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Abstract

This research studies socio-cultural hegemony change focused on male society through contemporary id-

eal masculine images of Asian men (especially Korean and Chinese men). Participants were: South Korean

men in and around Seoul and Chinese men in Beijing and Shanghai. The youngest survey participants in

their 20's and the oldest in their 40's were asked about their present men's appearance images and masculi-

nity as well as asked to evaluate satisfaction with their own style, and interest in fashion trends on a 5-point

Likert scale. In this research, an ideal masculinity was tested by 6 characters (traditional masculinity, macho

masculinity, androgynous masculinity, adolescent masculinity, trendy masculinity, and general masculinity)

as male avatars. Asian men's consciousness of an ideal masculinity image has moved gradually from tradi-

tional masculinity to trendy masculinity, leading to new roles in a socio-cultural agenda. Korean and Chinese

men are more interested in appearance and notice fashionable styles to be trendy that follow the latest fash-

ion because most other Asian men reflect a traditional masculinity as an ideal appearance image.
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AES A7 AL oA ZAEAD ZAAe FHAd QI o FH o7 FFsh= 9]5’%33% vletgiet. AlA,
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2} g3 BeAo] QIrka ATk 3, Choi(2006),
Hong(2007), Kim(2006), Park(2007), Song(2011)—4 AT
MIE GRAE B Aol S\ mpe] A, 2
Ll—/d A] o] Al jﬂ g} %%

3 20 PR PAEL TR WYsan B,
B AT = AR F Flel] AFshe A4=e] 77
A GAHES o s HES AAEy 7 AFe
Matol F F719] B Wake vlastaa sk A
el Ae eol L aEo] fAME A
37 Slall Sel Mg S aelm FHe)
Astolz AR ekn Al g Aol AFshs

o AnE A
A= thest e AR, AT
92 AL olo] th B
ST B4, 939 $7 94
Al AL Sl g ol o 37
7kstel, Arl welmlA) 4

=2

.,d
of;

-

N

|

ol O o fo Mol

T
o

2
-
[‘B,
40
H

jud
-

o
¢
oX,

>

o ooX oX oX
l‘lFl—on_un.,Eﬁ

1o

oX,
> %
ru{m

o
a

O

Re)

o o oy
o
t o o

o
ﬁrﬁt

Kl
by

’,Q_
o=

— 868 —

=g o] ARy g4 s

stals AL BA o= B},

= A= T

F&E AdZ 3

IL. O|EH H{Z

o
1. AlChet 23tof 2 oMol cieh LEHX 0F
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of sl ZAAA A7, ALE] A 0 2= AT 9] A "R & F4 o2 HFeI3 TH(Table 1). o] 2] gk AP A
St ZAAA AN Aolgolot sl RETF ol HA <] TE R g A Po] odF g F8tarat 8t
/3 ol gt A5 2EH LS TFEAIT)AL Bgk = GAoImA F3& AEFEIH AEH, vz, EA
3ol Aol T FFE PAA =AU o2 7 o, F8H, dA], G FAoHA 2 pre] E 4 9
A A e 71Nke FAd AL 2041 7] o] & AB|ALE QF o). WA, [%54 @A o] n| X (traditional masculine image)
A ks AA Ak A G 72 H o4 A% = 204171 $RF FAERTYSE AR = HARY

A AR 9] 1e5-S B SA ZA Q] Fol oY $E8e A E sl ghon 34 FYolA =2t

2
o alapsle) Al1A A9l Uil el |tk & Be] A48 gasks P eIt ol st Al

20417] ZAERTUSE o], o] 288 thidd HAES BT AES Y, R E B8 F7dte
Folm AR oJu)7L WsletiaA 58 B I 2B oM E BHEARQl S B S Hd = FE
Eo| A HaA F Aot} Tk 2= sfele] A £ Azsit 24, vzA YA o] v 2] (macho masculine
AE FARekE A EEA Q1Y WE 714 HEE image)°|Th. HE <529 AR1g BAn & ti¥iste
Hkg sh= tide] = Ath(Hong, 2007). o] 2 3k 21412 1. vk G2 EE Fal B AAlE ARl B
7] 2 QQE7F XAl o d o g GAE WA EA ZEA7)E w3 8 olnh 3o Z1E 9 & 2549
E ARJAAME AAE 7H = 202 Aoks A sE 52 53 EEAY 253 A4 3, 8719 g E
Polgte Ag o xMghe] dojydtt B o] AHESHe Zdashs v 319 5A4E BoFE BN CE, o
X082 Fuj#E] AAE shte] AHFESR 1A = 22 e (military) 5, 2 2 E (utility) 5
A EJL, ol & Fall AAEL Mg FQl Fol AR Fel 2 ez ok AR, 84 1HAd ©]w)A] (andro-
+ Ago= A JA =HIAE A FHE] BUE gynous masculine image)°]Th. %2 GAA] & o
719} A FARES YRAE | gt FAEES] Aol Ao} 2 A A T I=F AEshe HAddeE A
08 3xHo] 7k AL JA] o|H3 At 554 4 FAR BT WEE olETh HHAE FEEE A
il & ArhLim, 2005). o141 ¥ Ao FAEAE2 € ol F Ao #A5AQ 4 AALE BHIT FHA
A3} = 2P} A S B3l AL RS #AE ol R o] Mo AR v/ AT 319 23}
slaL Zpod HE o] FL YUt o} #edo] ZJow Ban|et 2 IR e

