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<Abstract>

Collaborative Consumption Motivation Factor Model
under the Sharing Economy

Roh, Tae-Hyup - Choi, Hwa-Yeol

Purpose

The purpose of this study is to examine what motivates users to adopt one of the emerging
applications for collaborative consumption of sharing economy. Using the self-determination theory,
motivation theory and TAM(Technology Acceptance Model) as the theoretical framework, this
study illustrates important factors that influence adoption of collaborative consumption service. We
develops the ICTs(Information and Communications Technologies) initiatives and motivation model

to collaborative consumption.

Design/methodology/approach

This paper makes use of a quantitative methodology using survey questionnaire that allows for
the measurement of the eight constructs(System Availability, Contents Quality, Design &
Personalization, Security & Privacy, Emotional & Social Value, Economic Value, Attitude,
Adoption & Consumption) contained in the hypothesized theoretical model on the basis of the prior
literatures. Data collected from a sample of 227 respondents who have used the collaborative
consumption services and provided the foundation for the examination of the proposed relationships
in the model.

Findings

This study has the following implications for the users and providers of CC platforms and
services. The ICTs initiatives (System Availability, Contents Quality, Design & Personalization,
Security & Privacy) are the influential factors that motivate the emotional and social value to CC.
On the other hand, The ICTs initiatives (System Availability, Contents Quality) are not very
significant factors of economic value to CC. The empirical analysis result indicate that there are
significant causal effect among emotional & social value, economic value, and adoption to CC.
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This study provides important theoretical implications for innovation adoption research through an
empirical examination of the relationship between ICTs initiatives, motivation factors to
collaborative consumption in the sharing economy.

Keyword: Sharing Economy, Collaborative Consumption, ICTs(Information and Communications

Technologies) Initiatives, Motivation Theory, Social Network, Structured Equation
Model
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