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Abstract

In our society, consumers and enterprises work in cooperation for the continuous development and growth of
society as well as construct effective and ethical measures. One of the representative examples are customer-
centered management activities in corporations, social responsibility activities, and sustainable ethical consumption
that show consideration for the consumer's environment. The ethical consumption behavior of consumers becomes
a virtuous circle that influences other consumer's ethical decision making by creating an ethical consumption
culture. Furthermore, the cost and effort to solve non-ethical consumption problems can be solved. This research
aims at aspiring the perception of consumer's ethical consumption and finding measures to increase ethical
behavior. This paper further investigated the consumer's ethical consumption behavior, personality traits, perception
of consumption society, and ethical judgements. For the research, a structured survey was conducted on 300
university students in Seoul. SPSS ver. 21.0 and AMOS ver. 18.0 programs were used for statistical data analysis.
The results indicated differences in variables that influence consumer's ethical consumption behavior (fair trade,
boycotts, and environmentally friendly products). In particular, it was evident that ethical judgements (such as the
agent, personality traits, and perception consumption society) have different direct and non-direct influences on
ethical consumption behavior. Strengthening the management of factors that influence measures that increase
university student's ethical consumption behavior in direct and non-direct ways, providing education and improving

information are believed effective in increasing ethical consumption behavior.
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= Ethical knowledge = Consumer responsibility
= Self-regulation = Social responsibility Ethical behavior Reference group [25]
* Materialism * Environment p Ethical behavior Fair trade [18]
= Fair trade
« Boycott Boycott [18]
* Environment-friendly Environment-friendly [18]
Figure 1. Research model. Scale, 7-point Likert.
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Table 2. Subjects Demographic Characteristics (V=300) Fagw
Variable Group n % M (SD)
Gender Male 150 500 - 4, MM
Female 150 500 H oJoLo] zlg HAlL 9131 B A3 )= SPSS ver. 21.0 (IBM
Age {y1) 20-22 Mmoo 370 87028 Co., Armonk, NY, USA)ZF AMOS ver, 18,0 (IBM Co, )& AHE-
o e atol, zAlthAte) QIEAE B4, Ai91E Sl E e,
- o Al A4, A7), Ao, 2u]AE]olA] (]
Grade Freshman (1) 55 18.3 - o .
AEE]R1A], AR[AFRERLA] - ALS| A AQIQIA] L BHARIA]), 3
Sophomore (2) 54 180 . ’ - ’
Junior (3) 59 197 2 R/ A, ST R4 A E(FARe], Bl
Senior (4) 132 440 5, RIEhS NIk, WS et TPl EEHARE 5510
Major Liberal arts/education 94 313 - A EQIY, ZF H4=0] k= 71e] AE|%R] Cronbach aghe &
Business/commerce/economics 95 317 olHgro ] LAHEL] 83T} 24 o] Bl S Hrls)|
Information/communication 60 200 218l 214 89124 (confirmatory factor analysis)& A5
Bologgmedical o o}, 2AbcpAte] A1H Sl uhe anjalael4e] zjol, Al
Income level <30 94 313 71.5 (54.6) 2 a3t an]ARsll o] W2 9eA ko] 20| otoby]
(10,000 KRW/mo) 230 & <60 104 347 ) i .
>60 102 340 %6]'0:] t—testE AAISFAC ESF 9-2]4 Anlsygol gk A
Living type With farmily 27 757 . TE AiA derels Ay $lste] Ak (correlation)
it oty s £ WA Ao 5, ol the RS RS o}
Religion Have 128 427 - 37 §I5ke] th3] A4 (multiple regression analysis)< A
Not rave m 5 soon], gel# Aol disk SRsel uEse) ol

KRW, Korean Won.

A ATsl7] Sl 7 244 (path analysis)& HAISHAH.

