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Abstract

This study investigated the relationship between fashion behavior, impression management behavior, and
career success. A conceptual model and hypotheses were established based on theoretical linkages between
the constructs. Thereafter, empirical data were collected using a set of questionnaires. For this reason, the
sample was taken from 720 office workers' who worked at 14's Korea Enterprise, 697 of which was used
for an empirical analysis (sample: men over 30 years of age and more than three years continuous service).
This study conducted an exploratory factor analysis and confirmatory factor analysis for the validity test.
Cronbach's alpha test is used for the reliability test. Moreover, PLS structural equation modeling (SEM)
was employed to test hypothesized relationships in the conceptual model (SPSS 20.0 window/Smart PLS
3.0). This study shows that the proposed model is reasonably fit to the actual data. The following results
were obtained from the analyses. First, fashion behavior and impression management behavior is positively
related to career success. The result shows that economics of the fashion behaviors sub-types were statisti-
cally more significant to influence career success. The self-focused of the impression management behavior
sub-types were more than statistically significant to influence career success. This finding has great impli-
cations to understand self-management behavior and the career success of male office workers.

Key words: Male office workers, Fashion behaviors, Impression management behaviors, Career success,
PLS structural equation modeling; 27324, sl ds, A3 al s, A3, PLS 7%
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Table 1. Exploratory factor analysis of fashion behavior
Variance
. . o
Factor Item FacFor Eigen explalned. i Cronbach's o
loading | value | (Cumulative
variance %)
I enjoy reading articles related to the latest trend information. 825
I like to display current fashion styles. 789
Fashionabili i i 2.771 21.506 830
ty |1 tend to buy posslt?ly trendy fashion products (clothes, general 763 . (21.506) .
goods, and accessories).
I know well about trendy fashion styles. 704
I tend to display the styles that my workplace wants to feel my- 708
self as one of its members. ’
I try to meet the external image standards of the group I belong 669
. to. ) 13.412
Conformity - — - - 1.728 762
I tend to display similar styles to surrounding people (friends, 673 (34.918)
colleagues, and superiors). ’
When I attend meetings, I display the style proper to those cha- 575
racteristics even though I feel my clothes are uncomfortable. ’
I tend to keep my styles rather than influenced by other people. 672
I enjoy fashion styles that are able to display my own unique at- 569
... . |mosphere. ) 14.651
Individuality - - 1.888 .803
I tend to display my own styles different from other people. .565 (49.569)
I change my appearance to display my own styles and increase 556
my satisfaction. ’
I often purchase discounted fashion goods. 752
I tend to purchase fashion goods with economic plans when buy- 692
ing them. ’
Economics i i i 2.014 15630 756
I look around a 1(?t of stores until finding the items to purchase 663 - (65.199) .
at a reasonable prices.
I purchase clothes and accessories with the consideration of how
. . .624
long I will being able to wear them
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Table 2. Exploratory factor analysis of impression management behaviors

