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Abstract

The purpose of this study is to describe how nature-based ecotourism motivation of ecotourists influences destination image
and satisfaction of ecotourists. In order to achieve the above purposes, the study carried out a literature study and an empirical
analysis. Based on the obtained data through the literature study, the study designed a model for the empirical study. The
results of this study are as follows. First, returns to nature, knowledge. fitness and escape as ecotourism motivation of
ecotourist had a positive effect on each ecotourism destination image, such as cognitive and affective image. However, effect
of novelty on cognitive image for destination had not significant results. Second, ecotourism destination image, such as
cognitive and affective image, had a positive effect on ecotourism satisfaction of ecotourists. The results of the article provide
implications for strategies for promoting ecotourism destination and suggest some guidelines for the eco-education of tourists.
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E3FE o]-88tal 71 21e 1L A olg} skl vk (Korea
Tourism Organization, 1992). AJE| &3] st A o] =
AT AFEel et thas 2o 7} QIA|RE, A el kg2 A el
Al9] F=S HAsleta A S E sl f18) wd
Aol Al ZPE o] @7 = e AdEehe W e w
ol =i X1 )t Davis, 1989; Adler, 1990; Ryle
and Grasse, 1991; Orams, 1995). <, A|9<] x4,
ARBIRESH 5784 olsfiskaL 1 gdabH x| g-gAlel 7
A GIE Al A o A o R 0 JEA| &
AL B A 2 AFA I =0 A A E st
= H| AN H o] w524 Q1 A g0 thRoh, 2004).

gh, A ygel] thigk 4 o] Skl e Btatar,
A ¥g2 o] e ag 5719} oW A, v 7o )
S0 Ao diibg st o w gk ek At
(Baloglu and McCleary, 1999; Kang et al., 2003,
Beerli and Martin, 2004; Kim et al., 2004; Chung et
al., 2006; Prayag, 2009; Musa et al., 2010)°1 H]3}| 1]
1] gk A olot, AejgAE 23t A7) B S s
Flatrd= A o) Aejkgzho] e E ek
A5 HolF= AejygAe] e ol gt ozt 2
FAott. 2 th-o = oY FH el |17 F el
F7AEe] W=l 2 A1 G T AAeebgd=ol] o

0;

gk oo} FAIE feteh= Alo] Fasitt sHllt
(Prayag, 2009). ©]2]3F -3¢l #AZ ok = gl o,
AL 96 T S 1) A Ao} woL g S
s H o] Fa3k Ahs = 834 9lS Aot

A el tigk ol gt A d e gl 9l
2] slel] AefEg7 o] Aeld B 717 g 2] o|n)A]
G ST Seeof] 1] A= Gkl ek A5H AL A
Aleted, ABEjhg A o] B skE fleh g Ee] WS
9 g 7AQ1 g1 ol Qg AR S AlFsHE 3
o] Aol HA o[t} i Ao AL @Ak Slsl

AA QL A W82 vt 2k

B, AelEg 57 B olnx], 1e] L A elag 2y
RHol] T3k o] 4] a2 jik. 58] Aekds
A7 e ge T A o= Rt
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2.1. el e-g] 571

WFs7= AP E A= T2 57=2A,
SR Bex= F o] of fof] o] 2= 3= 4]
ofn|gtk(Dann, 1981). 5, #E-57= w470] 7131
HFETE A5 o2 YERA 3h= o] ¥,
o] S-S o] 7HA] -5 7HA]7] wiell
she] IFE7 15 7HA= Ao ohuel o] g5
of of3f #Hg-elso] Sy Eth(Park, 2008). & 51,
A7 AAA BV, 34 571, A 571, 4
a9 7] To% EE T AtHMelntosh and
Goeldner, 1990). AE]¥H-357] B3t H0] f3 0=
o, of 2] AR5 o)) thshA| B o
YTl(Kang et al., 2003; Beerli and Martin, 2004; Ham
and Kim, 2007; Musa et al., 2010). o2 AJej35
7]+ Maslow 9] S-S o = F24]- 9], &
&, g T, A5 A9, Aol R, A A m A5 T
2 EFEAYKang, 1999), A e T34 A& A 53}
sho] Bk, 713 AE, A A, Fal s R e
72 4= ltl(Park and Yang, 2006). 3-8, B2 sjj<]
TAFES AE RS 1l X 3FA 0] 31 A} 7[R oo
oKBlamey, 2001; Weaver, 2005) 3H}+= djo]] 3-5-21
A& BkaL QIT] 2 Al A= o]l gk 3 g1 A ol whel
AA7IRES AR A HF-571E 78 Luo and
Deng(2008)°] 175 v 0= 21713 A}43]714d, A
2, A%, e ER RS ol Bl iReh e
715 =] Aeg o] 5ol 2-8-A1A A g
oju|x| e} wiyte] PAIE A EtaA) 3G o] E0]
o 7] W8-S 7eks] B, 2178 novelty) 2 Al
L AP = AR RhkaL v AE A ] 9
3l 5715 W3 Luo and Deng, 2008). =, A&
of| Al A 1 2] FgA L Aol A A sl HA] gk
2713 A5 IO m R AFekaL A2 575 o]
3HH(Lee, 2006). A213] 7 d(return to nature)->- 4]
Sk 3ol A] o} F TR S Bl 23S A ]
e E7]0H H2] 7P, B8 A, A Aol Akt

