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Abstract The purpose of this study is to examine the factors influencing usage intention of Location-Based
Advertising (LBA) and moderating effects of gender. This model tests various theoretical research hypotheses relating
to LBA, service and individual characteristics, and Technology Acceptance Model (TAM). The target population of
this study was LBA wusers. The results of hypothesis testing are as follows. First, personalization and ubiquity
positively influence attitudes toward LBA and irritation negatively influence attitudes toward LBA. Second, coupon
proneness and flow experience positively influence attitudes toward LBA. Finally, personalization and ubiquity to
attitudes toward LBA for females are significantly larger than those for males. And coupon proneness and flow
experience to attitude for males are significantly larger than those for females. The results of this study will provide
various implications to improve usage intention of LBA.
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A& BT Q1A EAJo] A7) o] g0k u|X= FFFol| TE A+ FHY 2HAIE FHOR

718k SNS, $1x1718k WlalA, 223 2 el gE FE A3 A5k 223 Zlojk
BOE T o] 8AR G 7Nk ] 20} e E 9 upgba] 2 AtE AH| 2 B3 7104 EA4o] $1A]
o] ol HuEi JUUH1]. X7|WAH](Location  7|WHFIL9] o] SE|E B o]-golko] JFL n|R= Q<
Based Service: LBS)& o5 8AIWo|L GPS 55 &8 & B4sta, AW wet Zolrt dEAE E4seE A
gto] AAARE 7ko R o] g A A 2], FH o] BHo|r} X kg Bl 9 o]kl 3
AEAE 2 A9 AXAR 23], o2 A, A7l AE B A AA7HL JAEA KL A
WA 5 929 ael o] A WS ATeE HE AT Wuk olyg) R o2k Tk AAbE S
AH] 2=o]t}, AZE 4 Je Ao Ak

A7 2 AR EE AME Sabo @ ARG
o] HE st GPS & th¥st A 7F U= o] 1x]7]49k
54 3(Location Based Advertising: LBA)7} 71537 & 2. O|2X™ |4
Ak AA7INGIE AnEZES XS o] 8k $1]
ARG IRIste o] 7hA] AR 2 AH|2E AFse 21 §x|7|egn
Melshe Fatelth A7 IE 24 AR o mupe) Fare] shute] f3<l A7 aLE AR}
FE TE& AFste] 24 FuiE fFeskal glom, F o $X]o upg} 9EY HARE muld G| S o]
WG] dofbs ARE Hule] ale] 1 WAIAE  AdsE faolths]. &Y A Je AXN4R}
& doke @ 4 A skhar AUH2] Berginsighte] o] Y& &AM, AV, Fhah 5o ARIAY #a
LBA ATH A oatd, A7kt AAL 2016 371 71 91X = AAnASe| A BEY BuE 5}
WA Bakd Fae] 28%E HHT Aolgta 58 1 FEE ATEE 5o vplES vt A4 ~
ST o] AL AR BE TAYE Fa1e] 4% wEEA FEE A Qe UF A A 7|9 s F
o i AA 22 vtY] F39 1%E AFdtE Apush)@ 4 E(ful)@F e 27H4 Feje] HuHl27 9ok
A ougeh3]. ANt ekl FaAlds FAE Faus SMSY MMS 5o FEE ARSARe] 2~
SAstAIlel whet, S 2EARIARS o] EE A A mlEEY] A% ZREAM Sh|, FE 5o Fal WA E
T mEnpd FaAPg ZYel T8k glri4] Agshs Faola, 29 Fut LuAE A7 ez

