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A study on factors affecting user experience
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Abstract This study is about finding factors affecting user experience satisfaction in Korean local bookstores which
are increasing recently. Previous researches are concentrated on the aspect of supplier. However, a study for actual
users is needed to help develop bookstore industry. The local bookstores were classified into independent,
professional, and complex cultural bookstores. Based on the four realms of an experience by the Experience
Economy, this study analyzed the experience factors through questionnaires. As a result of study, the three most
significant factors influencing experience satisfaction were identified through regression analysis. It is expected that

this study may help develop the local bookstores industry in the future by concentrating on the actual experience
of the user and finding out the major experience factors.

Key Words : User Experience, Local Bookstores, Independent Bookstores, Regression Analysis, Customer Experience

1. 4e A g VA 2] B Aol
2018 Fr=rA Aol mam 2hd Vo s Aukaiy]
L1 A7 o =5 © 99 An 329 Zo = 1984719

2 AT AT F4 A9 AN A8 A8 B 201790 794 £ A SUANL FoTree

#Corresponding Author : Seung—In Kim (r2d2kim@naver.com)
Received November 28, 2018 Revised January 17, 2019
Accepted March 20, 2019 Published March 28, 2019



3% R
@A ETAR 2 AP P bRy Feoln
& AT A AL AR AL AP B
o)

A3 o] wEE 200997E 2017d7H4 84
Alo] HF EYAAL 2RINE 40% F7H3, HEE
26% Z71t5]. 2@ Ho|H W= A S| ge] Lo
ofhd, Ealgoe] AL YAH oz HHstal Ao s
wf o] 2har gheHel. s = sl el ghol<l 2ty
2] (Ryan Raffaell) 25 v]= S@x49] F-go] u
o tisl, A& AlEe] Boj= F1to R THEa 7

29l Alz<gle] ohd Alge] 4

=g

K
=

o 4y
o
s
£
=

A
=
=
>
ki
N
s
E r
>
i)
ro
A F
jint)
>
o
Ry
18
o,
2

I Lo

o
rlo
(MY
il
=)
m
Hd
oty
i1
e} r
o mx
=
T
o,
o

o
4 ot
o,
=
=
N
o
>
>,
Ir
ot 18
jint)
o
o
o

>~
-

ol
-
T

o I 2
S ¥ o
P Hqu
o)
2L

O
o
ofr
o,
rlr
=,
o
o
o
=
ro
Ko

3ol

o)
—\T‘—]'
I
%
Hd
o
ol
0
o,
rot
2

re
-
o
B
rir

oo
LY
rH
B
1
2

,—ﬁ el
ofr
ol
B

.-

2 S7hehe =l e A 3 ke
A5 whgaka QeH10] nAe AFo] ohd, AL
tH11], E3AS 3= 23S 2018 9 F = A
o B0l B3le) AdLe GRS LT o 9

Aw12), SRS ks BgEaERone Wil

o
|
s
ju s}
¥
:?LL
>

&)
Y I
S 4o Jo ok

O

o] oz XA ¢ AsiMe n By =4
oA Ayt B wEha £ Ao BAL2 2]
MFolghe BN AR AE WSl JE§S HHE
Q018 T3 )

L2 A7 ®9 2y
S AR o] dto] Mgl g7 mell2], ¥ A=
ol b= A MA 6749 ol8AE AT e E
Aotk AL BE 99S vl TR o] AR
=& Fl A vl dFE v

N

2.1 A Mlef Aok I
3 FALBAY AR THAIE 7
T3l M A ezelel ARt el Axjew
vhdeh e meRel A2 gt whe viE 5 oA
w3 WAl vt i ARom FHols tE AN
A a=A o2 A
A Mol ek geket ol glod, e E v
%

FFPRTAQ015)S =
S

Aol

Bl
wo 42 wo T
o

N i o
Z o 2
(o e
fru rr
2 o
4; ies 5y
&) lo
v fru
e
N I
>'_(1)_4 PE
o =
ﬁ‘ b
RV
L X E
et ko
o 2 50 o
}‘>’ Hq H Om
ot N
= =
ot

f oo

B7|% g15] A1 A
J8lH, 98 Aoz
FyAeldate
Hoke] MAS
S B Fof MHu

Mo 7757

[o 12
e m

do U
ol

£ 7Vhe A

| AFSE e o)
7% Sfei6l A1 A
FgAelea s
FAG 54 2=
o171,

Aol d7ldle] $daks 718 A A 9
o wF S ol A Ysallg), 2 vhehd A4
2 4o 8 BRah e 2] el

20164 % F5E LI AF D Table 13} 2]

|, BPAEOR Lol AREAE 3

AR B FAEVE

p
ol

o
B
T S e

2l o
Mo |o
a
rin

it
)

i)
=

A

)