[eR S =]
R ECEEEEEE R FERTE S
< F8}a12} 81 7101k X2} (knowledge)- 2119
el o] B A Shskal A4S A7) aL, el
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314} 5= B71E w8k, 717 fitness) < A1 A
7S AR E 5715 orlsitt ddEE
(escape)<> Q1T 250 & oA, 7S $hshAl7] AL
A} 3= B 7]0]tKLuo and Deng, 2008).
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2.2. AejHgA] oju|A] B Qe g7 o] v
T3] o|n| | & PFA & sl ] Aol B53 o
2] el o] ARt g ol A 2] A EF
F A A Al QAR 2] 3tKSohn, 1996; Lee, 2005).
715 W3FA] o]m|H| o] ek M e AG-EL = o]n]4|

ol e gk 21414 4 29142 vk} ghrb= 4ol @7
7FSIQAEE, 1R} Aol 2014 342 B3l Bgs)
Fakajo) 3 249 2 7 wok, 9144 a4

- -1

S} NA 8ol PN 7R A0 B glov]
(Dobni and Zinkhan, 1990), o] & A] 573k A7} &
5] 21831 9lch(Baloglu and McCleary, 1999;
Beerli and Martin, 2004; Lin et al., 2007; Krider et
al., 2010). Q1414 o] =|3= FgAlo] g el 744] 3L
= o)A, A4, Al ol A ol Bl e T2 o gt
(Pike and Ryan, 2004). Q1214 -4 @ A= ¥Hg4] 4
off tigk 71 e] F7tek Ald o] e = sid sk, A
MA T Qe W] ek o3 BT1E
= Aol tiete] ZiQle] Hofsh= 7 & ol m gt
(Kang et al., 2003). 4] %] o]m]x]3= o] thiate] T3t
ol B th e A9k A A =R o =, ool et
ZANHAQ] =705 a5, 578 ool sl 7k
GO A NS, A B A e
?l"ﬂ(Baloglu and McCleary, 1999; Kim, 2005).
Aevg7 o) vi=Re: e e] Bk ol T4
I AE 70w Aejg o] W A T ook
AJzjete] UX| o i Fpgol| A A== e Eg2)
e, 578 ARy Wl el gk A el vkd
THAolaL FAHHR! ko]t Roh and Lim,
2006). IS RIA & A9 v 150 w57,
FHg=] 2] ofm|A], T izl ek 7] o Foll &fs) 3
g AR E Bl N S

