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Abstract

Purpose — Before the economic reforms, the Chinese communication industry was poorly developed. After China’s entering
to WTO, the Chinese market were gradually opened, domestic companies will be faced with more and more pressures of
competition from the world rival countries. As time goes on, the overseas telecommunications companies will occupy the
Chinese market with the opening of China Telecommunications market to outside. So this paper focuses on problems and
development methods based on the research about the present situation and development methods of communication
industry(communication manufacturing industry and communication manufacturing industry) in China.

Research design, data, and methodology - This study analyzed the policies of China’s entering to WTO. This paper
observed previous researches and made an empirical research on Chinese communication industry based on the
governmental policies, strategies, books and previous papers with several kinds of clear data announced formally by China
authorities.

Results — Most recently, reorganization of the communication industry has brought good opportunities for the development of
the communication manufacturing enterprises. This paper analyze policy changes of Chinese communication industry, the
status of communication manufacturing industry and communication service industry. Finally, this study for further research
analyzes the existing problems and puts forward some practicable measures to solve them.

Conclusions - Looking ahead, with China’s rapid economic development and steady deepening of reform and opening-up,
the Chinese communication industry is faced with an even broader prospect of development. Chinese communication
industry will be become the pillar one in national economy after 10 years development. Foreign communication companies
accelerated investment and progresses to Chinese information and communication markets. Positive ones are more foreign
investment, export increase, domestic innovation, communication industry made steep growth. But negative ones are
obstacles of domestic companies' development and jobless rate increase etc. Second communication manufacturing industry
made good development, but computer and TV related industry made decline in growth. Third, market sizes of internet and
mobile services are growing but the size of wired communication services is downsizing gradually. To overcome them, the
studies of components or parts of communication manufacturing industry are needed individually. Second China Unicom,
China Telecom, China Mobile etc. are Chinese representatives. The sales volumes are very similar at the beginning, but
now they are different and make big differences. So the analysis about, their differences and its impact, are needed.

Keywords: Chinese Communication Industry, Communication Manufacturing Industry, Communication Service Industry,
Telecommunication Industry.

JEL Classifications: L60, L63, L88.

1. M2
- . . , . 2o ESHUMEES MAZH LTl HFel oA
* This is abbreviated and partly modified from Song's Thesis. ST 9ICkD ST MOIS OfL|CH O|=Fa} HEE, xns

** First Author, Ph. D. student of E-Commerce, Dept. of Electronic
Commerce, Kongju National University, Korea.
Tel: +82-41-850-8255, E-mail: sytchris@gmail.com

*** Corresponding Author, Professor, Dept. of Electronic Commerce,

BUll, Bt=H, LCD TV &2 MA BMdEe 50| &=
0|2t g oIt YRS HE2 =] 7|gHto|n
= Moz IUENel wHo| SFHQ Age otk £3,

Kongju National University, Korea. Bt Moz HO|gu7t O1R 382 Z2E =I7t7F S4MY
Tel: +82-41-850-8257, E-mail: leejh@kongju.ackr 20| dEg 7120l U= AFHOICE O o2M S



74 Yun-Tao, Song, Jong-Ho Lee / International Journal of Industrial Distribution & Business 9-4 (2018) 73-82

Lroz Qi ZHUS Eeeh OfERMEe| EHME ETG
O =00 922 &tD QYCHKIm, 2011; Kim et al, 2016
Shao et al., 2017). 2HIAS =3It ZZ2 197814 JH&i 4t

AlEGH Ol ZHEE £ 22 fRUEOM 2 Hot
O|RO{FC}. 2001 WTO 7t 0|2 SIAIFEE 2 HYe
AeH, FH LW =7 Y EENCL S5 BH7H wWEA
LTSN S= YEHEY MYFOIE WaEH LHSID QACk

= T7tSA=Cl Ho|Ho| M2H, 2016 F=2| LY
SYLHCDP)2 744,1279 fIoto= 1978 O|F WA <
15%2 G5t H2HME of 1888 S7tet =2z 8
g ZGotALt

=2 WTO 7tel2 &= AlZel 2ot 48&s et
CHEH MA ol Ag=E 7EX[ 7|0 MA Z=2| Cr=H
FESY 7830 =2 WTO 7teE M22 7[=|e] A%
o= H1 UNALL = BH7F 259 YSHEM 2 2=
7IgS0] =S M8 AHAIE2R 250l dEsH| flet
=82 US5H0 ATt

T2 20013 WTO 7HS 7|2 3t MAIMM 2 F5
= 21 A/YCLL =2E SERVIZ A MA BX= A
=0 Aelt =9 BH= &5 d¥sIL As =N
20163 &= GDP JTE2 6.7%0f HIRACL YEEM Al
o 8%, WTO 7I¢l o|F 100 & IS¢t &= TH X 4%
€ HCf 52 A7t 9f 20%2| dHES 7|=3tiLy. $=2 2
= 139 FOo|H o W Y SItotn =2 2oy
sS4 MHIA MUK = 109 2 golMtt = Z{tiet
Li=AZS SEFHe=N JEEM AFe EH FMH2 ¢
S F32 21 Atk WTO 7tY o|=0f FEELMY FO0t
WLO| 7tESEIAL, = Rt 0] A7|2 EEM 7|¥e
BdHS dototn, 4 QzZat HEE JiSsols e A
ot A0 S= JESY MYS Ao LTS ATk

