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Ecotourism Visitors’ Motivation/Attitude-Based Market Segmentation
- Focused on Visitors at the Daebu Haesolgil, Gyeonggi Province -
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ABSTRACT

To increase knowledge regarding the ecotourism market in Korea, this study conducted a market segmentation based
on tourists’ motivations and attitudes. An onsite survey of visitors to Daebu Haesol 1 gil, Gyeonggi Province, was conducted
from late November 2016 to early January 2017. An exploratory factor analysis and K-means cluster analysis were employed
to identify market segments by using data collected from 434 respondents. The results showed three distinct segments labelled
‘Nature Seeking Responsible Tourists’, ‘Passive Nature Seeking Tourists’ and ‘Nature/Cohesion Seeking Responsible
Tourists.” All three segments had different levels of ‘escape’, ‘health’ and ‘cohesion’ motivations but commonly they all
had a relatively high level of ‘nature’ motivation. As they also differed from each other in terms of sociodemographic
and travel related characteristics as well as satisfaction level, it was concluded that motivation and attitudes of responsibility
can be used for ecotourism market segmentation. A significant implication is that this research confirmed that the indicators
on tourists’ attitude of responsibility toward local communities are useful in segmenting visitors to ecotourism sites, which
have been rarely studied in previous ecotourism market studies.
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Figure 1. Daebu Haesol 1gil (route map)
Legend: Natural green area [l Green area for conservation
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AR TH Table 1 %), A2 Bl =& Kang(1999) & Kang 7] S4HETES BY

and Moscardo(2006) ©] A-tollA] AHEH T3& FE3to] AR 29243 A1#E £4(Cronbach's o)< AR 2T, B

SFATH Table 2 #2). o8] 5419 AR "3 337 of A A =7 GEE A 3g 5] W B HEE uiE
A AR o} A FAIZY, b A5k £ §9)) 02 FHFAL AT FHEAS BT fARSE &

‘%& FEFE, (YR f&140M ) ASFA o2 A3} Aol 71z A A 2 Y AT FHOE BRSe #4771

A=, 2ol AR Eehe s sl 9 (20152, 2015, Ho 2 nAYS g APgA RSl A 8311 AR T Song,

2016) 9] “ZHI AN A ZAF 9} 9] B A ZAF ] AFS-H 2015). FREACE A ATAE §8 7 AF5AA 54,

Table 1. Tourist motivations items used for the study (after Palacio, 1997)

FEscape Healthy activity Learn about nature Cohesive
+ For the Solitude Felp keep me In shape Be in & natura ScHing ‘I coud do things with my com-
. + Improve my physical health - Observe the scenic beauty .

+ My mind could move at a slower . o ) ) panion
+ Develop my skills and ability - Enjoy the noise and smell of nature . .

pace . . -1 could be with friends
I could do something creative such - Understand the natural world better ] .

- Get away from other people - To be with others who enjoy the
as photography + Learn more about nature

- Experience the tranquility same

+ I thought it would be a challenge + The adventure

Table 2. Attitudes towards tourist responsible behavior items used for the study (modified after Kang and Moscardo, 2006)

While I am travelling I try to

- Learn about and understand the local culture

+ Meet local residents and learn about their way of life

- Respect the local culture and customs

« Follow the social rules that apply at the places I visit

- Obey the nature conservation rules that apply at the places I visit

- Learn about and understand the environment

« Participate in environmental education programmes

- Not visit sites where the environment can be damaged

- Use restaurants and accommodation run by local people

- Make sure that some of the money I spend goes into funds for nature conservation
- Make sure that some of the money I spend goes into funds for the welfare of local residents

Before I travel I like to study or collect information

- About the natural environment of the destination

- About the lifestyle of the local residents

+ About environmentally friendly tours and places to stay
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Table 3. Respondents’ social demographic characteristics

