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Comparison of Movie Ticketing system by smartphone applications
-Focused on CGV, Megabox, Lotte cinema-
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Abstract This study aimed to compare the systems of ticketing application programs of three major movie
theaters, CGV, Megabox, Lotte Cinema, with each other and evaluate the usability, and find problems to figure
out user experiences for more convenient mobile ticketing. Experimental subjects with experiences of using apps
of the movie theaters were recruited; First, as a primary task, they reserved movie tickets with each of the
movie theater apps; Second, they had in-depth interviews with questions based on the model of Creating
Pleasurable Interfaces by Stephen Anderson. As a result, users preferred the composition with information in
order in overall, in which ticketing process went smoothly. In particular, users were more satisfied with
convenient payment applications. Therefore, as an improving way, it is required to design an interface for users
to recognize at a glance and a payment system within an app, not to design separate payment system out of
the app. I hope this study will help actively conduct researches to maximize the usability in a way to reserve
movie tickets through smartphone apps.
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screen shots
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responses mobile shoppers (source
Korea Internet & security agency)
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