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ABSTRACT

The purpose of this study was to prove how sociocultural perspective of obesity, differences in
consumers' perception of body and attitudes of accepting obesity affected individuals' clothing be-
haviors through cross-cultural studies. The data collected were composed of 612 Korean and US
consumers in the 20’s and 30’s that had experiences in purchasing plus-size products. The results
were as follows. First, BMI index was lower in Korean consumers than the US consumers, but
Korean consumers received more stress from being overweight compared to the US consumers,
and had a more negative attitude about their body. Second, although Korean consumers had
lower BMI index and degrees of obesity than US consumers, they were severely stressed by obe-
sity and were found to have a higher level of dissatisfaction with their bodies. Third, Korean
consumers responded more sensitively to obesity and had a tendency to display a more negative
attitude regarding obesity, and a more passive dependence on clothing. Forth, differences in the
body shape were reflected even in wearing evaluation, and US consumers showed a more positive
attitude toward evaluations of size suitability and fitness. Fifth, the plus-size market for Korean
consumers was still not active, and most products purchased were generic brands obtained from
online shopping malls through the Internet. However, in the case of the US, in which the ratio
of obese people is high and the plus-size market is growing, consumers were purchasing plus-size
brands through various distribution online and offline channels. Sixth, Korean consumers were
less satisfied than US consumers with shops, sizes and fitness; however, they were more satisfied
with design factors. Finally, it is expected that this study can offer practical implications for mar-
keters and product developers running plus-size market for young obese consumers in their 20
and 30s.
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1. M& =3 Slch Bickle et al(2015)¢] 7oA E W)
= M g Ee] AWk ARG &agE E71A4 X
917el o2 FEoIA AT AR A3 St glow oJEAdd ] Fol Fu, lH U Sl
A DY Azer AWS 2 Wk oz} A e o =l = U R P B RS e ) B i B =
38 EBAZ op7e7)%® FTHKim & Sawano. FOE /A XL des AAsL drh
2010). 7 HEE JA o] R} HEHE A4S R ojA Y Wk LwlAtel] Tt o] F St Eoke| A
A Fo) 9t e g FE ALY A HFe JgE A HHARE S F3get Aoz AAE A
who} uw o] A9 A}3]H AT A7 Zpofd] ate o FAAte]l Zogk dHelEE AFste A
ek 2AA AL ZAZT AU L o HEHol oH (Ha, 2008). AFs], Aeld Fwolv