T3 BHo eRE B FREE RES2 STt HIZ
FEEY MYoltt. =29 o3t JHYAtE 2016E E
13.29) o= MA Z|the| AFEAME 7HX|D ARALH olsH
3t E2-E0| 96.2%0] O|=FLC}.

oo BESY ME2 H=Y 20F 28 4 AMH|2Y
=OFfME 2okeh HMEE 7HK1D s LY 2 2|A0|
gtk J2{Lt WTO 71el Ol XhR79 HSHo| A 2Ig
Q= X Mot HH, HI2MEY M & FHiHst Qlgf 2
= 7|29=0| WOl SOReH = =S A
ElS X[ EotULCt.

i

0%
1%
W
AL
>
B

WTOQ| 71102 olstol HEEAMY a2 B wist
UoICH YEE SAXO|D EHoln FYHOl FHN #HT
hHo|1 Fyelnl BeXol WHE BES IHohs B
Y=ol BB AWl BHS ZHBIUC

Mo Sl ATYRE Ao S5 YESM oY THIY
SO =Xt ZHE tHSTES HMAISILAL BTt

S0 et =XMHez SLHY T2

rir
£
il
o
T
otm

rx
— @
N To
>+

Az|et ZH S CHYHO| 24 TAE(Ch A 2H
b oISt MAH 2t=2l "ESA Aol Holot &
5| MX} S417|=0] Eelo] wHsto] o MEA
SA MH|A FHO| CHISHA LIEFLED QUL HESAM
I gEsi 9ol JEEAMARN BHE 2OFE A
Tletstn QUL d2|n 2F o2 F7HoA YL X|=
Lot OfE7| 2o gESA Aol Folx CrEC)

199213 HMUHIA =HH7|SAATH(ITU)}R Satet <=
HMI7|SAATe 320 “HESMHS FM, /M, 342
O|L} HXEZ| A|AEE o|8Sto A=l M2, 7l5, M, M
Eh2 o|0|siCPEtn Mo|stn Qo <FIEARMFIEHRER
>0l M= O] FlE AtESI QUCHXiong, 2015).

otR0|As HESALMYO|IZtD EEX|T S0 ©AlL
Y EE EREIIE(IMMY S o 71X 80E AESt UCH

O=H(&F2R)= HEI|&4LMSE(IT Producing Industry)O|
g2tn 221, ZNTHWLI|HOECD)= FHESH7|=4HY
(ICT Industry)0|2} £2|7|= SCHJin, 2002).

£l

A
|0

riore X 4>
62
>
Am

2 SUMZYn SHUMEAY2Z L= L.
2 HMzgel Mg =RE ¥ &
= SUM=Y ME2 AFH A 27|
sS4 golH, girje, Tv, Hshy| 8 §i7[7], 2ZES|
MEE717|, BN, HX & HARES =g
g =0 ZE717| Mz=g2 FHF Fdw A0S
, ¥ 2|, SPC Wg|, HEQI BH|, 2ZE
g SA71, 2ld il 2|, il S5 &4 MHIA~

o= o

o
K
£
=
of
or 1>
k30

OH Tt @ By X
=
=z
2

20m
>
X
=

o el — o= O -
gF= FUSH MHZ, O|FEA AMHIA Bl 27tEA MH|A
2 L=+ At

FHSA ME|A= AW R Al He), =4 R =H e
HE, WA 52 ZSICt

Ol&&4 MHl2= 24 2F, 0|5 Tt #1Y 0|8t &

7t S MHAE dett £ MK MH[A gFRet 22N
oI Xto|7t glen et 7|eo| TRt AT BAIZE A= M
7 LiEtLE SMYRE R BIMEY MH|A= QU
Al2E O[83t0] aH[XIOA HSet S4 AHA YPCh =
2y gFetn 227|= otk 8IS ME[AS S 7|
= QUS| NN 282 Musich RIS MHAo 5H
2 2HA2 B 52 88 THAZ AN RIS MH|

7t 48, OI0[X|, 2xt S22 M7t == TEH MH~

ﬁ [=K=3) [SI= Rl Q-
YT oS SO HIoJH &M, HIojH Z=Ald, FXAH O|E
g 22teIH|0lE 2, ojH Y S AL HE S0| ALt

[==Rian £} =2 -0 O

FESY Y2 AR Y2oM LHIROAH H2 28T
2 28L(0f YUs iEolCh FEESM g2 2t YL
AN CHE M 7HR] £ #3 QUth &, FEY 4t
2H|o| 22|, 2E7|=40|Ct

Hm, SMME|A0] 7|2 EF2 HEUL gltte AOICh &
HUME|2ol HME EAL BHE & QITh SUAMHIA dE2



Yun-Tao, Song, Jong-Ho Lee / International Journal of Industrial Distribution & Business 9-4 (2018) 73-82 75