A7 0] o] 8A7} FIFEe] whEk $7INE = wke qhS Eaf Far A7} AgEE Faolt) &
Aul2s B QR 7Nk Bt AT s ke Jely 8 Fae FAY Faro] Hls] 2Rk HFAo] o
L Ark YA o] B AFES T Z2k FH, SR S8l Ul Sofstel] wEy ARAY
olMAl Ao ZUIE Qld YA VIEbAH| 20 HRAF 7} o] FojFtkEd] QlojA] 2polzt 9tk
o% H o]goko |3 AFEo|r). YX|7|HEFaLd] A 71ekg o] B3k A%, Bruner I and Kumar
B AFRE 2vEE X7 dqiEFE Aol (2007)E AR VINE FaEEel] B3 H S AAekie)
NAAA 7GR g-goll et BA[4], X7IWH232] /1 Unni and Harmon(2007)& $]X] 7|94 11.9] Zg}o]u]A]
AR o g Jrujoltee]| el ZefolHA] At e, x)Zbd Fe, X7 7pA7E AR el A& o
oA A3 Xu et al.(2011)9] A7[5], AA7INE &S BAEIGITE A, X 7]ukgae] ZEto]HA]
o) ARgoE 9 pelef ol Fek 6], YRVINEE et w2 Jepgen], AZ4E dEa Azt 7k
39 }rragle] gAatolo) whe FaEdtel] #e A7 A YERITE Xu et al.(2009)> YA 718G A 9
[7] Solth ol2ldh AFES AA7IWEe o] & A, ARA, Ariale] AHEoE E Pl o] S
Do el] #3F A AN, AATINEERe]  wA =R gl dtehaA] EAE el HE W]t o
Au| 2 S0l 1A BAo we) o] gojmete] el BuE mla EAEh gAE P wrk o]
el e A= A Faha qlok 2 AR sgae Y7 ARgoE W ujeln TEla Q
HFAolal TEA AHE Adstal FAlste ggo] A HrA A HES FAste o= Ve
7ol whet, YA 7INkg e} o] el 9 o] & kel wha A7 A YERYTE Xu et al.(2011)2 ]
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g ael AdARwEe] ta) ATelee. 157}
AR R Ze] tie A28 9193} X2 o] e] fro
e Folom, e 993 A2k ool A7
7, AR wE, Pl e QA Ao
2 vk C1e 3 ZepoluA] sl B A7 9l
ol A3} FE) AT AAAR wFIA
% P2 vAE Aoz etk BA%Q014)E
wgEeadel ne 91X/ Brhagle] a4 a
ols} snl o] HaEw B Fojelwske] #AE 45}
ST BA AT, AZ4E F84, A, FAH, FEA
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Bt sl 218 9P vl Ao
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SHEel SAAY FFE vAE AoE e
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A& BT Q1A EAJo] YR7INgaLe] o] g0k u|x]= FgFol TE A+ o] 24daisE F4o=
o], WKl o] &7 FAAQ] HE P4 1L 3. 97183 2 JpAMMX
omo} #Ade] gthE AFEe] ®ol WMIHIT
[16-19] 3.1 da7Ey
B AT AMujs B AIR1E Ao SA]7|8HE
2.4 7|&+82H(TAM) o] o] SHE 9 o] goEe| JFgS wA= QAT A
ARt AHI)% 8-S ZA57] 93 Davis et Holl W Zkel7t l=AE AT Aol FA ol o
al.(1989)> 714823 (TAM: Technology Acceptance 213t A5 7] HalA [Fig. 113 22 A7y
Model)& o] 8313=20], 2] AAATFAME ALgz & AXSATE Aul2 S40= i1st, A4, 47H
o] ARr|%e] o] gone AZsy] ) ALeE] g} oE AASL, Q1A EAdolls FELAY, FES
[21-22]. Eli= vhoket ZfQle] 912 Mush= 2ol = AEOR HATE Davis et al.(1989)9] TAMS ©]
= A9 YgrE 928 £33 gclow dAFEn gato] ANk aLe] o] SHE F o] & wete] JFF
tH23]. Yang and Y00(2004)= TAMS &--sto] ;‘éi HAE AR, Fdd wE 2elg AFstaxt sich