FUj LT TujES EAl 2 HS Hw oA ALE A Q1S thE dFe B85 AYHA X
Ol 7} FA Z7)eEA, vl ANEL 9T}l FE ot B v Al A9 AR AFE A st
¥ AlEA 832 ugo g golo] the FAA Al o] dArES L A"ge] Wk gk
AolWAE HIFHog FHaL Aol Frh= Apo] e 1EEA B A N1E s AbolR F 2]
FE25 7 JoH(Bickle, Burnsed, & Edwards, 2015). ARQL Ao ol -] T ET e e Aok
Hu JAEL HwloF olg EulE~g L AA om olyg AIHE dutstety Sleh skARE A A
9 Z2 AFE AELEA Al A dig AXCE MRRlF7E WE HEE FIIs HT o
BAA ouAE BeMIEE &7E BS 3 BUl7k AHHLR SopAdL ks AR AR
W 7|A 2 F73AA 22 B ol gt Y o2 ZH& Aoz tid F8 IAHL v]Ete
o AT MR R AEZFS SR T o By % A2 h3bd o gle ARdolth webA g2 Wit
NE B}, FF EL B AFHoR A9 A LRSS FHOZ vtk thE o] FF
o|mAE FAANT| LA} = L2 A XL Q) Ao wstata R 9 Fol ek #Alo] Eof
t o Yol HZols ks mjAE 28 9w Aol wet Aotolm| A& FAste AAAA G MR
ek Jre] g3 Wgo] diE glom, s o e Bxrt JEPEe] oBA FFS F 5 A
FaEE I §& sh&slEo] 7k Qo) ‘EE A Ale) oA AFHoE AT oAl AVEH
Z FE T4 olge Ve MdeRe Ed AR EEATAM o AR olds Zdehs
Tol e Fde YL Afol2 LHIAES S AR wFME ZEAF U AYAFTES Bt
Bo37) oy YA = AFEEA EH A Abol A (plus-size) B RS
TJEQ MW AHZE gAoR 3 Y AF:= AHE3E Qth(Ha & Kim, 2003). w=9] S22 Ab
HEkS vl B AL A Ajzbo] BAAY B o} oz il #AA A AR HHLHEA g =
Uz}, vgk 2859 gEo] 2 o)A Ea| v HENoY FH Afelz anAEe] aHA ]
AgH oz o]FolA grh(Yu, Ko, & Kim, 2013a). HAador Walsty o7t SoluHA, A=
Wz 4 A1 wFHq e AFE v Y S s sk B oolvEk dWk WiMdE BAEo
Faske 5 AP Aq Afol=st S st SPA BT So] Zgx Alo]2 geolg AHaelo
APt FE olFo] 3, AZ Fex Al v 2 SR flom AFe] gdse Tk g
Aol AstHA Fe2x Abol2 AFH e Y (Ryu, Syn, & Lee, 2014). °lell Hl3] =uf F#2~
e 27 mE BuE g ES zAEIE dpw Abol = Bl ©hE AR ePlER 2] vlistE 2
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olef mls} U Zx Aoz FEl A 2. HZF 2H[XP] MXEY H alXel
Aasls A7k AT 77 o7 A
FEo Lglel AYES E5 SEHT gon A% ANF(kg) S 2 (meter) o] AFo2 Ye 39
EE EHs Aol AR TS gFoy) wrpe  EASATEMDE AAHoR F8ET Vvt 3
oul AJo] 29| £& T Alo]2E2 HA UE A Aol 71Fel™, BMI A& Lol o 7e A Fof
7} GREOE wle] Bay} olRolxx Raw  WME ARIAS ST B /1S Rohrer's A
Atk B3} Avk AAAE BB Fex Aoz T Vervaeck AT AHWH Al <PIBW> et
RAZT L uAlo]Z oA E H A= o So] AMg gt WHOAIE O wz™ nj<t A
BEo] Alo]Zur TA U}-_‘éo-]xil xg o) 5o, AgRlQ1e] 34%7F wlgkou, 669%7} BMI 25074
SAE TRl Ao T AE go] WA E A HAFoE vepdesd H& d2 A AU
AES WGSAY dFe 2ude] AFHA ggr ) S2I%AC] BMI 230l RO pEhde. wsdl
TH(Yu et al. 2013a). M HEHE BMIE ool d 7IFoE BMI
A2a vpe} 7ol nE Zax Alo]= WA wlAl 23~250] FAF, 25~300] HITH A, 300]4olH
o ANolgAe HiE AAAlo|Z7t AR AHH 1 H2eHA, 39AE EFETh oo Hs) A% 7