A2 HE|S 2K YD MHIAE X
ok O 71 7|=el ENojr.
HIA A2 MAFJIS 9lg O OfLIZt AHIA JISE 9

LB SAINH|AC| MAtnt AH|E SiLfel £IH2o| £
AT SAMHIAS AT SAlO] Ab|E7| HEO| Ab|XE}
SAKMHIA B0 BO{SHOF Btk

AR, SAMHIAE S| wetnt UM BAT} QUL
STHAICHO QIE|lnt SAI0] SBt0] HREAMR CH}
of {CHgt Jfsio| O|RO{x| T QUCt EMY| FEof| mat §
AMb|2o] @30| A4XoZ s2tsln EAMHA0 EXE
RIS

e SHUNZYLS 7t Al 7|£H, ded, ©
Aoz sk, ‘M13kt 57 A A=l Al7| SAM=E
(KE)OAM Z=(EEE)CZ Mes SEE FLstL 9
SAMUMZ=YE M3k 57 H AH='E Algst O2f=
HEHMQ IH| AlEel &0 ePgXol gdstn Q)
SN SAUNZEY 2 HOAM MFo| X2|E & UCH

=2 2012HEE GDP ME2 Estz|d X F=2
EMHZEY AEES 2012EEE 2016EH7IK| ATA 10.7%2|
IME 7|Z=E O|0j7tH g2 = 4N HoXt g2 o
oz J|CHEIC} 2012HEE 2016WIK| =2 EAX XS
T2 GDP2| H|EO0| 16% 0|2 XtX|st Yol SAlK|
0| &= dHel 583 =08 Tthe £ QUCt g2
=0l AEF M5S0 YRO| Y= YHMOR Ol &
T AIZO| 2 =oiE MAOC

20164 =2 EAMFEYO| OjEsUe 122,439 Q[0 GDP
O] 16.5% H|E2 XFX|FCE X2 5HZHY SAMZ=YS K&
Moz EHMstn AEFRIt HEXCE 453ty &= FX
£ XX|gt= 523 0| ZACL

2012-20164H =29o| ZAMEEL 10.5%0|A 5.9%7tK| Z
ASIGCE AL 2016E0| MEEAMEY MEES 10.1%
o EAUCL SAM=RC X|&£H0l ™2 Sl = ZH0o|A
Z 20| E[ACE o2t IHMEES RXISIH = 4N Q|
ARIKt det2 o Ho =2 HMIUEICH

= = o=

Hirz 4

oy 2 12 ofy

H

Ol e i
ek

of

k1

HI B o s

=
=

<Table 1> Communication manufacturing’s market size
Unit: Billion Yuan, %

communication
manufacturing £L? GDP
Year Amount I o Increase occupation
Sale total of ® Total ratio
. rate rate
increase
2012 | 84,619 9,710 124 | 519,322 7.8 16.3
2013 | 93,202 | 8,538 11.3 | 568,845 7.7 16.4
2014 | 102,988 | 9,786 12.2 | 636,463 74 16.2
2015 | 111,318 | 8,330 7.6 | 677,000 6.9 16.4
2016 | 122,439 | 11,121 10.1 | 744,127 6.7 16.5

Source: MIIT & STATS.
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<Table 2> Import and export of communication manufacturing
industry
Unit: Billion Yuan, %

Import and export Export Import

Year Total Increase Total Increase Total Increase

rate rate rate
2012 | 11,868 5.1 6,980 56 | 4,888 45
2013 | 13,302 121 7,807 11.9 5,495 124
2014 | 13,237 -0.5 7,897 1.2 5,430 -2.8
2015 | 13,088 -1.1 7,811 -1.1 5,277 -1.2
2016 | 12,245 -6.4 7,210 7.7 5,035 -4.6
Source: MIIT.
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<Table 3> Investment in communication manufacturing industry
Unit: Billion Yuan, %

Year Investment amount Increase rate
2012 9,592 57
2013 10,828 12.9
2014 12,065 114
2015 13,775 14.2
2016 15,952 15.8

Source: MIIT.
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<Table 4> The market size of the communication service industry
Unit: Billion Yuan, %

Year Selling amount Increase rate

2012 12,980 -

2013 13,954 7.5%

2014 18,149 16.1%

2015 23,141 27.5%

2016 35,948 54.2%
Source: MIIT.
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<Table 5> Number of Mobile communication station
Unit: Ten thousand

Year mobile oom_munication 3GI4_G [nobile _
station communication station
2012 206.6 82.0
2013 241.0 109.3
2014 339.7 212.7
2015 466.8 320.6
2016 559.4 404.6
Source: MIIT.
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<Table 6> Investment in communication service industry
Unit: Billion Yuan, %

Year Investment amount Increase rate
2010 3,196 - 14.2%
2011 3,382 11.9%
2012 3,616 6.9%
2013 3,755 3.9%
2014 3,993 6.3%
2015 4,539 13.7%
2016 4,350 - 0.04%
Source: MIIT.
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