HZ Yepdoh A, 432 g4d o)) =] (adolescent ma-

2) Bicl EMe| EM Y sculine image)= 7HH & ~¥ =9} ~EDE 3} v}
F8e fFEE 2R APATE AT EAE FA) Fo= g dd ol AdR FAA midse &d
7] o] R F ATt RE FaL, 3}, A AR E o] oJu|A & 7IRA| AL Yl om Rl Frte] EJo] kst
F3al o]t 1 B/ FHIE A EW AlZHEQ Al EE2HA] ¥ G402 FE ojH B A=
oJH|A & GO R FE o3 E BAlete FEE o] Aok 2UAZ, 29 B2 5o Ax 2 JfFY &
Follom 7ol wE Aol wet xto] 7} AATH(Choi, B S Foke Ao R veidth oA, Ef
2006; Hong, 2007; Park, 2007; Song, 2011). Choi(2006)= ZJo]u] A (trendy masculine image)= AF71AAlS] o &k
2Ed 2 QRS FA 02 EF3H91, Kim and Park FAE oA gom ARl o maeo] Wze Wy
(20102 FT3t= S22 Song(2011) H/3 9] el Eolt}. o] B{ FAES A S 7HEE AE AN

Table 1. Masculinity category of modern men

Choi (2006) Song (2011) Kim and Park (2010) Masculinity categorization
macho masculinity muscular men freedom desired type 1. traditional masculine
. = . 2. macho masculine
traditional masculinity boss men appearance desired type -
3. androgynous masculine
androgynous sexuality mystic men sexual desired type 4. adolescent masculine
o o . 5. trendy masculine
adolescent masculinity softened men social-friendly desired type -
6. general masculine
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npR| ko 2 YHkA] ] o] H] X (general masculine image)

olt}, Yuta FAoju] R Aalo] FslE AEHU O]
A efor] dnbz]l o529 Fgtolut s
Qo] 28l glo] F313 71EE 7 AL A e
HHE A Aoz 19509 ) S A
2 Folup UM AT dojE EA Yo dgel wt
2 583 7S 2R o 98-S ddste 4%
Bt} o] 2] W ES B o R Hazt faol
A WA e FRe S ok

II1. o174k

2 A= =59 M A 2753 F7E W]
A, dstolo] AFsl= 26~454 G S tIFo R o] F
o} t}. -2 SMS(Short Message Service)S &85

2013 8¥FH 1097k ZAE Y ARG g
=3 F52] 196% HAES YL Z 31em g=(K)
967, Z=H(C) 100 ol|Al &S AT L Fol
Aol Fa3 HESH 1815 (K: 86, C: 95)7+S AT
of] ARS-3FA T A gt o] HEAH L <Ta-
ble 2>l R.o3FE= upe} o] g2 304 (age ranges:
1969~1987), =2 33| (age ranges: 1968~1989)31t}.
B AR gl gl Foo] GAAEY] A AT
o] HHFEEE <Fig. 1>—<Fig. 2>¢} 72t} o] 2 7A| o
2 A EA, 3= A5 FAT A2 174.7em
(height ranges: 161~187cm), 70.1kg(weight ranges: 56~
100kg)°1 AL, 5= B/ o] HeAd3} AlF2 174.5cm
(height ranges: 160~184cm), 73.4kg(weight ranges: 55~
95kg)e| Tk 20100 A =AVE =] A= 20~40T)
A 9] B 172.10cm, BEA L 72.06kge] R
th(Size Korea, 2013). 2010: 301 = H=2] 25~444
A HHEAALS 169.83cm, BAAES 69.55kgo] AL
™ (“20104F [ R AR5 I M2 42 [2010 national physique
monitoring]”, 2011), T3 AF ] Wo] B FAl

