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Abstract

Purpose — Previous studies have not paid attention to global self-corporate brand congruity and affective approach from the
viewpoint of global self. This study explored an inducement of gratitude that, under the circumstance of corporate
association, consumers feel toward corporate's responsible activities, pride related to corporate's ability, and global self
congruity. Current researches also have examined positive behavior effects of global self-corporate brand congruity and the
feelings on corporate products.

Research design, data, and methodology — This research theoretically reviewed that corporate ability and social responsibility
association would influence global self-corporate brand congruity, that corporate ability association could induce consumers'
sense of pride, and that social responsibility association might induce gratitude. This study, furthermore, examined
theoretically whether global self-corporate brand congruity, pride and gratitude could make consumers behave positively
toward corporate products, and developed hypotheses. For the empirical analysis with the questionnaires, 231 employees
and common people completed the questionnaires, and structural equation model of AMOS 18.0 was used.

Results — From the empirical analysis, the outcomes are as followings. First, corporate ability association makes consumers
feel proud. Second, corporate social responsible association makes consumers feel grateful. Third, both corporate ability
association and social responsibility association let consumers be aware of global self-corporate brand congruity. Fourth,
being conscious of each of pride, gratitude and global self-corporate brand congruity prompts consumers to behave positively
toward corporate products. Fifth, mediation effects of pride and the congruity in the roles of corporate ability association on
the positive behavior, and those of gratitude and the congruity in the roles of corporate social responsible association on the
positive behavior are identified.

Conclusions — Based on the results, it can be said that a marketing manager should endeavor to make consumers
associate the corporate ability and social responsibility. However, the degree of consumers’ feelings such as pride and
gratitude can differ according to their cultural backgrounds. It is, therefore, needed to be explored by the types of feelings
that can be caused more from the difference in cultural backgrounds by corporate association, and to be investigated
differently and positively with behavioral effects on the corporate's products between the types.

Keywords : Corporate Association, Global Self-Corporate Brand Congruity, Gratitude Positive Behavior, Pride,

JEL Classifications: C83, L81, M31, P46.




74 Nak-Hwan Choi, Koun-Su Ha, Ah-Young Lim / Journal of Digtribution Science 14-9 (2016) 73-83

1. N2

7|4 Ak (corporate association)Of&= 4-H|X}C| 7|{0f|A 7|
ol CHSH BtMEo R Me2s 4dE, S3FHE, FAXQ
SHo|LL B 59| QXA @it EAS, =Y, 7IE &
g 59 38N 2¥N ¥t o|0|X| S| =EICE d2(an
7¢I 7|Ue| S8(corporate ability) et At2|E MY
(corporate social responsibility)dAto 2 JTEE|T, 7|0 Cf
st Z4H, Tl EjEE EZESH= J§Ho|0d(Brown & Dacin,
1997), FEAQl AH|Xte| Xtop 2FEOIAM Zof CHSt AH|X}
Jielel 7|0t 2 4= QUCh Mt AH[XLS| J7[YS2 ¢l
XA #En 485 AEe=z LRol A7|otEel M2g
=Tt Ak

J2|a Koty o|Z0A =HE|7| ™ Xfots EXto
(core self)(Belk, 1988)0|1, ==l ZO| Xfob= HAXHO
(global self)(Kleine, Kleine, & Kernan, 1993) tt= SHAfEl X
Of(extended self)(Belk, 1988)7} =IC}. AH|XI7F 7 QIA Q1 KpA
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MZIOro Eef|0f, AB|XEIL Li2tof CHSte] ‘RE|LtEts SH
O RAO{OF 3t =H[ALZ[0A MOl QU= WSS RO{OF o
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2SI, HXE 7190 RRMO =, AlZE A
o 04X S& FARI0 7|0 RpAo| XtoE =HFBHEH 7|
20| THRIOtof| =gt 4= RACE H|Xt2| Rjop7t =HYE E
7|92 AH[RRQ| TH|AtOte] FEQ4Tt [0, K07t 2HEE
710f Chell 7|@2 SEO| A0{OF Bt Ate|d MAESS
Sfof otCy i e 4= QUCH FH|Atore| BHHOA 7| &of Chet
aH|Xtef ofH2 7|Ye| sHat 2tEE 71Y AbHel RHEOo|Lt
A ZERL A=Y 2S0A MY et o 7=
- UASH, THXo= 7HRIH RfOFME AH|XtO| MZIo|AM &
7|0F Ags o+ AUtk

o= 0l0] e e gTAte] ANE Eo| FUHHS
25, 7| 20| i Z2f0lES =2 = QCh MK
ZHOAM Z|HsHAL = 7Y KA o

o| AEO[L}
ot EIF WEE|Of AOA, B[] FHXHore| AHHO|
£/0 Zdste 4 D Z20|EE =2 4 ok d2|2
HA2b aHRRS] X[HA(0] S = Ae|Y MAEdSS
B, X|GQA|7t LIZE AB|Xte| FHH|XOt]| A SRR of =
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o MYALoll= 7|l A=y 2EUE0 2ot It L=
E10] RAOIM AB|XFO| AfR|H XtOFEEHO| S0 Edotx|
1 nkgs =2 7580l =t

