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Abstract

This study examined consumers' regret after purchasing fashion goods. We identified product and situa-
tional characteristics that influence regret as well as the relationship between regret and its result variables,
dissatisfaction, regret solving effort and repurchase intention. We collected 642 copies of questionnaires,
distributed to females in their 20's to 40's online from March 18"-25", 2010. Data was analyzed using
SPSS 14.0 and LISREL 8.50. The major findings of the study were as follows. First, total five factors of
product characteristics (called negative evaluation for value price, expectation difference, design/coordina-
tion, size/fitness and quality) were identified and three factors of situational characteristics (called sale/inac-
tion, time pressure/shopping companion, and impulsive buying) were investigated. Regret was significantly
effected by negative evaluation for value price, design/coordination, size/fitness, quality except negative eva-
luation for expectation difference in product characteristics and impulsive buying and situational characteri-
stics. The results indicated a significant relationship between regret, dissatisfaction, regret solving effort and
repurchase intention. These were the result to implicate that a consideration for the feeling of regret that in-
fluenced consumer satisfaction and dissatisfaction should be made from the aspect of marketing strategies.
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A2 SPSS 14.05 ARE-SFA HIZRA, 715,
A= B4, Ea g *43 **lokoﬂ LISREL
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Fig. 1. Research model.
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Table 1. Exploratory factor analysis of product characteristics

Variance
. - o
Factor Item Fact.0r Eigen | Exp lameq % Cronbach's o
loading | value | (Cumulative
variance %)
1 I bought the products expensively but have not worn them 75
for a long time. ’
5 I wore the products with satisfaction after purchasing but 77
have not worn for a long time. ’
. 3 I bought the expensive products for a special day but have 81
Negative not used them after. ) 35.09
evaluation for - - - 7.02 ’ .87
value price 4 Though it was an expensive product, the period of use 20 (35.09)
was shorter than I expected, so it was not worth it. :
5 1 bought the products at the regular price, but found the 69
same products at an outlet store. ’
6 1 found another store later that sold the same products at 64
a cheaper price. ’
1 | It did not make me look slim when wearing. .58
2 | The products did not cover the shortcomings of my body. .53
Negative 3 The photos on the online shopping mall were luxurious 0
. but the actual products were not.
evaluation for 247 12.34 37
expectation 4 There was a difference in the pictures on the online shop- 34 ’ (47.43) ’
difference ping mall and the actual products. ’
I bought the products due to the product image with the
5 | model on the online shopping mall; however, it was dif- 77
ferent from the image of myself.
1 | I regret buying the products due to the design. .80
Negative 5 The image at the store was different from wearing at 73
evaluation for home. ’ 9.66
- — - - 1.93 .85
design/ It is difficult to coordinate with other products that I (57.09)
coordination | 3 have. 67
4 | It is difficult to match with other clothes to wear. .67
1 | The size is not right for each body part. 75
Nege}tlve 2 | It is uncomfortable to wear. .89 7.49
evaluation for 1.50 64.58 .82
size/fitting 3 The products was not comfortable when wearing for a g5 (64.58)
long time. ’
Negative 1 | Durability of the product was not good. .83
. 6.67
evaluation for 1.34 71.25 .83
quality 2 | The products did not provide a high quality for its price. .80 (71.25)

ARG 7o) gaA5e) ABgko] AVERRT B
sl et SEEg el 98- AR Shlsen,

TEEY gk &
x’=3465.59(p=.000), df

—417-

=1748, GFI=.85, CFI=93, NNFI=92, IFI=.93, RMSEA=
O04Z Ut B ds BB 277 23 AHFE0)
7] W&ol HAFEACFDS} v %52 2 FA(NN-
FDE B3 AYP=E Fristd=rl, Axgkel 22 933
922 Jeht} U\Ei:]_ﬂé‘]—tk. WESE uksl 50 2 o)
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Table 2. Exploratory factor analysis of situational characteristics