gt 9144 HEsh AL
A o2 EFITH24]. Schierz et
g B AT

o, 234, ®Hel 84, o880

Azsg) Abgel s Aeh
o fol%t o
al. (2010) mupel R Bxju 2o 4

AMS 0] 8519 =
A4, o5, FRA Y, e 2 oEste] A
Sk olsh ol AZE 7150 FEAE
Aelo] TAME 43

O Z1-
1S T

=

o

A
A

2 sotap]
SEAEEE P
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Fig. 1. The proposed research model
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A&t A A16E ALLE, 2015
2= Ad8R1ls #A317] 1814 Ducoffe(1996)9] 9 o]&A ] AAA AR AA AMAARE o] & <
Fi aHEEE Agste] ATk ARA, JiQlsl,  Eed SAAL L = AR JEith
Qo] Faof tidt Ble] A+ JTFE W oH, F2F AP AR 2 o] g2t AtEES
AAGT NABE G7Hel fofdt FFs T A Sete] AR B AU AE BAEtaL o] 88k oA
7S Farel] digk BlEe] B4 FgS A= A WA AR At ARle] shal ol &%l &
O & UERNTE FdE(2009) Bupdgae] 3 34 YEE AHE EEth olHg T2 A2 mutdd A
off #ek Aol BEA, o2, 7MY, A4, AA dellA ARl ElEed o] FFE nH= e
ol A, &4, FuHE 3 BAE EE g el ERgafl7], Bukd dio]E] Anj29] Ajge] et A
ojmete] A diz] ATEALH25]. BtE T 0 IAE FES AP HEe fFod dFE vAH
(2013)2 Erld Avx 54 <2o] Eupyd xgolgo]  [18], YAI7|NkAH| 2=0] o] 82} AEle] Fek Aol
Tofl mX= Gkl B AelA HAA, Heby, Hel  ZERS YL o8 E ZUMTE AoE eyt
3, SRS Butd &% o] goko] TAAA 4 [19].
& A, JiRlshs o dFgE WA Gt upeha] FE GG T2 AY 59 22
S TH26]. 2 BAL A7 ae] o] gH e (e B¢
Yun et al.2011)2 2ol §) Bk Anjzo] A wlE Zlojgke gt 2 M-S AASIGT.
AAFEol FES vjx= 29lol] A3 Aol A HAjA o]
Lol T84 FgS nHrkaL 51%13127], Kim and 7Hd2. QA B HEe fofdt 43S v A
Garrison(2009)2 Eutd FAQE Y7 Aol w3k o]t}
Aol M Azt \AAo] AFre] A FIFS 7Hd2-1. FEO| AT Hol H(H] FeFs v
2= Aoz YeRS 28] AHEAF W (user context) Zlolt},
o] muldl FuE)zol |X|i= Fako AF A oA A 7Hd2-2. EEF AP HEe Ao dFE A
7Hdo] Butd Fare|Eel] F44Q1 JFE vX= Fe Ao},
2 Yelgth 5 2akd Fael] gk A7k grple] =
o Hkeo] F4%A FagS Itk & & Jri14]. 3.2.3 =2t 0|89=
kA JiR1sk, AA, A7 T 2 AH|A & Davis et al.(1989)9] TAMS BR7]|<%9 =80 o
Qe AL o] HEel folek AFS vA A 3 ATolA Wol S1EH T g, ARI)E o FHE
olgh= thedt e 7Mde A3 7} o]-g-ej = ?M 2 ggg mztkar &9k Yang
and Y0o(2004)= A% Bl2rt JRA| 28 ALgo] #
7HaL. Au) s EAL B o dEs A A 93 9S v H o, Schierz et al.(2010)2 FEuldX]
olt}. 0|2 o] ST} o] g ko H(H)9] ¢S A=
7HA1-1L JiRIskE Hieel] Ao 93-S W Aolrth. Aoz ekt 43 5(2011)S TAMS 28319
7HA12. AR Hel A dES v Beltk. stelHe|Egbe] Fue|r) Fuje e A+ FTFE
713, 7ML Bl F()o] 9s v Felth. wFideE AL E% o7 A3 TH30].
upgbx] 91X 7|Wkgare] o] B e o]& ko] H(+)
3.2.2 QI EMn} Ei= o] 93 A 3o 13} ool wo] g Ze HdE
FEO|LAAFE LA} FES AT W A=+ AL
o] gk wio R FEd wkgsle= Aotk 2
T-770)(2001)= AH|AES] FE]EY T AEH 73, = o] 8o %l Fhe] FIE nE Aol
2918 FAg A, FE] AFsh= 7HA el tist 914
Hijs FEo|gATo] FEo|LY TS AAs=d ¢ 3.2.4 Mdxio|
Z a9lolgla FA3AEH29]. Xu et al.(2011) F-3E A Aol #3l A= AR olUE), A H Y|
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& F8o B3 AFME wol wuHm k. FEow =AYk A7 HA7|Hge] o]0
Nysveen et al.(2005)> FEH[UAH| 2~ o] gojkof] g 7 Zlo|HA] 3|2 Ed7hs = A%, Azlely
S HEE oA Adxtels BAsIEE, AdE 7w A, AV A RS U AR T 3 &
EAFT A bl o] &HE FART) ool ] FHoZ ZAITE
AetA GE&FE mx= AoZ YEPTH31]. Ong and NAA Eo 7 FEGATE TE FE 7=
Lai(2006)> TAME ©]83}4 o]gd 8ol digt 4 Ax, FEYSo] 7BS F= Ax, FES A3 2
Apols wABIAEE, AV ET, K84, ol&8eld & Folete AR T 3 dEORE FAs FES
9 o] go|m ko] Aixjol7l gl Aoz Uehdtl32]. AP AXVMFRE o] &8l Ho B9 BE, u
FAR-AAF2013)S AT o]k JES T REA wd E AR, o]§dhs IAA AgE Au)
A= QlolA AdxtelE: BAEh Al wel & =7 AR 3 FEoE FAIT
A7 584, A7tE gold, A7k g, 84 4t e X7 oisk s7te] A, FAHAA A
Hol gl 9 o] g o vz olA Aelrt e &, Folshs AR T 3l IEoR Ao, o
Ao HERRTH33] A== AR} AFshs AR 2 IAFES o
B Aol s gl wE Mujs B4 QN & 88 o, JAVNHEALA AlFshe AF B AHaE
/go] o] REEe nA= FIES AHuy] 95t vy o8 ok Y AMEE 9% F 37| gEHoE F3eith
I} 2e 7S A
7h4-1. Aol whet S} e g v 4. HEEM A =9
gl AeJA AFel7t s Bleltk
7Vd4-2. el et Aol Bl Fg wA= 41 Aol B 3 ZAMEH
gl dejA AFel7t s Aol Ao AR R AnEES o] g3t $%]7]
7143 Aol upe} 7o) Bl JES nX= WAR|AE o] &sla 9l ARRAE iR AiEA W
ol Aol Aelrt oS Flelt HE o]gafto] ZAlSISITh
7Vd4-4. 8ol wpE} FEo)-gAd o] Blo JFS FEe BEAS Auny, AgJde @ido] 899
v X = lejA] zpelrt Q1S Aol (40.5%), °14o] 1319%(59.5%) o2 vEhta, odde
7Hd4-5. el w2t E2 o] BEd d3dS 304 oldrt 127%(57.9%), 31~40417} 5878(26.4%),
v XE=d 9ojA 2olz) Q1S Aol 404 olAto] 35%(15.9%)2 UEyten, Ao g
947 (42.7%), 272 973(44.1%), 71E}F 298(13.2%) =
3.3 ol RZMHN Ho| U EHE=E UERTE SIX7IH A 2 o]t 542 9]
B ATl ol88 YRS APATAN WY R AR, WEHRAM, SNs, 4B A4, @A
I B34S dRd FFES ko r B Ay g AN SO etk fX7IkAE e d sk
e ATASA ATEASH WEg AF wE S WA (explicit) /R13} FI17F 16379(74.1%),
W 74 YA AR SAsen, dd] a1gx & (implicit) N13} Fazt 577(25.9%) 22 UEL
A1y oA ul$ a7y R $HslEE &) U, B o]&atEe] YA/ LE o] &E o v <]
MU a B o Jshs oA Zad gx14nes ARE AES sEEuy A7 s A A
AN A FE AE, W 90 4E3 xR s sPIE ek AR YL
s FE AE, 7L AAARE AT F=
A, v BT $)A] o] dh= ARE AT T AR 4.2 Mz[d o Elgdd A
S 47le dEoz 2l HAGL oF FolA AT e AFAES E4817] 918 Cronbach’s
AAZIREFALE o] 83 4 de AR, AAERA 282 o, FAAF =(Composite Reliability: CR), A5
ALY A7 IE o] 8 4 3= AX T 37 Z(Average Variance Extracted: AVE)S ©]-8&}9th.
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288j=8x) 4168 RS, 2015

