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A sharing economy has emerged through today’s trust-building mechanisms, and a sharing economy is called a future economic
model through a positive future market prospect. In this context, while the overseas sharing economic business is becoming
a global trend, the domestic sharing economic business is busy following the global trend.

The purpose of this study is to investigate the development direction of sharing economic business in Korea. First, the sharing
economic cases of 50 oversea and domestic businesses were analyzed by time series analysis. Next, a cross-country analysis
to analyze the business distribution and KCERN's sharing economic model through sharing economic cube model was conducted.
Finally, profit model analysis through business case study and the relationship between the derived factors were investigated.

As a result of the analysis, this study found comparative trends between overseas and domestic including differences in cultural
and institutional environments and profit models. This study suggested directions for domestic sharing economy business.
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<Figure 1> Sharing Economic Cube Model
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<Table 1> Overseas Cases of Sharing Economy

No. Business No. Business
01 Airbnb 26 EatWith

02 Parking Panda 27 Feastly

03 Swaptree 28 Upwork

04 Baby Plays 29 Fancy Hands
05 Fashionhire 30 Udemy

06 BookMooch 31 Coursera

07 Zopa 32 RocketHub

08 Lending Club 33 Indiegogo

09 Kickstarter 34 Rover

10 Skillshare 35 Stowga

11 Taskrabbit 36 Care Rooms
12 Couchsurfing 37 Love Home Swap
13 Zipcar 38 One Fine Stay
14 Buszzcar 39 Just Park

15 Drivy 40 Helping

16 Uber 41 Foodsharing
17 Lyft 42 Shapeways

18 Liftshare 43 9flats

19 | Lock8 44 liig 7

20 Zagster 45 Gobble

21 Zilok 46 Fiverr

22 AREEE 47 | BlaBlaCar

23 Heal 48 99Designs

24 RelayRides(Turo) 49 Ofo

25 Getaround 50 Wework
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<Figure 2> Case Classification Process and Factors
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<Table 2> Domestic Cases of Sharing Economy

No.
01
02
03
04
05
10
11

12
16
17
18
19
20
21
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—e— Overseas

10 cases emerged
(20%)

1
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17 cases emerged
(34%)

<Figure 3> Cumulative Frequency Curve for Overseas and Domestic Cases
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<Table 3> Frequency by Industrial Group

Industrial Group Oversea Domestic
- 1(2%) 1(2%)
Durable goods and clothing 3(6%) 3(6%)
Diversified Finance 5(10%) 2(4%)
Real estate 6(12%) 15(30%)
Commercial and professional services 9(18%) 7(14%)
Retail 4(8%) 6(12%)
Consumer Services 7(14%) 9(18%)
Transit 10(20%) 7(14%)
Food Products Retail 4(8%)
Hardware and IT equipment 1(2%)
Total 50(100%) 50(100%)
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<Table 4> Frequency by Sharing Economic Type

Sharing Economic Type Oversea Domestic
Free Agent 3(6%) 1(2%)

Gig Platform 6(12%) 6(12%)

020 Platform 24(48%) 15(30%)
Open source 1(2%) 2(4%)
Online Platform 3(6%) 5(10%)
On-Supply 8(16%) 16(32%)
On-Demand 5(10%) 5(10%)

Total 50(50%) 50(100%)
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<Table 5> Frequency by Revenue Model

{Table 6> Examples of Excluding Fee

Excluding fee

Domestic

Membership fee, donation, service fee, flat fee, sales revenue

Oversea

Rental fees, consulting revenues, membership fees, consignment sales
revenues, service activity revenues, advertising and sales revenues, rent
income
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{Table 7> Cross Tabulation Analysis Hypothesis
Hypothesis
There is no difference in B according to A.
Null
= Independence
Oppositional There is a difference of B according to A.
P = No independence.

% AB = Start year, Resource, Sharing object, Economic entity, Revenue
method, Profit pursuit, Sharing economic type, Industry group.
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<Table 8> Summary of Results

Revenue Model Oversea Domestic
Excluding fee 14(28%) 21(42%)
Only fee 30(60%) 16(32%)
Including fee 4(8%) 7(14%)
None 2(4%) 6(12%)
Total 50(50%) 50(100%)
d2le] A9 AN F4RE F 4o WHow s
Honly fee), =W A4+ T8 99 9 ¥4
(excluding fee)s & A AlstaL Lk o5 H AlHEHo

1y

al
= gotatr] 9 Frs ¢ 79 WH(excluding fee)dl

ek sfelel =el Afol& e AT

Oversea Common Domestic
Resource— Resource— Start year—
Revenue method Economic entity Resource
Industry group— Economic entity— Start year—

Revenue method Revenue method Industry group
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Sharing economic type
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Profit pursuit—
Sharing economic type

Economic entity—
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