A71% FHEL ek vFe]
87 A=

S e

A ohe}

o s
9= FHLe =y~

Z7ehe MRl
AN &7 EA FYsA L
Apo)z zulAEe] EAST % W E

Aoz B9A Hae FAFel Ao,

AW 7+ Ewagle Algelt) b

< BMI= 250]/0] #A|Fol™, 305%E Bvtez
S (WHO expert consultation, 2004).
BMI7} 258t k=9l ulvkolx|uh A Fele A4

w2

ol w

Ho Al AE JAQ Lane BryantAles ohst & v oER ET

Wk AEANN FESA BSRe ¢ goky Fg AT ARE B9 5 7] wEe BMIe
e EY2E FE8THPlus Is Equal)'s A5S IR AMASE FESSIAE ol Eel g o
WAL UATH PluslsBqual Campaign’ 2015). 0% 11 A8 Z1RATE szh A5 2ad 3
E5A o 4 Qo] o4 AR Eole nw = ojAIRE Aol AW HRuRh spAlmIE FAET F
G2 Aoz e AR AuASe gm spz O NTARS 9eA 9w AY gee @
29 5 QS AF3n Yok AW gypgoz O T A%

IRE FAE BF) At oA Felx A 2009 WHALT IEIEL Ahel= weor 4
oz wAe wEshy gelolw, olgid wA @gre P NI AR AWR Sl AvAAd s
Bobta 2 UuA FAS BoQose wg & 20730W @S o vIRkRITe) 56%7F siEA 4
Egrol AEALEe] Ty 2H A= 7 A AZHRke| 3L fAF o] St ] U‘}E} SHA|
JEGES ATHoE o YUoloT LET Higk Sale] Wk FHAAM 5 E HIRES.
9t} 2 gsiAe AFe BAT 53 tH(Choi, Cul, &

o143} 7ho] uluke] tigt ALEH AA I R 3
o7 vl Ag2 F7 7 Zelvt
A

gl

129 WsleE FH A Ale]= /‘\H]Z}EO] %
FHA A AA St Hwre] g B
I Aoz /e oEgFol

qam Asn  EUZ Az 94E dyeR a4y
(FAn; Ko HZE 3 Ha & Kim(2003)9] d+& EW 20019
L o gown o

Nam, 2010: Yi, 2009: Yoon, Yoon, & An, 2013).
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oz o  309E oAt HI He we

2o oINS BERAE g A s fle
o sAvEgel A AALoR #8 #4 AW
295 o

o= HYE of o] A -3l tisiAE Simmons,
Istook, & Devarajan(2004)¢] AAGtolx 3DAMYS
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Fej2 Abol 2 2uIAES] ARAQAG vREE

E g ogudel de =3t v=e vuest A+

B3l 2000097 o] Eel Alo]= 49 AAE 5%
87kA AP E FFste] AtstHon, Ay
+ Limited BRENXN ZAg Felx Alo]2
Eloquiis $IAtelEo]A  Zej2x Ale]2o] AF
Diamond, Teardrop, Heart, Infinity 2} Emerald€]
A fPoE LRI ol olgFE LEYES FHF
I AT (‘Shape My Style. 2011). wl=r<] A4
& 94%‘]’\%73—"— HIREA 3 9] &0 57}?& AL 5
gt duk gl 34§ o {FAF F4E Straight'9}
Curvy' NP2 ME3eY YA, REHoZ n

e ox
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ol
N
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gho] F o AstAY B A AY EAE wgsA
= F33 3tk Ryu et al.(2014)+= E] AN A&
s A% A4E o FHX Ael2 £ AT
of #e ATE B3l G FEX Ael2 AFE A
7b dge A, EHPAAYG 2 X, o7 W
Ve, 23 glo] AAALE HTel HY, s
HH%HV} wol 1/}—5’: OFo 2 st AFE Ao

91%@ oA Hlﬂ& 4079 o5 A8 E

g5 ERste] Ao|ZAA 9 JHE* e 55 o7
A QAR wA Y okl FEE HRE Anizp A
= AP FeF 247 wiAlE A77F dFEEeH
FHOZE uj§ REG 3ol AT HTE A
AE AR g upAE Fofe] IR BAAH AF
E2 olE°] Al A Rl MY o F3
A Qe s RAFH A} BUES S
dtH(Jeon & Ahn, 2006) 3|3 glo] Ado] A
AAA G ole wWE HEFA JFE Fe A
S ¢ F 3tk el9k #A#HFY Thompson(1990)+=

WA R FALAE AAH 24 FHA o4
2 PEH QA2 o]Folq JrkI H%ew, Cash
& Pruzinsky(2002) &= AlAo|PA & TAdH o2 T}
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& Choai, 2008; Kim, Son, Lee, Kim, & Jung, 2009;

Kwon, 2008). &, Z&X& Alo]Z AH|AE9] 9F
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(Zaborskis, Petronyte, Sumskas, Kuzman, & Ilannotti,
2008). ol<t FAlel 7Hele] QAR =& 2lA oln
AL Fod 0L vhwow F4H/] B ol
A PREE AE AU AR e

ﬂ%%o] x]L‘:]r(Song & Lee, 2009). 53], & A-FolA]