S EAe A7, ZE W9 Cronbach’s a #k°]
0.8 o]’de]al, CR # 0.8 o109, AVE 3 0.7 ©]
Ao et & 1ol ol g3 BE Weel NEY
o] SHrFH ATk
SAETO B JTEEE Y WIS o
£3to] BALE & AT E ZAYEL) 29194
#o] 0.8 ol4ola, 2+ FAMNIES AVE Aol 0.8
olgeln] the FAMEE Dol 4% B} BF 2
Ao veht MSEdd B shaetdA o] guE AS
% 4 91Tk, Table 12 HFTHA s A4 Zajol
3L, Table 2 FHEEGEA Aitoltt,
Table 1. Convergent validity and reliability test
Variable Items FacFor AVE | CR | Cronbach’s a
loading
PE1 .866
L PE2 917
Personalization PE3 896 792 | 939 913
PE4 881
UBI 848
Ubiquity UB2 .899 .860 | .948 918
UB3 984
IR1 834
Irritation 1IR2 848 722 | .886 .807
1IR3 868
CP1 899
Coupon CP2 922 .807 | .926 881
CP3 873
FE1 853
FE2 922
Flow FE3 927 873 | 954 927
FE4 898
AT1 917
Attitude AT2 952 .864 | .950 921
AT3 920
IN1 859
Intention IN2 911 .807 | .926 .880
IN3 923
Table 2. Discriminant validity test
Variable 1 2 3 4 5 6 7
1 .850
2 460 .898
3 -.147 | -.048 | .934
4 177 167 | -.013 .890
5 357 390 | -.079 | .288 927
6 458 505 | -.193 302 .595 930
7 352 375 | -.027 | .386 .683 .609 .898
Notes: 1. Personalization; 2. Ubiquity; 3. Irritation; 4. Coupon
Proneness; 5. Flow Experience; 6. Attitude; 7. Intention.
Note: The bold scores (diagonal) are the AVEs of the individual