O3 7|0l 2et 7|1ES A= THMROre] 2HHO
M 7|gsEAd0 et 488 22 =2lAl St £t
7|0 2H|Xte| Rjop7E SHFE Ao S Ee MY U=
2SS ot AH|XP7F AHlo] TH|ALOH| =F0] E|RACt Y
ot =2 5 Aes 489 HHM 71Yel AelH MYH
oo oot A= Aol HokE 4= giCh Wt 7|gadel
A TIHRIOte} R E ZEt0|E(pride)2t ALR|H &|=at
#HE N0RZ(gratitude)off ot ATE Y LRIt AUCh

oHH 7|=9| A(Liu et al,, 2012)= AH|XIO| FOHO|E EE
= S8=E 0|Fots X0t X|G(self-congruity)2| Hets A
oA TMRIOF ZHHOIM KOtLX|EE REdte Aol

of FoIg FX RUCL WM Xfopt SEE J|gie] S

A AN =1 O

3 Kot =HEE ARR(Of Cieh 7|Yel Ats|d MY AYO|
HHZOF 2FOA A0 PEHE SRS FESHE7L
£ BMg a7t ok

d2|n FHRIoR-7|YEME LX[Ea 7| YEHES| T
PMShs 2o 2| of0l= AH|X7L 7|0l Y
ot MZCIEME) =882 &35S oA o=
S0 RACE Wh2tA 2B[RPE 2o)|= ARO[ E
XG0 7| PEAE0 Ciet Z480] 7|¥RZ0 tiet =
Jggts OX=7tE A7 27t Atk
A= 7|gel SHAYD Ate|H MYAY| VIYHF
fict SEASZ oA Z2to|=Qt Nots, HHALOR-7|Y
s dtoted, HHHY AEH2 O
2Ok WM, 7| PSHAYD A=Y HYALO| HA Aot
R0 Sgs OX=7tE AR =W, 7|
YSHAYO| 2H[RIQ| Z2l0|EE RESH=7IE AFSiCh A

Ao Aol MYAYO| AH[XQ| NORFE FEOH=F

£ aA7Sich YR, FAHAOR-7[YEME XY, J2(1 7Y
AYOA AH|RRZE 27l ZEto|Eeb n0kS0[ 7| HAIZ0f
et S8 3852 &S DIX=7HE P72ttt
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AH[XHSO0| £ 7|0 s 7kX| 1 U= 7Y
Ol Cist &7, B7L Bl ZE5H= JHEEAM, SE7(|
Oisto] 7|ojM 2 2E FEE olojstH, 7{elel 7|
M 7o CHEE B e Z [MRExs O|0[X|et EAE, =3
4, 718, &8 89 3N, BN AEE =gt Jfele
AESIHM EF 7|Yo| O FH ARE L= OID0E &
of & - tEMoR B 21 Attt ASS FEA Xjor #
HolM 71Ysk=0l, olz{et 7|A2 JHQle| AZ|Opt EICh
(Brown & Dacin, 1997). [M2tA AH|XLS| FHIHQl 7|14
T AH[XRO| X[MF, A[H K|, ZHA sHo| et =2
M Xop EOIM HERX| 2, CHet fEez FEE £ Uk
Brown & Dacin (1997)2 7|QHAS 7|¥o| sHAEADI AL
Bl% MoiyoR DRI, J|Yol SHULS NES A
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|2e| =1t AH|AFEO0| Y1 Aes 719l HE2
Z%, R & D, QIR0 XtHE, XNEQ| E, A/S, 11ZHo| BiF,
2SIt 70| Ate|X MAoIH2 Alz|Q| O|F

QF LAMEHA, SHEE0| CHot H|E FEIF AxXx G Zokd
AL =@, 22 ABL T &2 EEoi)

2|0 X229 AH|ME2 thest E15F =F2 YoM
7|gel o|O|X|et HEL M4UMEE 7|HOE SH= ATE AH|
IjEo 2 HH3stn QUCKHDick et al., 1990). 7|¥o| Als|™ =4
A2 7ot MEO| &2 o|0jX|t FifHEE A= &
AL, EIH AH|X A BOAH = 7|el 278Xl o|0|X|et
o] "o A7|or2 EH8% %= QCKSen & Bhattacharya,
2001). EESE Kim & Kim (2008)0f 2o|stH, 7|HH A2 ol
Ol EZZHNOo|H EHXOI EMZ XL Q0N 7|Qe| HE
2 98 dENoz Mg Eelt ot

Lichtenstein et al. (2004)0| =M, AH|X= XHAO| =8|
e R LHZS FEE = JUS M, O =Eot X
AEIACHD HZistn, SAof =29 ZHEoN XS #H
gh = QICh MatM AH[XHs 7|YHaE 8o Athlel Xjotet
719 7tel XM FAYY = U1, 7|9l BN RIS
T = on, SFPLATYE =2 5= UCL MaEkA 7oy
oM Z|ut Xtote| oA HEE S AHXIE =2 = U=
Z780| Cisl m = 2Rt

