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Abstract

The purpose of this study is to use data from studies of headdresses which might be
helpful for creating new fashion styles. Headdresses in 2010 S/S-2015 S/S Paris haute
couture collections were analyzed in the following categories: years, season, brand, type,
color, material, and image. The types of headdresses were categorized as hat, hood,
decorative or complex types. The hat type was elegant with a modern style, and coexisted
with an exaggerated avant garde style. The hood type wrapped around the head with many
examples having a distinctive sculpture on top of the knot. The decorative type varied
dramatically in form and materials. The complex type was a blend of all the other types
with the designer’s individuality being outstanding. The characteristics of headdresses were
revealed first, as an enlargement of the materials category, second, as an expression of
dramatic forms, and third, as complete coordination of the creative fashion image. The
headdresses illustrate the designer's creativity in producing a variety of images. Henceforth
they will be important as fashion items and independent designs in fashion styling.

Keywords : headdress(dl E=2lA), haute couture(2E & 2), fashion collection(i& ZaiM),
total coordination(EE 2CIWI0IA)
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OI0IXIZ MIZ&5tn
Table. 22+ 2L
FIWAIZCZ LSO & 1101 AMIEE HALZ oI
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, Olol CHEt 2MAe LHE=
20 10926 2015E90HK S/S,

IEEdAS RE2 Yoo and Kim(1999), Jeong
& Jeong(2008), Kim(2012), Kim & Lee(2014)9

Table 1. 2010 S/S~2015 S/S Haute Couture Headdress Distribution Frequency(%)
S/S F/W Total
Chanel 65 Christian Dior 17
Christian Dior 13 Jean Paul Gaultier 47
2010 Jean Paul Gaultier 36 191
Valentino 13
Christian Dior 10 Chanel 74
Jean Paul Gaultier 32 Christian Dior 18
2011 Armani Privé 38 Jean Paul Gaultier 15 253
Giorgio Armani 44
Valentino 22
Chanel 27 Chanel 47
2012 Giorgio Armani 42 Giorgio Armani 52 233
Jean Paul Gaultier 24 Jean Paul Gaultier 41
Armani Privé 11 Chanel 29
2013 Chanel 62 Giambattista Valli 14 152
Jean Paul Gaultier 36
Alexis Mabille 23 Armani Privé 21
2014 Armani Privé 44 Giambattista Valli 45 210
Atelier Versace 15 Schiaparelli 18
Jean Paul Gaultier 44
Chanel 72
2015 Giambattista Valli 45 162
Jean Paul Gaultier 25
Viktor & Rolf 20
Total 661 540 1,201
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211%2 JtE %0

JrE HA LIEFSECH
55.0%, F/WIt 45.0%2 S/S AIE0
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YAz HE RES

20l LtEHRt
LIEHSt L), 2013E01 12.7%=
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ANEEZ 28 §/8 AE0I
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OlME e ZEAHEMA o=

