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Abstract This study aims to find evaluative criteria of quality on the organic clothes with college student consumers,
categorize them, establish the basis of evaluation criteria, and examine the roles of each attribute according to their
demographical characteristics and the association between their quality evaluation and their purchase intention.
College students' evaluative criteria of quality factors of organic clothes were three factor; "aesthetic symbolism",
"mainterance efficiency", and "functionality”". As a result, first this study showed significant differences from the
evaluation criteria of organic clothes in sex, major and pocket money among demographical characteristics Second,
this study found that college student consumers' experience of purchasing organic clothes considered "aesthetic
symbolism", "mainterance efficiency", and "functionality" more important compared to non-purchase group. Third, it
was found that there might be differences between future purchase intention group and non-repurchase intention group
according to evaluation standard of organic clothes. There was significant differences in "functionality”" between the

two groups.

Keywords : Aesthetic Symbolism, Evaluative Criteria of The Organic Clothes, Functionality, Mainterance Efficiency,

Purchase Intention.
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—]':—, %fﬁ —]':—, ZﬂE}Eoﬂ _/}_ZH 3}—7— (}\)/1—1\::—_ EHéjl——% EH/}JL—O—i -O/] research targets characteristic N %
AE AT A Ve AEs & dEAE A Sox male 187 | 326
2 77k gigte A Ay HEAE o] FL 6007 female 386 | 674
o AnE £ F Y%, HE o)A T A 21 below | 67
5731 0] w7t AFEHe] AHEEI. hee 22 L
24 up 6 | 120
Major of yes 312 | 545
33 3=+ A ZHYH clothing no 261 | 455
L dTE AEAE o83 AT R HEAY F Seoul 123 | 215
8 &2 JAFSAEA 54, ook oFAE vl rcsidimial Gyeonggi-do 321 | 560
Al BV, 7P wet g5 ol ek & district Chungcheong-do 35 | 6l
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Table 2. Evaluative Criteria of The Organic Clothes
Question Fact'or Eigen T,Otfill Cumulative Cronbach a
loading value variation
Factorl
style and design .84
image of clothes .82
personality expression .80
impression to others or the opposite sex .60 7.24 40.23 40.23 .874
the latest fashion .59
harmony with other clothes 51
expression of dignity or status symbol 43
brand recognition A4l
Factor2
laundry care .74
degree of stlmulatl'on to the skin 72 194 1078 5101 884
exchange and repair 71
sweat absorption and hygiene 71
sewing and finishing .61
Factor3
wearability 81
convenience of activity 71 77 425 55.26 812
tactility .54
environment and quality mark 43
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Table 3. Purchase experience on Evaluative Criteria of The Organic Clothes n=573
factor purchase experience mean standard deviation t-test
no(n=389) 3.479 622 "
aesthetic symbolism 2.638
yes(n=184) 3.619 577
no(n=389) 3432 725
mainterance efficiency 3.557
yes(n=184) 3.653 681
no(n=389) 3451 680
functionality 4.142
yes(n=184) 3.693 .639

w5 < 01, #*%p< 001
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Table 4. Evaluative criteria of the organic clothes on research targets characteristic

o uste) 234, 291 71, E40
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2 wAsklen [#4]9 wAATE Y ok R
AFe] BIPIEQ <A, «aeldr, <7lsAr
& AF Aol wpgt BF folgk AolE HlTh “4ln|
AL Tp< 0104 Aol whe) Goldt HolS B
U AL, AVE, AEE, $HE S0 YAl 29
n =573

evaluative criteria . .
of the organic acsthc?lc mal‘n tFrancc functionality
L. symbolism efficiency
clothes research targets characteristic
male 3.463 3.428 3.444
sex female 3.554 3.539 3.570
t-test 1.657 1.697 2.104"
21 below 3.476 3.463 3.486
22 - 23 3.582 3.583 3.481
age 24 up 3.486 3.627 3.475
F-value 2412 1.649 2.779
yes 3.560 3.522 3.548
major of clothing no 3.434 3.481 3.506
t-test 32377 676 740
Seoul 3.742(A) 3.749(A) 3.799(A)
Gyeonggi-do 3.545(AB) 3.494(B) 3.504(B)
a residential district Chungcheong-do 3.449(B) 3.440(B) 3.456(B)
Jeolla-do 3.559(AB) 3.441(AB) 3.564(B)
F-value 5.858" 4.656 6.490"
200000won below 3.356 3.448 3.564
200000-300000won 3.427 3.563 3.595
pocket money 300000-400000won 3.461 3.547 3.556
400000won up 3.481 3.587 3.498
F-value 29317 854 846
2000000- 4000000won below 3.472 3.480 3.491
4000000- 6000000won below 3.541 3.516 3.551
income 6000000- 8000000won below 3.529 3.418 3.513
8000000won up 3.636 3.628 3.604
F-value 1.400 1.177 .613

