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Ao fgd &
FE FUpRAE AT 5 Qv gAE fEske W9
& FCKSchumpeter, 1934).
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W BEs vgoR g V7P 24 FEeA AR 7]
A7t 232, WA T 7IQ7PEAE ety 224 84 &
oA 7197PAE 1ol Jax] FaE R 28] &
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pEstel A o4 7119 7HA FEd B 59 4
A dgks skl Qth(Bertola & Teixera, 2003).
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£X : 5}&(2008), Evolution of Design and Utilization Strategies of Corporate,
Seoul: Samsung Economic Research Institute, 15.

<O 1> CfXjelo| 2|4 Bist

N9 BIHAT BALAE He) i@ astel g
o] 71974498 73t g9 7S Fgata ok @

e A

l

ARl L1VO—%(2()14a)h Elz}o 4 48 7ol ukd} s
A= 7199

@4 1 i) 71%@ Svis) <Lga, 28 A1
4 L A 3 7168 RPRE 35 £ 9
Alelzgol g slofok wrhn WESIT<IH 2.

(=] M (=}
2 \D*mﬁ In = house + Qulsaurcing 24
Design &
Process. b
Design as Styling
Qutsourcing
Non = Design Non

2 2

71¢0] Cixil E2 B 7Ige| 4EE

E7X : Korea Institute of Design Promotion(2014). Economic Value Measurement
Studies of Design-R&D Fusion, Gyeonggi-do: Korea Institute of Design
Promotion, 6.
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2.1.2 C|XjQlArdo] &g

Ul fAlA 9] A3 ST ARIZISA(2014b)S] AFY

HARIFAZAPOM AvE & Stk 1> HT =AM

20139 A rEE YIFEE 282,607H o R FHH
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3 X

1915, tAkel

<E 1> CIRfOIMNY 7@ Y ©124(2012-2013)

20124 20134
= A A ol A = Mg ol
(k) ()] (eHd) ()]
A7 | 10,056,779 219,454 11,314,287 220,038
EI?%E;I%* 2,499,239 20,752 2,745,643 22,945
352 363,045 1,242 247,758 874
2[R 593,268 31,201 691,968 36,040
=i 222,970 2,725 228917 2,710
A 13,735,301 268,556 15,228,573 273,525

&=*{: Korea Institute of Design Promotion(2014). 2014 Korea Design Statistical
Data, Gyeonggi-do: Korea Institute of Design Promotion, 18.

1A 1A TRl ABe Suistel tiel FA4E

HAZAAT 113 R42 (SH462)

S7HAZ1AL bR Q1Y Aol Hads E}é}i
7198 ges AR fRtelyE 1
ool e oF AE SOoE tARlE F8 &2 12.8%
£, 1 9 872%% YAUE FARIE &S HAd
Mare 3 Aol Juka SHEehdA, YAl &8s &
kA Zgk Aol mEe Slvka 3 4 olvk

AT ARIZIE€(2014b) E]Z}Ol oIzt 71319 olslo

ARl A% 2dg AASGTh rREETIS, 719, 7]
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FARL, /G AEITARL, AR[2/A H AL, A%
driatel, tiAplelzehE Al o BAAZ VxR
7199 Ul #F 54 A O g
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= 271 571d o7 |
CIxfRl 7|47} oizt 1.08 052 0.56
CIxlel Rj2l LHs} ofg 0.00 0.19 0.09
CIxlel Rj2l |5} ofa 0.15 0.12 043
CIRRRl Alist 2t 0.08 017 0.17
CIxlel Anbaks o2t 0.25 0.26 0.23
CIRIRl RpAkzk2| A2k 0.66 1.12 1.15
HIZoHL Z2MA 0.61 0.00 0.00
R&D-CIXIR! 88t &= 0.27 0.00 1.24
CIXfol 21 &E 0.00 0.52 0.61
e 8l 0.345 0.321 0.498
CIxlel o2t 5 c o] C

ZE7*{: Korea Institute of Design Promotion(2014). 2014 Korea Design Statistical
Data, Gyeonggi-do: Korea Institute of Design Promotion, 308-309.
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2.2.1 AU 7€IHE 2] T