Sdotd AS= € += UALL

[tem Subsection
Year year 2010, 2011, 2012, 2013, 2014, 2015
Season season SS, FW
Chanel, Christian Dior, Jean Paul Gaultier, Valentino, Armani Privé,
Brand brand Giorgio Armani, Giambattista Valli, Alexis Mabille, Atelier Versace,
Schiaparelli, Viktor & Rolf
hat type no brim, small brim, medium brim, large brim, cap, beret
Type bandana type veil shape, hood shape, turban shape, etc
ornament type wig, hairnet, hairband-hairpin, tiara, three—dimensional sculpture, etc
mixed type hat+bandana, hat+ornament, bandana+ornament,
hat+bandana+ornament
color R, YR, Y, GY, G, BG, B, PB, P, RP, W, Gy, Bk, etc
number of colors | monochrome, two colors, more than 3 colors
Color color combination | identical, analogous, contrast, accent, complex, none, etc
tone vivid, strong, light, dark, moderate, neutral
Material material fabric, plastic-vinyl, metal, natural object(flower, plants, insect)
etc(beads, stone, leather)
Image image romantic, elegant, avant-garde, modern, ethnic, etc
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2) BYE X Z DEIQ J2IAE S 2SI o 22
S0AM SCtOEst) &0l GIEEASE LHD
Haicdz B0 AR(B1.3%), & ZE  LDE0 ALH FHEUMN= HESE 018 H2lE 2H7
(25.0%), Z2X2 OF20tLl (11.5%), OI20iL] = ZMHE BIHE(9.4%)01 JI& 20| UEstEd, A3
cItl(9.5%), XILHIEIAEL &2](8.7%), AcIAE C L HIZEATHE Oi2lol L=TH S LY UES 0
2(4.8%), LEIEIL(2.9%) =22 LIEtGCHTable OIXIE ESS A XUACH SEHUHNE 2X24
4), A2 E E DEIN ZAEMAM ==y Al S 288(10.4%)01 I L=, Sol 2X
MEE0l 53 =0t Hel2H ZENX 230Ul o B0l 8N Sgxcz AMEE FRIF ZUt
OIEN A8 M1 Qe A2 L £+ UL QIS EJU Y BHE MOl e E(5.3%)0]
O Stn, JHES MY 0| S2H0tESHH &
3) 2 (4.2%)0t M & G0l 2FIF UYsIH HE
= SE&F AT 20| LIEFSCH
LU HH AAMH(44.2%), FHE(20.1%), =
S1d(18.8%), DA (16.8%)2 =22 UEMLCH 4) Mab g ATH
(Table 5). FAHO H|E0] =2 A2 QE IFE
ZENAM >SN0 tlsd2 =282 EEot)) MAS  H0 Table 613 20| Bk(46.4%),
ol £E2 2ol HEel ez 20lM, 39 W(12.7%), PB(8.2%), YR(5.3%), Gy(5.1%) S22
AR A XHEE(16.3%)01 IIE 20l LIEILH & LIEILE S0l 229 AIZ0| E=Xoz YU 30|
& £ g0l AISH EEsH AleloF ZUACH S5 EL =0t NEE 22 == A2 HIS0l O
Table 3. Analysis of Season & Year Frequency(%)
SS FW Total
Season
661(55.0) 540(45.0)
2010 2011 2012 2013 2014 2015 1,201(100)
Year
191(15.9) 253(21.1) 233(19.4) 152(12.7) 210(17.5) 162(13.5)
Table 4. Analysis of Brand
Brand Frequency(%)
Alexis Mabille 23(1.9)
Armani Privé 114(9.5)
Atelier Versace 15(1.2)
Chanel 376(31.3)
Christian Dior 58(4.8)
Giambattista Valli 104(8.7)
Giorgio Armani 138(11.5)
Jean Paul Gaultier 300(25.0)

Schiaparelli 18(1.5)

Valentino 35(2.9)

