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Abstract

This study (1) explores female consumers' attitudes toward fat people and perceptions about plus-size mo-
dels, (2) addresses female consumers' responses to models with different body sizes, and (3) examines the
effect of plus-size model presence on female consumers' body image. We collected an online questionnaire
from a total of 600 female participants in their 20's and 30's. Stimuli included six full-colored photo images
of models with thin and plus body sizes (three in each group). Images were captured from the online shop-
ping site of the fashion brand currently providing both average and plus-size clothes. Respondents were ran-
domly assigned one of the groups by model size. Results support the sociocultural perspective that a thin/
ideal body of models has a negative influence on female viewers' sociocultural attitudes toward appearance,
mood state and body satisfaction. Findings also suggest that exposure to plus-size models can reduce nega-
tive media effects on females body image perceptions, regardless of individual body size.
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ATe] 54, TukeyH S AHE-SIATE BE A5 O
Sk EAA e p<05= 245t

TR

o

T

2%

ml

A7z = 20tH(n=220, 36.7%)2F 30TH(n=380,
63.3%)°] o2 FAEJSH, Ht vol= 30.74)
Atk FAe AREA (=333, 55.5%)°] 7 Bekon, &
A®=73, 12.2%), A2 (=71, 11.8%), A HFHn=67,
11.2%), 71EHn=51, 8.5%), A2 (n=5, 0.8%)] =<2
t}. sk gk A shE o) 63.5%(n=381)= 7 B
U, AR 7HAEL 230 Y o]~ RtE o mgk
9] H] 80| 34.0%(n=204)% 7P =Tt SHAte]
2172 161.8cm(S.D.=4.91; Min=140cm, Max=176cm),
Hg AZFE 59.7kg(S.D.=10.24; Min=38kg, Max=110kg)
o2 ZAE AT SHARY] Ha AR PR = 22.8kg/
m’(SD=3.69)2 A dA %] FHe e o, AAF 519
(8.5%), AAANZF 2499 (41.5%), FHA| = 2487 (41.3%), ¥
T 5278 (8.7%) 2.2 FAE AT ATe] AATA oA o
AE U2 AAF3} v vl o3 Fexle] v]g-o] uj
okt B Ao e AR A Fo) T84

o] G &, AT H|vte] EFHE
15 A Z o2 WA A AT Jeke] 3
AN A HAFE 19.9kg/m’(S.D=1.55)% 3L, A=
W2 25.7kg/m’(S.D.=2.82)21 Z 2 LElyiT).
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2 13 TEEHA e
2 7449 shte] 2212 A2 =it 2 A3, Crandall
(1994)°] AAgE A dRste] @Qofh, BlRte] H=
Aol Feg, Aol g Al a<lo] F& = ATH(Ta-
ble 1). P} =l ok HHS<Table 2>9} mT]o] <] ¢
gh<Table 3>2] 7 HFolA = 7} 3hte] 8Rl0] &5
SIth. VASE Fardouly et al.(2015)2] AE nlgto =z
7)dE o AA RS ] = 2918 A, EEte] &
Aetiar, 2 A 7F a]lol| tiEl sfube] Aol &
=2 tH(Table 4)—(Table 5).

3. Fo Hao 7|&8A4 A AR

1z

TEA] 12 =] 20~300] 392 v]Rilel thgh el = o}
Fejz=rdd g 12418 Yolr 1A} sl A3l
A o 2 ZAREHAL] HRlo)] e Bl =E F8
Zo)7] ¢k& Ao R e HIRR1 Algel djs] F
A A S ZEL AP (=245, S.D=.68) I W<l
AFFES oA 7} BEsithal A7behr] Bohe (=348,
S.D.=79), E]le] Aol A= s FE ke dEel o

2 02 A AH=3.90, S.D=85). TH 2= H
o 3k Q127 BASNME, oF 67.2%(n=403)] ZAE
AZ7F £ Ao Aie] Fsr] Hel Fy2rdd
sl S0 o] i gHa e, F2 Y
(n=287, 47.8%), TV(n=253, 42.2%), A (=92, 15.3%)
ol A HATE ST FH 2R ge] e
Fang 2Rl £ ES HIE Aol e SHAE
2729 (45.3%)°10 oM, AAZ Ferrds B
AAEFES Foal i Fo] e SHA = 76%(12.7%)2
2 2AE A

(o

2 AT AHSE T2 HFE U 7EF AR H)vielol] gt el A 2913} AlA|o|w|=] & H
23} 3B A A A3 <Table 600 A|A8HATE A FE Atolols 2% FAdATT e o= eyt
Table 1. Results of EFA for attitudes toward fat people