>
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AHIXF ZEE2 7|20 A S8 =Eddte Jfgeln], A
Azt AYHozm HHE ZE2 S H(integrative
emotion)O| 11, 0§ EE= AH| O|MO|| “/AX|D AH|ASI} &
HEo=2 ALK UX|T PO E= AH[O| FEE OX=
482 =AZ™(ambient emotion)O|Ct. 2 Hls= AH|XLO|
7YY SHAYO| Z20|EE LA St AtR|H
Aol 10r2E =7 5tof 7|gME0 Chet 3EdSS
|ESHVHE EHAMBICE Mt 2 Ale 710 oist 38
S KHH0A =IHX|= STEEel #Eo| ofLlzt, S-S 0|

Hol =a|n SIS IS 0Kl 2EFFEel HHOM

Zafo|Eet notgo MZetct

2121 =Z20|E
7t

2

82 7|ERU™EDL KHotelAl(self-consciousness) Z4HO 2
TEY = s, 7|=AF2 BZ(fear), £E(sadness), I}
(anger)Q} Z+2 MEnL oHSto “IHX|= ZHO|Ct BtH Xt
ofelal ZF82 Atot7h Li=E|of Qs S8t R HHeR
(Tracy & Robins, 2004), E=Zl(embarrassment), XXzt
(guilt), Z2}0|=(pride), £ 112{=Z(shame) =2 ZEXH, L7t
FTRIZE? LA of™ ZHX[7F /=2t S2| Xtote| P& =
= Y5t e JHK|of 2AH5HY =IAX|= 47 O0|CHRobins
& Schriber, 2009). ZZ[0|E= £33t 2Xo| TR0 Xot7}
el El= 2FH0M K| =50 3EEQ Aoty 2
OlG|(Tracy & Robins, 2004), S|AIA™ O|F0| =7|&= =2}0|
E& o oAago| FgE 0| 4= UACHRaghunathan &
Pham, 1999; Schwarz & Clore, 1983).

oHH X{OF=tEO|20{AM2| AtOt= James (1981)7F HA|GH
A=A Xtof, =X Xtof, At=|&® Xjot, 12| MK Xot S
IEHoC) =HEE|7| ™ol Xftoh= SH4lXjOKBelk, 1988) =2
292 30| §l= XOfsans possessions self)(Mittal, 2006)2t=

Nder HdYECE 2YE Z=o| Xiot= TA| XtOKKleine et
al., 1993) = =HEtEl XtOK(extended self)(Belk, 1988)2t=
NEer HYECL

Sartre (1998)= XIO}IE =HEtst= 374K HH,
Z, YOZ7HHAM Xtop7t 2EE|s WS MAlSH
AH|XH= QIR0 HBSHA oS AME X|StHAM
XIOtE =&e = UCL AH[XEZL TS AL SHoHH
M SSH2E Xphlo| FH|d(identity) S A~RS0AM X1, &
+=3HoE AREE FH YHEE B2 = A=H, EF
AH|Xte| Xtotof| CHA=ZO| WZE[H Stz Xjoretaae{o|Ct.
=M, CHafofl CHot 42 BAXQI Xtot2tatehEo|Ct AH|Xt
= ARG AL WSSt 42 AS O 44e = AL,
£ FOjstn A2 Aar FOisH| A2 HE FESHE A
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SOIEA Yo XtoS =Ee = U=, tids &
2[R At = FAH oHX7H FYEE 282

Job Ok jiok O

2H[Xk= £F Yo RHelef Azt Xt Ee 2AX|HQL of
HX| 2| XS FYAIA KOS &EotH, 1 iy2 2|
Ate| MH|Rtote| A7t =ICHKleine et al., 1993). 12|11
Atotato| o XpRIo| X|E0| 71s5HA $HCK(Csikszentmihalyi
& Rochberg-Halton, 1981). J12{2 2 AH|XtO| A XtOLG]| =
e 7ol SEAYE AH[AF RO sEAUMO| E = A
1, 7|ge| st =Xl Fdol| Aol MAXOTE Hel &
Of Xofe|A QI mafo|lE AHEE =2 & ULk B2 &
AT= L 20| <7k8 1>8 HHEIC

<7td 1> 7|YSEHAY2 2H|APE Z2O0|EE I|E

A
Pl g
g(+el Sgs & Aol

2122 10k

n0t2(gratitude)2 &E, 2Oig, Fagh= O|H, XAl L
¥ HCt o 2 dihgf 58 Y= A4 2SI A=
47 eld|(Pruyser, 1976), 10ORZ2| CHA2 XRMOIA HE H
EQCtn MZizl= Bl Ee A, 58, F S2E i
= UACKSolomon, 1977). 10OFZ2 CiAoh afo|M AE =+
UAX|ZH HYEo=z J4Qlol FEEQl FutoM EFIo| XtAlo|
A 2EN £t 2EN PAe S FQre HHos &
JZICKSolomon, 1977). 10t2e H&Mo=z X Aol
S=qt o @Ho| 1 IHH Mol dSo| AeYCle
oz LX|O, XRAo| Etela spSt £ QIChE S2o|
2|8 £ AHoRAM ATl ERI0| LSt 2HO|e(empathetic
emotion)O|(Lazarus & Lazarus, 1994), E}QI0O|| CHSE XHQF
(admiration), =Z(respect), MZ|(trust), 2trl(regard) 52 S
SHC,

