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Abstract : This study attempted to determine the effects of organizational communication on job
satisfaction as organizational performance for beauty salon employees as related to their personal
characteristics. For empirical analysis, a questionnaire survey was conducted among beauty salon
employees in Gyeongsangnam—do, and the collected data were analyzed. The results found the
following: First, organizational communication had an effect on job satisfaction. In fact, compared
to other factors, communication ability revealed the greatest influence on job satisfaction. In
particular, the effect of organizational communication on job satisfaction was high in the following
groups: ‘age 40 or older’, ‘high school graduates or younger’ and ‘married’. The study results show
that human resource management that comprehensively considers personal characteristics as well as
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organizational communication is essential in improving business performances by increasing
employees’ job satisfaction in the hairdressing industry.

Keywords ' organizational communications, job satistaction, individual characteristics,

hairdressing business
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(Social System)tt ZZ|-& olsfist=t] 7} T4
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& U= 4 Slth

7HFUAlelAd 53 (Communicative Competence)
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Fig. 1. Research model.
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20164 1€97952E 2016\ 3€28A7HA] A
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gger AHARAE FHSKATE ARRAL
(Pre—test) & $Joll HEA 5055 st 4
st +=8E F 26059 HEA] T FAAY
o o] &7tsst fFRAREA] 234RE SFXsH4rt.

Table 104 AEAt=+= SPSSWIN20.0 SAZ
2L o]gsto] AHA, HEX 9] 4=%et e
=5 ASS] $I8l 8918 A (factor analysis)¥ 2
£Ht5 d1HCronbach's a)Alg=oll AT W& A
HAEAE AAS B, 2AARYA AT
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(regression analysis)e AAIRE &, 7QIEA ] o}
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3. Zn ¥ DI

1.
THE FE4HEA] 23478 SPSSWIN 20.0 -5

Table.1. Questionnaire configuration

slolul g FAEY ZAARUAC| AT ARuEe] wANA AASHe] 2HaW S

AfZZ]ol o] BEAEIL I ZEO EAS
t}2 Table 29} Ztt.

A, A, A5 200 olAto] 9278(39.3%)
o=z 71 woky, oheo 2 30thrt 889 (37.6%)
oW, 407} 548 (23.1%) & 7V AA FAEA
th. B4, stEe AEUE ol4do] 1349 (57.3%),
TZE o]3} 100M42.7%) 22 n]&dFAte] sHd
2 HEWE olifo] 1F o|stET} thh Wo| F
=gt AR, ZE offof glojx wmlego
1387(59.0%)0]1 7]ZL2 96T (41.0%)22 n&
o] ul&HGFAATL 7129 uEFFAT I =
A FAAEAE. WA, uEAFARS] Aol 2l
olHE ZPUo] 1549 (65.4%)°]11L ¥o] 80
(34.2%) 02 olgt 74 FA| mgd FAA}
£ Fdde] YR AN wo] A= Qe
A&z Hreggict,

=

el r

3.2, ElgEet MEE BN

SAETO] B EAS oA HEE 1
FHPAE ol8ste] AR ARt HeE 7)E
FolF+= FAHA Qe (factor analysis)S
AASFAIL, 8R40 AL Qglo] A=
Aol A s Ueilie ofelill(eigen)gkol 1.000
ol el 8l5S AR 7t Wee agl b
o] A A=E Yeille s A (factor
loading)©] 0.500 ool A foligo]
Aeka & 4= QUeH31]

1. The degree to which the conversation is best guided by the
atmosphere or conversation partner 2. The degree to which I
ability express my thoughts and opinions well 3. The degree to which | powns &
Organ hear a lot of talk about socializing 4. The degree of confidence I Ha7en(1977)
izatio get through communication Richmond &
nal 1. It is not inconvenient to have a conversation with a new McCroskey
Com ... Jacquaintance. 2. It does not get tense when I attend a meeting. 3|  (1983)

. [stability] 2 : ;
munic [ do not feel uneasy even when I ask my opinion at the meeting, Rubin,
ation 4. T am reluctant to participate in the discussion Extent Palmgreen, &

. 1. Being social with other people 2. Being active in social Sypher(1994)
Satisfac| ~". . . .
don pCtivities 3. Being able to meet new people 4. Being good af
others
1. The degree of communication with the working person is

Job smooth 2. The degree of discussing dlfﬁcul't proble'ms with the Hackman &

Satisfaction [PErson working together 3. The degree of information exchange Lawler(1991)
with the people who work together 4. The people who work]
together The degree to which