= & A3
ETHES 735 == A o|cHPark and Sohn, 2004).
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Gl B3k oW X & A skt S8 FEF agl
Bl ] o|uH| o)l e e e F e
s}l ti(Baloglu and McCleary, 1999; Kang et al.,
2003; Beerli and Martin, 2004; Kim et al., 2004;
Musa et el., 2010; Kim and Park, 2012). dl& £,
Kang et al.(2003)<] Aol #3571 1414 A
A olulx|o] BF fF-2oJet eSS vH oM, Kim et
al.(2004)2 FAHS WHESE Ui g o] AYF TS
Fh AN, AR ST, YB 87 502 LR o]
So] YA o]l Aol Fo] 8 FE v A= AL 3]
3}tk Kim and Park(2012)2] 170l 4= X S oA
7EAke] Wg E717F 12 A g A Aol el &
S 1 X]= A o2 LT Baloglu and McCleary
(1999)= AF3]- A 2] 814 57171 Q14 4] 24 X 2] 34
o|n|X & FAsh= F8.5F 8lolekar 313 o, Beerli
and Martin(2004) 92| 5717} 1214]- g4 4 o]m|A] ¢
S v RIar 31 T) Musa et al.(2010)->- A el 23
715 554, Anl-2d A9, du-d 23
Al o Fste] o 5o AeygA] oA o m]A|
= S ARSI & Aol M= ARt ol %
ghole gk 755 nid o= ApA7 ko] Aeahd
&717F AEjg ] o] ojn) Kol g7 A9l YRS A
= 4818l

FRgA) o gk o] x]= g o] APgEolut vl zf
5ol GRS 1, BFE ¥gH] o w| A= wg e vt
ol A7 A1 S A= A 22 KAl ITH Chung
et al., 2006; Prayag, 2009; Wang and Hsu, 2010).
Prayag(2009)+= .9] 4 Q1 #g=] oW A| 7} 352 =]
WS oJFAUE AL 218183, Wang and
Hsu(2010)= 2] 333 W A5 W53l S s
= o= AR AT 1214 A A o]w| X7} Kk
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Fig. 1. Research model.
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Table 1. Confirmatory factor analysis

Internal consistency reliability

Convergent validity

Correlation Standard
Scales Cronbach's  coefficientin  Standardized error Reliability
. . AVE
alpha concept mean loading (Theta-  coefficient
to item delta)
NOV1 0.783 0.80 0.28
Novelty 0.878 0.914 0.842
NOV2 0.783 0.98 0.02
RTNI 0.699 0.76 0.34
Return to nature RTN2 0.864 0.809 0.90 0.12 0.900 0.752
RTN3 0.722 0.82 0.22
Ecotourism KNOW1 0.839 0.89 0.17
motivation Knowledge KNOW2 0.918 0.855 091 0.15 0.930 0.815
KNOW3 0.812 0.87 0.22
_ FIT1 0.635 0.70 0.36
Fitness 0.777 0.841 0.729
FIT2 0.635 091 0.13
ESCl1 0.403 0.55 0.51
Escape 0.574 0.652 0.488
ESC2 0.403 0.72 0.35
COGl 0.654 0.72 0.31
COG2 0.681 0.78 0.23
Cognitive image COG3 0.859 0.712 0.79 0.21 0.904 0.654
Ecotourism COG4 0.698 0.75 0.33
destination COGS5 0.638 0.68 0.39
image AFFECT1 0.800 0.84 021
AFFECT2 0.824 0.87 0.20
Affective image 0.918 0.937 0.787
AFFECT3 0.800 0.85 0.20
AFFECT4 0.827 0.88 0.19
SATI 0.778 0.86 0.20
Ecotourist SAT2 0.896 0.799 085 023 0915 0781
satisfaction
SAT3 0.807 0.87 0.19
3.4, 47 7Md A 8 o NS ko 2 AN 5719k o] w1 ghe] 7]
A7 75 A I = Table 39 72Tk 217188 A9 £ A7-gkAA e Zpol 7§l o] = A ek
AR HFE7|(AFA3] A4, A2, A, e S Ak P ST ni A 2 e 577 A E
A oA o] B g7 A0 RS PR Ao R T2 W=l A7 A1 FERE PR A ahE#] €] o]
LFeERstom, Aelag o] #] B3 e kg o] vl n|A]el] FEks T AE ofn| gt 1ot Aol A
A FEE PA= A ow e A713RE: 715 Arete] Aol i Al Aejvkg ] o] 91
A Aefegs 7] 9F #g=] ofw| R 2] IAIE B, 212 o|n) 2] o] 0] gk G S M X A] = A o= e}

tho) Aelg 57 )7 F A eg ] o] ofw]Aef] 57
A FEFE A= Ao R e o2’ A= <

shek. o] A 47} e, AR, ANEE
AR o] B 2ol AR B3 o] Fol A
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Table 2. Discriminant validity test

