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Abstract

This study examined difference of purchase behavior of appearance orientation, appearance evaluation,
and fashion product purchase behavior on media contact responses. Data were collected from 315 female
Chinese university students in Daejeon and Chungnam from May to June 2013. Data were analyzed by
descriptive statistics, #-test, correlation, crosstabs analysis with the SPSS-WIN 20.0 program. The results of
this study were as follows. First, media contact responses correlated appearance orientation and appearance
evaluation. The active group of media contact responses indicated a more active appearance orientation and
appearance evaluation. Second, the active group of media contact responses were fashion product purchase
behavior. This study verified the relationship of media contact responses and appearance variables-appear-
ance orientation, appearance evaluation, and fashion product purchase behavior.

Key words: Media contact response, Appearance orientation, Appearance evaluation, Fashion product
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QR EVES 7|3 FA Q] AA oA & A3} FAES FY] A JIHU S T8 ARG o] 2
Al BrkStice & Shaw, 1994). Oh and Na(2002)] A+ A0 2 et QIEYl ] gh= Hto] Fiko] Ful sk
Aol =, 2A FE JE-& thFE= TV ZA dl o] 83 AT 3 = A0 E YEFHETHNam
7+e s Tio]o] 0135 wEE LY SFHoE A et al., 2013). Pan and Choi(2009)2] Aol X+ =4k
dale AErt 2275 AAAP | g dukE Ad ETHETE AFA T JRA T2 Tt

I A B 9 go] Bt 58 Wk = vE}
WAL BH T o= ThA] EERRPH, wj ujT]ofe]] o] 4]
7, Fo) 213l mZzo] /Qle] Aol tigh <14 ¢ 3
7holl F&E PIX| 3 Stk oJn = dA7Fesith 1y
L @A) 2] AR ol A o] A ]l ol Tk o2 o AX]
= RO gk HAIR & riT] o7t X & 02 AJket
o} sl EtE o) & WolEole et Tl Bl =
w2} o2 h-go] Yeld = ATHCho & Kim, 2008).
&, L wAIA A dste] F827F drit A UA
7t wet B g dEo] thEA e 3
1tHOh & Na, 2002).

TSk QI ARg-o] H¥islEl 4A TV A1
T, JAA o 22 dEriA ek gl thE Al 45
3] 5 A g0l 7}%—0}E}% E4S 2h3 Aot webA
EY MY E B3l E 53 o= A JrIE Rl
71] 3 ATt Eo] 2R EH FRA Wt E &

0
) oheh A BT 5T B WY ARE

By
\__
= Ao
5]‘:_

i =1

_'

6‘

pil

- 578 -

A F71 80l B Eefvio] Yot Qe
Foleh o] EFHL U
HEgol g Bt o8

A}\\_Eﬂ,
It 2ol YaL 4l7] )
AL s & w, vro] &
mj&717} =2 Aoz YEhsith
T fredE thde = o
ZA18E Cui et al(2012)2] 1743 AEY 27
ff Tl R S T o5, AT, MM 7 78.1%,
F0] 31.5%F AAl B A o] Pt =2
© 2 ERGTh Oh and Ryu(2013)E =131 S bl o=
ﬁ}ﬂﬁ Tl e S Aatletl, Sl HAl=(48.0%)
O gt Bl =(19.6%)2] sHEES Hol AME-s)
&40.% ueht ?H B9 sl thak o8]

-

Y &3 o] g4

=

o
o to
S o ol

o Aoz Ehdth FAEL 95 S E T
3} QP g% ol Tel Ml Alzlsta glor, A

B = Hl3) oplolel S B0 E AR The
Ao Qlse] # SAFS AEahE Ao Ve
st} 8 rTolE B9 AR dFo @ o4



OICIol H=HE0 2 AR KIS ITETL IF 23 A4F FMAS X0l S72-=H 30! RePUs SAo=- 103
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ATEA 3. \t]o] HENSO w2 QR HA F B A AE 52 HAAET sEE Frlel o
T 5o xfol & Yot g BYER AT HAAAFS o5, 7P A,
22 8 AR EAe], Ade], v $HE i?}ﬁP: 3
2. 58ET ° 2 Aofsifen, sPgES 7, AE, 7158 AlE
< B 2¥ete 202 ot A E ﬂﬂ
2 ATE T3] 8] A He] ARRE e, F ool #et eSS I FuiRlE, E¥E e ol
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HET AEEES FAEAT B AR 201349 54 209 627 (24.0%), 3~4x17+0] 369 (14.0%), 4~17} o)do] 129
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3l4rE HEA] S5 BEAASH SEHERAY = A HE B Yl HMAIZES 1AIZF vkl 2bal Sk 79
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Table 1. Correlation of variables

Media contact response

Appearance orientation Appearance evaluation

Media contact responses 1

Appearance orientation A4GHH*

1

Appearance evaluation 200%**

282%%*

#5xp< 001
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Table 2. Differences between variables according to media contact responses

Inactive Active
t-value
Mean (S.D) Mean (S.D)
Appearance orientation 2.882 (.726) 3.404 (.735) -2.068*
Appearance evaluation 3.184 (.452) 3.314 (.545) —5.731%**

£p<.05, **%5p<.001
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Table 3. Fashion product purchase behaviors