Table 2. Korean and Chinese participants

Korean (N=86) Chinese (N=95)
Max Min Mean Max Min Mean
Birth year 1972.0 1995.0 1984.1 1975.0 1996.0 1986.2
Height (cm) 187.0 161.0 174.7 187.0 160.0 174.5
Weight (kg) 100.0 53.0 70.1 142.0 55.0 72.5
190.00 190.00 4
o oo o °
185.00 A ° 185.00 4
L] o
o o oo ]
] ° o o
180.00 o oo o 180.00 000 % oo
o0 o
Prs 06 o ©© ° - o ©000
= =
2 15004 ° C 8000, o ° B 17500 ‘ao® @o
as o oo o () o oo oo i.) o o o o
o o (o] o O o0 © o
o o [e)e]
170.00 o oogo oo0o0 00 o© 170.00 4 occo® 0 00 O o
o @ o o
oo o0 o
165.00 165.00 4 o o o
o
160.00 160.00 4 o
T T T T T T T T T T T
50.00 60.00 70.00 80.00 90.00  100.00 60.00 80.00 100.00  120.00 140.00
Weight Weight

Fig. 1. Average distribution of Korean men.
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AL 171.20cm, BAA T 7430kgZ ZATE A TH(AL
I 20104F = RAR s 45 28 4 [Beijing 2010 natio-
nal physique monitoring]”, 2011). Z=+312] 2143} A3
o] EAPER zto]7} A s Erbd 2 Aol 3
o gk @ B0l Aatele) WolAdd AF3aL Jlernz
Fad g, o] @A WA, He Al e Ao
Fogk A7) A A S-S v aglS o HE S

A ZA BleluA] o2 W] Wl S gl
Aok T3 2 Aol Ao Fost GAES] S
A =8 XU 0(13.5%), AT-H(12.4%), A&
(S 8)(10.1%) o2 AU, S5 A F
FHA(24.7%), AAU1(20.4%), F5(9.7%) o2 Z
AbE]o] Zh= B AR Aol AFH A e vheket 7
Ao BEE o] F AN

= N A b I e 2]
A=E =Est 2o At A olnAE FR 5
o Ag F9E T8l AFF G oIvR 227)), vhEA
ol | (1170), S84 FdolmX|(97h), &d4 T

o|mX|(1871), E-IT] FAolu| x| (147)), Ly Pdo]
w2 (2271)¢] & 9070 2] HAdoln A S AR &, AA}
8+9] o] 3910 WALR F Apee] A Y-S AT
12} A G olA] zt ofm| e w2 5] A =
stRom, 23} A8 A oX = HTH O E B A5
7} 7P =& ARIRES B Aol ARE3FA T 2t o]n
Ao gt 2etd A4 7152 A Al dig A
) A 7-(Choi, 2006; Song, 2011)Z E-all 417 3} TH(Ta-
ble 3).

A Apale] o]mR) 9} FAFSE o] H| A& A7g 3=t
AHEE AR AASE 9], S FFolRA] o o
T AFEL AT AFEZ Fo]7] Yo HA| ¢l Eo)

F= 2ol tigk AYPAE wiAIA 71 7] sl ohtErE
‘:} Sims Z 2238 83}
£ HIRO R olulElE
29} 3019 o171 k]
1/\] 97, A A
T-oll AHE-3F3ATH
AR /‘VLJJr ohutet °] ] ]Oﬂ gk 22} A= e HAE
2 /E 7‘41‘5‘}% AR o]/de] 14910] Frodstsd
CATHRES 67HA] EAd el tig diE V1 =S A
| AA| AR olutel o]m| R E Bl ko] 55 A=
2 ARLE HrIen e o)F 8 MER AAE 7
7o) olu]A]o th3k AZF]|=E Chronbach's 0322 7
3t th. AA Azl bl gk A 3H5-2] Chronbach's o
W2 8693101 A ofule} o 1 Aol thgk Chronba-
ch's oS 798% =L UH Elg ) Ao g e
%L CH(Table 4). Wa}A] A 7‘1‘0:1 3]- FAEL AR =
Aol zkshz Apale] Q{3 o) 02 Faa
e RFE G 77 AR AR ohate) ou A & B
3l Z+z}+ 5-point Likert scaleZ 8533t
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rot

t=2t 352 0| 227 ME HY0|
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=3} F=to] 20tell A 40t A S e Z 214l
o] @Al Aprlel ome Aje SR f{ES A9
TS AAIRH A3 s e B URbEQl P o]
Ao ti gt -ggo] kol 7H7ke: A (K: 53.3%, C:
474%)2 7P B9k, theo 2 e AFA I Al
AJolu A7t L HE o]o] Fht2 20.9%, T 23.2%
2] 31 EH(Table 5). ©] A3e EA7IA = Fd £l

