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An Effect of the Selection of Excellent Design Product on the
Business Performance in the Start-up: Focusing on 2013, 2014 and
2015 Design Awarded Companies

Yoo, joung houn*
Bae, byung Yun™
Jeon, Ki suk™

Abstract

This study was intended to analyze the effects of the selection of excellent design product by the KIDP(Korea Institute of Design
Promotion) on the business performance of the company focused on the start-up with relatively low competitiveness.

According to the statistics of KIDP in 2013, a design accounted for 27.53% of the factors affecting the sales of products and a design
was the most important factor among the factors affecting the sales of products for the small sized company in terms of the scale of
company. In addition, looking at the trend by industry in the data collected for this study, the technology-based industry showed a
relatively higher growth rate than the retail industry and other industries.

In this study, the author surveyed 186 companies of the companies that recognized the importance of design in difficult management
conditions and received excellent design product certificate from KIDP(2013, 2014 and 2015) and empirically verified whether there was
any difference in business performance between the start-ups with a business history of less than 7 years and the ongoing firms with a
business history of more than 7 years. To evaluate the value of design, we used analytical method of measuring related values by
comparison between groups. In addition, we also analyzed the difference in business performance(sales) between manufacturing companies,
where the role of design was relatively large, and non-manufacturing companies among companies that received the excellent design
product certificate.

We have established a study hypothesis that the selection of excellent design product by the KIDP would have more positive effect on
the business performance(sales) of the start-up compared to the ongoing firm, and conducted an empirical analysis by comparing both the
year before and the year after the selected year. As a result, we found that the selection of excellent design product by the KIDP has a
positive effect on the business performance of the start-up, and the selection of excellent design product has a significant effect on the
difference in business performance between manufacturing and non-manufacturing companies.

This study was conducted in the hope that the government actively supports the design-related policies so that the selection of
excellent design product become an important indicator of the business performance of the start-up, and thus the design management will

be a way to enhance the competitiveness of the start-up.

Keywords: Good design, certification, Start up, management result, manufacturing businessy
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