Variance
. - o
Factor Item Fact.0r Eigen | Exp lameq % Cronbach's o
loading | value | (Cumulative
variance %)
1 | I bought the products because they were on sale. .56
3 I bought the products immediately upon sale as it was 70
what I would like to purchase. ’
I bought the unplanned products because it seemed to
3 save money when I buy something on sale 60 43.60
Sale/inaction : : 5.23 (43.60) .83
I like the product but delayed purchasing; however, I
4 | could not buy it because it was sold out when going .84
back to the store.
5 I carefully considered buying for a long time; however, g5
the products were sold out when going back the store. ’
I purchased the products without thinking carefully bec-
1 . . .69
ause [ did not have enough time.
5 1 bought the products urgently because I did not have 74
time to compare elsewhere. ’
Time pre.ssure/ I made decision to buy the products urgently due to time 15.39
shopping 3 81 1.85 .84
companion pressure. (58.99)
1 bought the products because my shopping companion
4 |7 .70
liked them.
5 1 bought the products because my shopping companion 67
recommended purchasing. ’
Impulsive 1 | I purchased the products without thinking carefully. .83 o7 8.94 27
buying 2 | I purchased the products impulsively. .80 ’ (67.93) .
Ped wEolet @ 4 QYo AYH ol BUSER S FIO) BANOE % JF2 )k oA, E2
RS 7F A A AR ek & F-gEe) Ald s o] th&k 42 87H0.12, =2.86 p<.05) 54| F-3]°l| 7
o QBAE HBY 5 Uk FEoE BHG £ o JTL HAE R0 et AliRel S A9 7

T}(Hair et al., 2005).

B Ao x A FMES HSE] Hste] TR
AF 2R Y EA (covariance structure analysis)S 53l &
213t A <Fig. 2>9} 2t} A4S EAF o7 9
o TS AL S e, ol g AR
sio] wEs} ARASE Ui

71 12 AR EEA N ek 747 77t 23]
v e FEE AFste Bolth AA, 71714 g
T4 71018, £2.18, p<05)y= F3]oll Ho] TS
H 2= A2 UepTh 24, 7tixte] ol th gk 8%
7K0.12, =1.95)= FAIA OE el i SRkt A,
HARYEH E-o) ol thet 7744 3371049, 1=6.10, p<
05)= F3]ol] mX|= A o] FFo] A=A UlA, A
o) =/2Hg-7rol| ik A A W 710.41, =6.68, p<.05)=
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Table 3. Exploratory factor analysis of outcome variables
Factor Eigen Variance ,
Factor Item (Rl I e — Cronbach's o
1 | I should not have chosen this fashion item. .85
2 | I regret choosing this fashion item. .86
3 | I regret not thinking more thoroughly before purchasing. .82
1 regret not buying the other fashion item instead of the
4 one | bought. 85
Regret - 5.06 72.28 94
5 In retrospect, the other fashion item might have been the 34
better choice. ’
6 | I would choose the other fashion items if I could. .88
7 I would not choose the fashion item if I could re-pur- 37
chase. ’
1 | The purchased products were overall unsatisfactory. .84
Dissatisfaction | 2 I.fe.tel that buying the fashion product was the wrong de- o4 243 31.00 28
cision.
3 | Buying that fashion product was not a sensible choice. 92
| 1 continuously wear the fashion products despite regrett- 7
ing the choice. '
5 I tried the item on a few more times even after regretting 74
the purchase. '
Regr:;f(s)(;tlvmg 3 | I barely wore the fashion items that I regretted buying. .86 2.37 59.20 77
4 I felt better after hearing positive remarks on the fashion 74
item I regretted buying. ’
5 Though regretting the purchase, I reformed the fashion 58
item in an attempt to wear it. ’
1 | I will buy similar style products. .64
Repurchase 710 oroducts of the same brand again. 89 1.93 64.42 71
intention
3 | I will use the same store again. .86
A g o] Ak e ARkl A ERE 2O Yeh ot $EHOR Tuld
B O T e e AEe] A9 FoelE Hwrl o e ovlan ok
£ 9 ol algaths 21 WA ol9) Rol FAT  AFHH B ol A% AFL] A Al 7]
7RI T Al o AR ol tisl At ok ks Yzhek ¢ Qlrk. o] 24 AP LoA S5
A Ve AL ARATE PR RS A 02 AES TR A TS A7 8 olet
08 Fo) dlguls FH U AT HE, B AT alFo] AFHo= elw Zlolth AF 4FEA
A ol AEC) e FAFe AFAhE A #EE Aok AYolehd TuATAG, Ao R
oM goldt Ak Vgt Ao AZEh F, 2ol e TR, 2] gakoz Tul gt
Al o] Al o] oW Tl & F3)E ol aL A Al /\l T3]0 A7t ZolA = AL o}
o, $3]9] A=7t E=& Zlolgtal A7 E AR AR & 9& ujgitt, ol T3/t A1 A B A7
33k Xﬂ%% o2 ZAS W, AZkRatelgte A S U R f H‘ﬂ = Hel7] IIHTC’ﬂ(ZeelenbeIg etal,

