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Abstract This study examined how four domains of corporate social responsibility (CSR) affect the trust and
distrust of corporations and contribute to their reputation. In particular, this study examined the mediation role of
trust and distrust between CSR domains and reputation. The results showed that ethical responsibility and
philanthropic responsibility had influence on trust. Legal responsibility had a significant effect on the distrust.
Companies that did not fulfill legal responsibilities were more likely to be distrusted. The influence of trust on
corporate reputation was significant. The results of this study indicated that trust was a mediator between ethical
responsibility, philanthropic responsibility, and reputation. Economic responsibility had a direct influence on
reputation. Theoretical and practical implications for strategic approach in each CSR domain are discussed.
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Table 2. Confirmatory Factor Analysis Results
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Table 3. Discriminant Validity

Variables 1 2 3 4 5 6 7
1 0945 0616 0483 0457 0507 0.125 0.450
2 0.785 0969 0848 0560 0741 0.255 0.581
3 0695 0921 0980 0624 0728 0.243 0.570
4 0676 0748 079 0972 0632 0.193 0.588
5 0712 0861 0853 079% 0979 0271 0.769
6 -0.353 -0505 -0493 -0439 -0521 0.962 0224
7 0671 0762 0755 0767 0877 -0.473 0.976

diagonal bottom : correlation coefficient between factors
diagonal top : Square of correlation coefficient

The values presented on the diagonal are the AVE values
*p<.05, »p<.01, #p<.001

1. Economic Responsibility 2. Legal Responsibility

3. Ethical Responsibility 4. Philanthropic Responsibility

Table 4. Goodness—of—Fit Indices of the Measurement

Model
X2 RMSEA GFI TL CFl
353.874
(af=132 0.062 0.920 0.964 0972
p=.000)

Table 5. Goodness—of—Fit Indices of the Structural

Model
X2 RMSEA GFI TL CFl
370413
(af=132 0.064 0.920 0.959 0.968
p=.000)

5 REo] Hgtrei= x2= 338747 o] A=
Habsithe 97 S 7178k o i (p=0.000) X222
v e} =]

£ BR 200 938 27 wonz bE A% A%

5. Trust 6. Distrust = B T
7. Reputation 1 RMSEA, GFL TLI, CFIE <135 tHBoomsma,
H 4-2 (B=-.274)
H 4-1 (B=.621")
Economic H 1-1 (B=.168)
Responsibility i
% 1-2..-'_IS=-15.3.3- S H 3-1 (B=.523"")
| b )
Legal
Responsibility Reputation

“ H 2-1 (B=-092)

H 1-3 (B=.235%)
H'2-2 (B=-457%)

Ethical
Responsibility

"-H.2-3 (BN40)

H 1-4 (B=.400%*

Philanthropic
Responsibility

H 4-4 (B=-.005)

H 4-3 (B=.084)

- statistically significant (* < .05, **< 01, ***<.001)

- statistically non-significant

Fig. 1. Results of Structural Equation Modeling
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Table 6. Hypothesis Testing Results

H path B B SE

Hi—p| ECOnOmC g | 097 | 0168 | 0103
responsibility

Hip| Lesdl Trst | 0169 | 0163 | 0143
responsibility

Hi-a|  ECAl g | 0235 | 023 | 018
responsibility

Hi-g| Philanthropic o | 0303 | 0400+ | 0.068
responsibility

pp-q| Eoonomic st | o1 | 00%2 | 0169
responsibility

» Legal . = _ ’

H2-2 responsibility —  Distrust 0.487 0.457 0.237

ho-a| G st | 0041 | 004 | 0193
responsibility

Hp-4| Philanthropic i | -0.083 | -003 | 0.110
responsibility

H3-1 Trust — Reputation | 0.505 0523+ | 0.08

H3-2 Distrust — Reputation | -0.056 -0.059 0.033

ha—p| ECONOMC e tation | 0706 | 0621w | 0112
responsibility

hap| L8O penitation | 0275 | 0274 | 0151
responsibility

hg-g| Bl o penitation | 0081 | 0084 | 0.120
responsibility

| Philanthropic . ~ ~

H4-4 responsibility — Reputation 0.004 0.005 0.075

(p < .05, =p < .01, »p < .001)

2000; Kline, 2011; McDonald & Ho, 2000; West, Taylor,
& Wu, 2012). SR A= RMSEA= 0.062
GFIE= 0920, TLIE 0964, CFI= 09722 ZF A 3ol 1o
Al BE 7IEAE FEYTh TR YY
RMSEA+= 0.064, GFI= 0920 TLI+= .99, CFI+= 0.968
Ueh} 2% 7|54 5 £ tHTable 4, Table 5 3+11).
Z 915 749 Q13 BAC] i A5 A3 H R
Fig. 13} 2t}
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