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Abstract The purpose of this study is to investigate the consumer perception of packaging using big data analysis.
This study use text mining to extract meaningful words from text and semantic network analysis to analyze
connectivity and propagation trends. Data were collected by dividing the ‘packaging(Korean)' and
‘packaging(English)'. This study visualized the word network structure of the two key words and classified them into
four groups with similar meaning through CONCOR analysis. The group name was specified based on the words
constituting the classified group. These groups are a major category of consumers' perception of packaging.
Especially cosmetics and design have high frequency of words and high centrality. Therefore it can be expected that
the packaging design is perceived as important in the cosmetics industry. This study predicts consumers' perception
of packaging so it can be a basis for future research and industry development.
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