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Abstract The Delivery Companies are Facing the Difficulty in their Delivery Services due to
the Continuously Increasing Delivery Demand and Insufficient Supply of Delivery Persons to
Satisfy the Demand. In Such Circumstances, the Delivery Companies have been Implementing the
CSV Service by Introducing the Senior Parcel Delivery Service Creating Jobs for Senior Citizens.
This Paper Investigated the Impact of the Quality of Senior Parcel Delivery Service, CSV
Activities, and Individual Characteristic Factors of Consumers on the Customers’ Confidence and

% Corresponding Author : jokim@deu.ac kr
Manuscript received Jul 14, 2017 / revised Oct 10 ,2017 /
accepted Oct 16, 2017

1) B gt LINC+ A&, F42}

2) Fogta AP RE I FF A2}

3) sogtn PG Esta, wAl A 2E

_85_



A Study on the Impact of CSV(Creating Shared Value) of Delivery Companies on Confidence and Intention to Use
Delivery Service: Focused on Senior Parcel Delivery Service

Intention to Use the Delivery Service of Delivery Companies. For the Empirical Analysis, the
Online/Offline Questionnaire Survey was Executed with the Individuals who used the Delivery
Service and 216 Samples were Finally Selected for Empirical Analysis. In Accordance with the
Analysis Results, the Speed, the Quality of Senior Parcel Delivery Service, had Significant Impact
on the Customers’ Confidence, but Safety had no Significant Impact on it. Next, the Sincerity of
CSV Activity by Senior Parcel Delivery Service Companies Showed the Significant Impact on the
Customers’ Confidence. However, the Adequacy of CSV Activity had No Significant Impact on the
Customers’ Confidence. Furthermore, the Consumption Value and Ethical Consumption Propensity,
the Individual Features of Consumers, Demonstrated the Significant Impact on the Customers’
Confidence and also on the Customers’ Confidence on and their Intention to use Senior Parcel

Delivery Service Companies.

Key Words : Creating Shared Value, Senior Parcel Delivery Service, Confidence, Intention to
Use
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A Study on the Impact of CSV(Creating Shared Value) of Delivery Companies on Confidence and Intention to Use

Delivery Service: Focused on Senior Parcel Delivery Service
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Fig. 1 Research Model
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Table 1 General Characteristics (N=216)

Classification Frequency | Proportion(%) Classification Frequency | Proportion(%)
Gen Male 93 43.1% high- school 40 18.49%
der o graduate

Female 122 69% Edu |5 university 74 34.3%
cati
20729 years 123 56.9% on university 89 389
level graduate
5 over Graduate 20 9.3%
30740 years 20 13.9%
student 76 35.2%
Age 41750 years 20 9.3% office Worker, 48 2229
sales,
Occ
t fessional 29 13.4%
51760 years 27 125% | oo | Proressoma ’
housewife 23 10.6%
61 years o
and over 16 74% etc 40 18.5%

Q

o Abel7t 7HE W 2l Qe
AFFEF wE giEEY ool M we = FEHAeH, HA 078144 FHir 0.901¢]
SHES HAth Ade gzl 352%, WR MuH £ gem AAHIL glen,
AR A I A E 2 FhufAlo] 48 0 R 222% 5 82172%9 HA| wtel AWAEE vEh I 9l
AA st om, 71ek FEA ], AdE A 2w, Cronbach’s a & wiZ/iWsFl A== 0914
2 O71ER7F 40 (185%) %2 vEston, iAol 2 uEhor FEEpl AR ok 09122 o
297 (13.4%), %7} 2394 (10.6)2 }Ebyte). Eht 2l=)4do] Bhr gl

