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Abstract

The purpose of the present study is to categorize collaborative consumption intention in high school students based
on providing and using collaborative consumption behaviors, to compare and analyze the factors that predict these.
Data gathered from 418 high school students through an online survey were used to conduct a descriptive statistics
analysis, cluster analysis, and multinomial logistic regression,

Firstly, collaborative consumer intentions were classified into four groups, including a proactive group with high
providing behaviors and using behaviors, an active providing group, an active using group, and a passive group with
low providing and using behaviors, Secondly, mass media, social benefits, enjoyment, community effect, and reputation
were revealed as factors that increased the potential for inclusion in the active groups, and home education, mass
media, enjoyment, and reputation were factors that increased the potential for inclusion in the active providing group.
Enjoyment was revealed as the factor that increased the potential for inclusion in the active using group.

The results of the present study show that the active utilization of consumer education and a systematic approach
are required to revitalize collaborative consumption and proper settlement, Furthermore, a systematic establishment of
school consumer education is needed for the balanced development of collaborative consumption, Also, an environmental
system in which actual expected benefits can be experienced and realized in a diverse manner should be created to

encourage consumers collaborate more actively,
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Table 1. Survey items and Cronbach «

Variable Items Statement Cronbach a
I have an intention to lend my car or bicycle to others, or receive a usage fee for doing so,
through a sharing service.
I have an intention to lend my home or a room to others, or receive a usage fee for doing
so, through an accommodation sharing service.
I have an intention to lend an available space in my home (e.g., study room, garage), or receive
a fee for doing so, through a sharing service.
Providing |I have an intention to lend or sell my clothing through a sharing service. 0.90
Behavior |I have an intention to lend or sell my books through a sharing service. ’
I have an intention to lend or sell my fashion accessories (e.g., bags, wallets).
I have an intention to be paid for providing my useful knowledge to others through a sharing
service.
. I have an intention to be paid for providing my useful talents to others through a sharing
Collaborative .
. service.
C?;lsll;m}_) tion I have an intention to utilize crowdfunding (social funding) to do something I want to do.
ehavior I have an intention to borrow a car through a sharing service.
I have an intention to borrow a bicycle through a sharing service.
I have an intention to use someone else’s home or room through an accommodation service
when traveling.
I have an intention to use a place or space (e.g., study room, garage) through a sharing service.
Using I have an intention to borrow clothing through a sharing service.
: . . . . 0.87
Behavior |1 have an intention to borrow books through a sharing service.
I have an intention to borrow fashion accessories (e.g., bags, wallets) through a sharing service.
I have an intention to pay for and using useful knowledge provided by others.
I have an intention to pay for and using useful talents provided by others.
I have an intention to pay even a small amount of money for crowdfunding (social funding)
in a field that I enjoy.
Collaborative consumption helps save natural resources.
Social Collaborative consumption is environmentally friendly. 0.82
benefit | Collaborative consumption helps sustainable development. ’
Expected Collaborative consumption offers a new opportunity.
Benefits I can save money if I participate in collaborative consumption.
Economic | My participation in collaborative consumption benefits me financially. 0.82
Benefit | My participation in collaborative consumption can improve my economic situation. ’
My participation in collaborative consumption saves me time.
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Variable Items Statement Cronbach a

I think collaborative consumption is enjoyable.
I think collaborative consumption is exciting.
Enjoyment |1 think collaborative consumption is fun. 0.86
I think collaborative consumption is interesting.
I think collaborative consumption is pleasant.

My SNS relationships will become closer if 1 engage in collaborative consumption.

I will use collaborative SNS community more often if I engage in collaborative consumption.

Community | I will participate more often in collaborative SNS community if 1 engage in collaborative
Effect consumption.

It will be helpful for other people if I engage in collaborative consumption.

I will give better information to other people if I engage in collaborative consumption.

0.92

Contributing to my collaborative consumption community improves my image within the
community.

Reputation |1 gain recognition from contributing to my collaborative consumption community. 0.86
I would earn respect with other people in my collaborative consumption community.
I gain recognition from parents by collaborative consumption.

