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Abstract

The purpose of this study was to verify the analysis of differences between importance and satisfaction
of destination attractiveness for the national marine sports games using [PA method. By doing so, this
study aimed to utilize the result of study for a practical marketing strategy in operating and establishing
Korean marine sports market circumstances. The participants of this study consisted of 328 who were
participated in marine sport event (yacht, fin-swimming, canoe, triathlon and so on) of 9th national marine
sports games. Samples were extracted by convenient sampling method. A total 328 questionnaires were
collected in this study except data which did not respond or trustless responded. In data processing,
Cronbach’s a, frequency analysis, paired t-test and Importance-Performance Analysis were performed
through SPSS 20.0. The results were as follows. First, I quadrant included Programs Multiplicity,
Pamphlet, Stand preparations, Food Cleanliness, Effective Progress, Guide Know-How, Food taste. Third,
I quadrant included Pre-Publicity, Internet Information, Proper Food Price, Shade Facilities, Convenient
Parking, Restroom Cleanliness, Number of Restroom, Safety Facilities. Fourth, III quadrant included
Entertaining Program, Number of Guide, Local Culture, Game Progress, Directional Sign. Fifth, IV quadrant
included Performance Program, Well-Matched Event, View Distance, Various Food.
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<Table 1> IPA Distribution Method

Characteristics Analysis Method
I Quadrant Keep Up the Good Work
[l Quadrant Concentrate Here
[lIQuadrant Low Priority
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<Table 2> Characteristics of Research Participants

Characteristics Division N %
Male 199 60.7

Cender Female 129 393
Under 20 43 13.2

20 - 29 67 204

Age 30 - 39 94 28.6

40 - 49 79 24.1

Over 50 45 13.7

Friend 35 10.8

Couple 46 14.1

Companion Family 118 359
Colleague 47 14.6

Club 80 24.5

ect. 2 0.1

Student 80 24.3

Businessman 69 21.1

Occupation Public official 34 10.4
Teacher 47 14.3

Housewife 27 8.3

Self-employed 71 21.6

Marine Sport Once 67 20.4
Event Participation Twice 162 49.3
Experience Over 3 times 99 30.3
Total 328 100.0
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Organization Contents Questions (Nunnally & Bernstein, 1994).
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Demographic . . N . . .
Characgtrerli)stic Occupation, Marine Sport 5 <Table 4> Reliability and Validity of Questionnaire
Event Participation Experience
Destination Bvent Information, ) ] Importance Satisfaction
Attractiveness Bvent Program, Observation 24 Questionnaire Correlation bRt Al Cormelation Cronbach Factor
Importance  Institution, Accommodation, Food — g el g
— - Pre-Publicity 513 557 541 577
Destination Event Information, Directional Si 494 533 567 533
Attractiveness Event Program, Observation 24 irectional Sign . ) ) )
Satisfaction  Institution, Accommodation, Food Pamphlet 518 011 560 419 901 479
Total 53 Internet Information .509 551 450 . .528
Guide Know-How 415 458 514 611
3 El'lél'—ll:— E‘cl Au_lgl_“:_ Number of Guide .554 .615 .579 533
' Entertaining Program 656 702 691 628
o] ATo ULEIYE AZS o4 slofAar=  Progans Muliplicty (731 536 .635 494
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<Table 5> Destination Attractiveness Importance-