AH|RHS RHAIO| &3+ ALSIOIA &S AHOI7FBIA] XFAIQ| Al
7h X, E= QAXHOl K| 52 AR EE Arzlo| 7|E
Of St XHilel AtOtE FDCt M2t 1 ARRlE AH|
Xre| THAHORO| LHZZE[Of XpAe| XtOH} ElCHKleine et al.,
1993). 180 3 7|0l AH[Xte| FA|KIOH| LHZE Al
O] 33ty MY U =2 FHDICHH, AH[XH= 1 7Y
O CHoi 1Ot2E =2 == U= AO|CL = AH|X[Q| TM|XIO}
Ol Z=THEl Af=lof CHSH 7|Yo| Atz M 7|”0| At

HOA HE HZSACD SZ5HA S5t 7[ 20l THStK] AH|Xf

mjo
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7t D0k2S 7 4 9tk J2{9z ket Zo| b 28

<7td 2> 7|2l Ate|H MAAY2 7| Yo CHotO] AH|XE
7t n0kEE Lol 8(+)2 ggs £ Aot

22, 7|gHdat xtopigel ety

Xtoto] LH==l o|0|Snt o|O|F 7+e| HEdo| Xjote| &
g =8 JYSHX|T, Xtote| ZR-dE2 Xtote| A7|OHM gt
O ACHMarkus, 1977). AH|XIC| EHME AHAL HIMEQL T
Qlo| Xtobx ofo| 7o SiEME FHEIE 4= U=Ol(Escalas,
2004), O7|M Bzt Xtop7fd Zto| AAakd2 Xfote| A7|
O ggto| AE LIEHHCE BEQ| XOtAEHE2 AH|X}
7t HHEE XHAlo| XopiEo| £H5H= HEE QOl5td, &
HIXte| =53t Xjotel EMESl HF 7he| A 7|=3tY
=2alEQL Xiofo| Zt#HM0| WM EICKSwaminathan et al.,
2007).

7|gsEAMOlE JHET|el AT 2ot 7|Yel A, o
MEE, NE2E, SYYsY, 14Xgd, MHlA S0| =gt
EICKBrown & Dacin, 1997). XOt7} =tat=l 7|0 CHst A
el 718 AM2 AHIXe| T[40 1 7|o| EE ™
XZtore| sEEE EHBtAFHA, THXIOLE =53t XHE

HSIA|Z = QUCE R2RA FH|XOre] 2HE oM

2 AH[Xte} 7|Y¥E HBAIZ|D AH|RIF 7|Y
o] AX|H +=FES = AO|Ch F =55t 253 7|¢s

SESID AHHAQI MA|Xotet 7|PEHE Zto|
Of AH|XtO| HH|XIOR-7|PEHE AX|H +=FES
Y Zo|ct m2tM ChZat 20| <7hd 3>2 HHEsICt

—

<7td 3> 7|USEHAYS LH|ARS| HAHAOR-7|HEHE
Xgol g(+)el g & Aolct

ne

Ar2|0f| AH|X|Z} XtAlo| XtOLE =HESH0] AHAIO| Atz|Q
FO| ME[HoR WZEs P82 AH|Rte MMl 715
ZO|CHBergami & Bagozzi, 2002). 12|11 7|R9| Atz
AAAE o, X|GALZ], AQAE, AHIARFS, LAEHA
O AIZ|H O|fet HEE 7|YASO| 7|XE & AM2E(Km
& Kim, 2008), 7|l 2AMQl SHO| AMO| OfL|1D AtZ|A|
AH oA 7| el f{40| HtEE|l= HIZ2EEO!
O|CHSen & Bhattacharya, 2001).

AH|XHz KHAO] &3 AlR|Qt M2 EESIHM 1 AfRlE &
A 3, EARE 250 HOSHH XpiAle| AlZhE EHCH
Ol2fgt AH|Xfe| E&E2 Atz|of XtilQ| XIOLE 2Edl= &
0|, XpAle] MAKIOLE 5= HEHESO|C AH|Xt=
g, 5, Y S, Cidet Aeld H3o| dReR Ea5S ot
HAM RS HFSISID ALS|E X[OHE TSI O 725
El AR Kok JHQIA XS EHOIM At2|E EEOIM AL
o8 HNMHoz ZHEI=ICHBrewer, 1991). XtAQ| Xop7} =Hxt
E Mzl AHAol MA|XIOre| FEQAT =0, 7Y AR
A MAAMZ KtAO| At2|7t ZBHEl MA|XIOME AH[XLO| 7|
A £0IM ZHdRtAZ| 0, Atz|7t EEHE KRAOl HHM|XtOF 2
Ol 210l E26HA & = UCE w2t 7| e Atz|& =l
AME At2|7t 3Rl AHAo| FH|XIOtt 7| HEHE ZHo| ¢