3. K24 A de, 2718, ARUE 53, Behol gt 7+ W B
£ 7b9] A Cronbach ozt welsjgion] 1 Az

iy Alz]0] o LA EXq}
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Table 2. Subjects demographic characteristics (N =418)

Variable Group n % M(SD)
Male 208 49.8
Gender Female 210 50.2
1 157 37.6
Grade 2 155 37.1
3 106 254
<50 198 474

Monthly allowance 550 & <100 210 502 48,036.9

(1,000KRW) >100 10 " (29,045.5)
Religion Not have 267 63.9
Have 151 36.1
Upper class 70 16.7
Perceived social class Middle class 221 529
Lower class 127 30.4
< High school 181 433
Father’s education University graduation 199 47.6
Graduate graduation 38 9.1
<High school 205 49.0
Mother’s education University graduation 194 46.4
Graduate graduation 19 4.5

FHEAS B ABWET o §HES FHOB B &
o] O SRS 45 Al Bhst o] FAAOR
o|FolAt B dulo]x] ABWEL ol gL ool F

QA 2-g3}7] wjio|th(Kim, 2014; Lee et al., 2016).

~
5
o

(N=61, 14.6%) 0= Hysigion, 242= Fes] oA
o] AlgdE A% M=3.62)0] ol&3E AFM=3.05) Hrt =
& AoR et ‘A AFHHN=133, 31.8%) 22 Hs}
ek 3 EYA iﬂlOﬂHﬂ AP 2AHM=2.95) Bt
olgHE JFHM=3.60)0] E& AoE Ueh} ol gATHn
(N=164, 39.2%) 02, 4= @2 LnlofAo] Algas
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Table 3. Classification type of collaborative consumption
Variable (Achulf;riup) (Prov(iilri(::;p éroup) (Us?.fgugrzup) (Pas(s;il:)eul;}:oup) Total ¥
1;;:; ‘jﬁf 4.44a 3.62b 2.95¢ 1.94d 324 565.63%%
Bg}f;fm 437 3.05¢ 3.60b 241d 332 291.10%%
Total 441a 3.34b 327b 2.17¢ 328 96338k

#p<.05, **p<.01, **¥p<.001



Table 4, Discriminant analysis result
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Standardized Canonical Discriminant Function Coefficient

Function Wilks’ Lambda X Hit Ratio
Providing Behavior Using Behavior
1 0.12 881.21%** 0.85 0.67
97.4
2 0.98 6.51* -0.54 0.76

#p<.05, **p<.01, ***p<.001
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Table 5. Influential factors analysis of consumer education experience and expected benefit
Active Group Providing Group Using Group
Variable vs. Passive Group vs. Passive Group vs. Passive Group
B(S.E.) P OR B(S.E) p OR B(S.E.) p OR
Home education 0.67(0.39) 081 1.96 0.53(0.27)* 046 1.64 0.11(0.23) 628 112
School education 0.09(0.27) 736 1.10 0.00(0.22) 991 1.00 -0.33(0.20) 097 072
Mess media 1.30(0.33)*** .000  3.69 0.81(0.25)** 001 224 0.32(0.22) 149 137
Social benefit 1.16(0.53)* 028 320 0.06(0.38) 879 1.06 0.18(0.34) 598 119
Economic
benefit 0.39(0.47) A1l 147 0.16(0.35) 651 1.17 0.04(0.30) 887  1.04
Enjoyment 1.32(0.45)** 004 374 1.51(0.35)*** .000 4.2 1.06(0.30)*** .000  2.89
C .
o?fgt:"y 0.76(0.38)* 048 1.88 -0.07(0.29) 811 093 015025 562 086
Reputation 0.85(0.42)* 041 235 0.78(0.34)* 022 218 0.33(0.31) 300 1.39
(Constant) -22.46(2.37) .000 - -11.20(1.56) .000 - -4.35(1.29) .001 -
Likelihood ration X* 253.67***
-2 Log likelihood 820.01
Cok & Snell’s R? 0.46
Nagelkerke R 0.49

#p<.05, **p<.01, **¥p<.001
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