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<Abstract>

Objectives : Because people have increasingly more interest in their quality of life, the anti-aging
industry has grown worldwide. The purpose of this study is to suggest strategies for galvanizing the
anti-aging industry in Korea. Methods : To accomplish this aim, we explored the definition,
classification, problem and activating strategies of the anti-aging industry through a systematic review.
Results : From the results, the following suggestions are given: planning a national strategy to
galvanize the anti-aging industry, establishing an anti-aging research institute, developing a business
model, developing an anti-aging cluster, statistics development and an information system related to
anti-aging, training personnel, and legislation. Conclusions : The anti-aging industry has the potential to
reduce health expenses through early intervention of diseases due to aging and through activation of
the national economy by win-win growth of the industry related to aging. Therefore, understanding the

anti-aging industry as well as political support is critical.
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Records identified through database serching

Total(N=54)

Research engine:
1S1 web of knowledge(N=5), RISS(N=45),
DBpia(N=3). KISS(N=1)
Research Date: 2015.6.30

Articles excluded (N=3)
Duplicates

v

Articles after duplicates removed (N=54) Articles excluded (N=26)

> Not relating anti aging industry
Not suggesting activating strategy

Articles screened (N=28)

- | Articles excluded after abstract and
= full text review (N=18)

" Articles selected for abstract and full text review
(N=10)

- | Articles identified using hand search
y - (N=2)

Articles included in the systematic review
(N=12)

<Figure 1> Systematic Review Process
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A: Classic Model
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C: Anti-Ageing

<Figure 2> Ageing Process according to 3 Prevention Models

<Table 1> Global Market Research Organization's Classification of Anti-aging Industry

Classification

- Skin care

— Cosmetic procedures

High Alert Capital Partners[6]

— Cosmeceuticals — Hair restoration

BCC Research[12]

- Anti~aging products and service
+ Appearance -+ Disease - Fitness

Freedonia Group[13]

- Health maintenance
+ Bone & joint care
- Appearance

+ Aging skin care

« Other

+ Other

Global Industry
Analysts[14]

- Anti~aging products for health maintenance

* Pharmaceduticals  + Supplements

- Anti~aging products for appearance enhancement
+Skin care -« Hair care - Other
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<Table 2> the Classification of Anti-aging Industry

Classification
- Anti-aging foods
- Antioxidant health functional foods
- Anti-aging cosmetics
Anti-aging + Cosmetics for anti—wrinkle
products — Anti—aging medical devices
+ Medical devices for improving Skin condition
- Anti-aging drug
+ Drugs for preventing dementia
— Anti—aging nutrition management services
+ Balanced diet for health
- Anti—aging fitness services
Anti—aging « Excercise program
services - Anti—aging health services
+ Botox, Placenta
- Anti~aging spa services
+ Aroma therapy
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<Figure 3> Factor of Anti-aging growth
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<Table 3> Government Support for Aging Research
in Korea(2010)
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Number of project (%) Investment (%)

Mechanism 53 (20.3) 4,666 (11.7)
Disease mechanism 39 (14.9) 4,762 (11.9)
Prevention 17 (6.5) 2,935 (7.3)
Diagnosis 17 (6.5) 1,975 (4.9)
Therapy 52 (19.9) 8,571 (21.4)
Epidemiology 1(0.4) 45 (0.1)
Infrastructure 12 (4.6) 2,575 (6.4)
Social service 42 (16.1) 6,528 (16.3)
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