Jeon & Ahn(2006) A2 APS nf2A <
253 JE AFEEC w& AN AYS @
25te] 2Rl AP wrEstA Rsle AlgEC] M
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- 79 -



Hkfi 25664 35%

HES HWE o3 2EHAHT 2Rl Lrle
HTHg 7ol 714 W AEHAE Rty 59
t}. o]} F Al Kim et al.(2009) 9} Lee(2012)9 4
FollME FAHAYA Aophde W& FF 2EH
29 AAANE Ho|i, @2 79| Aol &
EYAE Z/AGL Bysty ok & vy A9
MRS Al AFE AASA HH FHH 4l
AolmAE Bty gAHHCE QA&A HIL ol T
A Ao E olFo] HTIAEHA W

oha & 9

A8l RE FUglel MlaLaty] wEe] o]l
A A E el AAFO AGdFEA Tho|oEd
Hztste @48 EAtH(Choi & Kwon, 2001: Kim,
2013 Hong, 2006). 2JE9] olgthgo] Zt= At 3
FeFdo] et st EstEoA Aoty e S

o He Wk AHES IR FA AN QA
B2 Fetal AR A ol duleh ARt de A4l
SR g EUEHS Hete A9t o BE T
of gtk ol= Hwt AHEE HRtE o] = 4]
AHgel o #AAY F es AXMETh wEkA v
=34 P AR MY WA EgFor
FEHE AYY 7S dNEeE Hud 453
Ao A =W B okl w=e EHA Al
2 vl AEaa st AFAES A Ay
FENEYS 9% BEUE &89 F AdS Aol

A 2 AYLLE Jbls 328 £7E A}
&5 2 AA7E A AR A 2E Se A

ste Srde s Fa% o] =7 9
Sutin, Ferrucci, Zonderman, & Terracciano(2011)
Yu et al.(2013a)2 AMSIHCE 2w F8/do] 7
ZEHEA HTIoR Qg 2E#H XAV AXL AN
SAl thekst ofgTheol tigk Q1o Hvhel o
o 4 B FEHEI 4540 E HgetEA Y
2 Aol 2 AFE £BI AES P Hsh
B 1SS el Utk

HA vTAgE oEYFA oA 2H &7
7150l ZAstE o] Apalel A e 2§ A9
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2%
Adste gBYFL Hel: AL A Say
ThlLee & Ku, 2006). vghel vht A18 234 743
H7kel Watol weh Hw 2ulAEo] A AL
AYshe BA/I7F 2R T Yov, o5 Ak A
3 L=

NTA B &L FHAATA L] HFHO
2 sAseEs £49¢ Boln Atk g W o
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3%, 85 52 Fa A AAINAE A7)
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713717122 Atk Wood-Barcalow,
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of 2 FH @744 AT g SutE 4 9
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(Table 1> Sample Description__ Demographic characteristics of the respondents

