. Third,
involvement of children's pool was effective to satisfaction. Fourth, involvement had a mediating effect on the
effect of facilities factor on satisfaction.
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The Study on Mediating Effects Validation of Involvement between Service Quality and Satisfaction in Children” s Pool in Convergence era
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(Table 1) Demographic Characteristics  (n=430)

Characteristics Classification N %
Gander Male 129 30
rance Female 301 70
Seoul 248 58
Area Gyeonggi-do 182 42
25~35 39 9
35~39 211 49
Parents Age 10— 161 37
Over 45 19 5
5~7 87 20
. 8~10 14 36
Children Age -1 3 9
Over 14 66 15
Under 300 8 20
301~400 165 38
Monthly Income T01=500 9 2
Over 500 81 19
oAl AE 20159 42 dA e 9 A7IAY o
do] g ol £ F E whToR 4
Asle] WS FHFZE Y (non probability sampling) &
A
=

3)
o] 2Z W (convenience sampling) 2.2 & 450%-2)

AL st PR R T oje] A&

e pstel £ g

o s HERE vl

2

AT ojdo] HG F9%e] M| FHd He

4= Parasuraman, Zeithaml 2231 Berry7} A

FAE S48 98 Mde SERVQUALS 713

Fol[11], olsAleh Z2dwle] A E ASae] 84
St utAR 291 FA2] AFellA] AREH

3} A%} 453} 7} 38 A 353 5 & 18%-3)
57) Wlo® 4 A St Wl v #3717

SH13] 7 ubar(14]e] ATolA AME HEE 570

Fgo E A gt FAFte] AgRG o, Hol:
%32 Zaichkowsky2] Pl(Personal Involvement
Inventory) & %[15] & AHE-3F A421[16], 2.54A[17] <
AEEES vEe R B AT ASlEE 5l £¥e
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AT A= AA BE F 43059 HEAE SPSS
21.0 Versiong AH&-3Fo] W= (frequency analysis),
TAE G S (construct  validity)  ®©AZE QQ1EA
(exploratory factor analysis: EFA)S 3}it} o] &
AMOS 7.0& o]gsle] &1% 2214 (confirmatory
factor analysis: CFA)S A3t o, 71 A ¢
sto] AA#A B2 (correlation analysis) AA] 3 P2

AA B EA (structural equation model: SEM)S 21 A]
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(Table 2) EFA of Children pool service quality

Question Facilities | Program ms;[;uct Price Place
Q.5 341
Q. 4 814
Q.7 745
Q. 6 701
Q. 11 352
Q. 13 315
Q. 12 321
Q. 14 704
Q. 18 858
Q. 16 774
Q. 17 701
Q. 15 706
Q.9 825
Q. 8 331
Q. 10 761
Q. 2 358
Q. 3 704
Q.1 700
Eigenvalue 4.8455 2.857 1.798 1.574 1.145
% of Variance | 26254 17124 | 11012 | 824 6.451
Cumulative 27.002 41015 | 51.214 | 61.751 | 65814
Cronbach’s a 812 798 823 781 712
KMO = 815 Bartlett Spherical Symmetry =2789.415, sig=.000

(Table 3) EFA of Satisfaction and Involvement

Question Satisfaction |Involvement
Q. 19 326
Q. 22 789 KMO=.848
Q. 21 781 Bartlett=699.812,
Q. 20 766 sig=.000
Q. 23 136
Q. 28 7194
Q. 24 790 KMO=.802
Q. 25 783 Bartlett=616.605
Q. 27 786 sig=.000
Q. 26 776
Eigenvalue 3.043 3.684
% of Variance 10.86 13.251
Cumulative 60.860 61.399
Cronbach’s a 838 784

WHAXAE HASHE Cronbach’s a AlFS E3}o]
= A3} & 82le] 700 0]"19] e B
SALET9] gAY A =7t S

A flste] dEet HAEE gRlgh A de= 428~
-1892, A&EE 005~389E AAETE 1S 2531
.

TANIEY] ZAEIGEE Bagozzi®t Dholakial18]
7} AA 3 CFI 9+ Bentler} Bonett[19]0] #1413k TLI %
80-90 o] zElaL Steiger[20]7F A|AIE RMSEA 7k
J100]8tel] =5 ZZE]ME}

TANEES
A, %ﬁ%%(AVE), 7N
<Table 5>#=,
(AVE) 5017, /MPAlg® To)doz

gt

o] gl A=

egkek.