Viktor & Rolf 20(1.7)
Total 1,201(100)
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f =ULL FWMNM=E AHIZ2 282 = PB OLZ0HLIS) GIESHANAM SPIHAHS] AHZO0] BEAUCH
HED st €9 YRHAZEY BT = LIEHS AME EH Table 71t 20| IHE0l 62.5%=
Ch MAH = CHM(B5.0%), 244(20.3%), 344 0l4 JHE D, OI0M JIEH11%), BIE(10.8%), Ect
(14.7%)2 =22 M ALZ0| ZUt=d, ol &l AELHIY(10.7%) =22 LIEIHCH ASHQ =
Mol ols9o| MAW O|0IK & EE ZCIUI0IEES YA ATHO THEZIE2 ME, AIE, g8l mE E
2H51D| <ol MAS NESHHCZE AIZE AHCZE 2 IE S CtYst MEZ AMOE LIEHGCH S35l I
OIC}. BHAMOIM= BHA 813(63.2%), FAH15.3%), Bg AlE AFE0| 20Iotn HEH0l =8I W2
U=(8.4%)2 =22 UEIHCN, My E2 REY of Ot 2@A0l ez Hol0, JEe2s IiE,
(62.1%), ctOIE(14.7%), Ct2(8.8%) =2F LIEt%t H, Haote, &0 S0 JAULCL HE=2 HH XM
Ch. 2010 S/S~2015 S/S AIZ0IA M4 BlE= & T FAEs HAst FEUHAM 2102 UEHED
M 2T HE HISO0 =2 AR UEtk= SctAE) Hde =2 SELS FAHoH 0orgot
o, 3l 2as LAeg =5 820l =N SCoHH BE8E 3t EUAC
Table 5. Analysis of Shape
Analysis Frequency(%) Total
beret 14(1.2)
cap 8(0.7)
large brim 50(4.2)
Hat shape medium brim 8(0.7) 20
(16.8)
no brim 64(5.3)
small brim 27(2.2)
etc 31(2.6)
hood shape 17(1.4)
Bandana turban shape 113(9.4) 242
shape veil shape 81(6.7) (20.1)
etc 31(2.6)
hairband-pin shape 118(9.8)
hairet shape 70(5.8)
Ornament three—dimensional sculpture shape 196(16.3) 531
shape tiara shape 14(1.2) (44.2)
wig shape 51(4.2)
etc 82(6.8)
bandana+ornament 94(7.8)
i hat+bandana 125(10.4) 226
Mixed shape
hat+bandana+ornament 5(0.4) (18.8)
hat+ornament 2(0.2)
Total 1,201(100)
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Table 6. Analysis of Hue-Number of Color-Color Combinations:Tone Frequency(%)
Chromatic color Achromatic color
etc Total
e |RIWM[Y|or|c|ea|B P[P |R| W |[o|[s
36 | 64 | 47 | 24 | 11 13 ] 31 198 13 | 31 152 61 557 63
(3.0)[(5.3)[(3.9)|(2.0)| (0.9) | (1.1) | (2.6) | (8.2)| (1.1) |(2.6)| (12.7) | (5.1) | (46.4)| (5.2)
number monochrome two colors more than 3 colors
of 781 244 176
colors (65.0) (20.3) (14.7) .
color | identical | analogous contrast accent complex none etc (1' 00)
combi— 26 184 101 39 87 759 5
nation | (2.2) (15.3) (8.4) (3.2) (7.2) (63.2) (0.4)
vivid strong light dark moderate neutral
Tone 11 60 176 106 102 746
(0.9) (5.0) (14.7) (8.8) (8.5) (62.1)
Table 7. Analysis of Material Frequency(%)
Fabric Plastic-vinyl Metal Natural object Etc Total
Material 751 128 130 60 132 1,201
(62.5) (10.7) (10.8) (5.0) (11.0) (100)
Table 8. Analysis of Image Frequency(%)
Romantic Elegant Avant—garde Modern Ethnic Etc Total
Image 184 405 209 270 117 16 1,201
(15.3) (33.7) (17.4) (22.5) (9.8) (1.3) (100)
5) OIOIXI UALE.
SISSHA OI0IXI 2401 Table 80 olatH Ay 2. AL REE 24
ZE(33.7%), DE(22.5%), OILINEE(17.4%), 2
OHE!I(15.3%)2] =22 LIEIGCE LY ZE 0l0IKl= ECd A REE &M= 2AE, FHE,
S22 Mt stedst A0l Hol&l 2XEO0ILE f0tst FAE, 5§99 4tz F2E2otgl, 018 2
a3 AT FHEMA ZO0l LIEHG, 249 0]0] B, e, MA, AN, OI0IKIZ MES6H 2
A= #0l gL &2 2 }aoilld A28t OIDIXIE A5t CH
HEE AHDE ZACH OHHIIZE OI0IKl=E & 2
=E0l, AJ(0tmEe], BlH o EX 39| ‘:‘E':(HI 1) 2XE
AN Crst THE D HEE SEZ, 282 A=E9 3
2 XTI O HAY oSS AMA EOl LIEH Halicg2Es & EZ 1DEI0(26.7%), 0I20iL =
SCH OIME dSCelA= IHE AEI2E AS cltl(24.3%), AFL(23.8%) S2 =22 LIEICH
AN 0l0IXI2 HESIWUE A= HE L = (Table 9). 2El0IC e—.@OH/H due f9
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Table 9. Analysis of Design of Hats

