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Abstract

The purposes of this study were to investigate the emotional consumption propensity and the preferences for
sensibility factors of fabrics(color tone, pattern and texture image), and to analyse the differences according to
demographic variables and relationships between emotional consumption propensity and preferences for sensibility
factors of fabrics, focusing on male and female consumers in 20's, 30's and 40's. The emotional consumption
propensity were classified into symbolic consumption propensity, individual consumption propensity, aesthetic
consumption propensity and hedonic consumption propensity. The subjects attached great importance in the order
of aesthetic consumption propensity, individual consumption propensity and symbolic consumption propensity.
Those factors of emotional consumption propensity showed partially significant difference according to demographic
variables. Female consumers preferred various color tones than men did, and preference for light color tone showed
significant differences according to gender and occupation of consumers. The preferences for floral pattern showed
significant difference according to gender, age, education, occupation and marital status of consumers. The factors
of the texture images for the fabrics showed partially significant difference according to demographic variables
except education of consumers. There were almost significant relationships between emotional consumption

propensity and the preferences for sensibility factors for fabrics.
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Table 1. Factor analysis result of emotional consumption propensity

o 0,
Factor Eigen Varlance. o Cronbac| Mean
Factor Items . (cumulative \
loading value . h's a (SD)
variance %)
Brand image is important for me when buying products 0.77
I want to buy famous brands whenever possible 0.73
I feel like I experience an upwardly mobile lifestyle when 0.67
Symbolic I buy particular products ’ 16.05 405
consumpt.ion I.thi.nk luxury fashion products represent the wearers’ 0.66 3.37 (16:05) 0.82 (1221)
propensity | dignity
I think international brands are better than national brands 0.65
I can determine the wearers’ social positions from their 0.62
clothing ’
I prefer unique fashion products to those of popular fashion 0.76
styles ’
I tend to buy products of unique fashion 0.69
ivi am sensitive to the newest vogue and fashion .
Inleldu.al I h d fash 0.68 15.41 434
consumption — — - - 3.24 (31.47) 0.81 (111)
propensity Individuality is important for me when buying fashion 0.68 . .
products
I tend to buy trendy fashion style clothing 0.59
I make much of refined style when buying fashion products 0.52
I think design is important when buying fashion products 0.82
I think a sensory atmosphere in the store is important when
. . 0.66
buying fashion products
Aesthetic Clothing fabric is important to me when buying fashion 13.01 5.02
consumption & p ying 0.65 2.73 ' 0.74 ’
. products (44.48) (1.02)
propensity
I am willing to buy a fashion product based on fine designs 0.61
and colors :
I think much of the esthetic quality of fashion products 0.41
I tend to go shopping for pleasure and enjoyment 0.78
I enjoy spending time shopping more than anything else 0.71
Hedonic Joy 5P £ .pp £ - .y £ 11.61 3.76
consumption I often tend to buy fashion products impulsively 0.69 244 (56.08) 0.79 (1.41)
propensity | I often want to buy fashion product that someone else 0.55
bought ’
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Table 2. Differences in emotional consumption propensity according to demographic factors

Category Symbolic Individual Aesthetic Hedonic
Gender Male 4.03 4.21 4.83 342
Female 4.08 4.47 5.20 4.09
t-value -0.43 -2.55% -3.90%** -5.30%**
20’s 4.13 4.59° 5.18% 4.14*
Age 30°s 3.96 4.26° 4.90° 3.73°
40’ 4.08 4.10° 496" 3.28°
F value 0.83 8.31*** 3.69* 14.99%**
High school graduate 3.52° 4.00b 478 3.47°
Education College student 4.06* 4.52° 5.10 4.02°
College graduate 4.13% 433" 5.05 3.68%
F value S.12%* 3.97* 1.84 3.87*
Student 4.13 4.59 5.17 4.22°
Office job 4.06 4.26 4.90 3.67°
Occupation Self-employed 4.33 4.14 4.86 3.60°
Profession 3.86 4.34 5.10 3.39°
Full time homemaker 3.90 4.30 5.14 3.73°
F value 1.83 2.29 1.85 5.28%**
Marital status Married 4.03 4.21 4.94 3.54
Single 4.09 4.51 5.13 4.00
t-value -0.57 -2.94%* -2.11 -3.59%**
Less than 2 million 3.92% 4.45 5.02 3.91
Average Under 2-3 million 3.84° 4.13 491 3.62
monthly Under 3-4 million 437° 4.44 5.10 3.95
income Under 4-5 million 4.03%° 4.34 4.85 3.68
More than 5 million 426" 433 5.23 3.74
F value 3.30* 1.44 1.68 1.01