Variance
Factors and items lf:gitl;);s ]3;%32 ?éﬂlriiun;(:i:/g Cronbach's o
variance %)
Factor 1: DISLIKE
I really don't like fat people much. 58
I don't have many friends that are fat.” -
I tend to think that people who are overweight are a little untrustworthy. 74
Although some fat people are surely smart, in general, I think they tend not to be 37.53
quite as bright as normal weight people. 73 4.0 (37.53) 84
I have a hard time taking fat people too seriously. .82
Fat people make me feel somewhat uncomfortable. .79
If I were an employer looking to hire, I might avoid hiring a fat person. .67
Factor 2: FEAR OF FAT
I feel disgusted with myself when I gain weight. .82
One of the worst things that could happen to me would be if I gained 25 pounds. .82 1.88 (;gzg) 81
I worry about becoming fat. .84
Factor 3: WILLPOWER
Pef)ple who .weight too much could lose at least some part of their weight through 67
a little exercise. 10.15
Some people are fat because they have no will power. 78 1.22 (63:38) 70
Fat people tend to be fat pretty much through their own fault. .79

a: excluded from EFA
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Table 2. Results of EFA for internalization-thin/low body fat

Factor | Eigen Variance

L loadings | value | explained % (Sl i
I want my body to look very thin. .83
I want my body to look like it has little fat. 81
I think a lot about looking thin. .83 3.56 71.29 .90
I want my body to look very lean. .89
I think a lot about having very little body fat. .85

Table 3. Results of EFA for media pressure

Factor | Eigen Variance

g loadings | value | explained %

Cronbach's o

The images of fashion models that I just saw make me...

feel pressure to look in better shape. 92
feel pressure to look thinner. .90 3.28 82.05 93
feel pressure to improve my appearance. 91
feel pressure to decrease my level of body fat. .90

Table 4. Results of EFA for VAS-mood state

Factor | Eigen | Variance

ftems loadings | value | explained % Sioabahile
Right now, I feel...
depressed. .88
anxious. .87
321 64.26 .86
angry. .80
confident.* .65
happy.* .79

*: reversed item

Table 5. Results of EFA for VAS-body satisfaction

s fondings| vaue | expained % | CronbAcHS @
Right now, I feel...
i :z zislcally attractive. :: 296 7534 ©
I am satisfied with my body size and shape. .89
*: reversed item
o} Wi ske} mjr]of o] qiubate HiRkRlo) gl B =] ()2l BAZE AU o] 2l g M-S 7o FaaAlA
Al g.91o] B Frolgh A el AT AT 712 Iz o] F THQle] AlAAo| = o] Alx|Apo] =7}
Bl BRIl thgh B me] 7 211 3ol Rh 3} HiRk oLl thek AFSESHA B W AlA| o m Ao v A=
o] ¥ Zo] Few 3 fFo8 A (el AA7F ek FEFS Gotr7] 917 vl 25 BlaiAel glo] FAld
A, AR = BlRbo] HE Aol Fueo frolgh TR ARSI

— 846 -
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Table 6. Descriptive statistics and correlation matrix of the research variables

. Correlations
Variables Mean (S.D.)
Dislike Fear of fat | Willpower | Internalization MP MS BS
Dislike 245 ( .68) 1.00
Fear of fat 390 ( .85) 29 x* 1.00
Willpower 348 ( .79) A6*** 34k 1.00
Internalization 340 ( .83) QTHEE S R 22k 1.00
MP 326 ( .94) D27H** 43HE* 2%k 76% %% 1.00
MS 39.87 ( 1.75) 12%* 22%% -.03 33Hokok 3kkk 1.00
BS 36.41 (21.02) .03 =32k .02 =31 x** —30%** — 4%k 1.00
**p<.01, ***p<.001
MP: Media pressure, MS: Mood state, BS: Body satisfaction
Dol MA|AtO| =T} 2|2 of CHEF AtE|25HY g 2o 7h 01 S7H5k(06)2] Atolel sgsle o=
Ei =0l O|Xl= A& veRgTh 2 s v Je 7l wE WHst 0
B Aol T AT E4A7E VKL Je AL
ul Fet k] 9 mof thgh *}il—Erfi‘rZ‘i Bl =e] xpo]( 2 34
st} miTjo]e] hdhyell th3k TR A el e njt]o] o] ghute] M= Fet 7He] {88k zho] 7t
e AT Ade <Table 7>—<Table 8> z}z} 7| AN (Fy 505=12.47, p<.001), SAH = Z, WA THF,
Alslath, AFEA] 20014 = Ql & A &2 EHE 505=10.48, p<.01y3} H|5Fo] == Ao] FEH 1 (F), s0=
dlo] AlAate]=7} o449 91¢°ﬂ &k A1) 23}4] 91.39, p<.001y©] mtjole] ut =53} 213k AA 7}
ol HX= FEFol Q1Y AlA|Ate] =t mElo] 4 AT 7 F o] 24 W HtS A, AA T/
A po|zel whe} o YA GEA =S Gotr A} sk B2 feke] A7 riyo]e] fhikg 7P Bol ke
o A4 5 o] ek AbolollE oiAd e vk Fo WW ™ (=3.55, S.D.=07), B3AT/MERD Yehu=3.33,