Ft(eigen value)< 1.0 014, 29FAA = 04 )AL 7|F0 2
stk e 571 Agdtet 5

FEHNCH, & 131 T8 T 1270 £8o] o]& Fxel| 2]
oA A=) A AT HEH o

TH(Table 4 =),

do
M
rlo
>
re
of
0%
o

(<
o
.
o
b
-4
fr o
i
2
>
re
ol
o
o
e
sl
%9,
rir
i)
ol
i
= [z
o
o

Y
fu
ol
ol
o
4%
R
M
o
Do
rjr o
&
o
|o
il
4y
oX,
i
32
M

A1)

M

o

=2

R

ol

s

HE

lo

o FN
o lo

2L

M
rLore oo Ao ofl
=
=2
>
rr jo

o o
O
w o
)
> oy
o
=
rJ
o rfu
=
k1
™
B
[t
I
o
N
e o

1
1 oo
fn lo
OOEOBL
1%
_ 3
Jirlri‘m
Ny =
— =
N O
=~ 3
&oe T
gL
L4
o & o ox

N
il
M o
=
s
2
F
Nl
o
>
re
o
o
>,
o3

ox i &2
&30 (g
il

ol

ol

QL

38

o

h=)

>

1=

NN
o

Division Fre?lt\lsncy Per?i/r‘jgage Division Fre?;e)ncy Per((:tz/ilgage
Male 185 42.6 Manager 43 99
Gender Female 242 9.8 Profession 100 230
Non-response 7 16 Office worker 47 108
15 or more, 20's 58 134 Service industrial employee 60 138
30's 53 122 Occupation Retired 26 6.0
A 40:8 117 270 Housewife 68 157
50's 156 359 Student 26 6.0
60's or more 50 115 Other 55 12.7
Non-response 0 0.0 Non-response 9 2.1
. Single 90 20.7 Less than 2 million won 62 14.3
I\s/[tirtlf Married (divorced) 336(12) 774(28) Less than 4 million won 161 371
Non-response 3 18 Income level Less than 6 million won 97 224
Seoul, Gyeonggi, Incheon 402 92.6 (monthly) Less than 8 million won 41 94
Resaifejloe Others % 60 8 million won or more 5 127
Non-response 6 14 Non-response 18 41
High school graduate or less 135 311
Education College graduate 240 95.3
level Master/Ph.D 50 115
Non-response 9 2.1
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Table 4. Factor loadings for individual motivational items and Cronbach's a reliability coefficients for resulting scales
tem Factor Reliability
Learn about nature | Healthy activity Escape Cohesive a if item deleted | Cronbach’s a
Observe the scenic beauty 0.84 0.76
Enjoy the noise and smell of nature 0.83 0.71 038
Be in natural setting 0.82 0.70
I thought it would be a challenge 0.90 041 06
Help keep me in shape 0.56 0.17
Get away from other people 091 0.34 05
For the solitude 0.65 011
I could do things with my companion 0.84 - -
Eigen-value 2.39 144 1.28 1.01
Variance explanation power 0.39 0.23 021 0.17
Table 5. Mean scores for segments on extracted factors
Cluster division
Factors Cluster 1 nature seeking Cluster 2 passive nature Cluster 3 nature & cohesion Fratio pvalue
responsible tourist(n=114) seeking tourist(n=143) seeking responsible tourist(n=177)
Learning about Nature 414 346 443 2164 000
Healthy Activity 311 2.35 374 62.25 000
Escape 2.86 1.88 310 1248 .000
Cohesive 241 3.39 442 490 .000
Attitudes towards tourist .
responsible behavior 4.06 389 4.26 1558 000
Nature seeking Passive nature Nature & cohesion seeking
responsible tourist seeking tourist responsible tourist
2 2 Table 5 32) = thgw 7o) Vet Table 6 32). ARA% 7 A%A
o AZYY, 4Y, PSS FANOE SN Aol
I, MEAIRE JTEHN =M ol Spgtou), AE, 9%, AERTE BAHOE folnd
ApolE HATH ARAIY 13 39 749 94 w4 2 40~50
SR Bl 5 Vi) AT A0 AREAD A vl stk AEAZ 290 A 9 BEA I
EQ(E, QF, ABRYE ATAY, A5, A9 bra o BUOv, Bd Agu)e) wEe] Rusks Aog Vel
5)< HatAstr] 9 }04 LZH“ = AXEt 4 A sk Bk ARAE 39 A o ARA ol =2 71E
Table 6. Respondent social demographic characteristics
_ Nature seeking responsible | Passive nature seekin; Natgre & Cohe§ion 2
Division st (n114) (%) o= 143) (%) fjjf;fnﬁ‘;‘;ﬁ% Totalt?) <pjaue)
Male 48(25.9) 73(39.5) 64(34.6) 185(100) 73%
Gender ’
Female 66(27.3) 67(27.7) 109(45.0) 242(100) (0.026)
15 or more, 20's 17(29.3) 27(46.6) 14(24.1) 58(100)
30's 16(30.2) 22(415) 15(28.3) 53(100)
Age 40's 32(274) 37(31.6) 43(41.0) 117(100) (25 07011?)
50's 41(26.3) 35(22.4) 30(51.3) 156(100)
60's or more 8(19.0) 18(42.9) 16(38.1) 42(100)