43 MEAM U BN 2A 44 AT Mz "it F AFIMe

a3

Bt bl Aol 24 92 FEER 27
f WSS AR 7 ez Hygne 441 ATEIY A3
B AES S8 29RAe ANsgnk g9 F ATRYe] ARES REss S 9
ZzuyWle FAE BEAS olgslgm, mgx oA EeFANS F4 Wael] AreEds vt
(eigenvalue)= 100148 7130z @9 Az Ashe 3454 (maximum likelihood method)&
050142 7|Fow dto] 298 =Zagh a0 °lE&shd BREAS AASATE & Aol A
SRS AnFA M a(varimax) WAe  =EE A Aved AR A5S ARy
o349t} <Table 4>} o] 7ho] x5 Al H(x)=1.827(x"/#

Egwso] @olBA A= <Table 2>9 2 % 20 o8t $F)(AF5E=D), g tAbsal
o] 67 @olowm Z=Zwgow HA 053004 (RMR)I0.06°18F =002, 7]2FFA(GFD
H3 08439 M= vuwA =e growm gay (0901 =090, FFH-FAFINFD09)S 5
29SS sl 4 v AR R Ay g F) 0990, TRATH

Aol A

A(CFD0.9°17 %57)=0.99%
o 3 ToE UEht EE Aol 13
0823 ~ 0942= e} o Az FESEITh wEbd E



Journal of the Korea Industrial Information Systems Research Vol. 22 No. 5, Oct. 2017 :85-100

Table 2 Results of Factor and Reliability Analyses on Independent Variables

Item Communality | Factor 1 | Factor 2 | Factor 3 | Factor 4 | Factor 5 | Factor 6 |. Alpha if | Cronbach
item deleted a
Adequacy 5 N .830 210 151 .081 123 .000 934
Adequacy 6 768 825 168 134 .056 134 139 934
Adequacy 7 783 821 202 167 .058 144 129 932
Adequacy 4 774 .801 183 .100 281 .036 .097 933 942
Adequacy 2 736 773 247 .053 159 .026 222 934
Adequacy 3 748 7169 .236 .093 .259 .044 155 933
Adequacy 1 743 136 314 .090 115 .200 202 934
Economic Value 2 117 .264 7149 114 .044 .087 252 .896
Social Value 5 720 312 709 .264 -.001 .180 132 .887
Social Value 4 678 213 698 321 .066 176 .079 .891
Social Value 1 670 257 672 161 252 170 185 894 907
Economic Value 1 .637 .296 666 .160 153 025 237 .896
Social Value 2 617 154 564 .263 188 .067 .240 897
Social Value 3 .604 .356 580 267 136 218 .056 897
Ethical Consumption 3 784 181 181 .843 126 .063 .041 834
Ethical Consumption 4 .686 137 .095 78 .229 -.021 022 .865
Ethical Consumption 5 .692 164 135 7162 121 -.003 227 .862 882
Ethical Consumption 1 653 .085 .286 7137 .065 122 034 .860
Ethical Consumption 2 678 .056 312 728 .034 162 139 .862
Speed 2 123 201 019 199 764 .206 127 .801
Speed 3 749 222 041 135 755 328 .056 7142
Speed 1 .652 105 .358 011 .708 .094 .049 .819 82
Speed 4 .596 176 131 .268 .653 154 .160 738
Safety 2 .843 153 218 .071 217 .843 .097 712
Safety 1 773 .060 174 077 194 827 110 815 .853
Safety 3 709 .268 A11 101 .288 701 198 .850
Sincerity 1 825 217 .285 137 211 175 184 .837
Sincerity 2 .804 .262 338 113 .090 174 779 841 881
Sincerity 3 .865 .306 .348 .260 133 .149 641 734
Eigenvalue 5.445 4.366 3.697 2.753 2.445 2.213
Variance Rate(%) 18.776 15.055 12.748 9.492 8.432 7.632
Varic;rj?g;::(%) 18776 | 33831 | 46580 | 56.072 | 64505 | 72.137
AW Ein] Auj2 7o) ujau]s FAT CSV O el tisk 2l ef AFgej e Fx2A JAAHAE
25 3 anAke] 15 Ae] AvEn) AHlx 7] dgsii=d et mgolgta g 4 ok
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Table 3 Results of Factor and Reliability Analyses on Parameter and Dependent Variable