2 0|1 THXOR-7|YEE AX|EE R2otA & +

on 1% & o

e T
0x 0

A8z, ohga 0| <7td 4> sl

=

—_

<Th 4> 7|9l0] AjBlE meUeIye

2 2H[RRQ| HA|R{O-7|
YEME LRG0 F(+)2l

ES
get2 & ZAolch
2.3. AH[Xt| ZE0|E, NOkg 2|3 HH|XHOR-7|

s LR[Fel 7|gMF0 Hict s dds=L

2 Aol ARt 7| Yo Chist 38dE2 SH=2t
22 HIP SdE(loyalty)= HSH FSHEef E{=H
drE EFE[e0, &3 7o dit E= EHoiskE NS
HUHEE A 7|2t S AH[AZL YEEoE HHESHO]
Sl dE2 WEN 3420|1, £ T HE X 2
o Mz EEs ME|H EYL EHEXN ZHEOICE 7|Y 8=
(advocacy)= Al2|A ZEOAM 7| E= 7|¥el MES ERR
oAl Z=®stn, CHE AMEO|l O 7|9 e 7|Y0| di E=
TofsHe ME2 HHSIH Loltte ARE =t 7|HEH
CO| H(name)lt 207} QO JOHSIY ARSI, HAMEE
AHrlel Fof Eilste =21H =& ZRTICHKatz, 1994).
O30 228 =& AHIXI0|A S3HX| 22 H0|Ch o2t

e

b N 2 %3 of% ol

1o
er
oA
S 0f
>0
1Rl

71900 MBS EfIOfA| FHsHE A2lx 8%
23t

AHRLO| AJZH A, EE 44Xl oLz Sof XHelo| 7|9
of EQL|0 1 7|¥0| AH|Xte| MA| XtOHKleine et al., 1993)
o FYeA} = B0, 7|0l 50| XMl 53HoR
25 & T MRHA 7| QSN ofs) AH[XRS| HHIX}
Of 30| BAIsIE|T HOl E|of LRI AH[XfO| mafo|=
£ 2FNO MAKOLE QA AHXUES QES & 9
Ch 5 7|YSIN0| ofs) SRl m2folse HrKfore)
FHQL7} 7|0 Ot IWHES REoI0], AHXHE T
ARIBO TSt BN U IBH HSS QEY 4+ YO0, of
g3t 20| <7hd 58 I

<7td 5> J|YSHAYO| 28 =AK|= AH|XIQ| Z2to
E= 7|9HS0l cHet aH|Xtel S H

(1ol g2 & Ao|CL
XHalol &3t Afz|of CHSt 7o MAZS2 AH|XHES| Z
ol A=2 & + ULk AH|[RH= SRESHA ‘SCF, Lioyo)
LXAH QI ok (valence)?| 7|EZZH0| OtL|Ef, 7|0l
nobEel ™S 2 == ULk 7|Yo| ArZ|EQl Mldsts
SHo| AH|Xte| TH|XtOro] ZBHEl Atz|e| Hutrh S ERUCH
I M2I5HH, AHXHE 7|0l A G 10tgE =2 = UCh
30 1ol . ZEo=zM FEeE &= ERIg {3t
gt 57|12 dEsS S8 4= QA0 (McCullough et al.,
2001), WM AAX|2IE OE =22 SHCHDeSteno et al.,
2010). AH|XPZF METFOHE Qs =2 X2StHA &4 1&E
0 LIlle A2 OfYCE Al2[M X2 =3 CiME 5= A
=9| 7HKIE & £ U2M(Choi, 2016), =2| X[&2 0|,
J s2 50| ZHE A™HE §E510(Amold & Reynolds,
2003), 7|&2 WMStn AH[Xte| FREQI SX|E FTAZ
2= QICHDunn et al., 2011). AH|XIZ7F 7|€0| AtS|A ®olzt=
2 5o AtAo| &3t Atz[of] K|S SiFUCID M2ISHH, 7|

0l Chell notgs =2 4 QUACh 2|1 D0k 710l o
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<7td 6> 7|9l AfelH MA=FAMOR LIHX|E AH|
Aol nor22 7| Y-S0l thet AH(Xte| SHH
S0 "(+)e| &2 = Ao|Ct

Atotet E2HE 7to| HZ(self-brand connection)(Escalas &
Bettman, 2003) ZtH0{|A Stokburger-Sauer et al. (2012)2 =
HEE AH|Xte| Xtot JiEo| SE = Ues AR B}t
Ch AH|Xto| Xtobzh =habeEl 7ol Xp&nt Ale|d Mol o
A2 AHAO| FHH AHIPFHOIM Z|¥nt AH|XEI SHLES|
AAEQl HEHE XZ4E = Js AH  EHY(object
relevance)2 L& = AUCL ME CHE ZK[Ql 7|fut AH|
X7t stite] QIX| M EetAof Zatz|of AH|Xteb 7| Qo] 2t
48 2 T/, AH[Xt= 7|YES Rl XHOHHZEO| ZTHA|F

M AH|XEQ| HH|XIOLS| & HONM 7|YPE M2t = QUCt
O™ XotUX| e 2Eds2 4 = U= 7|1EQ A
T7F #5510, & 7= AEU(self-esteem)ut TTE 0|2
2 1ESICL 843 R Kofet HE XEEZL AT (Crocker &
Knight, 2005)0iAM AtEZZ A2[E HZ0| Tt 7|Z2247t
|11, O] ARZO| E|Ojof 3t FoAZ &fjof QIZIS RN TA|
7t e AMRHO| E|l=7tof CHot AlEo] Hokg O|FICh G|
AELS HEf7F SeHEstn, o O|HET XHEZO HS F
g2 OX|lz Hz& O[HIERL Xpilo| Xtot Zto| AL
m2tA CH2CE 2| £ O|HMETL Xjotet #H E4=8 A

HIXH= O|HIEO|M MHJSt= AIOIE EOFHe SEHE 2
EICHCrocker & Park, 2004).