7197841 AES vkt v AREE A vk 71947F
A2 NQL el M e ZII7HERE ofyzt Hug gt F3E
gl 2ATEAER VIS RE ¢ jleH, ©
2719 9 H71gdel & =

2]
S tH(Drucker, 1985; Lumpkm & Dess, 1996; Stevenson & Jallio,
1990). ol#fst 7MYS Xt AR 7197Fg 4l (Corporate
Entrepreneurship)-> ‘715— 243 A-E IR EE RIER
TAE el 3 Mz 4ol FEHAY =4 f /44
S Yalo] e d 52 ol 4o thKuratko
& Hodgetts 2007). 71EH o2 Al $E2) AP 2
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ol whe gy, el 2 27 FF] VA7 2y
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7197184 A (1) Q1] AEA, 384 B Aol
T Shane(2003) A, (2) 7HRlo] ZAAIA AT Y]ofehs
Ao 2HE& U= Covin & Slevin(19)ATE s
SITHZA 2, 2011).

Shane(2003) 71947}] 1A EQ(HE 4, dEAEH) T
A4 B, AAAA )l 7197t 7181E wdsta
Naste] zks Agsta 227 A
= Ulﬂﬂb 719714 4&*%] EEE ﬂl/\lé}‘}iﬂ}.

AR 7199718419 &OLEE oI 7]?j7]-— AR 7197 e
AFHATE AT S FEgiTh

A FEelA 7197 Ale FFE vRE 802 1]
EA(Personality), 54 ¢ 7M1 Y32 Q1(Other Person-Based
Influences), HI7HQ1A 32 Ql(Non Person Influences)©. 2
Wah, 719k ARlS) A7 52 B ohis Add 9,
AR, A, AW 2 T BAG I 95 B
AL e AES vt 7k th(Naffziger, 1995).

Morris & Lewis(1995)%= oFe <71¥! 3>3} o] 7151714 3
(Entrepreneurial ~ Activity)®] @&QoloZA <374 olxz}
(Bnvironmental Infrastructure)’, ‘%7 %]

Turbulence)’, 7H12] 44 A
Experiences)’ ©.& T-23to S43F30th

=914 J (Environmental

@ (Personal  Environmental

Environmental Infrastructure

« Logistical « Political
« Financial - Legal
+ Economic * Social
Environmental Turbulence Entrepreneurial Activity
« Dynamic + Number of events
- Threatening - Degree of innovativeness
« Complex & risk-taking & proactiveness

Personal Environmental
Experiences
of Society’s Members
« Family * Work related

+ Educational = Role models

£X : Morris, & Lewis,(1995). The Determinants of Entrepreneurial Activity:
Implications for Marketing, European Journal of Marketing, 29(7), 31-48.

<12 8> 7lriAlel Yeeol =Y

Cuervo(2005)= 719714 %%(Entrepreneurial Activity)E] 4
Q219 FERIES <T¥ 4>8} o] AASGTE JFaNS
7H12  EAJ(Personal Characteristics), 74 #2 %73 (Economic
Environment), A|%2%] ¥ (Institutional Environment) % 5
gk 1A 542 HEF o_/E(Psychologlcal Factors)2] 7
017 Eﬂ’ be:lg] 1}LHTLﬂ7]- i/ixﬂi’ﬂ ;qx% J_E./K(jq.
v E]l2 24 MNon Psychological Factors)®] 7]3|H]&, S,
A9, W/APQ A A, IFOE AT
olgjgt 7Nl 719784l gl (1) /A 54 H