Frequency(%)
Armani P. Chanel Dior G. Armani | J.P. Gaultier| Schiaparelli V&R Total
Brand 49 48 6 25 54 6 14
(24.3) (23.8) (3.0) (12.4) (26.7) (3.0) (6.9)
beret cap large brim |medium brim| no brim small brim etc
Type 14 8 50 8 64 27 31
(6.9) (4.0) (24.8) (4.0) (31.7) (13.4) (15.3)
chromatic achromatic etc
Hue RIYR| Y GY G | BG PB P RP w Gy Bk
4 112 2 14 4 1 8 3 7 23 5 86 | 24
g (2.0)[(5.9)| (1.0) | (6.9) | (2.0) |(0.5)|(4.5)] (4.0) | (1.5) | (3.5) | (11.4)| (2.5) |(42.6)|(11.9)
| color identical analogous contrast accent complex none etc 002
o combi- 1 45 10 1 28 17 (100)
: nation (0.5) (22.3) (5.0) (0.5) (13.9) (57.9)
vivid strong light dark moderate neutral
Tone 2 6 9 36 22 117
(1.0) (3.0) (4.5) (17.8) (15.8) (57.9)
fabric plastic-vinyl metal natural object etc
Material 133 5 41 15 8
(65.8) (2.5) (20.3) (7.4) (4.0)
romantic elegant avant—garde modern ethnic etc
Image 4 32 31 109 23 3
(2.0) (15.8) (15.3) (54.0) (11.4) (1.5)
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Figure 2.
2010 SS Jean Paul Gaultier
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2015 SS Chanel
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Table 10. Analysis of Design of Bandana Frequency(%)
ament | A canel | pior | G vali |, & (SRl P yting| Total
Brand P. Versace Armani relli | Gaultier
46 15 20 20 45 31 4 43 13
(19.0) (6.2) (8.3) (8.3) (18.6) (12.8) (1.7) | (19.8) (5.4)
hood shape turban shape veil shape etc
Shape 17 113 81 31
(7.0) (46.7) (33.5) (15.3)
chromatic achromatic ctc
Hue RIYR|Y | GY | G BG | B | PB P |RP| W | Gy | Bk
4 |15 ] 2 2 2 4 10 | 19 7 7 | 48 | 8 21 21
¢ (1.7)|(5.2)|(0.8)| (0.8) |(0.8)| (4.1) [(4.1)] (7.9) | (2.9) | (2.9){(19.8)|(3.3)| (36.4) | (8.7)
Cl) color identical analogous contrast accent complex none etc o4
o |comoi=f 11 39 6 4 182 (100)
: nation (4.5) (16.1) (2.5) (1.7) (75.2)
vivid strong light dark moderate neutral
Tone 3 11 46 31 15 136
(1.2) (4.5) (19.0) (12.8) (6.2) (56.2)
fabric plastic-vinyl metal natural object etc
Material 218 17 7
(90.1) (7.0) (2.9)
romantic elegant avant—-garde modern ethnic etc
Image 23 87 19 44 67 2
(9.5) (36) (7.9) (18.1) (27.7) (0.8)
ZTEXL OtE0L=E ZEY AFMZS AtEStidl 2) F28
22 QUESIHAME X2 0I0IXIE ASotUCHFig.
6). 2SS HO| SHL &2 E, Hid S22 Al sgicd"z & E JE0(19.8%), 0t=20tLl Z2|
otHAM NEE ABYES ASEGHIL 22 E2 ™ H(19.0%), XILBIEIAEL 22| (18.6%) S2 =2
OZ 20ict1] SClOtElst SWE & ZRIt HULD 2 UEISCHTable 10). E=S 0856104 02lE
oAl S2st MEOILE Eelz S22 HES & ZMH ZH SHZHLKFig. 7) Crst ggio2
ST MOl 2L 02IE ZMh= EHDF EUACH REEzE= HYE
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Figure 7.
2014 FW Schiaparellii
-www.style.com