constructs. The off-diagonal scores are the squared correlations
between the constructs.
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Table 33} 2t}

A, NQAstet \AAPGe] BEe] ()] FEFES 1A
Aoz et M 1-1(AEAG=0.162, =2.377), 7}
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Table 3. Summary of hypotheses testing

Path Path' t Value Result
coefficient
Personalization --> Attitude 162 (237777 | Support
Ubiquity --> Attitude 251 3.555 Support
Irritation --> Attitude -124 (2,049 Support
Coupon Proneness --> Attitude 117 2250 Support
Flow Experience --> Attitude .396 6.158"" Support
Attitude --> Intention .609 11957 Support
Significance Level: o p<0.05 ™ p<0.01
4.4 gEx0| M
B ATelM= Al dig ARASG Ahole] Hlals
Chin et al.(1996)°] At th& F48 AHEste] 4
S TH34].
t”: P17 P2
' n, - 2 Ny — 2 1 1
X X SE3) X 4| (—+ —
\/(n1+n2—2 St ny+n,—2 SEy) \/(nlJr 712)
pi: 1WA BEAF
n 1WA FEI]
SEi : i WAl A=A T4

t°] AHF5E iy + oy - 2
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Fig. 2. Results of the structural equation
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CHAlFAR] 3k=-1.684). WA, FEo]8dFo] Ejieel

2= o3k sk 71 4-4= A wel xolr}
T Aow veht AdgEglon, dd(B=0.130)0] <
(B=0.047) Hr} FEo] g4 go] AA7INFILE o)
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(A2 17=12.828). vhA o2, &
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Significance level: ™: p<0.05

o] A(B=0.304) Rt} ZZ¢
3l e HEel nAE 4
CHAFALS] 134=25.394).

™ p<0.01

o

s

Table 4, Difference analysis between two groups of

gender
. o Male Female
Hypothesis Division 0=89) | (n=131) Result
Path coefficient 0.137 0.187
Ha-1 Standard Error 0.052 0.070 Support
Path coefficient .
-5.74
difference t value 5745
Path coefficient 0.178 0.274
H4-2 Standard Error 0.060 0.068 Support
Path coefficient .
-10.
difference t value 0-770
Path coefficient -0.219 -0.193
143 Standard Error 0.169 0.043 Non—lt
Path coefficient suppo
. -1.684
difference t value
Path coeftficient 0.130 0.047
H4-4 Standard Error 0.057 0.039 Support
Path coefficient .
difference t value 12828
Path coeftficient 0.514 0.304
H4-5 Standard Error 0.059 0.061 Support
Path coefficient o
difference t value 25.394
froled T p0.01
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