Variance
Factor | Eigen | explained % ,
Factor ftem loading | value | (Cumulative (S e
variance %)
I tend to appeal actively for my contribution when a good per-
formance has been achieved, even though it was not my sole | .850
task.
I try to let people know a good aspect of my work performance 780
was achieved. ’ 23.107
Job focused - - - - 2.773 .838
Sometimes I stay and work late hours in the office intentionally (23.107)
to imprint on my colleagues or superiors that I am a hard wor- | .772
ker.
I tend to expose actively my work accomplishments better than 746
the reality. ’
I try to be shown myself exemplary and faithful, by keeping work- 318
place regulations. ’
I try to be polite when working in the workplace. 182 414
Self-focused | [ try to be shown friendly when I treat my superiors or colleagues. | .769 | 2.690 (45:521) 818
I spontaneously and actively find expertise and information rela-
ted to the work to express myself as a suitable competent person | .730
for the organization I belong to.
I also express the interests in my superiors' personal matters (bir- 308
thday, changes, and household affairs). ’
. I have once expressed to want to learn a lot of things from my
Supervisor superiors. 791 2548 21.235 320
focused - - ' (66.756) ’
I show my superiors humanly good feelings. 730
I have come forward to do something for my direct superior that 660
was not directly related to my job. ’
olg gt aIEA ] A FHA ATl Bt HA1Z]) % (Composite Reliability: CRYS ER15IH =0 &
A3 AFE(Cho & Chung, 2010; Lee & Park, 2009)3} E Q294 0.7 o] Ao BlEo] 107 8219
e KRR g = A e 2 =4 a9 A3 FEE S THTable 4).
o]} B]E©], <Table 4>—<Table 5>& HH & A9
2. EoIXN QOIEM(CFA): EHZY HE TANEA /A, w24, N, BA, AT
QA E, A4 QB F, A
AL BENTe] BAE FIShe Beld 20 el ARUE, AYUE, 4V We w3
-2 (Confirmatory Factor Analysis: CFA)S 2A]8F41 T} TEFE Ao NG E T AFRASTER
B8 aQRNe AGe FASE FRE AFHT oA dehdoEx BEgs) Sueg,
S(FHESA)ok WHENSAE O] Sl vl 8tk =
o] TH(Choi, 2007). 3. AZEHAIEY
2 AP BAA aolBAls AHE B L E
s ST PG Aol Hue & B A7 /M AF5] Astel AU 74
BEEE) tial ASErd WEE S A8 5] MNAE 7+ AADAE AR flsto] FAAAE
95to] ARG A1 QARNS ANAAE 2PN A AAFAh <Tble 58] FHAARLY AAE 4
b2 2912 ol Y MRS A e B S|, TPNEE 7o) B o8 JRAA A
FE2F3Z X 4= (Averaged Variance Extracted: AVE)S} 7l A0 2 eyttt
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Table 3. Exploratory factor analysis of career success

Variance
. RS
Factor Item Factpr Eigen explalned. % Cronbach's o
loading | value | (Cumulative
variance %)
My current jobs fits my aptitude. 819
I have an intention to do my current job next time. 768
Job I am satisfied with my current job specifications and workload. 739 24.998
satisfaction 3.233 (24.998) 877
I learned many things through work, which also helped my self- 634 ’
improvement. ’
I feel worthwhile for my current job. 673
I am satisfied with my outcome so far when looking back at my 779
job career. ’
I am generally satisfied when looking back at my job career in 770
regards to goal achievement. ’
Career I am satisfied with my job career in regards to promotion oppor- 21.904
satisfaction | tunities. 727 | 3154 (45.902) 856
I am satisfied with my job career in regards to financial rew- 719
ards. ’
I am satisfied with my job career in regards to the acquisition of 666
new knowledge and skills. ’
I tend to set goals for a task by myself and try to achieve those 793
goals. ’
Job - 19.070
achievement I am doing my best and undertaken tasks. 780 | 2.264 (65.972) 762
I do my best for tasks to be recognized by colleagues in the work- 626
place. ’
4. PLS SEM(Structural Equation Modeling)0il 2 o] A FutEe m|X = Pkl A3 2P X I Aol
B ol7oE US o 23 38 AABE, A AEo] HEAH o] v
= Gl B Ry A Aot
B dye gAY, R, AEdes 29 2 1EAYE, A se] Ay Sl vA=
g FxRYPYCZ FEA HAAE IR 3 AFRY AJ3F B F7} 0346, GOF7t 040622 sk A0
o APEE <Table 634 2ok, BHAFE FAN P 2 eth olsh Be], B3 2t AYE, A4
(R? E73271)9] A4F2E Cohen and Cohen(1983)2] = Eo] JRutEo] x| JaFRFPo 2 Fr} 039,
£ T3 A=k ol¢k HEo], REAF{E GOF GOF7} 04282 2 A3k 710 2 Uelsth 29 32 )
2 A3k zm)A AREAE Wetzels et al2000)0] = AE, QR Eo] A4 mAE dgude
g Tl AESITh TR E B A 2 F7} 0526, GOF7} 046922 2§k 21 0.2 Uheyt
= 97K RGH oStk Roghe 4 s 4 o
2R g Hrr2A 3026 ©173), F(0.13 °)4), B A7 FdAd el s s ldaeldEel 4
3H0.02)2 728 4= Y tH(Cohen & Cohen, 1983). <Ta- g3l vR= FES BA 5] flete e &
ble G bt el Dol £ 7Sl PERFAN A9 {4, S DA PSBE AIL
ZE W40 RgLo] iR 0.26 ool 22 T A9 5] 219 A e dE, A IS
o] ¥ & < 3t} <Table 6>14 23 12 313 s, AFSA B EE SHHSE A
5, QB RFol ALV v Il BR R S ok, FHUFA BHYT A5 34 29
B Adelth. BY 2k AMAE, AIRADE  (@TVS, AYVE, ATHA)0R BRFORA o5
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Table 4. The result of confirmatory factor analysis