(Table 4) Correlation between factors

1 2 3 4 5 6 7

1 1

2| 184 1

3 055 | 195k 1

4 072 086 017 1

5 080 | 197+« | 090 | .532sx 1

6 049 049 | 377 | 079 037 1

7 047 | 166%x | 425+« | 086 013|391 50 1
1=Place,  2=Price =~ 3=Program,  4=Facilities, 5=instructor,
6=Involvement, 7=Satisfaction
x p<05, #* p<0l, =+ p<001

2 AFolA] A3 F2EES £ st &
A QAEA Y JAAARA S BEUZ BA% AR
B A== <Table 6> 2om A7E G| A=
= 5 Aoz BHEAY
(Table 6) Goodness of fit test

criterion X2 df CFI TLI | RMSEA

Index 881723 | 310 | 924 900 071
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(Table 5) Confirmatory Factor Analysis

Observed . . Unstandardized standardized Construct
Factor Varigble | SREWness Kurtosis coefficient | SERAAd €rTOr | sient AVE 1 peliability
Q5 -1.075 587 1.000 - 747
- Q 4 -1.0% 1.105 1.027 019 821
Facilities Q7 18 3501 1042 050 = b 983
Q.6 -787 204 1.050 047 741
Q. 11 -1.125 503 1.000 - 703
Q. 13 -1.151 854 1.009 174 803
Program Q12 —A02 —o87 1212 110 621 86 o
Q. 14 -748 -153 1.3%5 129 562
Q. 18 -.1521 521 1.000 - 665
i Q. 16 -1.252 856 1.358 059 741 .
nstructor Q 17 —3%5 ~905 1045 042 695 16 ol
Q. 15 748 - 155 9% 044 565
Q9 261 -1.154 1.000 - 752
Price Q8 152 -1.355 935 072 741 902 914
Q. 10 451 -1.285 1.021 068 744
Q.2 -857 -415 1.000 - 621
Place Q.3 -847 236 998 056 695 856 398
Q1 -512 -748 1.017 039 712
Q. 19 -1543 3584 1.000 - 741
Q. 2 -1.892 3.899 1.003 138 521
Satisfaction Q. 21 -1.129 1738 1.251 129 803 721 769
Q. 20 748 -005 9% 110 745
Q. 23 - 904 -299 1.251 089 732
Q. 28 ~1.265 1625 1.000 - 629
Q A4 -1.116 1325 1.022 054 824
Involvement Q. 25 -1.505 2415 1.007 745 814 789 856
Q. 27 - 952 654 1212 636 758
Q. 26 -847 541 1.004 752 711
X2=481.032, df=125, CFI=.909, TLI=930, RMSEA=078
3.3 7}dAH= (Table 7) Hypotheses Test Results
i =
3.3.1 luEAES Hyp. | Path Cf:)itfh SE. |t-value | p-value Result
oldle] A& T MM LEAt v wle)A W |1 56| 00 | o6 | 19% | 073 unsupported
#odr e uNads A st A" 2Ry M |2 >6| 017 | 062 | 231 | 790 | unsupported
& 2L A gl Ak g 1% [0 0T L8 Lar b T
<Table 7>} 2t} H5 [5->6] -179 | 098 | -1732| 068 | unsupported
H6 [1>7] -071 | 041 | -1821 | 081 | unsupported
H7 |2 ->7] 041 065 923 421 unsupported
H8 [3->7] 140 | 049 | 1729 | 048 supported
Tnvolvement H9 [4->7| 324 | 042 | 6767 | .000 supported
HIO [5>7] 24 | 056 | 58 | 631 | unsupported
HIl [6 > 7] 300 | 052 | 4765 | .000 supported
1=Place, 2=Price 3=Program, 4=Facilities, 5=instructor,
6=Involvement, 7=Satisfaction

Satisfaction

[Fig. 1] Result Model

7HA 1o digk B4 Az M| FAe] Faaglo]
HAEe] o]2E ARAF o] 080y o, t=-1.935, =
veht 7 12 71245 Ak 7H 240 ) 4
Az FA o] 7hA acle] gojko o2 ARAS G
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(Table 8) Test of Involvement Effect

Path Direct Indirect Total
4 Effect Effect | Effect

Facilities -> Satisfaction 249 119 .368
Facilities —> Involvement 39% 395
Involvement —> Satisfaction 301 301
Direct Effect 68%, Indirect Effect 32%
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(Table 9) Test of Mediation Model

Model X2 df
Partial Mediation 1554.523 81
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