AEEZLS Atotel EF b HHEICE 2|0 Z20|EE =5
o =Hdoil Xtot7t HQl &[0 iAX|= SEEQl XtopolAl &t
HO|CHTracy & Robins, 2004). Mi2tM XFEZDF Z2l0|E0=
D= XtopfEol &0l AetS Sict O|MIEYL XpAlo| Xtof
o pEzls FEI7t S4E, OHMES Xjote| X0l IA
X|ZtE|1, OJHES| Autot Xpdlo| XEEZ BHE £+ Us
AN, 7|YEHET}L XHAQ| Kiotet HAHElE HEIL 2=
7|gEHERL XtOte| YN0 A X|ZtE|1, Xl Xiotet
SHE 7|PEWES] YNE S AH|At= ZEIOIEE =
= QUCE 7|0| AH|Xte| XtOPHZRO)| ZBHE|Of AH|XEZE TA|
tore| & £oA 7|YE ‘dst= ZR0l, FXXtotel Zeto|
E £FE =0/7| |IohM, AH[XHz S2HO| U0 At=|H MY
g5 ot AMEl= 7|0 G Aot YX|HE X5t
O 7|0 chet 3EWSS G & = UCE Ahearne &
Bhattacharya (2005)= AH|X-22HE 2AX|MHO0| E2HEE EfO|
OlA F=Hste WSE |t SIQICE Mk (A A0
M XZEls 7|YEHESL AH|XIe| Xtot 7| LX|E2 7|Y
o ME0i st SPASS HTIS = Y= ChEut 20|
<Itd 7> H7EiC}

<7td 7> 7|UALO0IM X[ Zel= FHRIOR7|REHE UK
g2 7IYMZ0 ChHet B[R] SFESH E(+)
o dek= & Ao|Ch.

HEE 7HEo 7|=5t 2 Aol HFRH2 <Figure 1>
2 HAIZ & ULk

Gratitude

<Figure 1> Research Model
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3. 2ddEA
3.1 B0 23

2 oTE MUATE S Yol HEReg RS of
£ 78 HE(=HE 1 2 Hatotct.

S| 2X| Qi) 7=042 O™HCHE &
HA 7|go| s¥o42 7|R0| HES Mustn FEA7
=0 A0 ot MEMOo| U7t ot HAkBrown &
Dacin, 1997; Berens et al., 2005)2Z, Kim & Kim (2008)S
st 0] 7|¢2 HAMHQl 7|1&S 7T 7|Y0|CHab1), O]
7192 DEXS NES MisiCHab2), 0] 7|gols |8t
I QIE0| UCHab3)y 52| 3IREo2 FHSIQUCt 7|l AL
N M A2 J|0| ARRE MAS $ASHED AN A0t
L} SH=XQI70| 2=l HArO 2(Berens et al., 2005), Kim
& Kim (2008)0| AlE3t 0] 7|2 THETE ot MU A
WSS SHCHres1), O] 7|¢2 7|85 EotiHres2), Of
[F2 Atzlet 23S sl Ml U= 2ES oioKres3) S
|

rir

o

o 1=

3o E JFHIIACE
MH|Kfof-7| ¥ eaie X[  Stokburger-Sauer et al.
(2012)2] ATOM AT HZE =750 ‘0 7|¥2 LIojA
Jfeldez B2 90|17t QUCHeon1), O 7|¥E2 LE HE £
0| RUCHeon2), Lt= O] 7|t Y7t FASICED M2bsict
(con3)’ £9| 3I2&o=z =HIQLCt

2 A0 ZE2lo|E= Aol 50| otLzl 7ol &3
AAMOZ AH|X} RFAIO| =77|A E|= Z=E2}0|EO0|C}|. MEFA 7|
ol SOl Xpble| 5oz HFE £ U If LK &
2}0|E0|7| &0, Ashton-James & Tracy (2012)°| XL E
&5t0] ‘O] 7|YX Y LY A= CHEFSEA =IHZICHpri1), O
7|ge| s80| AHE[H, L= CHE AMEENA L9 THs(s
)2 XSt HO{ZICKpri2), O] 7|} d&= L7t 2t
AXE =IHTICHprid), O 7|g¥XME L= EHE1t 840 Cf2
Ctn SJAZICHprid) S2| 42gc=2 ZHHSIQICt. 10E2
Bartlett & Desteno (2006)2| MTE %tnd}o], ‘L= O] 7|
Of not2S L7ICKgral), Lt= O 7[R0l ZARES =7Ick
(gra2y 59| 22E 22 ZHSIULCL

719 ME0| CHst AH|Xte| 2HAMSE Stokburger-Sauer
et al. (2012)1} Gordon (2005)2| HTHM AtRSE HEE %t
nsto] 0| 7|Yo| MitsHs MEZ 0|8e Z0|CHposit), Of
7199 ME0| CtE 7|Re| MEELCH of7F o HIME Sofgt
Z40|CHposi2), Lt= LEe| AIFLE X|QIOfA O] Z|¥el ME=
TOistatn g Z40|CHposid) Q| 32T R HZHSHRALY.
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HE)S SILIT N FMRel HE0| SESHA SIit). J2(2n
HEYOAE FOT 20| SEOILL 3E d2X= &

3
25050, o] SN =gHstH SEHet d=XIE Mo
2317082 2T ZM0| AHESIRAC.