#p< 05, #p< 01, *%p< 001

8008



oY ¢

FAEN SN Y LuRe FEFIIEG o=

¥4 % vhrel 4 5
237 BARE R

P<.00104 A9 bl fre]
A7 % 143}5, A=
2A9 &7, d4vl3, &

{-o

1 )5AE T A
et Tl
3 Folg ugld A,
= 287, 259 e,

49130k 52 oh %

Al o /\1 T Hrlehs o= vk

4.4.4 =0 ME 214 2ARMZ HIPIE

u]}b]_;(] ,\6]” “_Tr‘:]__‘j/]}\éaa,

o} )

ul
[
2
ot

Ve E T}

9

“7]

oA P<.05914 Felek A

oy
i
i)
oo
it
o
b
lo
%
ox,
e
4
ka
to
)
a0
1o
!
B

st

*@01 L7k JTrxﬂﬁuéﬂﬂf?J “Irel o T8

SHAl Aztskar Aglon

AABNA 4AFA ]

AR “Au g7l o T a8k Frkskar gl

lem AF A mel erhy o FAlF

“/‘\j]u]}b]_;g,\é”’ ‘qu‘—_‘j/]}\é”, “7] _‘g_,\é]n

B2

& A% Ao wje}

B frof@h Aol g itk B gmo] e
o AR IR “Andggel A o
s ksl ole ARlE Wdew A
T(2009)[27]9] AelM RITEAISHA S0
ofFAIEe] H7h71Ede] Apolel M HA Qg As
HE 54N Aol frefdh Aolg mela
. o= 7k fFAlEel aF vl Al 7L
A Aol tE Todo] o] Ay At
Ak ke et Qo] o7k elsAlEe]
AL OARL 9] oul A, AVEH, Bl Eis o]l
T Y, A, v onate] 23, %o 7H, F

N
l-mazﬁijgril:o

‘CF‘]L]' }n\l%}\o]';g )‘it:ﬂ_, HF/HEO]X]}.:_ =S5 7_8_3]_7_” %7]_
dtal 9= Ao Z velydth &9 HA 7154 AR
U AN B B2 el A5l

“#a/\é”g “ﬁﬂlé}%}*é”iﬁ} 13 '6‘—3—6]' 74 o L]—E]—
o 71557 Al WeiA e BrErlso] Ak HARl e
FeAor Walshs e o & vk

45 27t ABHZo| WIIIZR & Tof
ci=el 3ol

o
i
Ir
o
Aé
ga
k3

o
?HH«] =7 9= 2l

FF A EAE doprgitt 1
Ak 519 vER A3t o] eb o FAlE 71
ol whet G5 ool wat el st gl el
a2l o7k gl A ok 4 Al A e
A gbel felgh Aok glglent “weldr, «vle
g7 A Zbel el g Afol 7t QAT efut «Alv]
373737 Tl Tt Sl Akt %H}H =7} %}‘; 3
o i A

B vk fee] “Aul M”(s 483)° r:}
Hr17)Eel “e)Ad7(3.238), “7]5A7(3.245) BTt =

duom e
P
B
o
°

Table 5. Future purchase intention on Evaluative Criteria of The Organic Clothes n=573
future purchase intention mean standard deviation t-test
no(n=95) 3.4830 90988
aesthetic symbolism 515
yes(n=478) 3.5323 53316
no(n=95) 32379 88692
mainterance efficiency 15.933
yes(n=478) 3.5556 .66795
no(n=95) 32447 85907
functionality 20.814
yes(n=478) 3.5853 61891
*kkp <001
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