mlm n:. 5 2w

Table 3. Style code according to masculine image categorization

Traditional Macho Androgynous Adolescent Trendy General
Tailoredsuit, ;
Item Trenchcoat, gacket, . T-shirts, Jeans T-shirts, Jeans Popular items T-shirts,
. Tailoredsuit Cotton pants
Cardigan
Silhouette/ . . . Slim-fit/ Loose-fit/ . .
Style Straight Fitted, Nudity European Style Boxy Style Fitted Straight
. Achromatic, .. Pastel, Natural,
Color Achromatic Camouflage pattern Feminine Fancy pattern Achromatic Black, Navy, Grey
. Belt, Sunglass, Snap bag, Sunglass,
Accessory | Neck-tie, Loafer Bold accessory Hanker Chief Sneakers Beauty items Sneakers
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Table 4. Sample and ideal image of masculinity

Macho

Androgynous

Adolescent

General

Selected
sample image
(a=.869)

Ideal image

(a=.798)
Table 5. Appearance types by nationality
Frequency
Nationality Traditional Macho Androgynous | Adolescent Trendy General xz
n (%) n (%) n (%) n (%) n (%) n (%)
Korean (N=86) 18 (20.9) 2(23) 7(8.1) 4(4.7) 10 (11.6) 45 (52.3) 1,806
Chinese (N=95) 22 (23.2) 3(32) 12 (12.6) 5(5.3) 8( 84 45 (47.4)

sl S AN g WY sHds el AelE el A% o2 g

S 23 e D5 Ak B ARA FRA G A @

5ol AZSIE Gt WA AN BelnlA fFel Bl 9w

Aubzel dolulA] olslo] AEHQ PHelHATL 2 el

FA0% ¥ Vet 4 Aoz oldlold gl ST Qem, Sl

M AR ol Aol o= A Ak Y WS A 9l
RGO A ROR AT AR INIED A AU 9 A

O

BEL] o)A SIRF 2 &5
;<4 \/M-]o] ];(]7]-}\-]§
19} & Aol o A B3 9
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w l_ET;gé]- H—ch/ﬂ KR ]:H;‘L_Z_-]]O]
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ol & Al el o= 3

ARY wgAdel =716l 3
& G o R HojErh B AEH < FdolvA
(B1.4%)° FE olo] EdllT] F/d0]w]A](30.2%)7F =4
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Table 6. Ideal appearance types by nationality

Frequency
Nationality Traditional Macho Androgynous | Adolescent Trendy General ©v
n (%) n (%) n (%) n (%) n (%) n (%)

Korean (N=86) 27 31.4) 2(23) 2(23) 5(5.8) 26 (30.2) 24 (27.9) 2057

Chinese (N=95) 32 (33.7) 3(3.2) 8 ( 8.4) 12 (12.6) 23 (24.2) 17 (17.9)

] FES] Aeole WA Pl gk 2R YUE o] HHELS =2 EAE IR (p
o} o7k =L 33.7%, EdT GAA 0] 242%E A5 <0012 Ho|T Y& Ao g JeldTtHTable 7). 22+
WA EdT] 944 AlolollE 9.5%2] Ax}7} v T3 GAES FATA ARl e f7e Edl
Stk ole S5 B B0 oS 3= Ed Sl Hls) & = RIZE 7o) #2913 2pol & BolA] Sh= Z o= et
3} Ed =0 AFH1 AAE 7L S HolFE STk ol= @Al e = @A Eel Sl FA S vlEl
o} 3k o] A= A P53t Fo] G EdE Hop HFH o2 {a S wolEo|i 9lom HEgt g
o gk B4 S7Hek el o] F2AQl S Rfge] S50l T e va] ARl SRE 2R
o} EAYELAL f3ol Tizke FE R WEtetal 9o UE ZERL S FFak= Al 3840 AAE 7R
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= A F eSS 5 ok S o =ol| thel Q14 e] W7t S EHA Yehta 8
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Table 7. Individual style differences in appearance sa-
tisfaction and trendy sensitivity Ao ALE oA FA o] R B3 AAly ke
Individual style AL Gt ofet 391 G AR WAk 5
Yes | No ket Qe AEH 0 2 FYelME F g yAH
NETS (=53) | =33 | ol B 549 AT oA A, 204 7] R
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— — 214171 Al 2342 sk AL ek o]’ A A
Appearance sasfacion | 050, | g0 | 19217 g} Sol A £ ATE F T Sol ] W)L o)
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