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A Study on How Reference Groups, Convenience and Pursuit of
Information Affect Subscription-Based Webtoon Service Usage through
Reliability and Curiosity
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College of Adults, the Department of Business Administration, Seowon University
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Abstract This study was undertaken to understand how reference groups, convenience and pursuit of
information affect subscription-based Webtoon service usage through reliability and curiosity, through which
this study provides some suggestions for developing Webtoons and increasing profitability of service
providers. Therefore, the reliability and feasibility analysis were conducted for 449 readers who used the paid
webtoon more than once. In addition, the causality test was conducted to verify the research model. As a
result of the research, this study shows the following implications: First, it is recommended that webtoon
service providers produce webtoons with the webtoonists who have more expertise developing new webtoons.
Second, webtoon service providers should focus on advertising during the episodes that are currently being
subscribed to, or in the next episodes in order to stimulate the usage needs of readers rather than focusing
on advertising the products related to the characters and their development and sales. Third, webtoon service
providers are supposed to develop webtoons by using materials that can appear in everyday life. Fourth,
webtoon service providers should continue their research in order to develop high quality products and express the

unique characteristics of their advertisements by increasing investment in the development of products and advertising.
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Table 1, Reliability and validity checks

Component
o Cron
Questionnaire Item ' ’ 3 4 5 6 | bachs
a
| use it because it is important to me that my group likes webtoons 251 826 | 078 | 045 | 012 | 117 | 851
Using Webtoons has a higher sense of belonging 277 | 8% | 057 | 074 | 167 | 107 | 847
| use the webtoon because | want to be same with my group 269 | 854 | 047 | 068 | 204 | 088 | .837
| use it because | can see the webtoon at the desired time. 023 | 113 | 882 | 083 | .124 | 203 | 838
| use it because | can use the webtoon from anywhere. -040 | 117 | 886 | 112 | 038 | 048 | .83
| use the webtoon to get daily information. 045 | 345 | 040 | 135 | 6% | 024 | 838
| use Webtoon to get useful information for real life. 284 | 386 | 019 | 154 | 698 | 204 | 83
| think that the webtoons | use have expertise in the field. 364 | -097 | 116 | 582 | .091 085 | 837
The information gained from webtoons is trustworthy. 131 | -082 | 145 | 695 | .11 073 | 836
| use the webtoon to see the advertisement of the webtoon character. 6% | 401 038 | -027 | 320 | 125 | 8%
| use the webtoon to see the artist's character products. 656 | 426 | 063 | -082 | 247 | 114 | 853
| see the advertisement and use the webtoon. 710 | 391 042 | 006 | 546 | 009 | 853
| am wiling to continue to use Webtoon. 103 | 071 A32 | 079 | 057 | .94 853
| am wiling to use it because | am familiar with Webtoon. 084 | 067 | 142 | 138 | 088 | 942 | 852
Eigen value 11.300 | 5433 | 3654 | 1.703 | 1.597 | 1.212
Variance Extracted(%) 6.267 | 4766 | 4568 | 4.544 | 2832 | 1.923
Table 2, Results of confirmatory factor analysis
) Std. Error
Constructs Question ' ; t-value p-value CR AVE
Loadings Variance
Reference Groupst 798 381 - -
Reference Groups Reference Groups2 882 264 21.082 (001) 0.890 0.730
Reference Groups3 906 183 21.590 (001)
! Conveniencel 885 224 - -
Convenience Convenience? 817 290 8401 oo | 089 | 078
) ) Pursuit of Information1 849 274 - -
Pursut of Information 5, it of Information? %49 088 20465 | oo | OO | 08V
. Reliability1 5% 546 - -
Reabilty Reliability2 581 657 743 woon | 0% | 03
Curiosity1 831 344 - -
Curiosity Curiosity?2 815 395 19.088 *(001) 0.850 0.654
Curiosity3 B84 354 19.759 #(001)
) Subscription-based1 969 113 - -
Stbscrplion-based Subscription-based? 81 340 1181 | wioon | 08 | 079
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Table 3. Correlation of matrix

Variable Name | Reference Groups Convenience FURUE .Of Reliability Curiosity Subscription-based
Information
Reference Groups 1.000
) 152+
Convenience (040) 1.000
Pursuit of 593+ 151+
Information (.046) (.040) 1.000
i 393+ 371 482+
Reliavity (034) (087) (087) 1.000
. 645+ 150+ 659+ 478+
Curtosiy (049) (043) (051) (039) 1.000
- 167+ 286+ 230+ 321 145+
Subscrption-based (054 (064) (057) (050) (059) 1000
F)p<01, »p<.05
Table 4, Results of hypothetical path model
: Path : Standardized
Hypothesis Path coefficient Estimate Estimate t-value | p-value Supported
H1 Reference Groups — Reliability 14 095 142 1.819 069 Reject
H2 Convenience — Reliability 39 234 385 5.201 ok Accept
H3 Pursuit of Information — Reliability 36 231 356 4398 wex Accept
H4 Reference Groups — Curiosity 37 393 367 6.530 Accept
H5 Convenience — Curiosity -04 -.039 =040 -4 459 reject
H6 Pursuit of Information — Curiosity 37 383 367 5931 Accept
H7 Reliability — Curiosity 16 256 160 1.908 056 reject
H8 Reliability — Subscription-based 44 1.061 437 4918 ok Accept
H9 Curiosity — Subscription-based -.06 -.086 =057 -.839 402 reject
#xp<0,01
M AEAske Be 2ok £ gne) A3 5. 4=
2J(B=14, t=1.819, p=.069)> TAHoZ FolstA] gk}
74 18 A7) s 2R FEE(E=3T, 2 ATE ARG, B, AERFH A, T8
t=6530, p=000)& EAH o2 o3 A(+)e] BAY O o] fFRYEol &R ARAAN S ATE T, & HAIE
2 714 4= AuE9l ol-&sto] HiE /N B Aux Ve o EEE 4
Ao 3t Are] A=A(B=39, t=5201, p=000) & & AR E AN sELAL ATt A7) AlRBE S
AHoz Fos A(He BANOE 7Hd 2= ey TET 2T
O SAu FREB-04 T4l podE0)ate) poA= AU EARET 22T B felHQ Jg
ErH oz o5tz o} M 5= 717E ST AZE SERA] SFAIRE, g Ike] BAll M = ol 4
A3l Aol A A(B=36, t=4.398 p=000), & Q1 GRAE YeRgT) ol st 24 A = ARAlo] &
FE(B=37, t=5931, p=000)F}e] WAL EAHow § O AT WAl T2 18I= TS ke wHG
9% A9 BAYOR 744 39} 62 A< AL, hasd 38 slof Fashl st SR A5
Anel NS FFHE-16, -1908, p-0e)zke] Ol clEh HhEl vl AR, Al A
1}74]: EAA R Gol5tA Zol 7Hd 7L 717t E 9T U glha 148k oS & 4 ) gk Aol
MEAY FERECR(B=44, t=4918, p=.000)2}<] olgshs We AHE Fa % AE, a5 2l
WA= FAHOE fo8 A BAQo A ge  OIBSHE AT & 5 dnh v Ale VIdeE S
AN E o Ao B2 AhE Helste] Azkstel

AeH ek AR TESH FERYEIR(B=-06,
t=—839, p=402)72] FAE FAHLE frolatA] o}
7 9= 712HE ek
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