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Tab. 4—1. Sample companies’ locations

city number ratio (%)
Beijing 21 13.3
Tianjin 10 4.9
Dalian 35 17.2
Harbin 25 12.3
Daqing 10 4.9
Weihai 25 12.3
Qingdao 33 16.3
Chengdu 22 10.8
Taian 11 5.4
Nanjing 5 2.6
Total 203 100.0
HE 7YES 45 wet ERSH, =0 2 &
Wl 377, % 0 AT 570, %t 9 Aem 58
7N, AR ARl 357, B A2 2370, o7k
A2 2302 FAEEATE o] AE AHElsHE ofde

¥ 4-29} At}

Tab. 4—2. Sample companies’ classification

industry no. %
wholesale/retail 37 18%
transport/warehouse 25 12%
hotel/food/beverage 58 22%
IT service 35 20%
healthcare service 25 17%
leisure service 23 11%
total 203 100%
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Tab. 4—3. Validity and reliability check results

survey | loadin standard o
cons. . t AVE | C.R. | bach’
item g error
sa
FI 785 - -
NS 351 071 13.302
SI CD 809 080 12477 | 671 910| 909
SA 194 073 12.202
NT 363 083 13.354
CSI 877 - -
OPI 900 057 18579
NIy CNI 816 065 15289 | 757 | 940| 939
PCI 847 061 16.420
CCD | .908 054 18.939
7 = 56.163, RMSEA = .057, RMR = .046,
GFI = 943, AGFI = 908, NFI =. 967, CFI =
987
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Tab. 4—4. Regression results: model

degree

model sum of of IS\/Iean J F vai)
squares free. quare ue
regression 122844 | 1 122.844 156.089 .000

error 158.190 | 201 187 - -

total 281.034 | 203 - - -

Tab. 4—5. Regression results

. constant and coefficient

unstandardized sta.mdar
fficient dized
model coe coeff. t p-value
B standard beta
error
constant 1411 211 - 6.392 .000
B 661 .053 .661 12.494 .000
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Tab. 4—6. Moderate regression results

. cost leadership strategy

= A = BRI
Ist SI 661 12.494%5 | 437
ST 634 1274255
2nd Cost 27 Sagtes | 20
SI 814 6,524
3rd Cost 514 3176+« | 516
ST+Cost 3% 1571

*p<.05, *xp<.0l, *++p<.001

9 7o AFollA E F ARl Aul~ Al
A2 A3k 7] A thete] A9 A
243 835 JehiA gtk =3 dwEs
UelE AAANR)E 24 35 9lsk= Al
HA DAfA 051602 F7Fst o, Aulx il
I A7 Hgke] Fol| sgshs &) ATt &
oelA] &2 AAE HAth vopk, I Age |0
o] & UERAL gl ol AW 24 aRE
YERA] a5 ofmIgith. weba] SF Aol A3
| 7Wd 2= AHF A 71A4EAS




Me|aoiT M73 H2Z, 2017. 6

TR Al Sals Aulzs A3 b WAl o)
& Apas) g 24 TAkE A5 Aol

Tab. 4—7. Moderate regression results

. differentiation strategy

indep. standardized 9
stage variable coeff. ¢ 1
1st SI 661 124945 | 437
SI 505 9.31 508k
2nd Differ 346 6300 | 0
SI 251 1.825
3rd Differ 077 535 42
SIxDiffer 456 2.004
*p<.0D, **p<.01, *#xp<001
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Moderate Effect of Cost Leadership and Differentiation Strategies
on Relationship betweeen Service Innovation and Service
Performance

Yeonggil Kim* - Jeong Soo Park** - Youn Sung Kim***

ABSTRACT

The first goal of this study is to confirm validity and reliability of service innovation and service
performance concepts in Chinese service industry and to verify positive relationship between the two
concepts empirically. Furthermore, as the second goal of this study, we tried to check if cost leadership
strategy and differentiation strategy have positive moderate effect on the relationship. Based on the
results of survey on 203 Chinese service companies, we verified that service innovation and service
performance are valid concepts and that the former has positive effect on the latter and, additionally,
differentiation strategy, not cost leadership, showed positive moderate effect on that relationship.

Keywords: service imnovation, cost leadership strategy, differentiation strategy,

moderate regression, service performance.
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