52 s=xzsks|X| ¥ 46H 35(2018 6)
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(Table 6. Continued)

Marital Single 27(30.0) 38(42.2) 25(44.0) 90(100) 8293
status Married 87(25.9) 101(30.1) 148(85.5) 336(100) (0.016)
Residenial Seoul, Gyeonggi, Incheon 111(27.6) 129(32.1) 162(403) 402(100) 3354
area Others 3(115) 11(42.3) 12(46.2) 26(100) (0187)
_ High school graduate or less 34(25.2) 40(29.6) 61(45.2) 135(100)
Edl‘gfetlm College graduate 63(26.2) 84(35.0) 93(38.8) 240(100) «Z)%S)
Master/Ph.D 15(30.0) 16(32.0) 19(33.0) 50(100)
Manager 12(27.9) 16(37.2) 15(31.9) 43(100)
Profession 27(270) 37(370) 36(36.0) 100(100)
Office worker 15(31.9) 13(27.7) 19(40.4) 47(100)
} Service industrial employee 14(233) 16(26.7) 30(50.0) 60(100) 4408
Occupation '
Retired 6(23.1) 9(34.6) 11(42.3) 26(100) (0918)
Housewife 17(25.0) 19(27.9) 2(471) 68(100)
Student 6(23.1) 11(42.3) 9(346) 26(100)
Other 15(27.3) 19(345) 21(382) 55(100)
Less than 2 million won 15(24.2) 23(371) 24(387) 62(100)
Less than 4 million won 10(248) 54(335) 67(416) 161(100)
Irﬁ(ﬁgﬁ Less than 6 million won 36(371) 31(320) 30(309) 97(100) (104;7(;
Less than 8 million won 11(26.8) 11(268) 19(46.3) 41(100)
8 million won or more 8(14.5) 16(29.1) 31(56.4) 55(100)
A} WEE(86%) < Hols zpolo] WAL e, BE AEAGAA FEEe] 2 v&s AAG}
u, AEAE 29 A5 g vgo)] vny e Zo0Z
5. MEA|AE ofsll EA UeRgth sk 89 A9 AEAIE 12 71E/314 0], AR
AR 2, 38 AT/ EEF FEHA S A0E YERth
BRI 4] ofd) EA(H 397 AR W3, AR
AIZE A £, T T8 WESE o siE14 6. MEA|2Y ot=E
A9 19 AEFd) S vlaiAsy] flste] waHtAS A
stk T4 A3 thedt ol UEhEtH(Table 7 #5). Al AlEAE 7o o8] WS (A28 B TSR, WE T
A 7F AFAE SRR o] atol7t e AoE U S5, AGFU MH A ST HOAA A TSR, 2
Table 7. Respondent travel characteristics
. . . . . . 2
i i e | P e | e | o | E
Revisit First 52(46.0) 81(372) 85(39.0) 218(100) 453
in 3 years Revisit 61(54.0) 56(28.0) 83(41.5) 200(100) (0104)
Staying One day 101(27.8) 109(30.0) 153(42.1) 363(100) 0015
time Overnight 13(1838) 33(47.8) 23(333) 69(100 (0.015)
Alone 5(714) 0( 0.0) 2(286) 7(100)
Couple 11(297) 16(432) 10(27.0) 37(100)
C()Tmyiemfofn Friends/collegues 35(175) 72(36.0) 93(465) 200(100) (305020203)
Family/relatives 56(39.2) 38(26.6) 19(343) 143(100)
Group 5(128) 14(359) 20(51.3) 39(100)
Less than 10 92(288) 97(303) 131(409) 320(100)
I:Cgiof Less than 20 9(205) 18(40.9) 17(336) 44(100) (g%)
20 or more 11(164) 27(403) 20(43.3) 67(100)
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(Table 7. Continued)