6(‘)]:
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EX A EX EX A 3 EX 5
=4, AF B4, Q) @4 SHEAN 87 54, A
= 3 Ex o] ExJo] A
w4 34 5)e® ok e, 2011). 1l 549 Alg
EAO X Al A =] A [¢)
A B4 Aelgee @Bow oldstel S, AHA, 9]
S 2= O X SEA KR AN =
A, A, ARET B 348 ol AEda,
A EA]O X S = S kU S =
WAE Bge A, A, AR, 9EAY, BARS 5
) o S EX L 3LA %
o] =¥ Qltk. $ S BAA, A4, £3H, GA
o)L LG o)yl 3 EX AbE o] ZZ QX
& gda Egkata, Al 873 547 35RE Fo4
[}
& 7FF S (Potkay & Allen, 1986).
Personal Characteristics
Psychological Factors Non Psychological Factors
- Personal traits = Opportunity cost (pull vs. push)
- Extroversion - Rent
- Desire to accomplish - Alternative employment
- Risk taking behavior - Results
= Overestimation of capabilities = Education / Experience
« Efficiency/ Control ability « Experience
= Coegnitive characteristics - General business sxpsrisnce
Hubrls - Creation of firms
i i with peri e = Position / Social relationships / Family
|mumon = Marginalized groups
Entrepreneural Activity
Discoveryof evpotatonor | [Cenetime ] [ e
business ™ businsss [ ™| - Organization ™ 7 wealth creation
opportunities opportunities = Strategy
Economic Environment Institutional Environment
| Macroeconomic Financial | | Institutions Culture |
environment environment / Political system / Values
Industry Geographic Educational / Science
characteristics environment / Technology systems
£% : Cuervo.(2005). Individual and Environmental Determinants of

Entrepreneurship, International Entrepreneurship and Management Journal, 1,
293-311.
<07 4> 77 S

223 =% +Fe| JYUIPH 17
719 Aol vgadel et 7S galdow st
A71E AR 719718 Ae] dATE TR SN 2 E
o2 WHZL FoEwA 1 A7 St AE gl

ALH2015F MEE 7HA & %Eg AN 27

oA BT xas 7197l 7} o=
T3 TrolEgls Qe A (1) 1197t
4 EYENA, 93754, ]z@, A84, AL, @)
719748 A=A o=, il 9%, AFE 9=, (3)
7197H] B =1 X7 AT 40 HE, 22 vt
JIE, AEZ 71A)), (4) 78}0134 , (5) BEACEAA, ws
A1g, =Y 2A, %i}/xﬂltﬂﬁl) eoloz PR AH
A 2]l qhell XFHo] gl 2]l 7] A= 7197 &
A3 7197H o] Z197H HRet ZYQkel %S
vty FAsF T

Guth & Ginsberg(1990)> <19 5>9} Zo] AR} 7147g Al
TEA ZagATE AAFCE AR 7197H8A 24 )
A AEE ARIEAs AEsHe SA/MA ¥ (Innovation/
Venturing) ¥} A2k 71ME Fall 23S WgkA7)= A2k 4
A(Strategic Renewal) 0.2 W-FHTE AR 7|d7Pgale 87
(Environment), 24 2]T{(Strategic Leaders), %% g/ 7%
(Organization Conduct/form), =2}’ ¥}(Organization Performance)2]
Q45 dsto] FdEh o]52 71 el ARl 7197H
A @ho] Yehde #ES 34 (Bavironment), HEE 2H
(Strategic Leaders), %2} -5/ Ell(Organization Conduct/form)2]

HAZAAT 113 R42 (SH462)

Al AR B (1) B,
A), @ A%E AEEA, M,

QQUHE, T2 T2 #3509
= 2A4 A AT HEUAS Adeka e

ZleH, Areld, 44

PP, () 24 VED

e R R -
¥ ¥ ¥ ¥
Environment Strategic Or I¥ i or
« Competitive Leaders Conduct/ Form Performance
-Cl - Strategy - Effectiveness
wEocial [~ 7] - Values/ Beliefs [~7] - structure [~ - Efficiency
« Political « Behavior « Process - Stakeholder
* Culture satisfaction

| |

Corporate

/

Entrepreneurship

Innovation
Strategic Renewal
I Venturingwithin Established

3 of Established Corporations
Corporations

&% : Guth, & Ginsberg,(1990). Corporate Entrepreneurship, Strategic
Management Journal, 11, 5-15.

