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The Factors Affecting Promotion Effects:
SNS Analysis for Franchise Food Service Industry
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Abstract

Companies has been investing enormous resources in promotion as the market keeps changing rapidly. Therefore, there
are growing needs to measure the impact of a promotion on revenue growth. To investigate the effect of promotion
in franchise food service industry, this study empirically analyzed text data from Twitter, one of the dominant social
network services. Our findings show that a gap between promotions, promotion duration, and season have a significant
influence on a volume of twitter buzz, which represents a promotion effect in our study. Next, we tried to analyze
the reason why those factors were related to the promotion effect. Finally, we suggested promotion strategies related
to each influential factor depending on types of business in food service industry.

m Keyword : Promotion, SNS Analysis, Strategic Management, Marketing Strategy, Food Service Industry
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