stoll g TAH LR F-o gk o] 7t AN (F, s0=
8.06, p<.001), SAIHG? HIREIO] gt B 9] F &
Q11 “AATHF, 505=10.11, p<.01)'3} H]FFo] EH= Hlo]
TS (F1, 509=81.62, p<.001y = A3} 3} Folst
AL U= AoE JERT WHsh 3ol gk 7
Aol 24 ¥ Wt (adjusted mean) A 5/mEEE

Aete] A7t 71 =% (1=3.62, S.D.=.06), 3
Fmard Aeh=3.45, S.D=06), IAF/Ze| 22
HA@=3.27, S.D=06), A F/Ee1 22D Hh(=
3.25, 8.D.=.06) =2 YEMGTE Fe 7k xpolo] thgh
AMEAS A3E BH, AR E Jwe] JH
3} P2 ohE Al A fo) g 2ozt il o™, B
AFEH22d e SAFmand Juug &
oJsHAl s} o] wokth AAF/mERE o
ZqAPi{]Z/E.Ei/\UE ;gub,]. J,]_Zﬂ?/ﬁa/\nt @D}E
ot W3 o] oA E3%, AAF/Ee =R
2 FAF/mERY (R WS o] Wt
o FEHEA Y] 9378 sk T oE Al
(partial eta squared)?t= .04=Z, ©]:= Cohen(1988)°] A|A|

—847-

SD=07), FAZF/Ze| 22 d Ak u=3.14, SD=07), B
A EH =R Je=3.01, $.D=07) ol Atk
o 7 Zololl tist ALZ AT AsE B, A S /A
2xd e JgAFT/Ee Y g vy
o] o} o] FsHA ERoH, AAF/AERY
e AT A AR Jod A& AR J
TETH 5 w2 riT]o]e] guks W AR 1
U Feke] wt]of ghetell thgk Bt xtolol o]
A E3F7)E EF e AFHL 0622, 0]
= Cohen(1988)] A A| g S7Fgk(.06)0l 3l dgtct. vl 3
o] wtjo] Qfute)] mX|= &S UHslH e =
=4 & Ao Fadr)

Ll—

—ny
= T

5. 2Elo| MR|ALO| =T} 7| &
oxl= I

e o MR BHE

=of

49 Aol Al

]L‘ 016]:0 010}37]
= <Table 9>, 3
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Table 7. Analysis of covariance summary for internalization and media pressure

Source Sum of squares | df ‘ Mean square F Partial eta squared
Internalization
Dislike 5.46 1 5.46 10.11%* .02
Fear of fat 44.08 1 44.08 81.62%** 12
Willpower .59 1 .59 1.09 .00
Group 13.05 3 435 8.06%** .04
Error 320.22 593 .54
Media pressure
Dislike 6.91 1 6.91 10.48** .02
Fear of fat 60.26 1 60.26 91.39%** 13
Willpower .70 1 .70 1.07 .00
Group 24.67 3 8.23 12.47%%* .06
Error 391.00 593 .66
*kp< 01, ¥¥%p<.001
Table 8. Tukey comparison for internalization and media pressure
Vailes | uERSD) | ManGDy | Mem(SD) | Mean(Sby F
memaiztion | 4009|3200 [ 30 (09 |32 09 s06%+
Medapese | C2GU | 300 I (0n S0 e

#xxp< 001

Groupl=normal weight/thin model; Group2=normal weight/plus model; Group3=overweight/thin model; Group4=overweight/plus

model

The numbers in parentheses in group names refer to the numbers used in illustrating statistically significant differences.