ox
9
u
%
ne

Private/rent car 98(27.2) 117(325) 145(40.3) 360(100)
Main City/intercity bus 4(26.7) 7(46.7) 4(26.7) 15(100) 5972
trasportation Chartered/tour bus 9(184) 15(306) 25(51.0) 49(100) (0.509)
Others 3(42.9) 2(286) 2(28.6) 7(100)
0 won 7(35.0) 4(20.0) 9(45.0) 20(100)
Less than 10,000 won 22(272) 21(259) 33(46.9) 81(100)

Expenditwe | 1 osq than 30,000 won 36(27.1) 45(338) 52(39.1) 133(100) 16965
peprerngs;m Less than 50,000 won 30(265) 30(36.5) 53(46.9) 113(100) (0.075)
Less than 100,000 won 14(20.3) 34(49.3) 21(30.4) 69(100)

100,000 won or more 5(294) 8(47.1) 4(235) 17(100)
Table 8. Respondent satisfaction
Nature seeking responsible Passive nature seeking Nature & cohesion seeking
Division tourist(n=114) tourist(n=143) responsible tourist(n=177) Fratio | pvalue
Mean(S.D.) Mean(SD.) Mean(S.D.)
Conservation of nature and culture 3.55(0.74) 361(0.72) 391(0.69) 1971 0.000
Transportations 355(0.85) 365(0.82) 3.94(0.81) 15.00 0.000
Local services 3.26(0.68) 3.35(0.62) 342(0.74) 3.624 0.058
Maintenance of facilities 3.22(0.77) 3.19(0.73) 342(0.77) 5.852 0.016
Programs 3.17(0.64) 3.15(0.66) 3.34(0.75) 4921 0.027
Revisit intention 3.76(0.79) 359(0.82) 3.99(0.79) 7985 0.005
Recommendation intention 3.80(0.71) 3.70(0.77) 405(0.72) 1043 0.001
General satisfaction 75(0.69) 3.75(0.65) 4.02(0.63) 1448 0.000
279 BEE AR % 4 9% A0 DED)E U 29 UREIN /P U 48 Bon, ANHe URE
One-way ANOVA) < = AEAE 30] 7P =& AFE Hole A0E Yehith

TR SAote] LA EARA
1

HASET $4 A3k thesh 2] tebtH Table 8 32).

AGZET A2 MRS A BE SR JRM 54\, 3} P&
402 Fo|% Qol7} Hork, FBW UEE o] Az

3~4% NSIE PiTE 0E ehgth BE ARAgel T2 ol WL 24

Table 9. Segment characteristics

Nature seeking responsible tourist

Division (n=114)

Passive nature seeking tourist
(n=143)

Nature & cohesion seeking
responsible tourist(n=177)

Ecotourism motivation Learning nature

Passive(Compared to the other segments,
this segment has no outstanding moti-
vation while motivation of learning na-
ture is internally high.)