- 1008 -



6 ©mn]e . dhro] Journal of Oil & Applied Science

Table 2. Individual Characteristics

division frequency percent
20's 92 39.3
age 30,s 88 37.6
40 or more 54 23.1
High school 100 427
graduate
Education Professional
college degree or 134 57.3
higher
Marital status married o 41.0
spot Employee 154 65.8
ledger 80 342
sum 234 100.0
Table 3. The validity analysis of variables
variable Factor 1 Factor 2 Factor 3 Factor 4
Communication 877 126 150 152
Satisfaction 2
Communication 828 151 118 080
Satisfaction 1
Communication 784 210 158 197
Satisfaction 4
Communication 754 178 165 071
Satisfaction 3
Communication ability 2 .149 .809 .220 135
Communication ability 1 115 744 219 .057
Communication ability 4 .302 17 123 .308
Communication ability 3 .269 .710 284 104
Communication Stability 4 .143 .107 755 .057
Communication Stability 3 .146 .265 745 .095
Communication Stability 2 187 176 .663 .086
Communication Stability 1 112 .189 .615 153
Job satisfaction 1 130 178 .000 .798
Job satisfaction 2 274 .093 152 758
Job satisfaction 4 175 .354 .340 .618
Job satisfaction 3 .018 .056 434 526
Eigen value 8.860 3.410 1.687 1.245
Percentage of variance 10.024 9.200 8.544 7.405
Percentage of cumulative 10,024 19.223 45.618 61.307
variance
Table 3014 i vhe} Zo] ZAARUACE 4ol 3k AL o Ueptey meby B a7
Wael ARUAC B, ARUAC 52, A o) 43R 2AARUACI Wast ARwE W
FuUAleld g S ARTE Mas 47 29 T Bk 5, 454} she Jigelu &4
o] 0.526 o1AH9] gt ool Algke] 1000 o]  Aste] Z4ska Qlcka & 4 glc.
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FuAeld 8, ARUACIA ¢+, ARFUA] 599 &AL Sloingde] ARuES o
A wE 5S EPEsE Ageln AnuEg w9 & gtk AS & > 9k
Fawee Agesn. JH1E Agel] e
Table 4. The reliability analysis of variables
variable Number of items Cronbach's Alpha
Communication Stability 4 768
Communication ability 4 .872
Communication Satisfaction 4 .897
Job satisfaction 4 .801

Table 5. The relationships between organizational communications and job satisfaction

Non-standardizati Standardiz
on factor ation
model factor t(p) F(p) R?
B Standard beta
error
| (constant) | 1906 216 5.578(.000)
Organizati
onal Stability | .220 | .060 236 | 3.6490000) | 41 500
. : 351
Conynu“m skills 255 056 310 4.591(.000) | (:000)
ation
Satisfaction | .164 .058 176 2.812(.005)
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Table 6. The relationships between organizational communications and job satisfaction by age level

Non-standardization | Standardizati
model factor on factor ) F(p) R?
Standard
B beta
error
(constant) 1.266 208 6.094(.000)
Stability .209 .058 224 3.619(.000)
Or_ganilz skills 185 .055 225 3.365(.001)
ationa 3 3 32.152 414
Commu Sa1;1sfactlon 173 056 186 3.102(.002) (000)
nication Almmy 430 .088 289 4.860(.000)
ge 1
Dummy
Age 2 211 074 .163 2.864(.005)
Dummy Age 1: 20’s = 0, 30’s = 0, 40's = 1
Dummy Age 2: 20’s = 0, 30’s = 1, 40,s= 0
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slojul§d FA

1ol ZA AR Aol da} =

1=
=TT v

oL

o BANA el

Table.7. The relationships between organizational communications and job satisfaction by education

level.
Non-standardization Standardizati
model factor on factor t(p) F(p) R
Standard
B beta
error

(constant) 1.311 218 6.017(.000)

Organiza Stability 218 .060 234 3.663(.000)
tional skills 255 055 310 4.644(.000) | 33.412 | .369
C,(’anu Satisfaction 163 058 175 2.828(.005) | (000)
nication )
ey -.167 067 -132 ~2.504(.013)
Age 1

Dummy Age: Less than high school graduate = 0, Professional college degree or higher= 1

Table 8. The relationships between organizational communications and job satisfaction by marital

status
Non-standardization | Standardizati
model factor on factor t(p) F(p) R2
B Standard b
eta
error
(constant) 1.612 223 7.219(.000)
Organiza | Stability 211 .058 226 3.660(.000)
Ctional skills 219 054 266 4.091(.000) | 39.837 | .410
ni(z:iirgs Satisfaction 147 056 157 2.622(.009) (.000)
Dummy _
marriage -.319 .067 -.251 4.790(.000)

Dummy marriage :

married = 0. single = 1

Table 9. The relationships between organizational communications and job satisfaction by position

Non-standardization | Standardizati
model factor on factor t(p) F(p) R?
Standard
B beta
error
(constant) 1.180 218 5.413(.000)
Organiz Stability 218 .060 234 3.621(.000)
gtional skills 243 057 296 4.283(.000) | 31343
oMM g tisfaction | 171 059 183 2.904(004) | 000
nication
Dummy
position .069 .072 .052 .951(.343)
Dummy position: Employee = 1, ledger = 0
Table 99 &4Z3, f¢nAfe] IAAS v FF A9l ot vE2A] g2 Ao=w ye
(BETA=.052)= BAAL= {FoskA] ¢4 AL ot whebA 7Hd2-42 717

2 ekt zAARY 7ol 4e]

ARyizo] n)x
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