A, oA IR/ A, 255D geld aREHs 5 SEETO Elgd | MR
(A, Bl SANBhE HAATE JTRE B Aol B ATolA] SYE W5 el U5 9I5le] Sl 8
U A - Hgksle] ZABIION, HETAS Table 10 20 QA AXsle] SRS A A0 SR ek
w, AR HsbA|Rte] QAR EAS Table 20 A4S WIS A ARl ek WEEEAS Bt
Table 3. Reliability and Validity Tests
Variable Indicator Loading  -value SMC  Cronbach o« AVE CR Goodness-of-fit
Personality trait ¥'=57.54,df=47, p=.14, RMR=.07
Altruism AL1 1.17 10.37 77 .80 .67 .76 GFI=.97, AGFI=.95, NFI=.97, RFI=.95,
AL2 1.00 - 58 [FI=99, TLI=.99, CFI=.99, RMSEA=.03
Ethical knowledge EK1 1.00 - 73 .86 .60 82
EK2 1.01 15.58 .68
EK3 .80 1 43
EK4 .85 13.60 .54
Self-regulation SR1 1.00 - .69 87 .78 77
SR2 95 6.29 .88
Materialism MA1 91 9.86 A4 .83 B 77
MA2 1.27 11.36 .63
MA3 1.28 11.80 .75
MA4 1.00 - A4

Perception of consumption society

www.fer.or.kr

¥’=230.86, df=112, p=.00, RMR=.06
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Table 3. Continued
Variable Indicator Loading  -value SMC  Cronbach o AVE CR Goodness-of-fit
Consumer rights CR1 88 13.65 50 91 60 89  GFI=.92, AGFI=.89, NFI=.93, RFI=.91,
CR2 99 15.30 59 IFl=.96, TLI=.95, CFI=.96, RMSEA=.06
CR3 1.03 16.30 .64
CR4 91 13.04 46
CR5 94 17.14 .68
CR6 94 16.55 .65
CR7 1.00 - .70
Consumer responsibility CRE1 1.00 - 67 83 62 80
CRE2 1.02 14.76 .66
CRE3 94 12.99 £58)
Social responsibility SR1 1.00 - .68 81 59 .76
SR2 1.00 14.50 .65
SR3 .88 11.88 46
Environment EN1 1.00 - 57 .86 62 79
EN2 1.06 13.85 .69
EN3 1.05 13.41 .64
EN4 1.00 12.63 .57
Ethical judgment ¥’=112.86, df=40, p=.00, RMR=.06
Reward/punishment RP1 1.00 - 47 88 .60 82 GFI=.94, AGFI=.90, NFI=.96, RFI=.94,
RP2 1.12 13.73 48 IFl=.97, TLI=.96, CFI=.97, RMSEA=.08
RP3 1.26 12.34 .63
RP4 1.24 12.56 .66
RP5 1.47 13.17 75
Reference group RG1 1.00 18.10 .58 94 7 92
RG2 1.00 - .63
RG3 1.18 17.27 V5
RG4 1.21 17.82 .78
RG5 1.26 17.84 79
RG6 1.21 17.52 77
Ethical behavior ¥’=146.24, df=73, p=.00, RMR=.05
Fair trade FT1 93 16.23 63 91 67 86 GFI=.93, AGFI=.90, NFI=.95, RFI=.93,
F12 95 17.13 .68 IFl=.97, TLI=.97, CFI=.97, RMSEA=.06
FT3 93 16.33 .63
FT4 1.00 = 72
FT5 98 17.01 .66
Boycott BC1 1.00 - 49 .86 .56 .80
BC2 1.17 11.96 .57
BC3 1.21 11.99 .57
BC4 1.16 12.16 .59
BC5 1.12 1191 .56
Environment-friendly EF1 1.00 - .57 85 .60 .82
EF2 1.07 12.16 .50
EF3 1.18 14.22 .67
EF4 1.15 13.97 .65

SMC, squared multiple correlation; AVE, average variance extracted; RMR, root mean square residual; GFl, goodness of fit index; AGF, adjusted GFI; NFI, normed fit
index; RFI, relative fit index; IFl, incremental fit index; TLI, Tucker-Lewis index; CFI, comparative fit index; RMSEA, root mean square error of approximation.
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Table 4. Personality Traits (V=300)
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Table 5. Perception of Consumption Society (V=300)