Learning nature / Cohesive

Attitudes towards tourist

responsible behavior High Medium High
Social demograchi Female(58%) Male(52%) Female(63%)
Occharaiteggstiacz ‘ 40~50s 20~30'~40°~60's 40'~50's
Married (76%) Married(73%) Married(86%)
Travel characteristics One day (89%) One day(77%) One day(87%)
Family/relatives(50%) Friends/colleagues(49%) Friends/colleagues(53%)

General satisfaction is medium

Satisfaction Satisfaction in programs is the lowest

General satisfaction is medium
Satisfaction in programs is the lowest

General satisfaction is the highest
Satisfaction in programs is the lowest

b4 s=xzsks|x| ¥ 463 35(2018 6)



SEHERER| WEMO| 57| B B0 M2 ARMIESt

Journal of the Korean Institute of Landscape Architecture 187

T ANE 1A WS

z <= 4 S
Aol 7k M 7P FEEAE F719 AR
9]

STk 1S AEAR 20 A9, B 2R vl A F
k234 FEoIgo, 2H WS 1 B 57
o) $712 et AdEY 5717k 35RO B veht

o
o MEBEAE WET ADARE) 5
= BBAL gAte

o=

015 Kim and Baum, 2007 Palacio, 1997) &] Z}s} wizt

™ o
rlo

DO

to R o orlr

ﬂ-"l“ m}l_l
23
oo

i

ofgiet A= Qe T ABRIAE WEshe A
A NAL AEstels 7 and Misui,

A A4 3 A
A% AGio & BLAS

AR, AEAEl wket e g Bl = Aol 7k 3= A

A
o2 YRt ARAY 3 1 B AuEY BE £22,
ARAG 2 7P IS BB B $2L 2E 20T

ERstTh o] ¢h 2 A AT A Bt g 57
o 7 A ABZAE sk 3 AdE Al
TOE f&dtte AS gudth & 3 A= (Cvelbar
et al, 2017; Formica and Uysal, 2001; Juvan and Dolnicar,
2()14)0] -14—711_/] X—]H]— 0] %}73‘7 = EHE]% ng_u]-ﬁ =] o]—
of APgAEs 7heAes Rl ‘i&“&, . 47701] AHSE e
w3 Hee J*J*Zl oA 01—?011]
2k, A G9ALS] B FRle] Bk ¢
At glo] By T ¢) 7]_,_3
< B8 et gl

U

q

[¢] =

A, 5719 S 71502 AR A 47t o1
=
[¢}

F z& rll‘

ovw 1
A 5] 75 Anlst 4%, 123 A& - gl
Aoz folns Aolg Hyow, ol 4ol A9 AFA
5 Aol & B3

30 97 2 TP oleie Aolddl 2Askal 2t A
A e FAAelL A9 oL vHaE %

%
Dolnicar and Leisch(2008) 7} AIAIsF AXH Vel 34 2
A2 A E e A&7bse 334 AR E f el WY
>0 hyA

o2 4y BE $70)
B oHY U oIS £ gl o

s ugo @

b3 W i 2

:(I)&
iy
i
=2
Rl
B
o
oft
ol
rir
[&l
fu
[
o
10
ﬂ Vl°
Orr’

S, S AR R Ale] A B
SR FA el FHS F5Y TE MR B
A el 74 #58 ATAZY] 9% Bk ek Wl
99 2= AthKim, 2017). 53 2604 2 283 2
AEONAR Qo) 2AS WERRA BYA o] Spolt
FHE AP FOTH 222 RYHI G MHES
Eohe AT 7WOE, AR U§3 PR BEe) B4
A v HeRo.2 A8 4 SItHKim, 2017a). B 814
L2 A AR A W U AR 2
OF ¥ WE HES 99 LHTZ TIPS AT 5 Y,
A9 25, 154 o kel S ek
| PEgOR o2 THE AU wRLEIY vl
(o}

= > —_

o] AFE St AUBPAS Yo T B2
AEHY 5719 BES 24 2 BYS] 92 152 AR
ST, ARAPE APEAY B4, olF B4, 9EES w
SO AR vPIY L R e A v e A

NSLA ST B SHEHORE B FUH 2 B

4% WA 299 ARagAe] S3hE AREA % B
2 189 Flolapel, geiag 5719 WES Yo E she
Qs 54 S 7He 88 RERIA S5 o
915}] e A9 7]
2L 24 AR A, e—%&} 2 34 943
PIROZE 4929 519 a2 A uge
SAE TN ARAGOE LT, 2 ARAG 2 9
AT 54, o 54, DHE Aol2 *Ebmm.
QA7 A NS AR FEHOZ AAPY
Fogon 2] B £ QRE, ALEA,
B §718 2 A0 South Ed, AagHE
HEAE AZ B2 ARAG] BFAHOE frish
H90m, ol RRE 24 ARAF 2] ATEAA
ofal B4, EEE th veht o] A7olA ALGH 4