Factor Item Fact.or Cronbach's o.| AVE* | CR® Factor Item Fact.or Cronbach's o | AVE* | CR®
loading loading
x1 855 x1 197
x2 .886 x2 819
Fashionability .880 734 917 Self focused .820 .672 .881
x3 .860 x3 .805
x4 .825 x4 .800
x1 .808 x1 .810
x2 766 : x2 .806
Conformity 763 582 | g4 | Supervisor 821 649 | 881
X3 | 855 focused X3 | .836
x4 .598 x4 769
x1 714 x1 .807
x2 .860 x2 817
Individuality .802 .629 871
x3 810 Job satisfaction | x3 794 .878 672 911
x4 783 x4 .854
x1 746 x5 .825
x2 751 x1 .819
Economics 756 574 871
x3 745 x2 .843
x4 | 789 Career X3 | 817 858 639 | 898
satisfaction
x1 .883 x4 772
x2 .835 x5 740
Job focused .844 .681 .895
x3 735 x1 795
Job
x4 .841 . x2 776 .847 .620 .891
achievement
x3 745

a: Average Variance Extracted
b: Composite Reliability

Table 5. The squared correlations and AVE of variables

Constructs 1 2 3 4 5 6 7 8 9 10
Career satisfaction | .790"
Conformity 244° 760
Economics 303 276 750
Fashionability 355 238 272 .850
Individuality 279 264 377 499 .790
Job achievement 226 .561 285 165 258 780
Job focused 217 315 167 337 250 294 .820
Job satisfaction 222 .604 262 .196 226 722 248 .820
Self-focused 293 422 317 129 259 .540 348 480 .00
Supervisor focused | .277 377 215 264 266 437 519 406 499 .800

a: Average Variance Extracted (AVE) for constructs are displayed on the diagonal.
b: Numbers below the diagonal are squared correlation estimates of two variables.
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Large
More than 0.36

GOF
F? (fit indices)
Medium
More than 0.25
0.406
0.428
0.469

AVExR® or SQUT(AVExR?)

Small
More than 0.01

A4
Large
0.26

R*/(1-RY)
R’ (effect size)
0.13
0.346
0.396
0.526

Medium

FZ

Small
0.02

Table 6. The criteria for selecting appropriate fit indices in SEM

Symbol
Formula

Evaluation standard
Model 1*
Model 2°
Model 3¢

Fit indices
a: The effect of Career satisfaction on Fashion behavior and Impression management behavior

b: The effect of Job satisfaction on Fashion behavior and Impression management behavior
c: The effect of Job achievement on Fashion behavior and Impression management behavior
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Table 7. The results of SEM