KOREA USA
Demographic

Frequency % Frequency %
20-29 161 50.0 193 55.0
ase 30-39 161 50.0 158 45.0
Single 223 69.3 138 58.5
Marital Status Married 94 29.2 76 32.2
others 5 1,6 22 9.3
High school and above 48 14.9 76 32.2
Education Attending college 82 155 45 19.1
University degree 165 51.2 83 35.2
Master’s degree or higher 27 8.4 32 135
Office jobs 72 224 44 18.6
Service and sales 20 6.2 30 12.7
Technician 42 13.0 23 9.7
Job Professional 12 3.7 17 72
Students 87 27.0 42 17.8
Housewives 62 19.3 46 19.5
Others 27 8.4 34 144
~$ 2,000 (~\¥ 2,000,000) 82 25.5 70 29.7
$ 2,000~4,000 (¥ 2,000,000~4,000,000) 125 38.8 72 30.5
Monthly Income $ 4,000~6,000 (¥ 4,000,000~ 6,000,000) 70 21.7 37 15.7
$ 6,000~8,000 (¥ 6,000,000~ 8,000,000) 28 8.7 17 72
$ 8.000~10,000 (¥ 8,000,000~ 10,000,000) 9 2.8 13 55
$10,000~ (¥ 10,000,000~ ) 8 2.5 27 114
~10% 118 36.6 104 441
10% ~20% 145 45.0 50 21,2
clothing expenses 20% ~30% 46 14.3 52 22,0
30% ~40% 9 2.8 17 7.2
40% ~50% 3 0.9 9 3.8
50% ~ 1 0.3 4 1,7
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na EH 2 Ao R AHAle] A AFEEE 20
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Matol el 1354%2 Uelgth AJEEE Ao
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12.7%, 713l 97%%, AE=o] 72%+o & et
U Ve 144%E &= ZE s oH|AHEC 8]
Al e v go] 2 Holluk d M &
24 $2,0000)4~ $4.000013-77+0] 30.58%
=2 HFollen, 4 $2000018H % 29.7%
Roem, 9 $4.00001%¢~ $6,0000137F 157%., 4
$10,000014= 11.4%, € $6,000~ $8,0000]3}7} 7.2%,
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HE7E AAE A s Eeta vte g Q1A
= A5 AAF Hlge] w2 Bl v=4H
ST TRV vl dUHor w2 Ao
2 yeht A3 vt By s vs 4w
ol AdACR =2 A FAsATKTable 2).
., FHHoE QA= AY K= F3 oW

ZF %% Aol AT FF AwlR

z
2 A

2| 2kl

{Table 2> The result of cross-tab analysis toward the distribution of BMI between Korean and the US

ulel AW euu] AZel WA

S Z MUt

=y H
RF BE5A

KOREA USA Total

Type Frequency Frequency
BMI % BMI % Frequency %

(expected) (expected)
Normal range BMI<23 92 (68.3) 28.6 BMI<25 34 (57.7) 125 126 21.21
Pre-obese 23<BMIK25 |113 (101.4) 35.1 25<BMIC30| 74 (85.6) 27.2 187 31.48
Obese class I | 256<BMIC30 | 87 (86.7) 27.0 30<BMIC35| 73 (73.3) 26.8 160 26.94
Obe];eﬂ;lass BMI=30 | 30 (65.6) 9.3 BMI=>35 | 91 (554) | 335 121 20.37
Total 322 100 272 100 594 100