,_A

oft U & m{m >,
o[o :-(‘

s

= —1> o OHI
HE AN
= 9.!.: du = M

oz Jlm

st2x7sk5(X| K| 468 35(20184 62) bbb



Journal of the Korean Institute of Landscape Architecture 187

Ay %719} Bl HIE=7h A3 e A
7

o mu [ aEl [o ot mu Ar L o ok ux hU LM Hj

g
F{F
WO
ofd
)
il
1o

o to [o ox
e
4
~
x
i)

4993] Skalel uel AR oA
ag 5

galohe A ARAskalek ars

oot 2 tlo o X

~
el

2L AN N oz L mo o ox
[

¥ re

R L e ER O R-C
J202 E AR ARE 243 o3}
ok A FAAS YA T4 S AT
0 Wissie Y9 B4 Fol
wEA el W

¥ o
.ﬂ

ol

56

1. $2lue} 9 154 olae) %Rl

150] 20161 1€ 1¢5H 20160 12€
S17A) AAISE S %0 9 Gl Aol FIA,
AT B A2z 183

3,200 SRR AT HOR 8 7|o] WAEA S

. 7371%%%-*}9} SHA R A 8] AHEY TS Wl AR A
AIAT
. %%X]élélxéi/‘]i@(Www.tour.go.kr)i’/] 37 e BasA

.

References

. Ajzen, 1.(2005) Attitudes, Personality and Behavior, Open University

Press. In: Maidenhead.

. Cvelbar, L. K., B. Grin and S. Dolnicar(2017) Which hotel guest

segments reuse towels? Selling sustainable tourism services through
target marketing. Journal of Sustainable Tourism 25(7): 921-934.

. Diamantopoulos, A., B. B. Schlegelmilch, R. R. Sinkovics and G. M.

Bohlen(2003) Can socio-demographics still play a role in profiling
green consumers? A review of the evidence and an empirical inves-
tigation. Journal of Business Research 56(6): 465-480.

. Dolnicar, S. and F. Leisch(2008) Selective marketing for environ-

mentally sustainable tourism. Tourism Management 29(4): 672-630.

. Formica, S. and M. Uysal(2001) Segmentation of travelers based on

environmental attitudes. Journal of Hospitality & Leisure Marketing
9(3-4): 35-49.

. Hultman, M., A. Kazeminia and V. Ghasemi(2015) Intention to visit

st=2xAske|X| X 467 35 (20187 6%)

ox
9
u
%
ne

10.

11

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

2.

26.

21.

28.

and willingness to pay premium for ecotourism: The impact of attitude,
materialism, and motivation. Journal of Business Research 68(9):
1854-1861.

. Juvan, E. and S. Dolnicar(2014) The attitude-behaviour gap in sus-

tainable tourism. Annals of Tourism Research 48: 76-95.

. Kamata, H. and Y. Misui(2015) The difference of Japanese spa tourists

motivation in weekends and weekdays. Procedia-Social and Behavioral
Sciences 175: 210-218.

. Kang, M. H. and G. Moscardo(2006) Exploring cross-cultural differ-

ences in attitudes towards responsible tourist behaviour: A comparison
of Korean, British and Australian tourists. Asia Pacific Journal of
Tourism Research 11(4): 303-320.

Kang, M. H.(1999) Ecotourists” Travel Motivations and Attitudes in
Korea: Scales Development and Comparative Analysis on Tourists
Groups. Ph.D. Dissertation, Seoul National University. Korea.

Kang, M. H, N. J. Kim and S. D. Choi(2002) Identification of
Ecotourists” Distinctive Characteristics by Comparing with Mass Tour-
ists: Focusing on Travel Motivations and Attitudes.