* p<.05, ** p<01, *** p<.001.

abc: Means with the same letter are not significantly different (p<.05).
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Table 3. Differences in color preference according to demographic factors

Category Light tone color Moderate tone color Dark tone color Vivid tone color
Gender Male 3.30 3.38 3.80 4.73
Female 3.56 3.79 4.08 4.66
t-value -2.67%* -3.07** -2.67%* 0.57
Student 3.60%° 3.65 3.78 4.78
Office job 3.39%¢ 3.46 3.88 4.49
Occupation Self-employed 3.18° 3.60 4.07 4.74
Profession 3.27% 3.47 3.98 5.00
Full time homemaker 3.72% 4.00 4.19 4.48
F value 3.23* 1.68 1.62 2.39

* p<.05, ** p<.0l.

abe: Means with the same letter are not significantly different (p<.05).
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Table 4. Differences in pattern preference according to demographic factors

Animal skin Traditional .
Category — Floral pattern | Check pattern| Dot pattern — Stripe pattern
Male 3.15 4.54 3.63 2.93 4.11
Gender
Female 3.38 3.94 3.86 3.61 4.12
t-value -1.59 -4.36%** 4.46%** -1.79 -5k -0.09
20’s 3.49a 2.43b 4.23 3.77 3.23 4.26
Age 30’s 2.31b 2.66b 4.15 3.59 3.37 4.12
40’s 3.03ab 433 3.91 3.25 3.91
F value 3.33* 7.05%* 0.55 1.74 0.40 2.69
High school graduate 3.14 4.26 3.76 3.19 4.05
Education College student 343 2.43b 4.22 3.69 331 4.14
College graduate 3.20 4.25 3.75 3.28 4.13
F value 1.09 0.02 0.09 0.11 0.08
Student 3.42 2.27b 4.34a 3.78 3.19 4.28
Office job 3.39 4.44a 3.93 3.24 4.01
Occupation Self-employed 3.11 4.16ab 3.54 332 4.20
Profession 2.88 3.78b 3.54 3.27 3.97
Full time homemaker 3.40 4.32a 3.83 3.57 4.15
F value 1.87 2.83% 1.40 0.69 0.97
Married 3.10 2.89 4.23 3.81 3.33 4.05
Marital status
Single 3.45 2.47 4.24 3.73 3.26 4.22
t-value -2.34* 3.22%* -0.03 0.60 0.51 -1.43
* p<.05, ** p<01, *** p<.001.
ab: Means with the same letter are not significantly different(p<.05).
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Table 5. Differences in texture image preference according to demographic factors
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Category Roughness Softness Smoothness Thinness
Gender Male 2.93 4.89 4.41 3.26
Female 2.60 4.81 3.98 3.39
t-value 3.40%* 1.03 4.68%** -1.24
20’s 2.96a 4.84 4.30 3.32
Age 30’s 2.52b 4.78 4.09 3.32
40°’s 2.77a 4.95 4.15 3.36
F value 7.97H%* 1.28 1.94 0.06
Student 3.05a 4.80 4.38a 3.32
Office job 2.75ab 4.92 4.28ab 3.35
Occupation Self-employed 2.75ab 4.98 4.18abc 3.50
Profession 2.39¢ 4.76 3.99bc 3.16
Full time homemaker 2.63bc 4.77 3.89¢ 3.25
F value 5.30%** 1.04 3.52%* 0.96
Marital status Married 2.59 4.80 4.04 3.25
Single 2.92 4.90 4.34 3.41
t-value -3.38%* -1.20 -3.26%* -1.58

* p<.05, ** p<.01, *** p<.001.

abe: Means with the same letter are not significantly different(p<.05).
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Table 6. Relationships between emotional consumption propensity and preference of sensibility factors of the fabrics

Emotional consumption propensity

Preference
Symbolic Individual Aesthetic Hedonic

Pale .039 .017 d11% .067

Grayish .081 .033 .051 .065
Color

Dark .072 A17* 161%* .038

Vivid .035 130%* .105* .068

Animal skin 292%*% 297F%* 195%** 251xx*

Floral 121 141#* .030 110*

Check .095* -.048 .031 .079
Pattern

Dot 137%* 192%%* 161%** 154%*

Traditional .109* 209%%* J125%* 113*

Stripe .106* .104* 163%** 146%*

Roughness 180%** 114* .078 91 ***

Softness 194%%* 244%%% 341 %H* 139%*
Texture image

Smoothness 266%%* 198*** 212%%%* 180 **

Thinness 254%%%* 2971 %** 165%** 230%**

* p<.05, ** p<.01, *** p<.001.
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