<08l 5> FMAN pa|S 9B Al 7IUIIHA Zaelela

Covin & Slevin(1991)& otele] <a¥ 63 Zo] 7|4
©2A 7197194 RAg AN, o] AFRLe B
o7 797H A Aunr) e 24 gow
sglom, 87, 24, NI Wes T@EAT Al 7HHe
A AR Z197dAlel e
wooNA W gy W, Uit
7} A}AM(Entrepreneurial Posture)el] 9§3F-g w|X
S 1K A zAR g2l 7
& 7197 A R (1) A AY
ol EXAAT AA % (2) AEEHA HJEQ} 7]%*4
< 3 ey A%, 3) 4A W A
i FFA 719e] AT T =4 AA9 7
A4l & ool g Fuct o 2 o T %

b AASATHRE L, 2011),

o
o n:Zi o
dotrot =@ HU 1o rld A off

2 o
N
X
iy
)
i)
=
X

¥ O N AN X rlo
>
= O

Entreprencurial Posture I..—'——’I

External Varlables

Firm Performance |

Strateglc Variables Internal Varlables
« Top management values &

philosophias

+ External environment * Mission strategy

- Dynamism / Competitive tactics
- Hostility competencies

- Organizational resources &

- Industry life cycle stage - Organizational culture

- Organizational structure

_______ = Indicates a moderating effect

Indicates a strong main effect

Z&X* : Covin, & Slevin, D. P.(1991). A Conceptual Model of Entrepreneurship as
Firm Behavior, Entrepreneurship theory and Practice, 16(1), 7-25.
<38 6> 7|y d3o| 7|ty 2
Hisrich & Keamey(2012):= of&l|e] <Id 7>¢} o] 23 4
77 AEE () AEA BN W) Sl 208
Q14 8h= 713] 2] (Opportunity Identification), (2) ¥W3}= 3}
1A Sz WA9] 718] Z(Opportunity Facilitation), (3) 713
g Zyelels AMAQ 949 )8 AYE7)Opportunity
Desire/Motivation) = Al 7FA £ Q47 FE&k5th 181
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A4 F2/3KOrganizational Structure/culture)= (1) T-327
A (Structural Flexibility), (2) &+ 7Fx9 7147H w3}
(Intrapreneurial Culture of Shared Values)Z 33T} ol
A9 e a5l M WE 2N FRERE %
e )
N8 Adslel 1 7150 0 Aeekm S AR
2SR 197k ek Akl 7197bgae 43ER 3
& Agah oldd welA e A1 Wt 24
Aoz 71909 Bae P2 A2 ARAZ 0Tl A

NAAAE G v 5 9les et

Entrepreneurial Behavior
- Opportunity identification
- Opportunity facilitation

- Opportunity desire & motivation

I—‘

Organizational
Structure & Culture

Corporate Entrepreneurship

Success

« Structural flexibility

= Intrapreneurial culture of shared values

Z£X| : Hisrich, & Kearney,(2012). Corporate Entrepreneurship: How to Create a
Thriving Entrepreneurial Spirit Throughout Your Company, New York: McGraw-Hill, 51.

<8 7> AU ZIAVHEA gESE

24 B A&7 ? t el =
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The Effect of Employee’'s Entrepreneurship Level
(Capacity, Attitude, CEO Support) on Entrepreneurial
Culture, Structure and Operation Systems of Corporate:
Focused on Design Corporate in Korea

Kim, Sun Joo*
Choi, Seung Wook™

Abstract

In uncertain future and the rapidly changing environment, it is necessary for companies to do innovative management activity. With
business strategy that creates value and vision, The major industrialized countries ensure development of venture & start-up business and
business competition by creating various added value through design. Thereby, Companies use design to increase enterprise value, a lots
of interests and supports are focused in design industry which pioneer new market with new product and services. Therefore, Companies
need more innovative and creative activities, and leads creative companies through developing entrepreneurship. Now, Companies should
improve successful entrepreneurship, developing effective process in the organizational level beyond individual level. This research
conducts empirical analysis from the individual and organizational perspective of corporate entrepreneurship. This study of design
corporate 351 employees in design corporate is surveyed.

This research finding is that design corporate employees’ entrepreneurial capacity, entrepreneurial attitude and CEO support have
meaningful effects on culture and structure. However, The analysis result indicates that this employees’ entrepreneurial capacity,
entrepreneurial attitude and CEO support have no effects on operation systems, so it is necessary to build the operation systems for
activation of corporate entrepreneurship. This study puts emphasis on the needs to raise the level of corporate entrepreneurship and
requires ways to improve entrepreneurship for sustainable growth. Also, This study suggests practical implications that it is important to
systematic operation systems to actively utilize infrastructure, so it occurs in employees’ entrepreneurship not only on the individual level,

but also on the organizational level.
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