Kim, L. C. J. and T. Baum(2007) Motivation factors of ecotourists in
ecolodge accommodation: The push and pull factors. Asia Pacific
Journal of Tourism Research 12(4): 349-364.

Kim, S. 1.(2017a) Park Recreation. Seoul: Seoul National University
Press.

Kim, S. L(2017b) Ecotourism as future power engines, Naeil Shinmoon.
Retrieved April 5, 2018, from https://www.naeil.com/news__view
/%d__art =233896

Kim, S. I. and M. H. Kang(2002) Ecotourism. Seoul: Travel Analyst.
Kim, S. J.(2002) Study on Ecotourism Promotion Strategy. Seoul:
Korea Culture and Tourism Institute.

Kollmuss, A. and J. Agyeman(2002) Mind the gap: Why do people
act environmentally and what are the barriers to pro-environmental
behavior? Environmental Education Research 8(3): 239-260.

Korea Culture and Tourism Institute(2015a) 2014 International Visitor
Survey.

Korea Culture and Tourism Institute(2015b) 2014 Korea National
Tourism Survey.

Korea Culture and Tourism Institute(2016) 2015 Korea National
Tourism Survey.

Korea Culture and Tourism Institute(2017) 2016 Korea National
Tourism Survey.

Korea Tourism Organization(2018) Foreign Tourist Statistics. Re-
trieved, April 27, 2018, from http://openapi.nsdi.go.kr/nsdi/eios/
OperationSumryDetail do: jsessionid = EaHR7c00fOtfCAL T-Aubg W58,
openapill.

Kotler, P., J. T. Bowen, J. C. Makens and S. Baloglu(2006) Marketing
for Hospitality and Tourism (Vol. 893): Prentice hall Upper Saddle
River, NJ.

Matheson, C. M., R. Rimmer and R. Tinsley(2014) Spiritual attitudes
and visitor motivations at the Beltane Fire Festival, Edinburgh.
Tourism Management 44: 16-33.

Ministry of Environment(2014) Ecotourism Resident and Visitor
Satisfaction questionnaire.

Northeast Michigan Council of Governments(2012) Ecotourism on the
Sunrise Coast: A Marketing Report for Alpena, Alcona, & Presque Isle
Counties.

Oh, M. J. and S. Y. Lee(2008) Segmentation of ecotourist’s motiva-
tion by traveler's types and satisfaction. International Journal of
Tourism and Hospitality Research 22(1): 277-290.

Palacio, V.(1997) Identifying ecotourists in Belize through benefit
segmentation: A preliminary analysis. Journal of Sustainable Tourism



29.

30.

3L

32.

33.

5(3): 234-243.

Park, H. Y. and H. J. Yang(2006) A study on the market segmenta-
tion of eco-tourism: Focused on eco-tourists of the Kanghwa tidal
flat. Journal of Tourism Management Research 10(1): 137-159.
Park, J. Y., K. O. Hong and B. . Seo(2010) Understanding of Tourist
Behavior (3 ed.). Seoul: Namdu Doseo.

Queensland Government (2013) Queensland Ecotourism Plan 2013-
2020.

Shouf Biosphere Reserve(2009) Shouf Biosphere Reserve Ecotourism
Strategy.

Smith, W. R(1956) Product differentiation and market segmentation

34,

35.

36.

37.

Journal of the Korean Institute of Landscape Architecture 187

as alternative marketing strategies. Journal of Marketing 21(1): 3-8.
Song, J. J(2015) SPSS/AMOS Statistical Analysis (2 ed.). Paju: 21
Segisa.

The International Ecotourism Society(2006) The TIES Global Eco-
tourism Fact Sheet. In: International Ecotourism Society Washington,
DC.

The International Ecotourism Society(2015) What is Ecotourism?
Retrieved from http://www.ecotourism.org/what-is-ecotourism.
UNEP and UNWTO(2012) Tourism in the Green Economy- Back-
ground Report. UNWTO, Madrid.

Received : 07 March, 2018
Revised : 05 April, 2018 (1st)
28 May, 2018 (2nd)
Accepted : 28 May, 2018

3010/ AAE

shRxZ4sE|X| M| 46H 35(20184 6%) 57



