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Abstract Car-sharing services are one of the successful model of sharing economies. The car-sharing service is a
kind of car rental service that can pay the cost per minutes, also can makes it easy to book and return by smart
phone at any time. Experts predict that the car-sharing services will likely dominate the auto market in the future
by reducing the burden on consumers' purchasing cost of car and resolving the environmental issues caused by the
vehicle. Therefore, a differentiated service strategy is needed to establish a competitive caching service among these
companies. In this study, we surveyed differentiation cases by comparing and analyzing domestic caching companies,
And customized service tailored to the situation and effective vehicle type infotainment. As a result of this study,
the proposed service method change, customized service provision, and new platform application are expected to be
detailed and in depth.
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Fig. 1. The concept of Car Sharing
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Fig. 2. Prospect of Car Sharing market in the world
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Table 1. The comparison of using method of
domestic Car Sharing

T2 Using method Car type
SOCAR Socar Zone Unspecified
Green Car Green Car Zone Unspecified
: Hyundai ; Direct Consignment Mainly Hyundai Cars
Deliverycar
U Mainly Kia
Kia'Wible Apartment Complex Cars
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Market Trend of Car Infortainment System
(Unit: 10million $) in the World
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Fig. 3. Market trend of car infortainment system in
the world
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Consumer research about inconvenience whe using Car Sharing

(200 people in public)
Inconvenience of application 19%

Hygiene problems in vihicles 31.8%
Complex payment procedure 5.7%
Aburden price 49.3%

Nothing 11.3%

Fig. 4. Consumer research about inconvenience

when using Car Sharing
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Consumer research about situation of using Car Sharing
(200 people in public)

To travel long distances 11.5%
To commute 9.6%
To g0 schaol 3.8%

To travel 50.0%

To move in a place where
traffic is uncomfortable

When there are loads 21.2%

To move freely around several

places 32.7%

To g0 shopping 11.5%
To drive with freinds/lovers 50.0%

On special days/anniversary 30.1%

Fig. 5. inconvenience

situation  of

Consumer research about
Consumer research about
using car sharing service
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