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Abstract

Purpose — One of the biggest problems in the e-learning distribution process is the lack of quality content and learners'
discredit in e-learning content. In order to respond to the various demands of the corporate education field appropriately, it
is necessary to search for directions of new e-learning models that are out of traditional e-learning contents. The purpose of
this study is to identify recent trend issues related to corporate e-learning and to suggest directions for development.
Research design, data, and methodology — Based on the literature review, trend issues that should be considered important
in corporate e-learning were derived. Online survey was conducted to evaluate the importance-feasibility of each issue to 13
experts on e-learning and corporate education. The contents of the questionnaire are as follows: 1) recognition of
importance and feasibility of trend issues to be considered important in the future corporate education field; 2) factors to be
considered in developing future e-learning contents.

Results — Six trends derived from a comprehensive literature review. The most important e-learning trends for corporate
education field were 'mobile learning’, 'micro learning', 'blended learning', 'social learning', 'adaptive learning', ‘engaged
learning'. As a result of evaluating the importance and feasibility of each issue, experts point out that 'mobile learning' and
'micro learning' should be actively considered for introduction and utilization at present. In addition, 'social learning' and
'blended learning' need to be actively considered in the near future. On the other hand, experts recognized that 'adaptive
learning' and 'engaged learning' need to be prepared from a long-term perspective.

Conclusions — There are two main reasons for this result. First, in corporate e-learning, it is important to 1) be able to
update on time, 2) the connection with the workplace is important. Second, it requires realistic verification of the expected
performance of the learning model. To be considered part of the future are as follows: First, the value and effectiveness of
the new e-learning type should be studied. Seconds, e-learning contents should be developed through adopting SAM or
Agile methodology. Through this process, we would be able to enhance the quality in e-learning content.
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<Table 1> Expert profile

Area Anonym Professional careers penence
(vears)
EX1 Educational technology 15
EX2 Educational technology 10
Researcher EX3 Educational technology 21
& EX4 Educational technology 6
Professors -

(n=8) EX5 Educational technology 5
EX6 Educational technology 12
EX7 Educational technology 7
EX8 Educational technology 5
EX9 Computer science 6
Company & EX10 Computer science 5
Field expert EX11 Engineering 6
(n=5) EX12 Engineering 12
EX13 Linguistics 5

3. g+ Zut
31. Tl Hused 8 ol2ld 3

7gus EHMEE oo = UAs F2 o991 ATDO|A
HIAIE 7|9E, NMCO|A 'ZZHEl Horizon reportOfl A LtEtH
ZQ3t EUCE C}S <Table 250 HAISH Hiot 2Lt

olz{d HAQt BEsiMe & TOIE 12{gt 702010 H
f, SAM(Successive Approximation Method), Agile IHZE &
POl W=dA Hioto] S =2|7F &'stA O|FX|1
hoESH 712 FA0M= &4 O|T|0{eF ZHHJOIA Z[20]
AR, VR, Al, 2820] 0|27|7tX] M2 HIAs2X|o £

rir £ for Jiu
[mi



Hyojung Jung / International Journal of Industrial Distribution & Business 9-2 (2018) 65-72 67

of 20| ZOX|T 9Uck =3 MOOCs § Mz2 BaEel
o7 k54, AojojmHolM, BRalY & % 2Yg Sk
57| 9let MB0| YxE|D Uk HEO B 2AS Eff=
o Jjolet S50) Cet 0|, BEHOl S X|Ust| 9l
HTML5Z2| F%t, Cloud LMS =&, ZEIX X2 HIAOo| &
3t So| =0olE|n Y MEYS OlR 4 Lt

<Table 2> Accelerating trends in e-learning (2015-2017)

year ATD NMC
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Gamification
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Blended learning

2016 | Science of Learning Advancing Cultures of Innovation
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(702010) Institutions Work

Informal Learning Redesigning Learning Spaces
Micro learning Shift to Deeper

Learning Community Learning Approaches

Virtual Training Growing Focus on
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Increasing Use of
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Designs
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XAPI & Intelligent LMS | Approaches

Agile Growing Focus on
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Curation Redesigning Learning Spaces
VR & MR Blended Learning

Al Robot Designs

Neuro Science Collaborative Learning
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<Table 3> Trends in Corporate e-learning and related keywords

Trend Keywords Related keywords
Adaptive learning Al Robot

Big data

MOOCs

xAPI & Intelligent LMS
Neuro Science
Learning transformation

Mobile learning Informal Learning

Curation
Neuro Science
Science of Learning

Micro learning

Social learning Learning community
Learning transformation

Informal Learning

VR/MR

Virtual training
Gamification
Engagement

Engaged learning

Blended learning Flipped learning
Learning space

Learning transformation
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<Table 4> Experts’ perception on trend issues of corporate e-learning

Importance Feasibility |Import.-Feasibility
Ave. | Rank. | Ave. |Rank.| Gap | Rank.
Mobile Learning | 6.12 1 7.00 1 -.88 1
Micro Learning | 6.12 1 6.08 2 .04 3
Social Learning | 6.02 4 5.55 4 A7 4
Adaptive Learning| 6.12 1 5.44 5 .68 6
Blended Learning | 5.56 5 5.68 3 -.08 2
Engaged Learning| 5.44 6 4.91 6 .53 5
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<Table 5> Concept and consideration of Trend issues in Corporate e-learning

Mobile Leaming

Micro Leaming

Blended Leaming

Social Leaming

Adaptive Learning

Engaged Leaming

Concept

Using mobile
devices to support

Support to learn by
delivering small

Support to learn by
linking online-offline

Access to diverse
resources through

Support learning to
be personalized

Support learners
engaged by using

learning (presenting
one unit of learning
content to one
content)

Need to concern
about learning
space

about compensation
system for
participation /
contribution

learning anytime, segmented learning |learning the online and (intelligent) technologies(VR,
anywhere contents learning in the according to the MR, AR, etc.), or

community learner's context adopting

and preference gamification
Consideration [Need support for  [Break up into less |Need for design Develop appropriate | Consider learning |Cost Efficiency

efficient learning than 10 minutes of |that understands platforms to support|objects, design Needed
Need to consider |content the strengths of social learning metadata Consider learner
learners’ load Appropriate online-offline Design considering |Suggesting overload
Intuitive and segment is needed |learning the burden of the |optimized learning |Need to concern
convenient interface |considering Instructor capacity, |instructor and the |path for individual |about how to verify
and system support |immersion know-how learner learners and evaluate
required Single-concept management Need to concern Or support to learning outcomes

choose the learning
path learners want
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