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A Study on Consumer’s Perception and Preference for
Providing Information of Fashion Products by Using QR Code
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Abstract

The present study explored consumer's perception and preference on providing information of fashion products
by using QR code and suggested the possibility for consumer-to-consumer and consumer-to-company connection.
A survey was conducted on males and females in their 20s-a population among whom the rate of smart phone
penetration is higher than in any other age group and who tend to exchange information online. The results showed
that consumers are dissatisfied with the amount of information, terms of instructions, and ambiguous washing
symbols currently provided. Therefore, the study identified the need for better methods of providing information
and found that QR code, which is able to deliver high-quality information on fashion products, can be an efficient
alternative. Moreover, respondents felt the need for detailed washing instructions, information on handling, and
functionality of material on high-involvement fashion products such as outdoor, padding, suit, and underwear worn
next to the skin. They also desire styling tips or purchasing information such as SNS OOTD (Outfit Of The Day)
utilizing the product, other products that may go well with the one purchased, and similar products on casual wear
and coat used on a daily basis. Therefore, QR code used as a link to information web pages or a social network

can help consumers to satisfy information needs and to use the products effectively.

Key words: QR Code, Fashion Products, Information, Hyper Connection, Consumer's Perception, Preference
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Fig. 1. Smart Lost Child Prevention Clothing
(Happland F&C, 2013. http://www.okfashion.co.kr/
detail.php?number=27429)
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Fig. 2. Smart suit
(Rogatis, 2013. https://rogatisblog.tistory.com)
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Fig. 3. Online Certification system using QR code
(Moncler. https://code.moncler.com/)
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o] IOAL w77 QU= Aot A B A= Table 1. Demographic characteristics of samples
AHRFe] AR A QT FEela Av| e AlF Variables Num Rate (%)
- _ - Mal 113 3542
Eo ol =g Eol7] fIgt o E o Yo F3 Gender ae
) - Female 206 64.58
sk g o] A0 R AFHY o|FAFe AEA < Marital Married 35 10.97
AE 2 FYAHRE QRITE E3| AlZsls Aol Status Single 284 89.03
- - - With 37 11.60
3 AH]|X o] 2] M EZE ZAES e A Child:
RS = FAbsiae. w4 rren Without 282 88.40
Al JH o} A olel = QRIEE Fall HUHA Student 242 75.86
O F AFHIE Y= AR 2F o P& XA} Office Employee 42 13.17
- - N Self-employed 5 1.57
ahe] e FAEel YoM QRIES] BEEES Hol=
tel elfAlEl A QR °l so= | Job Freelancer 3 0.94
t”'tn = g3k Housewife 5 1.57
Unemployed 3 0.94
etc 19 5.96
o HFE gl X% Instagram 217 68.03
3. ATLH At Facebook 207 64.89
Social Kakaostory 10 3.13
2 ATE AEAHE ARSI AEA TS E Network Naver Band 12 3.76
A ARAES ARATE S8 ASHE a2 cte 2 | 376
.o = SHe Ao 5 o014 B = None of them 22 6.90
Lo RETA _— k<) Sy
35 B3 AlgEE AR e A 2] #E F Under 100,000won 153 47.96
3to 7 LA] 3}9}13&], AEA] TE QRIEE ¢ FA 100,000won or more, 102 31.97
- PR = o L ol = The Less than 200,000 ’
Foll A&dqE wf AnRtEe] A} ol R F Average [0 more
_ - Monthly § ’ 46 14.42
Fob Aol e 212 % MSEE Fobas] 91 Clothing | eSS than 300000
= = - - Expense 300,000won or more,
g o2 AT AFE Sldl B Agiel B P Less than 400,000 1 345
o} AnfEX /\}_g_go] 7]-7§— =o0r 19 71+9 H& 400,000won or more 7 2.19
o] 7 FoH =3 YHIZAMA, 2017) 74, ¥, 7]
‘ . Ak Fhko) 2 109+ o] 4} 207kl TRk
So SPBL SUHOT sof s 00E SO P7el ST T0RE ol 20
_ 0, ¢ xe) X} Xe} ) 0 3 <o
2 ARS AEQon Al AbeE ARALs & (31.97%), 205+ o] 309H WRP(14.42%), 307+
_ L. — o] Ak 12 m)op %), ‘4097F o] Ak %)2] <&
319%-0] T}, BA1S 9]5) SPSS Statistics 25.0 Z2 1% 178 404l FRF(3.45%), *40 17%8(2.19%)] <&
A o958 "oy
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Table 13} 20} Ag¥l= 0] 35.42%, H| 2L e e zAL A3, 7S F73ES] s o
o] A o] 64.58%%: o] glom, 71&0] 10.97%, < A& QRIER o F =
°] 89.03%%= °lFaL AUtk 2hA7}F Yl AlEol] 88.40% Aol A Fre B Bafoa] mjo 1=po} =
= AL igleom A B el o] SHEE AFRES] W&ol 41.06%ATHTable 2).
75.86%% Al Wkt ARE-Sh= SNS= QIZERIRIT ob21203(56.43%), TD(53.92%), HH(45.45%) 7 72
H o] 2~5o] 77} 68.03%, 64.89%= H]S:8HH 2™ SNS H| w7 p7toln #wrt 2o o F AEI ey
2 3R] GEth= AFE 22902 6.90% AT 2 e AR 9a 7P A AEE dllok sk ATl
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Table 2. Consumer’s perception of providing information of fashion products by using QR code