Variable & SD Variable & SD

Altruism 4.14 1.04 Consumer rights 5.16 94

Ethical knowledge 443 97 Consumer responsibility 522 94

Materialism 5.09 1.02 Social responsibility 5.12 98

Self-regulation 3.77 1.36 Environment 4.38 1.10
Full mark is 7. Full mark is 7.
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Table 6. Results of ¢-Test of Perception of Consumption Society to Personality Traits

Perception of consumption society (M)

Variable Group " Consumer rights ~ Consumer responsibility ~ Social responsibility Environment
Altruism Low 170 5.02 5.12 493 396
High 130 5.34 533 537 494
t-value 292" 207 395" -8.52"
Ethical knowledge Low 153 495 5.05 4.87 3.99
High 147 538 540 537 4.79
t-value 410" 3317 455" 669"
Materialism Low 150 497 493 491 4.36
High 150 535 552 532 4.40
t-value -3.56 57" -3.66 -30
Self-requlation Low 149 5.16 5.20 5.18 4.24
High 151 5.16 524 5.06 4.52
t-value 05 -40 1.05 -2.25°
<05, p<.01, p<.001.
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Table 7. Ethical Judgments (V=300)

Variable M SD
Reward/punishment 4.56 1.04
Reference group 4.41 1.04

IFull mark is 7.
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Table 8. Results of ¢-Test of Ethical Judgments to Personality Traits and
Perception of Consumption Society

Ethical judgment (M)

Variable Group n Reward/  Reference
punishment  group
Personality trait

Altruism Low 170 4.33 4.16
High 130 487 475

t-value 463" 505"
Ethical knowledge Low 153 4.28 411
High 147 4.86 4.73

t-value 493" 544"
Materialism Low 150 4.46 4.36
High 150 4.66 447
t-value -1.67 -85
Self-regulation Low 149 4.40 4.30
High 151 473 4.53
t-value 276 -191

Perception of consumption society

Consumer rights Low 149 4.28 4.20
High 151 485 462

t-value 493" 3617
Consumer responsibility Low 149 4.20 407
High 151 493 475

t-value 648" 606"
Social responsibility Low 162 4.30 417
High 138 4.88 471

t-value 490" 459"
Environment Low 145 4.14 398
High 155 496 4.82

t-value 744" 172

“p <01, p<.001.

<.00), Al A(p<.00), A7) 2B (< 0D £
ot Aol & Wch, ofek A Aol e Aol We Hekncl,

] 3L -
HIAREIR1A] & AmjAEE] Q14 (p <.00),

EURE DR
AR (p < 00), ABIAHR1A(p < 00), A4
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o] WEE ALhRT}, Am| Al Alo] e bto] Lhe Zlch
of, AREH B9l Q1Al0] o Finte] Lhe Zghuict, BQlAlo]
2 o] e Arkuich Sel Akt (/A )] e S0

www.fer.or.kr

Family and Environment Research fer

= vehiet,
SO0 g ABEHASIDS M B4 F oleka e
(p<.00), 241824 4)(p < 00)ell A frofat 2jol & Bk, o]}

A agago] & to] v ekt Anlgex|4lo] e Alnt

A
o
=

~
>
ot
o
1=
oo
rO
4>
=
A
o
=

E — ST ™
FQI4jo] 2 tto] W [ehue), ARl gleIAle]
o Ago] vhe ey, 2191lo] o Ao vhe A

Towe b e i
Y
e

do ©
i
2

=
ol
&)
oZ
B o
L.

