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Abstract

This study analyzed cases that applied hologram technology in the fashion industry in
order to provide basic information for research on fashion marketing using hologram
technology. The results of this study are as follows. A hologram was applied to fashion
businesses in various ways including fashion shows, outdoor signboards, hologram
windows or screens in stores, and launching shows or exhibitions. Most of these cases
were foreign fashion brands, which utilized hologram technology actively for formulating a
new brand image or for advertising products. Among Korean brands, however, there are
not many cases of hologram application. Today, as—being the age of smart devices, the
mobile advertisement market is growing rapidly among smart phone users. DKNY and Puma
are providing information on styling through smart phone applications, and the Adidas
stores in Germany also allow the customers to buy goods by entering a simple code
through the smart phone. Recently, new devices are being introduced one by one, which
display 2D digital contents in 3D holograms by combining mobile and hologram
technologies. The marketing of fashion products is not just for supplying products but is
required to satisfy the consumers’ five senses. Therefore, the development of experiential
contents based on the combination of mobile and hologram technologies will open new
potential for profitable business models.

Keywords : hologram technology(EZ218 J|£), mobile advertisement market(2HI2 &1
Al&), digital contents(CIXIE 2AEI=), 3D hologram(3D &2 1&)
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1) HEAN E208s HESH At 2 ol 224 SPA IHHEME Forever212 HAH0|
9xe &2 Jl&S 0/80l0 3D 208 o
22 00l &2 THE B-SiM BH=2l 0 AO0IE HdEY =0 E2IHI|I=S 0/E0t0 FOHL
0K M £ M=2 0RIE Jigez g218s 222 BO0FACHFigure 4). 20144 ZZ Z:2
0188t MEAS 20 =T E2Z 04 S/S 2UHNAN FAHATE "4D"AE
2006 LA WA IHEANAN ERINS AotH A2 UCHFigure 5). /B Z2HA Al2=
Soll HOIE A SHAE L HAMZO0| LIEHE LIOIDIDF HHRAD, Z2MA IHEA= HH2IOF &
= 252 2 & UCHFigure 1). 2 & 2008 CJ o ES2EQX0 HZ0 4D EZNY MEAE
B HEANME =3 IHEA 22 SEF0LD Al 0l RE QASES & TEotH 20Uk 2 20
22 Z0I0 OHRIS Ao &=2tNHAl SH&Eol ™ 20154 Arzu Kaprol2 Winter CollectionfilA &2
£ XOtHCHFigure 2). 2011 E2J#S 0|88t s 0188 HEAI ARA2M(Figure 6), S
T 02 A d20FECH "2l S2=&0] Ol A REs| Chkst HEAIF SE0H XD UCH
O 10048 €2 S MEEB-E Hele uRs6t1 Han(2015)2 =2UNANE SUHE SEIZ2I(DOF)
X2t OI0IXIE MEH EHtE AIPID &1 22X J
o 242 JIT M2 “Hibe Z24” 29
Heg 2Zot)| <ol Salxel He TI|s0 A
HEQl otdolete 2AME 286U CHFigure 3). &

Figure 1. Alexander McQueen Fashion Show Figure 2. Diesel Fashion Show(2008)
(2006) - https://www.behance.net/gallery/148124/
- https://vimeo.com/52680115) Diesel-Liquid—-Space

Figure 3. Burberry Collection(2011) Figure 4. Forever21 Fashion Show(2011)
- http://www.noblesse.com/v3/Magazine.do? - http://www.hologramica.co.kr/hologram/
id=25768&dispatch=view eyelilner9.html
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Figure 7. MLB Outdoor Advertising(2010)
- http://www.mt.co.kr/view/mtview.php?type=
1&n0=2010031013130258041&outlink=1)

Figure 9. Nike Outdoor Advertising(2014)
- https://www.youtube.com/watch?v=Xmt
FogdMs3Y
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24 ‘&FOH/\-I a2 MU, 22 &= S
20 FACHIo, 2009) (Figure 12
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Figure 8. Nike Outdoor Advertising(2013)
- https://www.youtube.com/watch?v=RRy
F8efHplLA

Figure 10. Ralph Lauren
Projection Mapping Show(2010)
- http://www.businessoffashion.com/
articles/bof-exclusive/digital-scorecard—
ralph-lauren—-4d—-projection—-mapping
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Figure 18. FitBit Flex(Nike)
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Figure 19. The DKNY COZY(2010)
- http://www.edaily.co.kr/news/NewsRead.
edy?SCD=JI21&newsid=0283392659284
2312&DCD=A402&0utLnkChk=Y)

g
0l
0z
s}

Figure 20. IKEA Mobile Catalog App (2014)

- http://imagination—factory.blogspot.kr
/2013/08/ikeas—2014-catalog—app-lets—you—-arran
ge.html?utm_source=feedburner&utm_medium=fee
d&utm_campaign=Feed:+ImaginationFactory+(Ima

gination+Factory

Figure 21. A desk double-way interaction
Hologram Instrument ‘Holus,
- http://news.zum.com/articles/22677980
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Figure 22. 3D Hologram Projection Cube HoloAd (2011)
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