Inactive Active 2
N (%) N (%) *
None 21 (15.4) 10 ( 8.2)
1-2 71 (52.2) 52 (42.6)
3-4 26 (19.1) 34 (27.9)
Purchasing frequency (m) 10.266
5-6 9( 6.6) 18 (14.8)
7-8 6( 44 5(4.1)
Over 9 3(22) 3(25)
None 18 (13.2) 9(74)
10,000-30,000 won 21 (15.4) 14 (11.5)
30,000-50,000 won 28 (20.6) 18 (14.8)
Purchasing price (m) 18.744%*
50,000-70,000 won 27 (19.9) 24 (19.7)
70,000-90,000 won 23 (16.9) 13 (10.7)
Over 90,000 won 19 (14.0) 44 (36.1)
None 23 (16.9) 12(9.8)
1-2 60 (44.1) 49 (40.2)
Window shopping 3-4 37(272) 39 (32.0) Py
frequency (m) 5-6 12 ( 8.8) 13 (10.7) ’
7-8 3(22) 4(33)
Over 9 1(0.7) 5(4.1)
None 25 (18.4) 17 (13.9)
Less than lhr 59 (43.4) 28 (23.0)
1-2hr 36 (26.5) 37 (30.3)
Internet searching (d) 24.554%%*
2-3hr 8(59 23 (18.9)
3-4hr 3(22) 12 (9.8)
Over 4hr 5(3.7) 5(4.1)
**p<.01, ***p<.001
B uskor], 03] ol 5% Ueikor BIWE  Sukgel weh Aolh ehta ke A& welF
o] 239 FAAME 78] olge] EE MEE Yt 9 3 Avhe F7 oS HYOE K-POP,
WA orsteh, ool ultlo] BEukgo] A 91 mahul, @R 2Ee) ) 9F 3= 5 o =2t
9] 2 30,000~50,00091 0] 29.5%= 717 Bol 1} rhE gt sPE ol el 38 A FFE S VA
Ebkom, 90 o 09 o= 17.2%= UERY HE0HS AodE R L}E}k}E}(Klm & Li, 2013)= A4
o] 2372 Aol Hle) FrlFele]l vamd e Ao B ANNTE ARG & 5
2 Ui, 2Pl slo] BN Hlcle] HE B I R
go] AFH PHL aA] e M&0] 49%=  o)7} UE AL 98 F Qo] ojat Blo] Brie
R o] wlel) vleie] Aol AAel AEe 2L ojulgith E SAE B4 A M goRE
23.5%% UERst AUl A 7o) T Aol s} Z HskE Yehl= 2ol 7hesitke At 7371 27]

A =Tk = Hlgo] plto] FENHEo] AFHd Jut
X*—;‘&W A2 20.5%

£ 31.6%, "|t]o] HERkgo]
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Table 4. Cosmetic purchase behaviors
Inactive Active .
N (%) N (%) x
None 23 (16.9) 4(33)
1-2 82 (60.3) 79 (64.8)
3-4 26 (19.1) 34 (27.9)
Purchasing frequency (m) 20.460**
5-6 5(3.7 1(0.8)
7-8 0( 0.0 1(0.8)
Over 9 0( 0.0) 3(25)
None 18 (13.2) 4(33)
10,000-30,000 won 27 (19.9) 19 (15.6)
30,000-50,000 won 44 (32.4) 36 (29.5)
Purchasing price (m) 19.954%*
50,000-70,000 won 32 (23.5) 27 (22.1)
70,000-90,000 won 8( 59 15 (12.3)
Over 90,000 won 7(5.1) 21 (17.2)
None 32 (23.5) 6(49
1-2 69 (50.7) 81 (66.4)
i i 3-4 24 (17.6 26 (21.3
W;F:;l::nscl;oﬁfll)ng 5-6 SE 5.9; 6E 4.9; 18410
7-8 2( 1.5 2(106)
Over 9 1(0.7) 1(0.8)
None 43 (31.6) 25 (20.5)
Less than lhr 59 (43.4) 43 (35.2)
1-2hr 21 (15.4) 35 (28.7)
Internet searching (d) 11.620*
2-3hr 9( 6.6) 12 (9.8)
3-4hr 3(22) 3(25)
Over 4hr 1(0.7) 3(25)
*p<.05, **p<.01
V. 2= 2 xof Bl %A o] fro] 8 Aol B e on], S4E 7
B E s, FulEel, o2l HE
B AT Fo] AFHL Uk FF A% HAS L SEY AR A 7 foF Aolvt U
Qo mHe] fEugel e ojuase 95y R0 ekt
3, BB 7Y, R A FFE FelEel zolvt e ntjo] HEREgol whet s A F s Tl
A& g etarat sk #E EA o AR 2587 ¢ ol Zpol7t ehvbE 212 dkER it o] o] mFo]
SHARES Mo R E43 A3 vt H| 5 AA] thE B B s GFE PA 7= st
A, vt o] HE-G-2 2| BAI g A (HH A FH u wjtfol o] W-g-oluh ol thdk 714 A =7 F
AE 23 Qon], mrjo} PEukgo] A3 At 2.8 vl g2 Frhs Oh and Na2002)0] A7
o] 924 F % ARHIIH Y B Ao Ehdeh, 2 sael T A @ 5 vk 37 e 4
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2efdo] Wil SF3F4 th(Nam et al, 2013). o]=
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