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Comparison Analysis on Package Design Elements of Low-Price
Cosmetic Contents in Korea and China
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Wang, XIaohuiT, Park, Youngsim”, Kim, Cheeyong”T, Lee, Changkeun

ABSTRACT

Thesedays, not only a quality of a product but also a design of it plays an important role. Throughout
this analysis, I would like to discuss how a design of package works in the cosmetics with the fact
that low cost cosmetics sales better than high cost cosmetics. In this research, there are five samples
each for Korean and Chinese low—costed cosmetics to yield a result about an element of package design.
Based on that result, there was an survey about two different package design followed by the research
problems. Throughout research, an attention and familiarity of package which was considered of
characteristics of China was more effective on Chinese consumers. In order to activate the content market
of cosmetics, it is utilized to manufacture taking into account the maximum of the design elements in
the package design is a conclusion that affect the time of purchase. In this paper, one in which I hope
to help in the development of being utilized as a basis article content market industry for pre-market
research foray into the Chinese market is South Korean cosmetics.

Key words: Comparing Designs of Cosmetic Package, Low—price Cosmetic, Cosmetic Contents of Korea
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Table 1. Cosmetic Contents of Different Price Level

Price Level Low Middle High
Cosmetic The Face Shop, Missha, Skin | Hanyul, Mamonde, Happy Sulhwasoo, Hera, Sib Jang
Food, Tony Mory, Etude Bath Sooryeohan, Espa, .
Contents N . . Saeng, the History of Hoo,
Name House, ,Inispri, Beauticredit, Odyssey, Ryeo, Isa Knox, Ohui
Banilaco, Nature Republic Lacvert, Laha
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Table 2, Element of Visual Design of Cosmetics Package
Brand Logo Color Typo graphy Shape Layout Illustration Ingredient
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Table 3, Ratio of Comparison Analysis on Cosmetics Package Design of between Korea and China (Source: Author)

Comparison Analysis on Cosmetics Package Design of
between Korea and China (Unit: %)

Brand Logo English+Shape 100
5 Col R Y G B P PN W
olor
?g 10.9 27.2 20.0 12.7 1.8 16.3 10.9
o T b English Chinese Korean
g ypograpny
= 83.6 16.3 0
E’ . Pattern Picture/Illustration
Illustration - 09
Brand Logo Chinese+Shape 40 / Chinese+English+Shape 20 /
g Chinese+English 20 / Only Chinese 20
@)
g‘. Col Y G B P PN W
olor
& 7.1 10.7 50.0 14.2 14.2 35 25
g T " English Chinese Korean
= ypograpny
% 0 100 0
” . Pattern Picture/Illustration
Mlustration =0 =0
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Fig. 1. Cosmetics Package Design of between Korea
and China, (a) Type A: Existing Cosmetic Pac—
kage Design, (b) Type B: Cosmetic Package
Design (Conducted by Author).
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Table 4, T-Test Comparison on Image on Package Design
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Element Package Type N Mean SD t P-value
Luxuriousness of Package Korean Package 50 2.70 7 407 000
Design Image Chinese Package 50 3.22 99 ' ’
Good Feeling on Package Korean Package 50 2.32 .68 o 007
Design Image Chinese Package 50 3.30 93 ' '
Well Expression of the Image of Korean Package 50 2.54 13 g 01
Cosmetic from Package Design Chinese Package 50 3.16 1.02 ’
Table 5, T-Test Comparison on Attention for Package Design of Low Price Cosmetics
Element Package Type N Mean SD t P-value
. . Korean Package 50 2.44 73
Attractive Package Design - -4.07 .000
Chinese Package 50 3.14 97
Distinctive Package Design Korean Package 50 2.62 90
- -2.75 .007
over Other Brand Chinese Package 50 3.14 99
Well Containing Characteristic| Korean Package 50 2.68 .89 259 o1
of China Chinese Package 50 3.16 96 '

-
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Table 6. T-Test Comparison on Familiarity of Package Design of Low Price Cosmetics
Element Package Type N Mean SD t P-value
The pe?c.ka.ge des.ign Korean Package 50 2.24 82
has familiarity which I
. -5.76 .000
want to introduce to .
Chinese Package 50 3.32 1.04
other people
Table 7. T-Test Comparison on Purchasing Intention of Package Design of Low Price Cosmetics
Element Package Type N Mean SD t P-value
The package design make Korean Package 50 2.40 .88
. . - -4.08 .000
me think to buy the cosmetics| Chinese Package 50 3.18 1.02
I will buy the cosmetics Korean Package 50 2.68 .89
. . - -3.60 .001
with the package design Chinese Package 50 3.16 96

Table 8. T-Test Comparison on Image on Package
Characteristic of China

Design Related to Consumer Occupation with Considering

Element Occupatlona} Status N Mean SD t P-value
of Interviewee
Luxuriousness of Package University Student 23 2.40 .88 281 007
Design Image Office Worker 27 3.18 1.02 ' ’
Good Feeling on Package UniVerSity Student 23 2.68 .89 007 995
Design Image Office Worker 27 3.16 96 ' '
Well Expression of the Image of | University Student 23 3.67 90
. . 217 .009
Cosmetic from Package Design Office Worker 27 2.89 95
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Table 9. T-Test Comparison on Attention for Package Design of Low Price Cosmetics Related to Consumer Occupation

with Considering Characteristic of China

Element Occupatlongl Status N Mean SD t P-value
of Interviewee
. . University Student 23 3.73 .96
Attractive Package Design - 3.36 .002
Office Worker 27 2.82 .83
Distinctive Package Design University Student 23 3.53 92
- 2.22 .031
over Other Brand Office Worker 27 291 90
Well Containing University Student 23 3.80 94
. . 2.46 .027
Characteristic of China Office Worker 27 3.06 98

Table 10, T-Test Comparison on Familiarity of Package Design of Low Price Cosmetics Related to Consumer
Occupation with Considering Characteristic of China

Element Occupauona.l Status N Mean SD t P-value
of Interviewee
The package design has University Student 23 3.40 63
familiarity which I want to 2.29 .027
introduce to other people Office Worker 27 291 71
» . University Student 23 3.80 94
Familiar Package Design - 2.46 .017
Office Worker 27 3.06 .98
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Table 11, T-Test Comparison on Purchasing Intention of Package Design of Low Price Cosmetics Related to Consumer

Occupation with Considering Characteristic of China

Element Occupatlona.l Status N Mean SD t P-value
of Interviewee
The package design make me UniVerSity Student 23 3.47 .83
. . 1.45 155
think to buy the cosmetics Office Worker 27 3.03 1.03
I will buy the cosmetics with University Student 23 3.60 1.30
. 2.04 .047
the package design Office Worker 27 2.97 83
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