Item Communality Factor 1 | Factor 2 Alpgglgtfe(iitem Cronbach a
Confidence 3 0.870 0.901 0.242 869
Confidence 2 0.846 0.896 0.209 830
Confidence 4 0.754 0.797 0.344 898 o
Confidence 1 0.730 0.781 0346 904
Intention to Use 2 0.861 0.243 0.893 0.861
Intention to Use 1 0.857 0.317 0.872 0.877 0.912
Intention to Use 3 0.835 0.293 0.866 0.884
Eigenvalue 3.105 2.647
Variance Rate(%) 44.355 37.817
442 AFHAY AZF el Feld dFe WA Felehe (7442
Al Au)z 719de] Eujanlz F43 CSV = 717 E Sl [7V4 2] A=ZA4F 0083
g 9 AR Q5 Age] AuEn) Mu]ls 7] (P=0.033)2® EF How frojetA o2

Aol gk A= ek *}iu‘:oﬂ A= FEgs 4
3l7] fleke] frelaw 5%l o® A AR
Yol W 74 7%&@% A= <Table 5>9
7L1:}

Av el A ]2 %é‘d A&l 2= {9
g IS mE Aolgh= PRl A E AT
[7FAd1]e] A=A O213(P:0.000)E EAHOR
frefatAl vebgt o, AwEu] Aqujxs FH<]

Ao vhebsk
CSV ZEel #Hggel Auel fold 9L

] 2

Aolehe

[7}Hd3]2

717459l e, [7FAE3]

o] AEAF 0.077(P=0.094) = SAA = s}

A]

oy 1=
e 1o

Ao vpec

CSV 2% Ag4ol A fold P2

u] =]

Aolgt+=

Table 4 Relevance of Research Model

[7Hd4]=

A8 ¥ e, M”]A
AZAST 0115(P=0.018)2 TAXH o= 23

>.\1

Category Fit Index Acceptance Value Result
x*/degree of freedom <3.00 1.827
p-value >0.05 0.104
Absolute RMSEA <0.08 0.062
Fit Index RMR <005 0.020
GFI >0.90 0.990
AGFI >0.80 0.926
NFI >0.90 0.990
neremental RFI 1.0 approximation 0942
CFI >0.90 0.995
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Table 5 Summary of Hypothesis Verification Results

Hypothe Path of Hypothesis Direction Pith ,
" - T of . Coefficient t P R Result
S iroxan] © Hypothesis
1 Speed — + 213 4718 | 0.000 Accepted
2 Safety — + .083 1.935 .053 Rejected
3 Adequacy — + 077 1.674 .094 Rejected
4 Sincerity | —»| Confidence " 115 2371 | 018 | 9976 | Accepted
5 Consumption + 339 6.054 | 0.000 Accepted
Value
Ethical
6 Consumption | — + 147 3.516 0.000 Accepted
Propensity
7 Confidence | —»| Intention " 971 | 12146 | 0.000 | 0.208 | Accepted
to Use
o2 ey Zjzke] JNQIEAR] S8 AH|Ad o] 4lF

2nzk AAEAA AAA AL A v ZFH 7 o o3 &S A Aol [7H46]S A
A freld dFE A Aeldhe [PHE5le HATE [FHAE6le] A=AS 0.147(P=0.000) = F
A=Ak, [7ha5le] AZAS 0.339(P=0.0000%  AH o o Ao e

TAHeR o Ao YEyith [PFa7]2 A7 Abg o=l fold TS

Speed

Safety
R’=0.576 R*=0.208
Adequacy
Confidence }—>[ Intention to Use }

. . 0.971

Sincerity
0.339
Economic-Social
Consumption Value
0.147

Ethical Consumption
Propensity

Fig. 2 Results of Path Analysis
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