Satisfaction
. . Importance Satisfaction
Questionnaire
M + SD M + SD

Pre-Publicity 4311 .909 3.780 1.117
Directional Sign 3.497 1.163 3.835 907
Pamphlet 4412 .894 4.174 1.088
Internet Information  4.113 1.14 3.655 964
Guide Know-How  3.988 1.224 4335 927
Number of Guide  3.875 1.221 3.616 1.086
Entertaining Program ~ 3.902 1.195 3.585 1.475
Programs Multiplicity ~ 4.625 .858 4.265 .805
Effective Progress  3.994 1.117 4.302 .855
Performance Program ~ 3.948 1.242 4.378 .982
Well-Matched Event ~ 3.845 .907 3.976 812
Local Culture 3.671 919 3.598 .953
Game Progress 3.512 1.095 3.534 1.069
Stand Preparation ~ 4.305 0.894 4.003 1.238
Shade Facilities 4.140 0.96 3.848 1.278
View Distance 3.759 1.341 4.009 0.855
Convenient Parking  4.134 1.163 3.439 1.047
Restroom Cleanliness ~ 4.003 1.203 3.659 1.028
Number of Restroom  4.030 1.146 3.652 1.029
Safety Facilities 4.043 1.051 3.848 1.053
Proper Food Price  4.152 .993 3.823 1.133
Various Food 3.018 1.031 3.951 .693
Food Taste 4.018 .954 3.936 1.127
Food Cleanliness 4.113 788 4.143 1.109

Total Average 3.975 3.889
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<Table 6> Destination Attractiveness Priority

Priority Importance Satisfaction
1 Programs Multiplicity ~Performance Program
2 Pamphlet Guide Know-How
3 Pre-Publicity Effective Progress
4 Stand Preparation ~ Programs Multiplicity
5 Proper Food Price Pamphlet
6 Shade Facilities Food Cleanliness
7 Convenient Parking View Distance
8 Food Cleanliness Stand Preparation
9 Internet Information Well-Matched Event
10 Safety Facilities Various Food
11 Number of Restroom Food Taste
12 Food Taste Safety Facilities
13 Restroom Cleanliness Shade Facilities
14 Effective Progress Directional Sign
15 Guide Know-How Proper Food Price
16 Performance Program Pre-Publicity
17 Entertaining Program  Restroom Cleanliness
18 Number of Guide Internet Information
19 Well-Matched Event ~ Number of Restroom
20 View Distance Number of Guide
21 Local Culture Local Culture
22 Game Progress  Entertaining Program
23 Directional Sign Game Progress
24 Various Food Convenient Parking
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<Table 7> Difference Verification of Importance-

Satisfaction
Questionnaire Importance  Satisfaction  t p
Pre-Publicity 4311 3.780  6.827  .000
Directional Sign 3.497 3.835  -4.264 .000
Pamphlet 4.412 4174 3.056 .002
Internet Information 4.113 3.655 5815 .000
Guide Know-How 3.988 4335  -4.241 .000
Number of Guide 3.875 3.616 2927 .004
Entertaining Program 3.902 3.585 3392 .001
Programs Multiplicity 4.625 4265  5.620 .000
Effective Progress 3.994 4302 -3.834 .000
Performance Program 3.948 4378  -4.723  .000
Well-Matched Event 3.845 3976 -2.053 .041
Local Culture 3.671 3.598  1.069 .286
Game Progress 3.512 3534  -276  .783
Stand Preparation 4.305 4.003 3827 .000
Shade Facilities 4.140 3.848 3496 .00/
View Distance 3.759 4.009  -3.074 .002
Convenient Parking 4.134 3439 7885 .000
Restroom Cleanliness 4.003 3.659  3.954 .000
Number of Restroom 4.030 3.652 4181 .000
Safety Facilities 4.043 3.848 2208 .028
Proper Food Price 4.152 3.823 3916 .000
Various Food 3.018 3951  -14725 .000
Food Taste 4.018 3936 1.077 282
Food Cleanliness 4.113 4.143  .399 .690
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<Table 8> Destination Attractiveness IPA Matrix 3HeiTh.
Section Contents
| Quadrant  Programs Multiplicity, Pamphlet, Stand V. = °|
¢ L— =

(Keep up the preparations, Food Cleanliness, Effective
good work)  Progress, Guide Know-How, Food taste

Pre-Publicity, Internet Information, Proper
I1 Quadrant Food Price, Shade Facilities, Convenient staAl s JAAA
(Concentrate here) Parking, Restroom Cleanliness, Number of HE o A7teZEat &7 AxF Al23F Fojrle=
Restroom, Safety Facilities Ao

lQuadrant  Entertaining Program, Number of Guide, Local
(Low priority)  Cidture, Game Progress, Directional Sign

e
IVQuadrant ~ Performance Program, Well-Matched A
(Overkill) Event, View Distance, Various Food 3
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