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Abstract IT innovation, cultural revolution based on smart and social networks diversified sharing economy
services. Due to the rising of business utilizing the sharing economy concept, it is important to better
understand the motivational factors that drive and deterrent sharing economy services in the marketplace.
Based on responses from 809 adult users, 3 drivers and 2 deterrents affecting intention to use of sharing
economy services were identified. Then this study categorized sharing economy services as three types of
segments based on consumer perceptions and subjectivity, and analyzed differencies of perceptions on
motivational factors between groups. As a result, redistribution market group has shown meaningful
different average scores on economic benefit, sustainability and social risk with other groups. Based on the
empirical evidence, this study suggests several propositions for future studies and implications for sharing
economy businesses on how to formulate optical strategies and manage users.
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Table 1. Previous research on the factors of sharing economy

Factors / references Mo |8 | [nof @R || n | n2y e |03

Expansion of new human relationships \ Vv \Y

SNS usage level \Y \Y, \Y \Y,

Community
Enjoyment M

reputation 4

Cost reduction \Y \Y \Y \Y \Y

Lack of economic benefits \%

Economic

benofits Opportunity to create new business \Y \Y \Y, \Y

Extend the range of choices, substitution \Y, \Y,

Temporary gain in economic recession \%

Activation of local economy \Y

Opportunities for non-economic population to participate in
economic activities

I fi . )
Social benefits New opportunities and job creation \Y,

Overcoming the global recession \%

Preventing waste of resources, better environment \Y \Y \Y \Y \Y \Y \Y

Difficult to identify individual \% \Y \Y Vv \Y,

No standardized verification system \% \%

Trust issues
Risks of product deficiency \

Safety of transactions, absence of quality assurance \Y, \Y \Y, \Y, \Y \

<
<
<
<

Low quality Negative perception of used goods

recognition Low transaction quality \Y \%

Multiple start-ups in the same field

Threat of traditional business model

Artificial inflation due to excessive venture investment

Economic &
environment-al Decrease of jobs and economy due to reduced consumption

issues
Polarization potential due to resource monopoly

< [ < I < I << <

Demand reduction by professional service providers

Increase of underground economy

lllegitimacy of some shared economic models

Legal Taxation diifficulties at the government level

< | I < | <<

institutional
issues

Confusion of socialist or capitalism values

Inadequacy of regulations due to insufficient laws and
systems

Socioecono-mic

status Education/gender/income/marital /parential status v vy
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Table 2. Drivers of sharing economy service

Variables Definition References
Economic Participating in shgrmg goods and
. services is expecting to be lower cost [1,413]
benefit
and time save effect
Participation on sharing economy is
Sustainability | expected to be high ecologically [1,6,16,17]
sustainable
Contributing to sharing economy
) . ) . [1,18,19,20
Reputation improves personal reputation within the 2122]
community o
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Table 3. Inhibitors of sharing economy service

Variables Definition References

Sharing economy users feel concern
Low quality | about receiving bad quality products
and services

[14,15,17,
18,19]

Lack of trust between peer-to-peer
users, lack of reputation and standard,
and uncertainty over the longevity of
the business models

Lack of trust [5,15,16]

Negative perception of sharing economy
for economic environments like
consumption shrinkage and taxation
problem

Social risk [14,17,19]
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Table 4. Sharing economy service segmentation
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Table 5. Demographic characteristics (N=809)
Category ltems N(%)
Gender Male 349(43.1%)
Female 460(56.9%)
20~30 322(39.8%)
Ae 31~40 257(31.8%)
< 4150 169(20.9%)
51~60 61(7.5%)
Seoul/Kyunggi 361(44.6%)
Busan/Kyungnam 222(27.4%)
) Daegu/Kyungbuk 100(12.4%)
Residence Gwanju/Geonla 57(7.0%)
Daejeon/Chungchung 57(7.0%)
etc 12(1.5%)
Used bef Used 356(44.0%)
sec belore Not used 453(56.0%)

Table 6. Validity and reliability Test

3.2 EfiAMm} AR B

=24 0] gl A= 5] EhE QRS Al
Alsiitt. 8RIFEIHE FE 240l 9Jt Varimax
S22 olgalglon], 1% 2zt A oY 2 483
% 2298 AR A 274 YRES 48 74 o]
= U] St QAIshe ARl 0.5 oV
o= Yepdth T3t ¥459] Chronbach's a A4E 0]
ot =S 3:17}3].013111 Ziglo] BF 0.6 oPFe