Ho i

o
A,

0 o

tl

¢



of #g A5+ 373

baThAL Setedelel 4

0

T

A9 Mol M ARgAE 7ol

Fe A

°

gl

oy’

]

=

4 =A

E

=

=

o

rs}

gl

A 9lel 73]

SHAA, ‘d, o3, 29, "Ag, AL
o

A

T

st

0

o

]
gl

sy
-

=

=9
o

B
H,

S

uE

k!

xe)

A, AEAA, =

R
ﬁo
R
1o
o

il

ol e omn MEolA HH

<

A7y

s

sEdown
Ale) 4714

o]
1

=

.

o,

]_

1o
n_mO

el
A

8 Active

participation

Educational
Escapist

Absorption
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Entertainment

The Four Realms of an Experience

Passive NSNS

participation

Description
Sell independent publications that authors plan,

produce, and distribute themselves
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design, social studies, mystery novels, cartoons,
o

etc.
Sell coffee, drinks, stationery, music, bags, leaflets,

and accessories including books, and open

Sell specific books such as art, travel, painting,
exhibition

2

Classification
Independent

Table 1. Classification of local bookstores
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Special
Complex
Cultural
2.2.1 A}

o

Immersion

Fig. 1. The Experience Economy's Four Realms
of an Experience
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A o7 Rl i FEe 7H A e 4 Table 2. Satisfaction of Experience Realms by Local
alact Bookstores Classification
Classification Inddepenf Special %orlnplei(
3.2 AT A 2L A 24 e iz
o o B Entertainment 75% 75% 81%
AT AR AZoll A A Aol 13] o) Educational 75% 8% 76%
ol& Aol Sl A AR Y BEE glatow 47 Estheti 4% 8% 76%
gl AE2 20184 102 3025E 119 129744 Bl %% o7% 1%
Table 3. Result of regression analysis
T Independent Special Complex Cultural
Classification Factors G e 5 G Re 5 G R 5
Exterior Entrance interest 0.40 0.16 0.003 0.44 0.20 0.000 0.09 0.01 0499
E o Content interest 0.63 0.39 0.000 0.54 0.29 0.000 0.58 0.33 0.000
mrgft”a'” Background music 054 | 029 | 0000 | 034 | 012 | 0008 | 040 | 0.16 | 0002
Cozyness 0.53 0.29 0.000 0.50 0.25 0.000 0.40 0.16 0.002
Comfort 0.64 0.40 0.000 0.47 0.22 0.000 0.42 0.18 0.001
Stimulate curiosity 0.44 0.19 0.001 0.27 0.07 0.040 0.59 0.35 0.000
Creativity contribution 0.64 041 0.000 0.14 0.02 0.287 0.44 0.20 0.000
Educational Expand interests knowledge 0.66 043 0.000 0.19 0.04 0.150 0.45 0.20 0.000
Extend new knowledge 0.30 0.09 0.024 0.13 0.02 0.342 0.47 0.22 0.000
Value of scarcity 0.60 0.36 0.000 0.20 0.04 0.125 0.66 043 0.000
Exterior Features 0.24 0.06 0.073 0.39 0.15 0.002 0.03 0.00 0.835
Interior decoration 0.32 0.10 0.017 0.24 0.06 0.069 0.41 0.17 0.001
Esthetic Content Characteristics 0.46 0.21 0.000 0.21 0.05 0.105 0.59 0.35 0.000
Sense of exhibition 0.32 0.10 0.016 0.05 0.00 0.697 0.15 0.02 0.245
Concept 0.55 0.31 0.000 0.28 0.08 0.032 0.51 0.26 0.000
Benefit and Pleasure 0.71 0.50 0.000 0.62 0.39 0.000 0.38 0.15 0.003
Immerse in a sitting space 0.55 0.31 0.000 0.52 0.27 0.000 0.46 0.21 0.000
Escapist Relationships with owners 0.48 0.23 0.000 0.18 0.03 0.173 0.57 0.33 0.000
Relationships with customers 0.28 0.08 0.035 0.14 0.02 0.289 0.49 0.24 0.000
Newness out of everyday life 047 023 0.000 0.46 0.21 0.000 0.59 0.34 0.000
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