Results
Structural paths Model fit Hypothesis
Path coefficient 5 5
R F GOF
Fashionability =~—  Career satisfaction 0.069***
Conformity —  Career satisfaction 0.041%**
Individuality —  Career satisfaction 0.055%%*
Economics —  Career satisfaction 0.099%** 0.257 0.346 0.406 H1
Job focused —  Career satisfaction 0.093%**
Self-focused —  Career satisfaction 0.256%**
Supervisor focused —  Career satisfaction 0.135%%*
Fashionability ~—  Job satisfaction 0.067***
Conformity —  Job satisfaction 0.018%**
Individuality —  Job satisfaction 0.017%**
Economics —  Job satisfaction 0.084*** 0.284 0.396 0.428 H2
Job focused —  Job satisfaction —0.021%**
Self-focused —  Job satisfaction 0.344%**
Supervisor focused —  Job satisfaction 0.199%%**
Fashionability —  Job achievement —0.005%*
Conformity —  Job achievement 0.017***
Individuality —  Job achievement 0.065%**
Economics —  Job achievement 0.083%** 0.344 0.526 0.469 H3
Job focused —  Job achievement 0.029%**
Self-focused —  Job achievement 0.387***
Supervisor focused —  Job achievement 0.191%%*
**p<.01, ¥**p<.001
Bk AR, QR Ee] BE 2@ FTA - A & ZAshe FATL ool AAFHEL 712 "
B R QBB AHTY) BE 20 oluipEeld Ha Edse] 43 96 FEohs,
@ATRE, ALNE, AT FTL AT RO E TR P49 BN O A7s) 2 et Jrks
= ¥ Holth AT} Ae) AgAo] B 2R/
olelet Aol BAT B A7 oo R AAHE  FAT AILE Folt A MloR AgHn, A4
Th3) ol AT 5 9 Aol EJNES 85k A1) B2 Ba Aol 571 4
WA AAYF 1829 A, FAY, ANY Foleke 3 Avt wA sl Yo SEE Fob
o] FxANTHEe JFS YoM, ol AFPHE  F A0 AT 5 ATk FH APAA F2o] Qo]
o ShHWFe] 23N Wt PSS HEIth =, A fAA0] nAS RO FTL mH71e] AAfA
N AAAFEL Aol AAE Al AR 257 o] AR AF EE Faske]l AR fA B9
BB RS TR 0000 BAAW A AL FRoe BEE 20T 70| gome T
T E FE R ] FRART H S EE a7t gink Wi 7§ g o] Q1 Al A (el &
gQlow 2tk Holth 53] frade] A4 3o & A A 7€ AYATETL LA o=
31 Fxo2 oA BAE Adolgte Mol fdsl & N1e] TN E Ol o3k «17g°e] S7 A AE]
2otk aF TR 7IdES AEE Q] E9171 o 38H oz Agste] Q] ARzl FFE v
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fs1

ability Career
fs2 ..' :‘-\ satisfaction q

Economics

>
7 q
Y S O >

Job 029
focused Self focused

AR b
20 Q

oq A 7 od A
— N o <t - (e [aa} <

Fig. 1. The results of structural equation modeling.

jobl
job2
job3
job4

Ao gotE) olx 9 fFAA B /N WA AR, AFFAELS B2 A7 = dHE HAss
710l 9% 2&-2 BT S AEAEIZE, = ALAE FAIsH, H4l ERE=9 2pale] /1S i
71857, AL, 384 ARl e AEATE A e A HAAE A5 o]l Hjtale] AF-E
23t A A (Jeong et al.,, 2015; Lee & Cho, 2014)E 8 8 EFZ AR E ArEES E8-3) viAlE
B3l oo} 22 TS ST F JUvh v Eo] Y AE Algrstarzt gtk &, A BA == 712 2Pt
330l o] Aol 71 Fa kA Azt kel TH B2 7t old EARS ATE F A= AY
82102 IS FATE ol= /AL AAA 33, Feie] H(App)yS Ndskd Adith B Eol sio] FHie
53 A a1 3 B4 A E 9 AAAIE A o AREARY] HeolAd & EEl w0l R ThEsiAl AAISHH,
3L, A A Ao A1) AtalF)o] ¥igH A2 3] TAL A AERtel DR g Aol Sl Aoz A
A7FsskH, ol & A7) ZAAd ol tE 3-8 B3l glof & Zolt}. dl& EH, MR A5 ofol’ S 7]
FE2Y F vk 39 AAg ] =& A B ot o g2 oud A8y 2ASWE, a8 39 A%
old& T dAEel 2o WE EAFE F7F 3 A, TlEo] ATjAt)] o] &= AL AIE vl
T3 (Jung & Lee, 2000) AP A+E F3l 13Tt AAD ST ERJAE AF), FLololq] A8 A, &

oj¢} 22 HE EOE A7l H st viAH ool 22 AuAelA dast ARt EARS T
S A A BkaLA} St 7 AF3 T Zlolth. o|H gk AH] 2 A F-2 3ol o
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