=X
=

2 Ueht diese] 4 AE 718S AP A
o= Yesith Table 62 —’Foﬂ ot 8 QAT Al
24 Aotk

71 A= A 7F Y ko] AT WS A=

37] 9iste] JTELS AARE Zike Table 72 2o,
TR Mol Agelzel dho} F229191 A Hel
Ad7ks, AR BRS B o) 4B4E 7T
glom, Aeieg1el Alzle] B3, AEA 4, A5 91
aole 29| A4S Ve ot

ltem Variable Component Cronbach's

1 2 3 4 5 6 7 (e

reputation3 .8%4 145 .080 .030 -.073 .053 -110

reputation2 .862 119 41 .020 .053 178 -114 577

reputationl .847 176 105 .036 .055 196 =191

reputationd 721 .055 .054 -.001 -.253 -.040 304

intend2 A4 909 170 .019 =122 129 -.045

intend1 156 .888 237 .011 -134 094 -.067 930

intend3 193 817 106 -.014 -.168 197 -.157

sustainability2 -.018 102 .838 .055 =071 -.045 135

sustainability3 169 .005 775 167 .093 -.094 .060

sustainability1 .079 195 740 -.085 .009 228 122 787

sustainability4 239 286 540 178 052 266 -270

sustainabilityd .081 21 538 .186 -.148 331 -.031

social_risk2 -010 138 132 .892 .097 -.075 076

social_risk1 .048 -.136 100 725 131 .259 .056 731

social_risk3 .056 022 .059 672 107 -.109 359

low_quality2 -.145 -.016 .002 161 .834 -.004 072

low_quality3 105 =321 -.068 =011 J21 -.162 062 704

low_guality1 -1 -.161 .030 273 .605 -.067 .356

eco_benefitd 182 104 .048 .047 -.076 871 -.047 754

eco_benefit2 106 2244 154 -.031 -.083 .768 17

lack_of _trust1 -.088 =147 .093 210 .043 -.003 821 770

lack_of_trust2 -.065 -.069 105 .158 331 .103 729

eigen value 5.529 3.472 2.164 1.418 1.313 1.218 1.024

S:g::e‘?ﬁ/‘f 25.132 40914 50.750 57.197 63.164 68.701 73.355
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Table 7. Construct correlations
1 2 3 4 5 6 7

Eonomic 1

Sustain-
ability
Reputation 302% 316* 1

Low quality | -.189* | -.070 "178 1

Lack of
trust

348* 1

-.036 098 | -.141| .389* 1

Social risk 075 224% 1 035 | .343* | .3b6* 1
-374 | -.208

Intend 386* Addx | 351* -.001 1

Note: *p¢0.05

33714 #5
AA HolElE gteg 21291 U Asiegle] T84
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AHAE SIg 4= qlon, Asfa]l Folas AEE
QAT A 1 aRlo] FofeE 5%elA Ffgt <)
S eIt A=) B 9912 Rolkt ks
UEhfR] Far ok

Table 8. Regression results

Variables Standard Beta 1 P
Economic 245 7.663 .000°
Sustainability 31 9.780 000"
Reputation 259 7.934 .000°
Low quality - 065 2,049 o
Lack of trust 012 379 705
Social risk -.068 -2.163 031

Note: *p¢0.05
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o141 S 1509 g QA ol 2 1=l
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Table 9. Analysis of variance

Variable Items Sum of Squares MS F P
Between group 21.088 10.544
Economic benefit 9.714 .000*
Within group 877.070 1.085
Between group 23.939 11.970
Sustainability 15.267 .000*
Within group 633.508 784
Between group 6.028 3.014
Reputation 2.665 .070
Within group 913.779 1.131
Between group 6.932 3.466
Low quality - 3.040 .048*
Within group 917.857 1.140
Between group 1.834 917
Lack of trust 976 377
Within group 757.138 939
Between group 8.971 4.486
Social risk 4.226 .015%
Within group 854.416 1..061
Note: *p¢0.05
Table 10. ANOVA post-hoc test
Variables (0] ) Average Difference SE P
type type ()
1 2 .030 .087 .94
3 -377* .088 .000
Economic benefit 2 ! ~0%0 087 ot
3 -.408* .088 .000
3 1 377* .088 .000
2 408* .088 .000
1 2 -.010 075 .991
3 -.376* 078 .000
Sustainability 2 ! 010 075 91
3 -.365* 076 .000
3 1 376* 078 .000
2 .365* 076 .000
1 2 -.207 .090 073
3 -.086 .093 652
Reputation 2 1 .207 .090 .073
3 120 091 419
3 1 .086 .093 652
2 -.120 091 419
1 2 .224% 091 .048
3 118 094 457
Low quality 2 1 -.224% 091 .048
3 -.106 092 513
3 1 -118 094 457
2 106 092 513
1 2 -.039 082 892
3 -117 .085 .390
Lack of trust 2 ! 039 082 8o
3 -.078 .083 645
3 1 117 .085 .390
2 .078 .083 645
1 2 -.063 096 .807
3 .284% 097 014
Social risk 2 1 .063 .096 .807
3 347* 0.96 .002
3 1 -.284* 097 014
2 -.347* 096 .002

Note: *p¢0.05, typel: Product service exchanges(n=262), type2: Collaborative lifestyles(n=293), type3: Redistribution markets(n=254)
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