3
b
1B
X,
e
cS
It
XO
N

° g
Hjgte] Q1A EAel ufebAl: $el4] wvto] fo

= o
3 Aol HAA, S5 2H|AB1410] BE W40l Au]A
2014, HAIA, LS HAIQ1A, T4 ufet £
2 kgl SO3 Mol7} Gl= F0E Lheht 2ulAkalel4] 5
2449 BRI 4= 9l

4, CHEPAHIXI] 2| AH|HS

1) sk an]|ze] a7 AH|PS 53

chehAA | Ahe] fela) Am|abE e Table 09} ek, £

=

S TEOR YEew, el andls & 7P w2
e &= Aleh, thae = e RIeke T whel 4,598 0%
o2 73 vkl 4.28

-3
ox

MO RESE Jlow Uehdn geld AnlaE % 7H o
Gk ol AT QIS $Iek el Al A
7} At o v Lhehd Hong®h Shin [15]9) 9l 9 9733
812191 27} FARAAE )ik 5| Lebd Choi [519]
T orela EoleEat 2o ERA sulaEo] B4 ekt
Moon [40]¢] Aok FAstch, uleb cfepgLuAEe] 34
OS] Jh2lol that Hekaro] of s Eafekar low, 34

Table 9. Ethical Behavior (V=300)

Variable M sD

Fair trade 428 1.09

Boycott 4.67 1.01

Environment-friendly 459 94
IFull mark is 7.
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Table 10. Effects of Related Variables on Ethical Behavior

2 Step (ethical behavior)

1 Step (ethical judgment)

Reward/punishment

Environment-friendly

Boycott

Fair trade

Reference group

Variable

B (B)

B (B)

B (B)

B (B)

B ()

Personality trait

212
02 (-02)
-.04 (-.04)

.04 (.05)
-03 (-.03)
.04 (04)
.06 (.08)

.10 (.10)
12(10)

11 (10)

.09 (.09)

Altruism

16 (15)
-03 (-.03)

15 (14)

-01(-01)
.07 (.09)

Ethical knowledge

-10(-10)
06 (.08)

Materialism

07 (.10)

.03 (.04)

Self-regulation

Perception of consumption society

13 (13)

21(.20)
.08 (.08)
21(21)

27 (.29)

.03 (.03)

-.06 (-.06)

A2(11)

Consumer rights

14 (14)
09 (.09)
37 (43)

15 (13)

.04 (.03)

39 (:35)

-11(-10)

35(32)"
-.05 (-.05)

Consumer responsibility

Social responsibility

47 (47)"

29 (31)

17 (18)°

Environment

Ethical judgment

.09 (.10)
02 (.03)

19
3471

-01(-.02)
-.03 (-.03)

-.02 (-.02)

Reward/punishment

A7)
-20
4280"
59.7

Reference group

60
21.09"
422

83
19.61"

350

A1
18.61"

338

Constant

F-value
RZ

54.6

‘p<.05, p<.01, p<.001.
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Table 11. Causal Relationships among Variables Affecting Ethical Behavior

Indirectly

Causal effect
Directly

Total

Total effect

Independence variable

Dependent variable

Ethical behavior

017

.103
-.095
125
47
.165
19
.100
195
.205
293
128
142
431

120
-095
146
549
165
19
.100
195
205
293
128
142
431

436
04
392
718
.527
390
AN
453
.509
535
466
493
.647

Ethical knowledge

Personality trait

Fair trade

Materialism

021
078

Consumer responsibility

Perception of consumption society

Environment

Ethical judgment (reference group)

Altruism

Personality trait

Boycott

Self-regulation

Consumer rights

Perception of consumption society

Social responsibility

Environment

Perception of consumption society Consumer rights

Environment-friendly

Consumer responsibility

Environment
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Personality trait

Altruism

| Ethical knowledge

| Materialism

Self-regulation

Perception of
consumption society

Consumer rights

| Consumer responsibility

Social responsibility

| Environment

Personality trait

| Altruism

Ethical knowledge

Materialism

Self-regulation

Perception of
consumption society

| Consumer rights

Consumer responsibility

I Social responsibility

| Environment

o
o
=
wn
o
=
o
o
o
2.

Altruism
Ethical knowledge
Materialism

Self-regulation

| Consumer rights

| Consumer responsibility

Social responsibility

| Environment

Figure 2. Final research model.
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Ethical judgment
(reward/punishment)

Boycott E

Environment-
friendly

Ethical judgment
(reference group)

Ethical judgment
(reward/punishment)

Environment-
friendly

Ethical judgment
(reference group)

Ethical judgment
(reward/punishment)

Ethical judgment
(reference group)
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