2 =63.0475%* (df=3, p=.000)
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o] ulgo] =xu EEF nlrlEell A= Xd tH(¢=-11.254, p=.000). 3tA%F v]FAFel| &5 <]
o] ®l& ATl AR Hgo] A UEh} 5 P EE SaanAEe] HiE 613082
ARATAN BT Ui S VW o 2AE VF2OAE BF 52029 vl fFolF 57
o AY EA dXNFE ¢ F UATh F7HE wir A Y B F8(=7414, p=000)S W= RoR
FEE 2XE Y S5 2HAEY ASe S H e T Table 4).
Fel A¥s 998 A5Fe HYY Bk 220 o gel ARE Fdl ¥ W 20~309 Feix Aol
Hal, m AMAE AEGEel VEs BRuwel 2 2HAEY ARY wBel: wdiudse] @
0%el 227t A4 oz %7 etk Table 3) FaMASHG BH BAT WROE AT 9By
T AAle] AlA|Ato] =l figh A2l g oo g3 smaniAEe] o g A& ¢
e oA E v ARAEC] HiE 41728 S AT T FrMEE AY §3 EE7F gEXA
AHAE #3950 T Hoh g T HE8]| Ao oh o BE A2 vTAIg e 54 EEFHY M
25 QA JJAR FAFCE {F¢ Aol ol AR A veldth ol 2 T &
YERA] ekgkth(£=-1.849, p=.065). H|Fto.Z Qg HIZE 9 AFEALS A dedd 2Ed &
AADVEEE FF2UAT0] 22082 MF2MA F W W ole WA B AR HEF F 9
T 3438ETH o5t FEAA W ALE FAHS] =2 AlAFST
(Table 3> The result of cross-tab analysis toward the distribution of body types between Korean and US
KOREA USA Total
Body Type
y Lyp Frequency % Frequency % Frequency %
(expected) (expected)
A-Type 86 (66.3) 26.7 40 (59.7) 13.8 126 20.6
V-type 23 (31.0) 7.1 36 (28.0) 124 59 9.6
O-type 66 (98.4) 20.5 121 (88.6) 417 187 30.6
H-type 77 (51.6) 23.9 21 (46.4) 72 98 16.0
X-type 70 (74.7) 21.7 72 (67.3) 24.8 142 23.2
Total 322 100 290 100 612 100
X* =66.371%%* (df=4, p=.000)
e ;X001
(Table 4> The result of t-test toward body recognition between Korean and US
Items country mean SE. t df D
i KOREA 3.950 1.277
the accuracy of perceptlons of body O -1.849 610 065
size USA 4172 1.684
) ) ) ) ) KOREA 2.298 1.084 .
satisfaction with their own bodies -11.254%%* 610 .000
USA 3.438 1.413
i KOREA 6.130 1.057
the effect Qf overwelght on 7 A14E 610 000
purchasing behaviors USA 5.292 1.653
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WA QAR FAHE A BEEer RALR(= 2) 5 w =
A2, p=O00)2 FIA FE= Mel2 AT 27 AEA MR Es FANAE ¥ o Fahe
gho ik ARS A Q1o RAFH HEE A 2324 9wy P= 27} 7+ 2ol7h UL
pem, A AR o FH AFE FAde A A orgkAm AEhel c 94 3k}
2 yeisth, S7PERE 3 AHAE] HTAE 2ol = o zaA °0% RS Foa A
d e Wt 528608 A #F ®RtEl BMI A7t A 9T #EoA 7 7b 7 Ut
veole B3t s &AM AE (mean=4.616) Xt} (Table 6
Frolst FFoA v 2EH2E ¢ gol] v gl BAG AXA HRE R & o ZAA HE
= ASE EARAF=6616, p=000). T, F7F g po) 3 2nAE (mean=4114)0] @F 2017
b BRS¢ ok B AE A ZolE PR = (mean=3727) K.t} A2 HAT
EAE Fol vlad A A ANASE BMUA (o330 p=01). ol e AATAA B
WA mmasg sl Aok A AR R H g o) 4A) BEE 285E E53 A7EH
(F=3620. df=3, p=013). MFZIAEE BML o a1 g o2 w0 S0 oa) 2R s
W NREH AN W Aok Sl AL Y g wa, 838 AokzA AN QA G
StFTable 5). AEe] Vol BAHSE A9 AR
=7k 2F vl £ A AR veEst Wb NmozAe B ALL o 2agEs
7b AR W A LHAkEe] BTl dig AS Hol Ao % Wicklund &
AR A o RRshl kel HIRel W Gonwitzer, 1981 Park, 1999).
TRH HEE IR ANASEig el 34D BN T 2B JEYFA oA M
AT EF HHETE AEEE HRAEG S e ST A Ugd He 78] 2 oo, a2 A
7b ZFS A A, v ERIFIE 65%7F W v &R ASo wuke] wElA A YA ARE BET
S= oolE VIR Hd 2EASE A4 WL R sqe maugE MEAYS AN A 5
Mevl MREmsh 22 AuA ARAEE goz oue o)gan o)z ddl WF AuAEI
dolAe Ao veyth oldd Ade HvEst gS gat= BA Zol7t Y Holth, =,
AA NSRS} e Ao tieh eBlEe #EAdo] = nEto @ olet AxA Aol ) Z7to] Lo
S ¥ ool A EEA 7Rxe HEE Rt R 2 AH|RSo] mE AH|ASO] HE oR o=
<Table 5> Comparisons of the obesity stress by BMI groups
BMI group I\iz;r:eal Pre-obese |Obese class I Obe]jsle/gllass F df D
5.027 5.272 5.494 5.525
KOREA ; b . . 3.629* 3 013
USA 4.375 4.594 4.625 4.768 .652 3 .582