2.82, p<.05)= -3l 2] 43
ok A= g aclda = %%%LUH
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2001), Al o]} AJ7kgEF 2 &3

Wi} k- 9] -9

3Faglo] ohjeh 222 Y7 FE 7w Eo] 530
G2 VA Zloleky 44+ 3

7He 30X = A el F F37 =

W] 4



12 st=30|7s5| K] Vol. 40 No. 3, 2016

Table 4. The result of confirmatory factor analysis

Construct Item ;ﬁggiﬁiﬁ;dg t-value Cronbach's a0 | AVE CR
1 .83 -
2 73 19.12%%*
Negative evaluation for 3 83 21.78%** 0.87 50 98
value price 4 32 13.14%%% ’ ’ :
5 .50 11.89%#*
6 51 12.76%***
1 75 -
2 .94 24.99%**
Negative evaluation for 3 93 24.83% % 0.87 56 | 97
expectation difference
Product 4 47 11.84%%%
characteristics 5 51 12.76%%*
1 .60 -
Negative evaluation for 2 95 17.28%** 0585 60 93
design/coordination 3 94 17.27%%% ’ ’ :
4 50 14.42%%%*
1 .84 -
Negatlv.e evalpatlon for 5 97 20 30%%% 0.82 65 95
size/fitting
3 .56 15.31%%**
. . . 1 .88 -
Negative evaluation for quality 0.83 72 93
2 .81 15.19%%*
1 93
2 92 29.54%xx*
Sale/inaction 3 49 12.98%** .83 .50 .99
4 .50 13.41%%*
5 47 12.84%*%*
Situational 1 52
characteristics 2 47 16.42%%%
Time pressure/ 3 89 13.75%%% 84 51 | 94
shopping companion
4 .86 13.60%**
5 72 12.55%%%*
) ) 1 79 -
Impulsive buying 3 = o 17 .58 .86
1 .82 -
2 .83 25.60%**
3 78 23.26%**
Regret 4 .81 24 57%%* .94 .68 1
5 .80 23.91%**
6 .86 26.77%**
7 .85 26.57%**
***p<.001
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Table 4. Continued
Construct Item Standardlz.e ¢ t-value Cronbach's o | AVE CR
factor loading
1 71 -
Dissatisfaction 2 94 30.34%%* .88 .73 93
3 .90 28.72%**
1 .61 -
2 .64 16.32%%*
Regret solving effort 3 .85 23.24%%* 77 42 98
4 .62 15.96%**
5 43 12.34%%**
1 42 -
Repurchase intention 2 .89 20.50%** 71 52 .84
3 77 18.09%**
*x%p< 001
Table 5. The squared correlations and AVE of variables
Product characteristics Situational characteristics
Time Repur-
Expec- . i | Regret
Factor Value | tation Demgp/ Size/ . Sale/ |? ressu.re/ Impulsive| Regret Dissatis solving chase
. . coordi-| - .~ |Quality| . " > | shopping . faction fort | 0en-
price | differ- .| fitting inaction buying etlol t'
nation compa- 10n
ence .
nion
Value price | .45"
E;?;:ctatlon 04 56
Product ifference
charac- | Design/ | 15 | 39 | 6o
teristics |coordination
Size/fitting | .09 .19 13 .65
Quality .03 .19 15 13 72
Sale/inaction| .01 13 .05 .05 12 .50
Time
Situational pressufe/ 03 04 10 04 24 16 51
charac- | shopping
teristics | companion
fmpulsive | = 09 | o1 | 01 | 24 2 27 58
buying
Regret .07 .20 .05 11 .04 12 .01 .06 .68
Dissatisfaction .14 .26 11 17 .03 .10 .00 .03 33 73
Regret solving effort .05 .14 .10 .05 .20 12 20 17 .16 .04 42
Repurchase intention .01 .04 .01 .02 .01 .02 .01 .00 11 .09 .00 52
a: Average Variance Extracted (AVE) for constructs are displayed on the diagonal.
b: Numbers below the diagonal are squared correlation estimates of two variables.
o] Jg = Aolgt siGl=t o] #AE YeRll= 7 A e = At
BATE 0.55(=13.67, p<05)°12L A H 0.2 F-2)5}e] 7Ha dolM = HAAE Tl F 37 Tl
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Fig. 2. Results of the structure model.
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