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The Impact of the Capabilities of R&D Intensive Firms on
Export Performance: Focusing on SMEs and Mid-sized Firms

Woo, Ki Hoon*
Park, Bae Jin™
Park, Sun Young™

Abstract

This study was carried out for two purposes. One is to analyse the relationship between export performance and the five capabilities
of R&D intensive firms (new product development, overseas market information, SNS and communications, brand and marketing). The
second purpose is to verify the difference in those capabilities between R&D intensive small companies and mid-sized companies.
Based on the OECD's classification of "technology intensity", R&D intensive firms are defined as the firms which are investing more
than 5% of their annual sales in R&D activities.

This study reveals the significant and positive relationships between the export performance and three capabilities( overseas market
information, SNS and communication, brand) except for new product development capabilities and marketing capabilities. Those
capabilities increase export performance. On the other hand, this study finds a significant difference in overseas market information
capabilities and brand competence between R & D-intensive SMEs and mid sized companies. It is shown that those two capabilities in
the mid sized firms are stronger than in the SMEs.

These findings have important implications for the growth of R&D intensive SMEs in the global market. First, for higher export
performance of R&D intensive firms, three capabilities such as overseas market information, SNS-communication and brand should be
strengtened. In particular, SNS-communication capabilities as innovative marketing competences should be developed together with
traditional marketing capabilities. Second, the growth of SMEs into Mid-sized firms needs the development of brand competences and

overseas market information capabilities.

Keywords: SME, Mid-sized firms, R&D, Export Performance, Capabilities, Growth
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