Figure 10.
2012 FW Giorgio Armani
-www.style.com

(46.7%), HIZL&(33.5%), JIEH15.3%), =EH
(7.0%) =22 sleds ZEEQ ot 2test CIXt
o19] EHHO0l OI=2&Ql 0I0IKE == &0l HE ¥
0l UEHRCHFIg. 8). LEI0l= HEES ALS5HH
HHECZ HelE 2M SEZS F1 el RI0A
SSet g2 J3AR2 HEga Oels ¢Edl
=0(Fig. 9), =22z EZAH == Lzs =
ALk HIZE2 Mt SH €22 2L JHE
2= €22 AMZ0IL Cet HAl ATHE AFZ6HH
NAZ SIE == Z2I UWER0IAD(Fig. 10),
SEEe P2 Sdoime g2z HelE ZM
M ZH S0Ee R0totD MHIZ2 212 HE
g BRI UACHFig. 11). MA2 Bk(36.4%)
W(19.8%)2t OI=X0IA 4dHIZ22 &2 ==
PBIt ROl LIEHSL, Bi& S0l 75.2%= LIEHLE
A UAZLE 8 HO FHOZ HHE oSH
N S8 0| HUACHFig. 12). mEZ(56.2%), 2t0l
E(19.0%), CtA(12.8%) 2 =22 M &
MOl =2 HISS XAl off Crst 2o Qe &
2 HXIE = UAs M JOHOF BACH 2=
FZ AZ, &2 3H 5= 0l ME=U 0l
H=R=201 HelE AHREH s EEH0IDI
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Figure 8. '
2014 FW Schiaparellii
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Figure 11.
2014 SS A. Versace
-www.style.com

Figure 9.
2012 FW Jean Paul Gaultier
—-www.style.com

Figure 12.
2014 FW Giambattista Valli
—-www.style.com

Aoz HOIC HeHZE(36%), HAL(27.7%) o0l
KOt =H UEHL B#0IL Hig2 <018t 0I0IXIE

AEotiU AEE, O3 &2 HEol oads 2
FIIE HEet FRIt HULL FHE2 dolal
Ao ZAE AAZ ATHZ 23S SHCE 5
HECIALE HHIEO0I A= AME Kol = o
4o HOtet OtSUES HEE AtelDH AL

A REZ ATHLE e 2& =01 JrE &1l L
Etwt=0l, CIX0IHS OLOICINE JHE XIw&M &
Slot /Al CIXQI0l 20l LIEHRCH SsHEE
2 HHEM AFE(37.9%), & 2 1DEII(25.2%), =
EX2 Ot20HLI(15.4%) S0l HAEY d=&elA
£ Q0| ZHoUCHTable 11). A2 a0l 2!
g1 HIX S22 YAot0l ZUWES 242 0[0IAl
£ M5 0(Fig. 13), LEIME WS 2UHRLS
2 His =S8 dESdAsE ZHSACHFg
14). gz 2 =S& AMEESE(36.9%)
Gl E - B (22.2%), JIEH15.4%)2 &=2= LIEt
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Table 11. Analysis of Design of Ornament Frequency(%)
Aexis M. | AT cranel | Dior | G, vali |, & |58 P yaenting | vali | Total
Brand P, Armani | arelli | Gaultier
23 19 201 23 14 82 7 134 22 14
(4.3) (3.6) (37.9) (4.3) (2.6) | (15.4) | (1.3) | (25.2) (4.1) (2.6)
Shaoe ha'ﬁ}?;épm hairnet shape scul;t:JT[Jerg s[%ape tiara shape wig shape etc
118 70 196 14 51 82
(22.2) (13.2) (36.9) (2.6) (9.6) (15.4)
chromatic achromatic
Hue R YR| Y |GY | G BG B PB | P RP W Gy | Bk ete
21 27 | 36 8 5 7 10 | 68 | 2 16 63 46 | 209 | 13
c (4.0) |(5.1)] (6.8) | (1.5)] (0.9) | (1.3) | (1.9) |(12.8)](0.4)| (3.0) | (11.9) |(8.7)| (39.4) | (2.4)
0 | color identical analogous contrast accent complex none etc
|| combi 531
0 |-natio 16 104 25 22 45 314 5 (100)
rlon (3.0) (19.6) (4.7) (4.1) (8.5) (59.1) (0.9)
vivid strong light dark moderate neutral
Tone 6 39 115 36 37 298
(1.1) (7.3) (21.7) (6.8) (7.0) (56.1)
fabric plastic-vinyl metal natural object etc
Material 254 66 60 39 112
(47.8) (12.4) (11.3) (7.3) (21.1)
romantic elegant avant—garde modern ethnic etc
Image 85 229 131 58 23 5
(16.0) (43.1) (24.7) (10.9) (4.3) (0.9)