Sample size for each group equals to 150.

ble 10>l 2}z 2]t AFEA 30lA = 28]
43 A =25E 2do] Al Ale] =7} odAl ] Al o]
n] X0l v X FaFo] 7fele] AlA|ato]=ze} 2dl o] Al
Arfo]zel| wet ofEA GeiA=7HE OLO}EJJ} &
Aok EA A 3, 747 *‘fﬂx} 2o =ZFE v J
& 7he] 7ol f-ol gk Aol 7t 21912‘34 (Fs. s91=
8.73, p<.001), EA WS4 & w]ulo] 5= o] Fle
(F1, 505=17.96, p<.001)°] 7| & e <} f2]8k ZA 7} 9l

ATk 712 g of] ek 7F Feke] 28 E B A5/
vt2nd Aek=44.71, S.D=147)°] 71§ E=%kom, 3}

AZF/Ze 2y Aeke=42.14, S.D=1.48), ZA|Z/m}
2rd A (=37.57, S.D=147), A5/ Ze 22
A w=35.05, $.D=147)2] <22 Jeldth AA5A%5
AFME FgASmERY Ade A FmErnd
HAE} fFolsH T892 7R EHE RAoH, 4
AT E R A gAFmERY ) 3

—848 -

AgrEeand Ferrn 3729 71 e E 2
S F e ekt s F/EE SR e A
o= fo3k Zo)7F gl Ao 2 el FAHLA o
FHA7)E FEshE T oEk Al 042, ] Hd
o] 71E el MRl G| Ale AR &

2 7= A0 2 34 ETHCohen, 1988).
AATNZ | gk AR Ao e o 7k
Felg 217k e A= YEIAL(F;, 505=75.32, p<
001), FAHAFR] HRho] = Zlo] T3 = AA|
Lo} Fo3 AT U= AL Z VERITHE), 505=69.34,
p<001). &t 7+e] 24 E Fa-S AW EH, AJAFE
2w ko] ARSI} 7 3=k ™ (1=49.00,
S.D=139), A F/mEr Y Heh(=44.16, S.D=1.39),
A F/EH =2l ] h(u=28.88, S.D.=1.39), A F/m}
enrd AE=23.62, S.D=139)¢] <=o|tt. I 7+ 2}
olef thek ARSHF A}, AdATmERY Hehat A

o7
I
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Table 9. Analysis of covariance summary for mood state and body satisfaction

Source Sum of squares | df ‘ Mean square F Partial eta squared
Mood state

Dislike 1000.24 1 1000.24 3.10 .01

Fear of fat 5797.79 1 5797.79 17.96%** .03
Group 8455.54 3 2818.51 8.73%x* .04
Error 191785.92 594 322.87

Body satisfaction

Fear of fat 20023.27 1 20023.27 69.34%** .10
Group 65251.03 3 21750.34 75.32%*% 28
Error 171815.96 595 288.77

*xkp< 001

Table 10. Tukey comparison for mood state and body satisfaction

. Groupl (1) Group2 (2) Group3 (3) Group4 (4)
Nl Mean (S.D.) Mean (S.D.) Mean (S.D.) Mean (S.D.) £
37.57 (1.47) 35.05 (1.47) 4471 (1.47) 42.14 (1.48) o
Mood state 12,4<3 12<3,4 12<3,4 2<134 8.73
o 44.16 (1.39) 49.00 (1.39) 23.62 (1.39) 28.88 (1.39) o
Body satisfaction 34<12 34<12 3<1.0.4 3<4<12 75.32

ks
‘p<.001.
Groupl=normal weight/thin model; Group2=normal weight/plus model; Group3=overweight/thin model; Group4=overweight/plus
model
The numbers in parentheses in group names refer to the numbers used in illustrating statistically significant differences.
Sample size for each group equals to 150.