*X.05. a, b: Duncan:s test
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(Table 6> The difference of behavioral attitudes of their over-weighted body

dimension’s country mean SE. t df D
passive appearance management (will| KOREA 4.844 951
to manage appearance through 731 610 465
USA 4.777 1.200
clothes.)
active appearance management KOREA 3.727 1.293
(seeking for trendy styles and -3.323%** 610 001
high-end-brands) USA 4114 1.449
gt £54 HEE Holn, H|gte] g ~EH 27 ol 4% AASAY. Varimax3| A& £ FAHE
A3 A U AEe] ¥ pFaHAE] E AL AAse]l Thg 10 o4 29e FE
U ooEs B¢ E@H /15 A% 202 44 A% F ) s9189le] FEEUt 4 299 A
% & A £g gas] dAs) aEue TG AEARL
W BAA3 0773~086602 F3 7+ Uy a4
3. EA AO|= 24T H|W S ATk AA 29 Bk 6435%E T
HoZ Q91 Apo]2df AFAHI, 89 2+
D Ael= 4935 gol weA B, 29 32 ‘sel w4 WA=
HRro 2 Qlgh o RFumjaAe] Fag 848 & W3 At Table 7>
g1 Alolz AHAES Yojrr] slal BA Aol 7 2919 Bage ol 7 7 Al = APA
Z A% 9 neAl el B8 13Rge dal & 2 w8l WARHE wITe ttest A3} Ao]2 o
(Table 7> The result of a factor analyses for size fit evaluation
Factor Eigen Explanatory |Cronbach’
Factor Item . .
loading value |variance(%) a
The clothing line fits the body very well without 899
wrinkles. ’
Factor 1  |There is enough space in each area. 782
fit evaluation The size in the label matches the body size very well. 766 5.758 44.289 866
of ease for - (44.289)
size The overall silhouette complements my body form. 750
Length is sufficient enough not to need repair. 660
Location and size of adjustment is appropriate. 634
Vibration part does not match very well. (R) 822
) Factor 2 The location of nipples does not match very well. (R) .803 11.927
fit evaluation . 1.551 (56.216) 808
for tops The breast are gets pulled up.(R) 680 .
The abdominal part does not match very well.(R) 604
Factor 3 |Crotch part is too short.(R) 837
fit evaluation |Crotch part is pulling.(R) .803 1.061 ( 684135795) 773
for bottoms | Thigh area is too tight.(R) 678 '
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ZH 2 APo]Z AHAEY AAJAA G v TS E s B ojEeFo] tgt St= vl=e] v wEs A
(Table 8> The result of t-test for size fit evaluation
factor country mean SE. t df D
fit evaluation of ease for size USA 4.250 1.066 4800 610 00
Factor 2 KOREA 3.956 747 .
fit evaluation for tops USA 4.081 1.061 1.652 610 099
Factor 3 KOREA 4,020 822 - 610 w01
fit evaluation for bottoms USA 4321 1.223 o ’
5 001
F AFAdHIEe} sk Al Hbe] tgh g A A} Afo]R o f AYAAIEEYT @A Hrtstd
=7F 2k Fog Apol7k e, 4 4 2EA Frt ot o= HYr AF EAY olrt Fo¥ g Frt
o disiAe Feg Aol gle ALE WAt = wtdE & eg AAbST
{Table 8).
AMA O R Ato]= A 9 Al Hrtel ojs 2) 7l A& 9 ¥ BAE §3
Al \lE AvzbEe] o A FolgE Afde Aol Zgx AbolZ AE Fu Arst Fuj BHAZ &
Aglo] gk wiEzo] Adez =4 & F 3l 89 Zo]2 olr] 9 WA L/0xalel u)
wE elPlshE Ae® "A el SHE AR gqzog wag 2% 9% 20459 2 )
PP ARel= AN ARE AR HATT 5. gzce 55942 nF AvAEel 273%A99d
WE B v FEA Al el F H OEAH s g m gtk Table 9).
T A&Ee g Allx 2uel FRAT Ut oleie Ashe Azele ol Aael e LA
PPl ERE G AR AT 5 A% B g gseas vekd @F 20459 435%7
e BEATC TS SAAS Mwdtel A R gy agmare pHE by AzsH Beo
Al ek kel foldk 2polE HolA] FAR 2 955%9¢] Sz} SPA HelT} wo| <dg o]
ate] BeAl HrlME AdHoE YA H7hekad 9 AWEL o)Lt A0 F FAEYT o]d H]
o RS AAHT sAb| o] B AY EA A W AEAESS AAoz omalel oFELs}
FEAE F ok A vTHH g =94E w4 o] o o} WA (391%)L HIEA AEA(252%)
HIZHES o] ghgAlol st g&o s she £WE(206%), FAA(200%) = thekst ©zajol
(Table 9> Chi-square test for on/off line dependence
‘ KOREA USA Total
on/off line
dependence Frequency % Frequency % Frequency %
(expected) (expected)
on-line 180 (138.9) 559 71 (112.1) 27.3 251 43.1
off-line 142 (183.1) 441 189 (147.9) 72.7 331 56.9
¥ =47.948%%% (df=1, p=.000)
001
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(Table 10> Chi-square test for the preferred purchase place