SiTLo] EM0f| ArESH 22X SHAS| 242 25 st
oIZ0|H, 0|5 e 86FYoz 37.2%, 042 1453Ho=Z
62.8%= XHX|stn QUL

SEAPZE Mot 7|GEUE) S5S HHEDH, <afd>0|
B1HOR 26.4%, <LG>7} 33HOZ 14.8%, <PiCl>7} 25FHO
2 108%, <RTHUHE|>7t 16HOZ 6.9%, <SK>7t 5802
2.1% S5 KXot Ao, 7|Ef LiYgt 7|HS HEE SE
X7t 1Yo = 39%E AHX|SIQACY.

4. 7}

o
ofM

41. M2Z|M1

-

Efgy Bt

ARmUo| BN EY S 22 oMol LiMHsR
L0l M2|dar Bt S HTHERJATE M2[Y(reliability)s HE
Sl7| |8}, Cronbach’s aZ L{& aM(internal consistency)
= HEEUEH, ZEt0]==930, 7|Yol Ate|H MAAHY
=895 7|¢o|l 5HAL=.868, TIXXIOf-7|PEHE LX|Y
=933, 7|YHZ0l Chot 3YAS=912, 10IZ=961 S2F,
LE Ol 518X|2l 0.68 ¢2[st A0l MZ[HO0| =HE | RULCY.
ESE SPSS18.02 AMESHH H|2|HA(verimax) F|HBHo=Z =
o Esso| 2YEIYHS AE| Y, FHE 20IEMg

[m=}
HAIBI +FEIFF0| LSSHRACKH<Table 1> Fx).

UL

<Table 1> The Results of Principal Component Factor Analysis
Component

1 2 3 4 5 6
pri2 | .874 | .097 | .089 | .195 | .077 | .186
pri3 | .858 | .141 | .120 | .236 | .212 | .134
pri4 | .804 | .224 | 142 | .284 | .237 | .103
pri1 | .746 | .151 | .341 | .235 | .106 | .109
corporate social |res2|.128 | .886 | .106 | .105 | .086 | .199
responsibility res3|.111 | .868 | .137 | .127 | .238 | .127
association(csr) |res1|.250 | .761 | .127 | .274 | .205 | .104
ab1|.151|.079 | .881 | .037 | .153 | .058
ab3 | .099 | .201 | .825 | .094 | .130 | .209
ab2 | .260 | .059 | .807 | .115 | .300 |-.061
con3| .319 | .221 | .077 | .843 | .220 | .118
con2| .366 | .260 | .105 | .814 | .195 | .151
cont| .309 | .094 | .041 | .723 | .191 | .395
consumers’ positive pOSi2 181 | .227 | .252 | .339 | .777 | .138
behavior to corporate|posi1| .232 | .255 | .358 | .141 | .730 | .223
products(pbc) posi3| .235 | .239 | .303 | .200 | .706 | .319
gr1 | .287 | .321 | .162 | .280 | .309 | .746
gr2 | .269 | .313 | .085 | .346 | .322 | .736
Eigen value 9.463|1.937|1.686|1.091| .744 | .596
Explained Variance% [52.573|10.763| 9.369 | 6.095 | 4.135 |3.312
Cumulative Variance % |52.573|63.33672.705|78.764| 82.899 |86.211

measurement ltems

pride

corporate ability
association(caa)

global self-corporate
brand congruity(gcc)

gratitude
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4.2. JHMAS
4.21. FgoHE 7te| LEEEE BTt
Amos 17.05 AtESN =Q1H QOIZMS dAlgt 21t 2

ol Mot X7 X 2=273.036(df=120, p=.000), GFI=.882,
AGFI=.832, CFI=.961, TLI=.950, IFI=.961, RFI=.914, NFI=