Novelty Return to Knowledge Fitness Escape C?gnltlve Affectlve Egotour}st
nature image image satisfaction
Novelty 0.842
Return to 0.425
nature (.181) 0752
0.449 0.571
Knowledge (202) (326) 0.815
. 0.527 0.369 0.392
F .72
itness (278) (.136) (.154) 0.729
-0.041 -0.041 -0.040 -0.039
Escape (.002) (.002) (.002) (.002) 0488
Cognitive 0.434 0.667 0.555 0.421 0.037 0.654
image (.188) (445) (.:308) (177) (.001) :
Affective 0.508 0.633 0.570 0.456 0.122 0.610 0.787
image (258) (401) (.325) (.208) (015) (372) :
Ecotourist 0.475 0.585 0.509 0.381 0.048 0.569 0.714 0.781
satisfaction (226) (342) (.259) (.145) (.002) (324) (.510) :

Note: diagonal numbers are AVE, The numbers in the brackets are the square of correlation coefficient

(Jeong et al., 2013) B T4 = 2= 420 A o)1) T2] a1 A3 g o) AefgR o] Q1414 g A A o]
e wRsEo] dlop A/l B =G viHol #EA o b 2 e A Rl
A S| e, B ael R 5194 Edel olizobiele ARkg v LA @
ofnlAjolliz 2 S A Foke PSS HATI i AP ARE kiAol v §-5H 0
S1} 54k SRR 22 elulol, olett 5717} ek
Table 3. Structural model test
Hyp Structural paths T-value Std coeff. Test results

Hyp 1-1 Novelty — Cognitive image 0.16 0.01 Not supported

Hyp 1-2 Return to nature — Cognitive image 6.92 0.59 Supported

Hyp 1-3 Knowledge — Cognitive image 2.44 0.17 Supported

Hyp 1-4 Fitness — Cognitive image 278 0.20 Supported

Hyp 1-5 Escape — Cognitive image 2.07 0.13 Supported

Hyp 2-1 Novelty — Affective image 2.57 0.17 Supported

Hyp 2-2 Return to nature — Affective image 6.62 0.46 Supported

Hyp 2-3 Knowledge — Affective image 297 0.20 Supported

Hyp 2-4 Fitness — Affective image 2.02 0.14 Supported

Hyp 2-5 Escape — Affective image 3.47 0.23 Supported

Hyp 3-1 Cognitive image — satisfaction 322 0.22 Supported

Hyp 3-2 Affective image — satisfaction 8.64 0.64 Supported

Note: t=1.96 is significant at 0.025
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ojnA] Aol T3 A E AASRAL JF-S HolEt
212} o]u]x] o
HJel] A4 ofu|x|of] tha Z Gk | o, o]efjt
A= ¥g5717F 1414 ofw] el H]sl A o]r]#]
of YFE PXv= 7| At Aok dA7IY
(Baloglu and McCleary, 1999).

Uh-o 2 AJelad=) 2] Q1414 om| x| e} A2 o]w]
A= B A g o] Rkl SR ke AL

o], 53] A olrl A= Q1414 ol o] vla] Jehh
F7 0 niho) o] 2 QaFES mlx = Ao Vet
WS 798 QAo iz 14 RAolE 3
S WA, QIZMEE ] QoA Q1A KT 7ol T T8
5t &S Hdslar = A o2 Bl t(Zajone and

Markus, 1982). A} 317] A, ¥l
S LR = el tigk 292 W7 2k
A FE S e, AR e ARl 4
of ujaf o] gk sH ol gk 7H % aRlel] ofsted v
kS HH=U= Zlo|t)(Kang et al., 2003). 37+ 23}, A3
el g of] tigh Ael g A o] A 2191 B R it
E3 QA E= SRl RIS T A o m Y
FA FH-ETRE A& Bl Qo] 71E A5 7
& SREFAL dnk AR S-S A e 7}
ARF g o= ThEA| Q19124 02 A R|A] eF2- A
TJd2Y AL 718k WHESh | whitoll Hel g F-oiA
Aot 1 37 9] A A gt vl AJel g 25 i
Al w5 Arekal S 22 A o] Asja-g 9
o) t] & FES M= A o= BRIk Ae)I-3
52 15 e B¢ whel A el =] o] o]n]X]

o
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QAo AE 7|2 Aegel ] FEe
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