)

: 2O A
Figure 13. Figure 14. Figure 15.
2012 SS Chanel 2010 SS Jean Paul Gaultier 2011 FW Jean Paul Gaultier
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2C8 FAl(Fig. 16)ME =Eo6tn &0l EXls Bk(39.4%), W(11.9%) S22 SM& A0l 0l
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Figure 16.
2011 FW Christian Dior
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Figure 17.
2011 FW Giorgio Armani
—-www.style.com

Figure 18.
2014 SS Jean Paul Gaultier
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Table 12. Analysis of Design of Mixed Style Frequency(%)
Chanel Dior G. Valli Schiaparelli J. P. Gaultier | Total
Brand 107 9 45 1 64
(47.3) (4.0) (19.9) (0.4) (28.3)
sh bandana+ornament hat+bandana hat+bandanat+ornament hat+ornament
ape 94(41.6) 125(55.3) 5(2.2) 2(0.9)
Chromatic Achromatic
Hue YR| Y |GY| G | BG PB| P RP W Gy | Bk ete
7 10 2 1 2 3 1 1 18 2 174 | 5
g (3.1) | (4.4) | (0.9) (0.4)] (0.9 |(1.3)](0.4) | (0.4) | (8.0) | (0.9) |(77.0)| (2.2)
| color identical contrast analogous accent complex none etc
o | combi- 9 27 24 10 10 146 226
;| nation | (40) (11.9) (10.6) (4.4) (4.4) (64.6) (100)
vivid strong light dark moderate neutral
Tone 4 6 3 18 195
(1.8) (2.7) (1.3) (8.0) (86.3)
fabric plastic-vinyl metal natural object etc
Material 146 40 29 6 5
(64.6) (17.7) (12.8) (2.7) (2.2)
romantic elegant avant-garde modern ethnic etc
Image 72 57 28 59 4 6
(31.9) (25.2) (12.4) (26.1) (1.8) (2.7)
Chtst AT AMEE/ULD, 0l0IKleE HHZE 4) =8
(43.1%), OIHIIEE (24.7%)2 ollO{BiELE H, O
cl Y S= 0180t0 Ay AH2AES 0/0[X BX, S, A0 S22 LEUEsE g2
£ HHOHAL =58 UNIEEZ oY= & 2 SHcd=ze A((47.3%), ¥ 2 1E
242 HESH 2RIt EUALH FAYEHES QE ZFE2 (28.3%), RILBIEIAEL 2| (19.9%)2 =2z U
o CIXtel SE4E2 & BHE5I JtE 20l SES = EtStCHTable 12). AFEES 22X HIZES YA &
oz +Z0AC AL =Xl e, 2 MO 2B GIECYAE HEAD(Fig. 19), XY
St &= 2 BTN SelliEst e FUCH HIEIAEH Zele W 2l dlHiEE AN
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Figure 32.
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Figure 36.
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