St[rongly Disagree Neutral Agree Strongly total
disagree agree
Do you think providing information of fashion 17 74 97 84 47 319
products by using QR code is helpful? (5.33%) (23.20%) (30.41%) (26.33%) (14.73%) (100%)

What kind of fashion product can the QR code apply to?

etc ¥ 5/157%

Senior wear 78/ 24.45%

Childrenwear 88)/ 27.59%

172/53.92%

Uniform, Suit 145 / 45.45%

Casual wear 82/25.71%

192/ 60.19%

Outer Garment... |
Underwear |

Outdoor 180/ 56.43%

0 50 100 150 200 250

Fig. 4. Type of fashion product for QR code application
(multiple responses)
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Apo] 739 o) 7o) A&7beAdel tiek Fre daXy
S 7= HE2 vl E2(10.66%) WFH Ao 9l
gdel tigh 8 A(28.53%)S L7l AM|Ake] v &
2 Ao R Eof &7l Ulg A4 R 2uA}e
bdo] ek #Ale] B me ZOE HIlth

AR Ape] A oF AEel e X2 ARE X
APsHE A= HEoltk, ™A gTh, v
ARA B oHE ol 2A A A2 68.97%, Al
WS 77.43%% JERY, AU AlEER el i A

Whatkind of information regarding washing and matenal do you want
through QR code hed to the fashi

etc

Detailed instructions

about handling 117 /{36.68%

After Service center 98/30.72%
Sustainability of material
Harmfulness of material
Origin of material

Detailed washing instructions

Function of material 111/ 34.80%

Percentage of blending material

0 50 100 150 200 250 300

Fig. 5. Type of information regarding washing and material
that consumers want (multiple responses)
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Table 3. Awareness on material and care method of fashion products

OlAlD} MSZEAL A 65

SFrongly Disagree Neutral Agree Strongly Total
disagree agree

I have enough information on material of 30 108 85 14 319 (100%)
fashion products. (9.40%) (25.71%) (33.86%) (26.65%) (4.39%) ’
It is necessary to provide information on the 0 51 170 92 319 (100%)
material of fashion products. (0.00%) (1.88%) (15.99%) (53.29%) (28.84%) o
I have enough information on how to wash 17 142 61 8 319 (100%)
fashion products. (5.33%) (27.59%) (44.51%) (19.12%) (2.82%) °
It is necessary to provide information on 0 12 156 147 319 (100%)
how to wash fashion products. (0.00%) (1.25%) (3.76%) (48.90%) (46.08%) ’