<Table 2> Correlations between constructs

933 RMSEA=.074 S92 L}E}SCE.

Q0| H5120l CRZE S 28C} 2

ot
AVEZIE DX 05 O|ACZ LIEILL MY

T EE=7 ASE MHBIACL
2|1 <Table 2>0f HMAISH ZAXE, F/HESE 742 o
|

A M&

e

Eob O CH9lol B
2 LIEPLHCEH Jg|o

b AVEZtS H|mgh ZutofA AVEZLO] 3A

Me|of, FE70E 2ol THEENEE0| AEE|RACE

corporate corporate social positive
. o global self .
ability responsibility . . behavior
L L —corporate brand pride gratitude
association association congruity(gcc) to corporate
(caa) (csr) 9 9 products(pbc)
corpor_’at_e ability 688
association(caa)
corporate' gqcial 373
responsibility 147
- (.139)
association(csr)
global SEIrfa;gorporate 354 534 633
congruity(gcc) (-125) (:285)
. 452 464 .702
pride (.204) (.215) (492) 72
. .383 .633 .693 611
gratitude (.146) (.440) (.480) (373) 926
positive
. .664 613 .639 .608 .750
behavior to corporate 776
products(pbe) (.440) (.375) (.408) (.369) (.562)
The values of the blanks are squared values. The values of diagonal are AVEs of each construct.
<Table 3> Results of Testing the Hypotheses
Hypothesis estimate S.E CR P Results
H1 corporate ability association(caa) — pride 471 .069 6.875 .000 Supported
Ho corporate s_oc_:|a| respons_lbmty(csr) 806 075 10.801 000 Supported
association — gratitude
corporate ability association(caa) —
H3 global self-corporate brand congruity(gcc) 209 076 2.753 006 Supported
Ha corporate social responsibility(csr) ass_oaatlon 561 081 6.934 000 Supported
— global self-corporate brand congruity(gcc)
H5 pride — positive behavior to corporate products(pbc) 193 .053 3.638 .000 Supported
H6 gratitude — positive behavior to corporate products(pbc) 451 .048 9.475 .000 Supported
H7 global self—corporate brand congruity(gcc) — positive 148 048 3,094 002 Supported
behavior to corporate products(pbc)




80 Nak-Hwan Choi, Koun-Su Ha, Ah-Young Lim / Journal of Digtribution Science 14-9 (2016) 73-83

422 JMHAS A}

7HE2EEE A Amos17.02] WYL 2SS A8
ot 2ol HMelkeot RB4E FYSIAEL, X2=512.753
(df=127, p=.000), GFI=.802, CFI=901, TLI=.881, IFI=.902,
RFI=.848, NFI=.874 RMSEA=115 S22 L}EfLLCE.

ATOA Ferot JtES9l AF ZME AT ET(<Table
3>, <Figure 2>H=x), CHEDt ZCh AW, 7|2l sAd2

472
(6.875)

.561
(6.934)

808
(10.801)

Gratitude

4H|xte] maloj=ot MHKIOLI|YEHUE XM H(+))
astg ZCh SM, 7|0l ARSIM Moloiste note I HA|
Rfopr|EUE ARMO| F+)o| Y FCf OK|Lo=
=alo|s, n0te, MHAIOLY|YEUE UK J|Qnt p
 HEBO Cfe IHBSO| H(Ho| P2 F= HoR A

SI9iC} [t RE FhAo| AEE| At

(LN
Mo
o
=L
T=

193
(3.638)

143
(3.094)

451
(9.475)

<Figure 2> Results of Testing the Hypotheses

43. Oj7f=IHE A

Amos 18.02| Bootstrap Z=Z1ZHO|A EtEFEHII~E 500
OF 3l MZ|FZHS 95% = ML, QiiHi4=0l
Mt Al2|d MAQIAS| 7| HHZ0 CHot SEASZI0M
APzt MAXIOR-7|YPEHE AX|ES O7HE of 7HE=
IS 2MSIQACE 2 Qo AP AZ ZFHAZ0| Chot
HED 2| YAt B2ES 2| YA 2| SHatak(lower)at Aotgf
(upper)2 EMSIRICE <Table 4>0iA E&= HiRb 20|, 7|¥&
oMol FHAZTRUEM0|M Z20|EE Oj7HE T =
Yot THXOR7|PEAME AXHE 7R HE 2y 2F
oM ZHZEZ7l 1% ReF=E0M SAHE2Z 2Oj7t ULL
2| & 2Yo| 7HHZR0M BES 2| HA S| Stotgft
ot Atolof 00| matz|X| tol, 1% Ro|FE0A SAH
o= o0 YA LIEHRLCE mMEtN 7|Ps e 3FAsR=
of0| ZZio|EQt TA|XIOR-T|YEHE UX|HO| REEHLE
Oj7hets 2SI

2|0 AFR|H MAMe| FHASHAEAAM 10t2S
72 At 2@t HAXoRZ|YEHE AX|EE 7=
Ao oM EF AFERIE 1% |FelFEUM SARH2
E oIO|7t QUCL O2|1 1N0rZE f7iE AEs 2ar T
Xop-7|gEHE LXEE 72 HES 2, ZFO0INM 7HY
4R0|M BEZ 2HAs2 Shetgiat Aotgt AHO|of 00| =
SHE|X| AL, 1% FeF=F0A SAE2E 207t UA| LIE}

N
e
r
]

k=l

ST Mt AfelY MAAYO| sFdS=o| noksar ©
HMAoR7|Y HEME XG0 FEH2Z DS MESHUC

<Table 4> Results of Mediation Analyses

exogenous path th standf?rc_iizetd mediation
variable type pa coetlicien p type
(lower, upper)
. 493
direct | caa — pbc .004
corporate ability P (:367, .629) artial
association(caa)| caa — pride 173 P
indirect — pbe (112, .239) .002
) 495
direct | caa — pbc .005
corporate ability (354, .607) artial
association(caa)| caa — gcc .166 P
indirect — pbe (106, .236) .002
) 374
corporate social| direct | csr = pbc | 44" 5gg 1005
responsibility 037 partial
association(csr) |ingi csr — gce -
(cs1) |indirect - pbe (159, .353) .001
. .225
corporate social direct | csr — pbc (054, 401) .011 .
responsibility it 387 partial
association(csr) |indirect|CSF — gratitude .
indirect — pbe (298, 490) .001
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=2 g7s JAATE J|PEERL FHMXtOre| UK|ES
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AYHoZ FYIOHK| XSS TSR M2t &2
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