HEEZARY JTe R F A FEmard 3t Thompson & Stice, 2001). ¥ AFA = AAFL] &
HFEEARY J E}T"r«l%} | E2 AANEE Q1 £ Al A Bl mde] AAAte| =z e Y
£ Bk dHTmERY JTe tE Al ;‘"’/PEE‘r f vs. SR} o4 o] 9 mo) thih ALS) s Bk,
oA e AANFEE B E} Z, A FEe = 7123 EH AARE | v G dotr iz} 8t
g Yk AAF/mERY JeRts {28 *Jxﬂ ATk E3, o g | AbE o] 2] e Aate] Bl H
BEL 7} =gkon, X%Pxﬂ mrERd Fes HodH) Eigdl El% 29 8] AA|Afe] 27} 2EC] AlA oW A
SrEYERY HEts fola W AANEE w22 GEel o], 719 AAALe] = wE 2to] 7}
g 23tk a3=01E 9 o}* = olle} Al Rt 28 DEA LA
2 w9 A VFEREET, o= Cohen(1988)0] & a7 el A AT @49} LAEA, F AN = o
712 A 148 e T 2 gholth v fd] wet A g el AlAelm Ao v 4= Sl AURIA vhE F5 ©]
Ao v e & v Z Aoz saH) &3pA71= mH 019 7*3% S KA ARl FgE s B
3} tH(Chang et al., 2013; Dittmar & Howard, 2004; Sle-
V. =0l ql HE vec & Tiggemann, 2011). 53], 22121 L2 Afo] EoA]
Hole rkE & 7H mdo] o FEAol A miX =

Aol BRAS] Q= wiE Al oI o] Be] 71Ed FAA QP2 FAF] AYLFE o gk slo=
w2 woll thgk WHskel 283 55 7HAof vk o UErstTh 2 Ao A4 ntER o %E‘ J}Zﬂ
uh FEE oA o] AlA|olw| Aol T A1 FES ]ﬂ%‘: 9] - 7 =2 dHske} mtoje] ¢t 4
A P LL2A, AA oA o T v]T] 9 T2 el v, F 2R mEE YAAF] @"J
e S Al F23 2205 o]tk (Jones et al., 2004; o 7 o sl @ wjtjole) ehuk 38 7k g)

—849-
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oAeh AT eliol rherde] w3H A9e &
Uard] wEE Ao s $EE FAROR
FOIR Aol S Bolx) QAT HAF o19<] A3
£ rlendd) =38 Puo] FPARY =54 4
Sk folsbl e Wwsh 52 wech virels)
Shae] glopAE, B ET HAF AP mE
PlERY =5HS U7t T ande) =SHAS
much EAL O Flsbl B que] £ nY
o

wEls] QAlAfe]=of whE Z1E sk AA DS e

ok vl Fek 742 xfolof| A& o] 9} falet Aot E]1
HAok 4, FATe I TE FAATY 87
T £ 2 7|2 9 v AN EE Zhe
A0 2 YElEth ot A Ao 2=, AT o<
¢ mEnds Zejarde & Fof 712w <}
AR o] Hek ko] BAHA {2l =2fo] 7}
AU AT 4] Agole nErd Y FARY
o] :eZof whE 7| EAH e F T 7k BAZH L
gt 2ol 7t AAA R, Felamdd =2d Jd
o AAVEE L vlEnde)] =25 JUHTE A0
2 Fos &2 202 AHEA o= AT o
AL Zeardo) =EFHYS W, B} A A o=
o ek A4 H =, 713, AA NS EE FA4
s "rhs 2 ouleh, o3 JHBA == A ]
A vl B rdHte ZYARd S §estozy
wroh A7 o32d 9] AAeln]A] g 71 E = Tk
£ HE AR B3], B Ag ] A e E

L

L

2mdlo)e] wo] ojio] slwol thet Al R34 )
we} AAlolm Ao HAE G BAA T AHw
TR S o4O o fel3 e & 5 A/
PAZmrERE e PIAEE AR P AL
ololE PIElele] Shutel] YoM FALOE F2)3
Aol7}k Qi wh, A F ke R Y 35

2xd ek Afolol = 7 G H & A s s,
o]¢] qtat, ’\]iﬂ“}&‘: | $lof BAIH SR Folgh 2}o]
7F UERTE o], A71E-d X] o] S(self-discrepancy the-
ory)ye ]t”'—i sh= oA o] Q14 sk AA| Apale] AA
o] x| ¢} oA 91 2lA| o] ] x| o] 2} (AA| <] 271 2}
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Jsh= ofg] APAFE XX et A o] th(Ahadzadeh
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Zo]A] gth= YA elth(Borau & Bonnefon, 2017). &
g ] *1141/‘}0159} Fraze] FAE e AYPdA
TFoME HFH 3 AAAL|ZE 717 B0 U}‘27
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2ol i = FEe RS WA Rl RAE‘r(Hu-
ttl & Gierl, 2012; Sohn & Youn, 2013). B AlA|Afo]=
4o FyaIE Bl s Golrr] 93 F
Zke] ARl =, A A Wk, THR1A QD &M AF B4
Z4d 9 SAES=E A ste] £413F Borau and Bonn-
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