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Abstract

This study aims to identify the special features of high-concept funology
observed in fashion products and expressional media by exploring funology in
an era of high-concept, the emotional paradigm of the 21st century.
High-concept funology in today's fashion can be explained as follows: First,
'virtual reality', which is often seen in fashion shows and fashion commercials,
enhances consumer participation and involvement with blurred boundaries
between the real world and the virtual world. With the expansion of various
forms of real-time communication with consumers, positive images of the
brand are being projected to the consumers. Second, 'form transformability’,
which is often found in fashion products, promotes customers' purchase
desire as they are able to present themselves in a more versatile way in the
fashion product that is changeable in various designs. Third, ‘integration of
different fields', which is easily found in various fashion goods, engages
consumers in a mutual interaction under an entertaining setting with the
product that is made to satisfy their needs attuned to their digital lifestyle.
Fourth, ‘interactive responsiveness', which is mainly recognized in fashion
stores and commercials, is characterized by its interactive playfulness that
encourages consumer participation through entertainment contents and
promotes brand intimacy, eventually adding more value to its name.
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Figure 1. Hopside Down Cup
- www.hankyung.com
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The Six Essential Aptitudes
of High Concept

Characteristics of Funology

Virtual Reality

New Concept

Form Transformability
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Integration of Unrelated Fields

not only function Design
not only argument Story
not only focus Symphony
not only logic Empathy Fun
not only seriousness Play
not only accumulation Meaning

Interactive Responsiveness

Figure 3. Characteristics of Funology through Analysis of High Concept
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Figure 6. R2-Q5 Bluetooth Keyboard
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Figure 15,
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Figure 18. Elord Avatar Fashion Show
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Figure 17.
Burberry Runway
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Figure 19, Benetton Augmented Reality AD
-www_firstviewkorea.com

o|Z149] =o] /HE 84l FHHAo] dldA 3t ArE
oA 2= EARCE AHIAY A TEE FFAA
o},

25 g4A ¥Hote E4 UdE ARE ARER T
Stet RIS Fuk(Puma) WP Aot o
2o o3 o] MESA|H ‘Enjoy life’, Don't worry’
59 o] & mHo] Yeht=d|(“It is better to have
a funny thing than not,” 2006) H& 7|&S 53 4%
o] "Aetd HigS 72+ HEeEAo|tKFigure 20).

Fuhs FAHE(Pushbutton) T ZetE o] Asto]
o] oRR ofF Zix|9 faR] WY BIE HolF:s

st

E oE FHe Edize] fgAzls THsiH. A48
ke Aglom 7o) Wal, Ao {7, et FER
o] Hg T ARl 84 WEE ol AHAS AT
& S o] AE e SAske aHlAel gt 24
9 stojzi# digolth(Figure 21).

At Aol ARt ERARY ORE A
252 71 aHRREol oRxko] AR fkol wet
ofeldle vhe 4 A== AR it (Figure 22). o] T
¥ Ediizn] Agols Ao Sto]m Aupelo] wh

o Ad, TEY A, 7P SO WAl 1 Hloz
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TRANSFORM YOUR STYLE EVERVDAY!

s
s &  line

Figure 20. Puma Padded Jacket
-joongang.joins.com

Figure 23. Be my love ring Collection
-www.fashionbiz.co.kr

A 7Bk Gale] 4asel ARl XS Sojsiz
o oleie Edlaxs olft AgAlel MAAETY Z
5

TPt GEAS o 7)15Ate] G84 B ofet §3]
A fiid B4e Bl A 28&& A&KHer ofF

o QJct.
tjztele] alﬂ‘ﬂa% SR o2t AANAY AlFel=
UeftEd, 48 BAlE ‘aro AE, Be my love

ring collectlonf oz gzrlez Hygo] rhssith
(Figure 23). o] 2494 RIS 249 HHS HEH=Z
B4, SPlE, de, EEM 59 fito] tolohEs=rt
AlFE 971 vz HgH o] Jlew ottt 292 F
oA 7E FEY dEol  Zhssith("Chaumet,
transformable jewelry,” 2012). o4 AMgAte] Ao o
}—O}Ei ‘3]1} 1l ﬁﬂ/}ixﬂ%‘% A& 5EA
Asshe stolzdAle] st

)

T 2AE(Figure 20+ 5249, A
A%, AR, |l 75@5_ ]—Eﬂxﬂi /3=l o
SEQ PEEL WH ANITOR
1i] JJ'*HE = Agsta