KOREA USA Total

T ety | % | gy | % | ey | @
Department Store 30 (71.7) 93 97 (55.3) 39.1 127 22.3
Shopping mall 82 (75.1) 25.5 51 (57.9) 20.6 133 23.3
Specialty store 32 (32.8) 9.9 26 (25.2) 10.5 58 10.2
discount store 15 (26.0) 4.7 31 (20.0) 125 46 8.1
Internet 140 (94.9) 43.5 28 (73.1) 11.3 168 29.5

TV home shopping 3 (2.3) 0.9 1 (1.7) 0.4 4 0.7
Catalog 0 (2.3) 0.0 4 (1.7) 1.6 4 0.7
Mart 11(11.9) 3.4 10 (9.1) 4.0 21 3.7
Others 9 (5.1) 2.8 0 (3.9 0.0 9 1.6
Total 322 100 248 100 570 100

¥ =130.057*** (df=8, p=.000)

#0001

(Table 11> Chi-square test of the preferred brand type

KOREA USA Total
Brand Type
yp Frequency % Frequency % Frequency %
(expected) (expected)
Plus-size brand 45 (72.3) 14.0 78 (50.7) 345 123 224
NB plus-line 63 (67.6) 19.6 52 (47.4) 23.0 115 21.0
SPA plus-line 67 (49.4) 20.8 17 (34.6) 75 84 15.3
Superstore PB plus-line 39 (32.9) 12.1 17 (23.1) 75 56 10.2
Department store PB 41 (605) 127 62 (42.5) 274 103 1838
plus-line
non-brand 67 (39.4) 20.8 0 (27.6) 0.0 67 12.2
Total 322 100 226 100 548 100
x* =106.029%** (df=5, p=.000)
#5001
FEANLS M3se Aoz yeon ey 43 Qe F2Y SPA BIE9 Zgx glels 3
B2 SHEHAY 11.3% %] Assta AT Table 10). W AEFS Fulsie ALZ ZAEAC o9
L2 Afo]2 Fuf BRE {3 sk FEtellA 3t W= ARAFES] EEA Ato]lR Fu] B
St AHAES AEYl &P EA FHFshe HE FHL ZY2 Alo]2 FEEADS} g F9
A AF FE 7P WIRE] s dglen, g E9A4 PBolA Aste E¥2 Ato]l2 HE
2 AETe] GAS R AHY HE ZYH2E A} yAd Bz ZH2 AF 2 5 ugd
o2 AE HHLe FHI o FELE Fusiy E geZ YebStKTable 11).
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{Table 12> The result of t-test for plus size market satisfaction
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satisfaction country mean SE. t dr D
KOREA 4.422 0.801 )

design and trend 4. 755%%* 574 000
USA 3.953 1.526
KOREA 4.095 0.695

size and product fit -3.582%** 565 .000
USA 4.369 1.122
) KOREA 4.143 0.856

overall product quality -1.717 574 087
USA 4311 1.470
A A KOREA 4525 0.934

fabric function 884 580 377
USA 4.438 1.412
KOREA 3.921 0.863

store and store policies -2.334* 574 020
USA 4.142 1.393

(.05, ¥ p( 001
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