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, WA, &R, A Akl 4714 %ﬁ]i
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Abol] whe} Aolgh fejo] Fzbw AL
and Lee, 2005, AW, 2011; HEY &, 2017).
2Rk AlFel gk wRgel glojA CAS
CSROH ];Hfﬂ. o:]}\LJq. U= /\Lixlﬁjq. 7L7L9/]
gt ] 22 A-+Brown and Dacin, 1997;
Keller and Aaker, 1998; Sen and Bhattacharya,
2001; Gurhan-Candi and Batra, 2004)7} 1%
gF FZell= CSR #H4 Aol AHAke] 714
7Rt ARl FEE vAE AgA ez
ol S 7] At Aaker et al, 2010
Luo and Bhattacharya, 2006).
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and Ajzen 1975; Ajzen and Fishbein 1980; ©]&}
2 5, 2015).
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(Trudel and Cotte, 2009).
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Abstract

A Study on the Influence of CSR and Corporate Ability on Purchase Intention

— Focused on The mediating effects of product attitude and

the moderating effects of corporate reputation —
Yang, Seung-Kwang - Song, Eu-Gene”

According to the results of the FKI's ethical management status and CSR promotion status,
about 95% of domestic companies enact the Code of Ethics, while 64% of companies operating
systems for communication and dialogue with stakeholders in the process of CSR activities, It
seems that strategic CSR activities of domestic companies have not been fully established yet
compared with the introduction of ethical management. Even if companies conduct CSR activities
strategically, there is very little CSR level of the companies that consumers perceive. This is
because the psychological mechanism of CSR on consumers’ perceptions is too complicated and
detailed, resulting in a positive result and a negative result depending on the investigator's
research method. So far, there have been many studies on the direct impact of CSR on corporate
evaluation, purchase intention, and corporate image.

However, there are few studies on the effect of CSR and CA on purchase intention through
product attitude. Therefore, The purpose of this study is to demonstrate the effect of corporate social
responsibility(CSR) and corporate Ability(CA) on the purchase intention through product attitudes
perceived by consumers, and the moderating effect of corporate reputation between product attitude
and purchase intention.

As a research method, we selected 4 companies, such as Samsung etc, who have been conducting
CSR for the past 10 years, as a sample. The relationship between the CSR and the corporate
competence of these companies on purchasing intention was examined through questionnaires for
general consumers. The results of this study show that CSR and CA have a positive effect on
product attitude, and consumers’ product attitude has a positive effect on purchase intention. In
addition, CSR and CA were found to have a positive (+) effect on purchase intention through
consumer attitude. Finally, it is found that the reputation of the firm has a moderating effect on the
relationship between consumer’s product attitude and purchase intention.

This study suggests that CSR should be strategically promoted in order to positively shape the

attitude of consumers toward products of companies and their companies. As a theoretical

*  Ph.D. Candidate, Department of Business Consulting, Hanyang University, skyian@naver.com
«# Professor, Department of Business Consulting, Hanyang University, songeugene@hanyang.ac.kr
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implication, this study showed that the effect of CSR activities and CA on consumer’s product
attitude and purchase intention, centered on mediating effects of product attitude and corporate

reputation discrimination.

Key Words: Corporate Social Responsibility(CSR), Corporate Ability(CA), Product Attitude, Purchase