512~ (Remment Koolhaas)2}

OII
-

PUMA X PUSHBUTTON

Figure 21. Puma X Pushbutton
-www firstviewkorea.com

Figure 22, Transformer Clothing
-www _fashiongio.com

i)
|

Figure 24, Prada Transformer
-www_firstviewkorea.com

A% ARA OMAZF A% Aow, majthe A4 A
ANE HFE A%, & 98t 59 B8 A 32

2 Pgslel Avidste] Bad fiRe S,
w3 97 m FerFi AFEel G 71EY BES
L SRR ololels Bo Az BAANTU

Zol stolle] el 2q AN ok §E
€ 98 WiE B Yo Aue Ayt

ABZA TP el glop] 4
Al %LEH 78 A ABIE ¥ 4 e 9k

fir

9 AT A9 A= 485t ARe dder &
ddiglel e Ascte +8
g g42A @ fAQAE T A Aol Tt
UEhaL Qlet TRt Zidke] Ak ARgAelA SrE
FEAZI Qe E AEEer EARS Fohe AHA
oA A AFL st FAT

Ay FAa|o] o|MAel Agtoz WorH ‘Growing
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Jewelry’ AlE(“Growing Jewelry’ Icelandic Moss Rings,”
2008)2 BHAL B0 5] FAolA AEe] AtEs
sto] ARSAZE 22 FHA 71900F sk FES WdelA
AlZFE Zolth(Figure 25). ol A S1E715 &of 4
zAd|9l By ATl BAA M2 4354 71X
£ WIAA AR o]ES o]t

LEDe}t Ed~7t ghd LEDE#AE 200070 o)d<]
LED7} AR8Ee] AARto g EHAE F3l ESEHY 2
< Hojgo] AREASE R34 BAE FAske I
gH celaety @ 4 gok(Figure 26). HAE @75004

=
st moele] Ao m el E7ee F= A4
IT

A x| ARtERE 7]
2dctgied 02F Ox H‘joﬂ USB aZ2& &l
MP3, ofolE, kEE F9 M} AF FHo] Jteotes
RISk Figure 27). HEE27t A& =0} glo] oy
Aol x4 7Fsd o] "AE AFL AA7E Rl
FHske HEE 9F(‘HugoBoss, clothing can charge
USB device,” 2010)24 Hek H227]o] oiet Al
UZE ZEA71 sfiAIEeEeld dxgdidol v
Elo] g9 AAE JUE stolAe] 7HAE B
FoF Anzo ERH b Hue oFf mto]2 o

Figure 25. Growing Jewelry
-www.inhabitat.com

A kb H‘ .

olZi} gtolojE] FTiE, EFFLA FZ(dongle) T2
FH7|71E50] 5ol St A FEof Ui
TE olgdf ofo|xt W FUES HUEE T &
A FIEs AAY A2 TEe] Hkt ZA8E o
(Figure 28)(“Fashion combined with IT technology,”
2009). °ole SAAET HAEe] oA Lo o]Fe
Zl ojE o] AEA HAE Ao AHRA A=
< A3 &5 AT

ER GEA 9 ZAE YAelvEe] HiAduEE S84
o|a WeRARt Fxrog  ARHIAZ] oAt dste] At
ARIE 20159 S/S AHAS A mefrho] w8, &
d, o2 wiFS £ 5 AckFigure 29). HAE FSHAH
olopr|E Hote mAHARA AALHA dElst: d=
2 A= Ae2H Ax OE de 2ot x29tEo A

o 2ESE ofZolle Holyo] auizet AL 3
i GAstact.

Y MEAFZAN olFd AFHE e HE,
wolole] AR FU A S12/12 tAY eolrret
ol mhe awlAke] FAH LS Hob HAS FHES
o3l Avlste] £512e) JEBANS fstol Al

Figure 26. LED Dress
-www.fashionbiz.co.kr

Figure 27. Figure 28. Figure 29,
HugoBoss Smart Clothing Kolonsport Bluetec Jacket Prada Iconoclast
-www.fashionbiz.co.kr -www.fi.co.kr -www.firstviewkorea.com
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2 2 570 QA sto] &4A TRt 1Y A
o] 755 (“Shanghai Rapido’, virtual fitting room,”
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Figure 30.
Burberry Interactive AD
-www_firstviewkorea.com

Figure 31.
Rapido FX Mirror
-www.fashionbiz.co.kr
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Figure 32.
Lacoste Flagship Store
-www.firstviewkorea.com
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Fashion Insighi;

Figure 33. Figure 34, Figure 35.
Series Smart&Fun Store Crocs Flying Norlin Drone Gap Fun Store
-www.apparelnews.co.kr -www.fi.co.kr -www.fi.co.kr

e AT 2MESE 2B Trh(Figure 35).
oy <IEFM(interaction)ol] o5t HE=A 84
et sid iAol A ARUAI LS %3
aBeA FH|2e ARE ATE & A=F AH R
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28T ot AR 7Hs3l
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