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Abstract This study reviewed the existing studies in order to set up a strategy that can achieve the trust
and business performance of the franchisers, who are actually operating franchised business, breaking from
the research trend centered around franchise headquarters and added the factors of the franchise headquarters'
strategy for expanding franchises, including word-of-mouth communication and advertising & publicity and
added the exercise of recruitment agency outsourcing, flagship store, recently utilized often as preceding
variables to verify the causal relation between the trust of the franchiser and the business performance of the
franchise. The implications of this study, it can be concluded that the government authority for the attraction
of healthy franchises can continuously attract franchises and enter the market can continuously attract
franchises by increasing the trust of the franchises, and powerfully investing and managing them for the effort
through word-of-mouth marketing. It is expected that this study will be helpful in the establishment of a
business strategy for forming a continuous relationship as well as the franchise head office's strategy for the

recruitment of new franchises.

Key Words : Franchisee, Strategy for expanding franchises, Trust of the franchiser, Franchise business
performance, Word-of-mouth Communication, Advertising & Publicity
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