Table 4. Gender difference in awareness on fashion material and perception of providing fashion product information by QR code

Gender Mean t
. . male 2.38
Awareness on material of fashion products 2.820%*
female 3.03
Perception of providing information of fashion products male 3.61
. -2.375%
by using QR code female 3.01

Table 5. How to get the information on fashion products
(multiple responses)

Table 6. Additional Information that consumers want from QR
code application (multiple responses)

Ratio

Number %)

I don't find information. 63 19.75

On the Internet 139 43.57

Where do you From sales person 28 8.78
get your

information In Books 13 4.08

on material of SNS 28 8.78

fashion From acquaintance 46 14.42
products?

From my past experience 61 19.12

etc 0 0.00

I don't find information. 35 10.97

On the Internet 150 47.02

Where do you From sales person 47 14.73
get your

information In Books 7 2.19

on how 'Fo SNS 10 3.13

wash fashion From acquaintance 103 32.29
products?

From my past experience 37 11.60

etc 0 0.00

P BLE FENAZ U2 B oh B0 9
Z5 g IR 1) 4 I YEE AL 9]
o welol Az Wk A B 5 e Rolth

Table 62] A<} T ool Algrt
AHEE B dEdA= HAFA 200

N5 9101(60.50%) 7} 714 Bkor
o} 5120y $]01(35.42%)0l Thal M=

Number | Ratio (%)
Other products that
matches with the one. 136 42.63
SNS OOTD utilizing 157 4922
the product
. What' What other customers
information 75 23.51
. also bought
except washing - - —
and material do| Styling tips utilizing 36 11.29
you want the product
through QR Similar product 127 39.81
code attached to Sal " ;
fashion ales event or coupon o 123 18,56
the brand
product?
Prevention of missing
kids or the elderly 45 1411
Message card dghvery 39 12.23
service for special day.
Outdoor 113 35.42
fW}fl{a‘ kmddOf Underwear 59 18.50
ashion product
can the QR code Casual wear 193 60.50
that delivers the Uniform, Suit 126 39.50
information Outer Garment
othe.r than (Coat, Padding) 151 47.34
washing and Kidswear 51 15.99
material apply -
t0? Senior wear 53 16.61
etc 15 4.70
9l AR E AN Ao] gt o]Eo] LI ATky Fit
A Aely ol9e] FJH = A|ES 283 SNS H|

A2 5(49.22%), AFH ol=dl=
‘B3l ololel o] FH°(39.81%), BlF H#:ME=o] F
Z 4 oWl E HH’(38.56%) 5 o] ZEFL 3 <

o2 A3E(42.63%),
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Table 7. Satisfaction with the information of the fashion products provided through the label

Variables S?rongly Disagree Neutral Agree Strongly total
disagree agree
Are you content with the amount and quality of 9 36 14 107
3 1 o 1 1 1 0,
information about thsyn}z{;:;lgl which is delivered (2.82%) (22.96%) (35.74%) (33.54%) (0.94%) 319 (100%)
Are you content with the quality and amount of| 7 62 125 120 319 (100%)
washing instructions which is delivered by label?| (2.19%) (19.44%) (38.18%) (37.62%) (1.57%) ’

2 ) gugth o] A tRe] 2HAE] ©
FAES 24 % APdel e 224L wE
A BEIY 2utAYst 2 Tt ¥obe n
AFE AT Y¢S BolFh 58] obmeli QR
SJEg o 4F ARAF JRAT AEHYOH
%% 820 24 Y wo] B GRo9h A9
Bely ol9lol AFRIA S PH RENA 49
o 2YEL ALY ok A o7} F7)E AT
7h Sofube A MU B ok o] Aot @2
8- SIERECEE %1 o} NEHE F2A
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